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ABSTRACT

The domestic cultural contents industry has been growing rapidly since the 2000s. The government has designated
the cultural content industry as the next generation domestic growth industry. In order to cultivate this, various
regulations are made and the budget is supported. Local governments are preparing various policies of cultural contents
industry. This study presents the economic ripple effect by analyzing the status level and competence of the cultural
contents industry in region based on LQ(location quotient) analysis and GAP analysis. Through this, this study will
examine the competitiveness of the cultural content industry with high added value in Busan and draw out the plan for
activation of cultural contents. Also, this study will compare competitiveness of Busan with other regions and show the
economic contribution of Busan City.
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Table. 1 The Status of Content Industry Growth in Korea

annual
2005 year 2009year growth rate
sales W57 trillion | W 69 trillion 4.8%
export $1.3billion | $1.6 billion 18.9%
number of
employ 4,9000 5,2000 1.4%

(source: Ministry of Culture, Sports and Tourism, Statistics
on Cultural Industry, 2011)
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XZ-R =i industry output in R region
X7 =total output in R region

XiN =i industry output in nation-wide
XV =total output in nation-wide

Fig. 1 LQ(Location Quotient) Equation
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Table. 2 LQ analysis results on cultural contents industries in Busan region (2014 year) (output unit: million won)

publis . . anima adverti knowl |contents| share of
hing cartoon| music game movie o broadcast sing character edge |solution| total
# of 1,441 649 2,372 981 55 38 478 107 437 46 6,619
industries | (0.89) | (1.25) | (1.03) (1.08) (0.68) (0.68) (0.67) (1.34) (0.84) (0.80) | (0.46) | (6.3%)
amuount |553,718 | 9,118 | 170,631 | 112,384 | 173,295 | 13,088 | 297,984 | 374,025 | 268,300 | 147,946 | 78,365 [2,198,854
of output | (1.16) | (0.46) | (1.60) (0.49) (1.64) (1.38) (0.81) 1.17) (1.28) (0.56) | (0.87) | (2.3%)
# of 5170 | 260 4,567 3,148 1,914 1,017 2,916 965 2,058 525 22,690
employee | (0.88) | (0.65) | (1.49) | (0.91) | (1.63) | (0.84) | (0.62) | (1.57) | (0.84) | (0.69) | (0.56) | (3.9%)
average 0.98 0.79 1.37 0.83 1.32 0.97 0.70 1.36 0.99 0.69 0.63

(source :
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Ministry of Culture, Sports and Tourism, 2015 Statistics on Cultural Industry)
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Table. 3 Gap analysis results on cultural contents
industries in Busan region (2014 year)

Areas importance |current level GAP
publishing 5 5 0
cartoon 1 4 3
music 3 5 2
game 2 4 2
movie 3 2 1
animation 1 1 0
broadcast 4 1 3
advertising 5 3 2
character 4 2 2
knowledge 2 3 1
contents solution 1 1 0

(source : Ministry of Culture, Sports and Tourism, 2015
Statistics on Cultural Industry)
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