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A e fole Lﬁum 7Kgt 4 gle,

B o] AR BRR AR, BOEAT, Zel, vl W eaag
o8] G-t A kR JHdEo] ok 2 AqtollA AREE RE FERk ARt
oA AEElo] Fa7|Fe] sferlEel WA =N eH, 78 gAE HreE JHJEQIch
A QO] G i Bl HRRE So]s] 98 2 Aol Q] ofulAl
AAjstol Aol JERE bS] Hhes SIRIBla L Aol el ke 71 4
seict,
NAABA S MAEE, A 52

Narver and Slater (1990)2] & 15 &2 Y391 HHHEX|TFAL 45 A of|A] ZIHE
Aol Mgl upAE ey 4l vjxy

2] 2 ool qlo] BRE 50] SR s o]
Sh= Z12% Rejjonen et al.(2012)9] 4iidda =l S| A8k 719 V=
A FEAMIA AVl N A B 7] o, ARIEE Aot SIS ofv
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5l Knight and Cavusgil(2004)2] 43207 =A319c) uA|lg o A s|juiA|d
Spon aAgels o] WA 0 A et A4, Hae] wu R AR A
Sk 918 AR TR, AlE YRR 7 S)E AREShE oF 5= Yvlsks e
O'Cass and Sok(2013)1} Knight and Cavusgil(2004)9] &2 HIEO 2 3820 7 JLAS)
ALk APl Y] ALl A7 thel «7PERE, e old, e, A
A% 5ol thet BlaL-91E ©Ju|shH Chen et al.(2009)0] AAJH 452ako & JLAdslQILY,
FEAT AT A 3R FEACIN B pEEE, 5 A ARE, 5
= olofEol e BAEE oJu|dh= Z1O® Keh et al.(2007), 7
ol sEgeR S4sls
R o, II, SRR, SEUES /140, HREY, A9 1en
Adtell ke nAls agler gofsio] 7PH1S AQRt B 7o) FARR
Aol azRtsiGit). viERe: 20150 MiEhe olgsidler Ve WA FUE =
o=

olgatact +EABL S 7] pES A AT 2Alte] 201602 V)%
SABIT TEto R $EEE 0ISWE F WE0) F 45000 s HES
Axksto] ALk 91 Ul hK) EANIGRe] BEL T oho] emghe ZhX7] ujo]

27k AARE FAslo] Halo] melslalct
B QiolN ARl SgEe] B W AREE BAs)] 918 BQS 6 Aenter,
1993)2- Alg5o] 2RR14]l Q QlE-M(Confirmatory Factor Analysis)2 AA[SFAIL A== (4]
L, BabiaheE, pusds, wEeE, eal U A

HEoh ZPEHES Yol AREAS AAE9om IBM SPSS Statistics 231} EQS

v, 2 3}

1. #2 EH

Aol o8 dEol BAL (i DI} Ay WA AR BEE Amuw 7
7171 18.7%, ZHT< 19.0%, FFE] 16.0%, A% 16.4%, /85, 15.3% 2 Al
15.3%% ~d%]o] Qlrt. 20159 viEd FEES AuEE 3009 ofske] Z]¢fe] 58. 7%=
7P wgton ) T theo & 3019 o]Ak6009] o|alrt 20.9%F UERdth S 7199
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29) 5 AR 501 olslrl 20.6%, 51 ©]4-1001 olsl 7]¢lo] 44.6%%
1007 olste] AU 5 AL e Sa7IY0] 65% oS ISkl jlth ERE &
2N Tju] AAHMHE 55 vlF 106 o)A 20% ©J3F2] 7]%10] 68,505
ttie=o] 7]91(86.79%)0] 400% ©]3Fe] AAFHBE ZaZ u|ZS Uehfar 9)

(2 1) 22 84

20155 = p =L =
Atd _E_E - A [saf=q=} v =
at = ) I 45 HIE%)
Az}7]7] 18.7% < 300 58.7% < 50 20.6% 1-20 68.5%
& 19.0% 301-600 20.9% 51-100 44.6% 21-40 18.2%
AFEAA 16.0% 601-900 8.5% 101-150 18.6% 41-60 1.1%
AE 16.4% 901-1200 4.7% 151-200 9.1% 61-80 1.4%
A/ 15.3% 1201-1500 3.2% 201-250 4.7% 81-100 10.8%
Ak 14,6% > 1501 4,0% 251-300 2.4% - -
= 28671 100% = 28671 100% = 28671 100% 2 28671 100%

Fes Adllols F2 AAsH] 8l S 7He] A intercorrelations), 7R <5~

U R] 3H=0] A A47Ee] AlatA(item-total correlations), 123l 2FQ14] Q QIF-A<
YR AAEETE ol B &2 FE =X | st I2dlsl oul
(Cronbach’s ¢ ), 7WEAIZ]|%=(Composit Reliability: CR) X HtEA=Z{ H(Average Variance

Extracted: AVE)<- ﬁi_j HESG AFE A2 AT Ay nE =43 o)

SF S -AA 0] A= 4 odoldlon, e Qlo) gt AEulel dulASr) 78
oMl AC Leh} S Eo] 23] Alele eIt TIIIC

il

4> o

(e}
2R o] Bl ES ASSIAF EQS 6.1(Bentler, 1993)2- o]-&alo] Holz] Qo]HA

o
HABlick ARO] FEAL WAL viOR SRS Fo wAs 2R A
Aapat o] ole) slelRboR AE Al thejits B1H aolRAS B %
shelatele] Gl ae SIS, olF 7k S9lacle] s SHYREY Bt
ghe maslo] oSS AGARAY WZHAE Aol SRyl wgskc)
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a =% R Absioin, 1 A 24eae] ARk Ak
T87PsE 0l Ao® UERTHx 2=623.433,  df=155, p=.00; x 2/df=4.023;
NFI=.897; NNFI=,902; CFI=920; GFI=888; AGFI=.848; RMSFA=084). & ¢ -ollx= 2|5
24uge mre Seisduel BUNTEE AEsac Gk 29 go] Al
T e 5% —L‘jcﬁo«l FORE Qolskel 55 ol gelglon frelRt Aom LERY

—?UEP:}Eﬂ ASEUAG ERF H= gFebEAEgte] 524 ol
826 oJsto] Fha 7HAl= Alow UEht it grol L5 ool
UCRIL AEE= VS S50l SERE Y ﬂmE}E}E ovE'J‘J% 1002 3175}
ZIolAREY 2lolE Aoz AuHEITHAx 2(1)3. .01), TRAEEO. A
Q1] BalibE s ZF AAel 1] iAo Xﬂ%’é# H]Eﬁi A}, B et
wibEEto] 891 2 AAlSEe) AlgiEet 2 ZloR yeht srEERd T SR e gl
(Fornell and Larcker, 1981).

3 Qe wigso) 2] glo] Folele] chek Aol ofEstin glo] A
A7 wE AR (common method variance)®] @57} ZA8l=A] /\E]'ﬁﬂ%
A0zt gk ol Sl chewt e T M) WS olgstdth 3 WAL Hamand)
chlHH - Q o1 2=(Harman’s one factor test)o]] W} FAJERLAL AASH /ﬂ# 7V =
238 AAle] 241405 AX5HL delon AR FEAKES.8200) g X5
OR= o HAET) ok WS SRS telacicsl Rl Hajsle] Skld
& AN AT mae] kAt ol e Aom eidy) ujEe] wel
of NS FHs| Aueld Faltkn o 4 odek £ Al Al B

domm EAR 2R olF EAlSA e SHnge) Afhe A4
H|wshal EeHhH Q 0]9] HtRALEE7S Al H QFCH(Padsakoff et al,, 1986, 2003). L
A S Rcle ERRIoR et mge] ATE 40 F/HE el o
hom, o] a9lo] PylEAEEgE T3 509] 7|5 (Hair et al,, 1998)0f] ngEl=  2449]
% Ase Edle AR & Aot felRt dd=

of,

=)
_llN'
ol
H
ol
1o
%>
g\'ﬂ
&
H
N oo

>
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= = XY ESS|
ol A B | R2 | AVE | CR| « ol e B | R2 | AVE | CR| «a
MO1 802 | .643 MKT1 .690 | .476
AR A
! MO2 | 729 | 531 | 524 |.694| .78 MKT2 | .934 | 872 | 718 |.807| .90
Ay ojoy
MO3 | 631 | .398 MKT3 | .898 | .806
BOl | .853 | .728 coml | 554 | 307
b A% com2 | 863 | 745
o P02 T | a6 | sed| 03 23 569 |.775| .82
1884 9| coms | 793 | .62
BO3 | .884 | .782
com4 | 772 | 596
TEC1 | .828 | .685 FINI | .876 | .767
Sz | TEC2 | 859 | 738 5
ofk 690 |.832 .78 jf FIN2 | 898 | .807 | 742 |.815| .89
AT | TEC3 | 817 | 667 gt
TEC4 | 817 | .667 FIN3 | 808 | 054

Goodness of fit: x*=623.433(df=155), p=.000; x*/df=4.022; NFI=.897; NNFI=902; CFI=.920; GFI=.888;
AGFI=,848; RMSEA=,084

3. B3 xfAME(Model Respecification)

O EEE ZYRFS O /PN AF] Sl PRYYARY BAe s
gon AYENe Fo) BB Fgsch ARy Bae An mael Mg

A 4=(x 2=222986, df=11, p=.00; x 2/df=20.27, NFI=832,; NNFI= 167, CFI= 833;
GFI=.920; AGFI=.599; RMSEA=198)% UER} ol& ZAAIZ Hart QIo0ek whebd &2
AtollM= 7R AAE AR QY] Hmoll AMESE AAste] mEo] ARE U%
ZF JFdEE I~ Qe E A X4 (modification indices)E HIEFO. 2 RS A& (model re-
specification)sFIt}. o] M5 Fofl Wl 7e] Z=of tigt Warh 7 o 4w Ik

AR, A= 7ol vHA" e R o] ARrE ke s Ajtekal Sl
ol 7Io] & 49 Vwdds vhEdem iRt Al A AR A
2paslEo] o apAQl nAY AkE 9 4= 9k Aot AlmEo] Vs —nf
AR Frs Frkslth. 54, APgAF el 7]
FFEe Bl o] AYAE R AR — A ) FRE SRR

=
(G, DA, 2008 5B, A4, 2000). A, ARHFAO] S 71 AAlA
MBS WEKE WA olSolul oo XS 4= qlchs Mol AL & 4
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o
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z
ot
o
il
>
o
B
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o
o
4o
o
o,
fu

=
=
FoVSHIch YA, U RS 71%e] 143 AR gy Bast sjoeel

Hakel fhaRe] mE fegh Zlo® uelton g wmyo] HJm A=
2=20.163, df=7, p=.00; x 2/df=4.166; NFI=978; NNFI=863; CFI=983; GFI=989;
AGFI=911; RMSEA= 080 LU}ER}

(% 3) FIHE=0| et 70IxE XI0IAS

Z71E A2 A’ Az’o| Roloj
7199 — "HIE AT 111.253 9 o]t
ARG — AR 38.729 R
AT — B 12,059 CRIL
AR SR~ AR 27.782 CXS

2 A oA B Anys BARRe RN M-S AEsielen ol wet =
=% b AR ), el gl W 7 7o) HS AT G 9 Zrh W
& HIlERRR] A9 9 ks vAle Ae® UERKHL: g =320,
1=7.484) H12 A A=|QT}, AR 547199 7eoldat v ool =% &
ozt e ke vAl= ASe®E YrehKH2ar g =320, t=8.331; H2b: f =116,
t=2.824) H2a®} H2b7} 5 Z|A|E|gich BER|GAL Sa79e] 7]edskls 2
gk 9] FEFE vHEAN nHAg Aol gt RS nIRA] s AoR BAY
o](H3a: § =.408, t=10.774; H3b: § =009, t=.208) H3a= Z|X|¥|2o1} H3b: 7179

Cea7|49] TsodHat nAE AR i Aol Y] AAe-floll H(+)e] Fvk
S jAe Aos UERKHA B =200, t=3.881; H5: B =224, t=4,506) H4Q} H5%= W&
A= e}, vt o2 Ao o] A= EATOlAY] ARt AH(+)E]
kS w2 Ao R EARO|(H6: f =659, t=18.218) H6 H3F A E]o] H3bS #|9]5}
a1 A AABEIE HE 7o) XA SIS

N
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E

ki

|, 7]40]

255
Ay

h A2

[

-

L.

712 HAE AR2ARE A
Ao YERFOM(B =515, =11.397), AAA]

AgTist AASS mE Ho

7.608; B

T

Aol A

E kB =275,

N

s

ol)
0
el

A

1.
R

H

e

el A=)
e

7]

t—value
7.484
8.331
2.824
10,774

.208

Aoz YERFTHE =233,

=

Xt
.070
061
054
.037
034

]3]

H

£]

1
.320
.320
116
.408

= Zlog UeRe (g =129, t=5.585),

A
ol ela} Asae] wE g%

.009

il

[e]
L
.

(H 4) 7k

o

P =
T =

071, t=2.044),

Ao 8 YERITHE =-.094, 1=-2.257).

AgellAe] HAe-slet sl o

=
-

A~
T

=

g —

F

T

hs
A

°

Aoz Ao 99
Al

1

1

g
Al

A8 UEPITHB =197, t=5.349).

158, t=3.484).

7
L8

AL

3r
wo

g —

A%

yl
=

-
T
1

ol A S A

12|

QITHB =.120, t=2.848).
H1

EPLOom(g =119, 1=2.322), ;=4

5-91o]
H o
] A]
H2a
H2b
H3a

n]HHB =.085, t=2.230; B

210 t=7.829). T

t=8.085).

o
e
=
3
o)
AN

t

H3b

e
e

3.881
4,506
18,218
11,397
7.668

.040
047
044
.037
.053

.200
224
659
275
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AR FY — HA-S 158 .056 3.484

AR A — AR 197 .042 5.349

Goodness of fit: x 2=29.163, df=7, p=.000; x 2/df=4.166; NFI=.978; NNFI=.863; CFI=.983; GFI=,989;
AGFI=,911; RMSEA=,080
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P SETA/YOAE VIEde shislo] AuslE AES Akl o] 1
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o} HAEAGHE Vsl el Faf -2 AgolHe] Aol 4
agslo] 7RIHl RS vl olajgt AT vl HASAF] A A
71%4eje Ao
A8 5)

481 Aol %jﬁré‘h o8 Aol FAew A
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Xou]?%“é% 7]‘5‘3‘%‘@} U}ﬂl‘%cﬂ%kﬂ 8% Adaclor yehd ARRIEde] 719Y
Foll gol FF= vl AAsIAH 7125@}(41&1 <]
A% 9], 010 AAEk Ea 2 e sl Zalol] 2%
ARl =2 B9 A dukE EEshet ﬁﬁﬁ—i 7jofgith= A1 Hols
w ol= 7|EAG Aufele FARSFH(Kirca, Jayachandran, Bearden, 2005; HFEQ €],
2011; Micheels and Gow, 2015). webx] A4l e EEsl7] Qs W ==
Zﬁ\_7]0‘]0] 719 iAo R e B oldslal AAAES] Ak, od=F, z=F

o whofst] B 7 71ugh WelS o) ANE wash 719 o) 49 Ags 2
SR 9], 2011 WA 9], 2016 AATA S ST AR 5
S xﬂow}r,}

Ja
rr
N O
o
ok
\l

A, & A= 27199 7ieddy vA" el pEAIIA AA-9E AH
Sl 301 o o]E shglo 2n AFAY o Fopkiths 21 ERIsielon 7)o

A7ATelE KA 9, 2000 WFY 9], 20115 T 9, 2013 P,

2013). 53] npAEelge] 4EAATIE Holtd AAe e ks 4—
F47) %0l SEA A ATAIE U] Sl Zleeln Bk ofe) ulg
S G Folok B AMHES AN welk] Alo] S a1k e
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TR 7IFGH AlaL AHeRleR AdEe Ve A e Ear) ik
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The Influences of SMEs Market Orientation and
Brand Orientation on Firm Capabilities and

Performance in Export Markets

Yu Lim Lee
Jae—Eun Chung
So Won Jeong

« Abstract ;

This study examined the casual relationships among SMEs market orientation,
brand orientation, firm capabilities-technology and marketing capabilities, competitive
advantage and financial performance in export markets based on the resource-based
view. The data were collected from 286 cases of exporting SMEs, The results of path
analysis indicated that market orientation of exporting SMEs increased technology and
marketing capabilities. Market orientation directly increased both competitive
advantage and financial performance in export markets. Brand orientation influenced
technological capability and had indirect effects on both competitive advantage and
financial performance through the firm capabilities. Based on the results, managerial

implications and future research directions for exporting SMEs were provided.

{Key Words) Exporting SMEs, Market Orientation, Brand Orientation, Technology Capabilities,
Marketing Capabilities, Export Outcomes
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