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ABSTRACT : This study began to learn wether or not satisfaction factor of rural tourism is effective to visit for the ordinary

foreign people. Research method was parallel-site investigation

literature, questionnaire. The analytical data of the study, literature

40 reviews, questionnaire 179 survey in 200 of the subject was using. Measurement and scale was set factors of satisfaction with

‘Transportation - Infrastructure’, ‘Festival -

Experience Program’,

‘Place’, ‘Room and Food’, ‘Local People’, and ‘Buying the Local
Product’ through the previous studies and preliminary survey. In the statistical analysis method, frequency analysis,

crosstabs,

multiple regression analysis and a structural equation model analysis was performed, using SPSS and AMOS program. The Structural

analysis results showed ‘Place’ and ‘Local People’ have an positive effect on the ‘Overall Satisfaction’. Satisfaction of the ‘Festival -

ExperienceProgram’, had a major impact also ‘Intention of Revisit’.

Finally for rural tourism fascination, the contents such as the

distinctive local attraction, human resources, information transmission and convenient use is more important than the format and scale.
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A - B
Table 1. Result of confirmatory factor analysis
Division Estimate CR. P AVE CR.(3%)
Infrastructure — Transportation 1.000
Infrastructure — Information of Website 1.040 4.780 ok
Infrastructure — Directional Signs 1.199 5.472 ok 0.515244392 0.84108105
Infrastructure — Clean and Nice 0.976 5.330 ook
Infrastructure — Safe and Good Facilities 0.946 5.270 ok
Program — Educational and Good 1.000
Program — Traditional and Rural Life. 0.772 6.743 ok 0.66778298 0.85644804
Program — Fun and Uunique 0.912 9.011 ok
Place — Special Things to See/Try 1.000
Place — Rural Characteristics 0.775 6.719 ok 0.66875231 0.8573926
Place — Preservation of Nature 0.907 9.342 ok
Accommodation & Meals — Comfortable and Amenity 1.000
Accommodation & Meals — Clean 1.094 8.430 ook
Accommodation & Meals — Price 0.657 4.422 ok
0.540978258 0.87051834
Accommodation & Meals — Delicious 0.615 4.473 ok
Accommodation & Meals — Unique 0.688 4.205 ok
Accommodation & Meals — Hygienic 1.203 7.495 ok
Buying the Local Products — Trustworthy 1.000
Buying the Local Products — Convenient 1.044 6.316 ok 0.65042558 0.84785762
Buying the Local Products — Pricel 0.989 5.865 Hokx
Local People — Welcoming and Friendly 1.000
0.737249682 0.84872122
Local People — Hospitable and Kind 0.905 8.444 ok
Guide and Management — Amiable and Useful 1.000
0.89283002 0.94328716
Guide and Management — Accurate Knowledge 0.856 11.347 ok
Satisfaction — Overall 1.000
Satisfaction — Want to Visit Again 1.040 7.864 ok 0.77708323 0.91249193
Satisfaction — Commendable 1.105 9.810 ok
Intention of Revisit — As Chance Offers 1.000
0.826919906 0.90522036
Intention of Revisit — Any Good Place 0.893 9.088 Hokk
Psychology / Attitude — Concern of Health 1.000
0.4254948 0.59679178
Psychology / Attitude — Publc Spirit 1.430 3.838 Hokk 7 o1
% C.R. : Construct Reliability from Standardized Regression Weights
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Table 2. Demographic information

Category N(%) N(%)* Category N(%) N(%)*
20s 70(39.1) 14(21.5) Sort of Europe 26(15) 10(15.4)
ort o
30s 61(34.1) 25(38.5) L Latin America 9(5) 1(1.5)
Nationality )
Age 40s 32(17.9) 19(29.2) Africa 18(10) 4(6.2)
50s 8(4.5) 3(4.6) engineer 13(7.3) 4(6.2)
60s 8(4.5) 4(6.2) office job 10(5.6) 5(7.7)
d Male 113(63.1) 47(72.3) student 34(19) 9(13.8)
ender
& Female 66(36.9) 18(27.7 self-employed 11(6.1) 5(7.7)
about $18,000 64(35.8) 21(32.3) teacher/professor 48(26.8) 23(35.4)
about $18,000 to $27,000 42(23.5) 15(23.1) . agriculture/fisheries/livestock 2(1.1) 1(1.5)
Yearly Occupation .
, about $27,000 to $36,000 26(14.5) 13(20) housewife 3(1.7) 0
ncome
about $36,000 to $45,000 13(7.3) 4(6.2) government worker/soldier 22(12.3) 8(12.3)
over $55,000 34(19) 12(18.5) doctor/lawyer/pharmacist 6(3.4) 1(1.5)
Sort of Asia 70(39) 30(46.2) freelancer 2(1.1) 0
ort 0!
L. US.A. 45(25) 14(21.5) CEO 2(1.1) 1(1.5)
Nationality
Canada 11(6) 6(9.2) other 26(14.5) 8(12.3)
HlE 9 MEEE tha b, WS f8F  § ol AE xAle] BR4e 43T & Utk
(3.8%), TFg AA-AEAG MNGB.7F) woltk sS4 WAREA Ay FEAe] JITEA, AEE S o
B Fole 349 WS 5 A HAGTH), THHE B add BERE fol5E 5% ol AFe) fold
(.67, BHE & U347 ol zZpel7h AA=H, 20tholl A HRIISE vl-9-gks H]go]
B%= 7P =Stk 8] ol 0.1%01W mig-
_ - - o 015l L s o °
3. QOIH OI=ECof Cf$t A=A U CFEs|EM Frojdk Apols HleH, AEge] wi¢ =2 e
73% oliol wlS WEATIL HaT. FHER He
SR I FAAAE LotiT] 8 spss ZEIH TEroA 2 7HA] FEE vk A3E EE e,
2 olgste] seld ARy I A% U AeHE TP UEE Ax UEE SELETY BSE0A 5%
e BAE ALNE, BE WFE o] VWAL W) FEANA FeIP AolF ngk Zzte] W gl o

Table 3. Result of multiple regression analysis

o . 2 Durbin-
Division Independent variable(3%) B S.E. B t P R’ Watson
(Constant) 2.178 442 4.927.000
Infrastructure Euphoria 363 103 4053.521 001 At 2055
(Constant) 1.441 .546 2.641.010
Program Euphoria .283.115 285 2.467.016 233 2.075
Concern of Health 322 .110 .3392.933 .005
(Constant) 1.061 .539 1.968.054
Place Euphoria 433.113 424 3.826.000 292 2.305
Concern of Health 251 .109 .2562.310 .024
. (Constant) 2.564 473 5.422.000
Accommodation Euphoria 302 110 3262.737 008 092 2147
Meal (Constant) 2.272 366 6.212.000
e Euphoria 371 085 4814352 000 219 2397
(Constant) 2.581 .546 4.729 .000
Local People Euphoria 446 .125 All 3.570.001
Occupation -.066 .035 -.218-1.894 .063 -167 1.996
. (Constant) 2.325 .543 4.283.000
Guide and Euphoria 276.118 279 2329.023
Management Purpose of visit Korea 158 .090 2111.756 .084 085 2.390
. Constant 1.656 367 4.508.000
Buying the Local (Euphoria) 520.084 620 6.192 000 369 2132
Products Occupation -.043 023 -185-1.845 070

¥ Independent variable is selected by meaningful p-value
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Division X* (dh RMR CFI PCFI
(p-value)
Result 510.129 (303) .071 0.845 0.730
(0.000)
Optimum standard p < 0.05 0~1), <0.05 O~1), > 0.9 approximate value of 1
Table 5. Result of model’s parameter estimates
Division Unstar}dardized Standardized SE. CR. P
Estimates Estimates
Satisfaction <o Infrastructure 0.088 0.080 0.359 0.244 0.807
Satisfaction <--- Program -0.341 -0.406 0.350 -0.974 0.330
Satisfaction <e-- Place 0.889 1.071 0.433 2.054 0.040(*)
Satisfaction < Accommodation & Meals -0.080 -0.052 0.487 -0.165 0.869
Satisfaction <--- Personnel 0.225 0.214 0.168 1.340 0.180
Intention of Revisit < Satisfaction 1.009 1.037 0.294 3.431 o
Intention of Revisit < Infrastructure -231 -218 313 -.739 460
Intention of Revisit < Program 489 .599 345 1.420 156
Intention of Revisit < Place =275 -341 .505 -.546 .585
Intention of Revisit <--- Accommodation & Meals -.133 -.088 416 -319 749
Intention of Revisit < Personnel -.041 -.040 169 -.242 .809

*p<0.05, **p<0.01, ***p<0.001
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