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Abstract

Due to new social environment, expenditure on eating out has increased over the last few year, thereafter the food-tech
industries have steadily grown as well.

We have studied what variable would affect customer’s choices when they plan to eat out or order in. There are two
variables are taken into account to prove it. Firstly, it is climate changes, such as an amount of rainfall, snowfall and clouds.
Secondly, it is days, such as seasons and holidays.

Based on this, we looked up the SikSin user’s behaviors patterns, then did analysis of the daily data provided by the
Meteorological office. By the end of the study, it turned out that two variables, climate changes and days, both have a strong
influence on customer’s choices.

It is considered that this research outcome will make contributions to small businesses founders who want to take the
initiative, marketing managers and people who are engaged in the food-tech industry.

B keywords : The Consumer Search Pattern in food-menu ; Consumer Behavior ; The Menu Search Pattern ;
T-Test ; Place Recommendation System
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