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The Impact of Perceived Brand Globalness on Brand
Attributes Evaluation: focusing on the Moderating Role

of Thinking Style about Causality

3 4= 9%  Soo—Yeon Han

T

o] A** Chol Lee

= A
I.AE V. AT A d
1. ARAT . foF W AE
I A7y o 7HEs s
V. A7 Abstract
‘zEx=
H A= v BHAHE F2HA 94 (Perceived brand globalness: PBG)Y} HHE <5

X B 2re] BAS S5, ofefat BAS Tl AL BE AAle] Holh vl
Age Aruughk. kAol ek AbmpAle GEagrolel darolz T ol
of BBk clakabo] that AlgAlo] HFIQl HEE Holw, WHFY| Balt A

21 %S melek, luAle] chababgale] Aolo] ufel HAE FEwa fubt debd
e 2 Sl gistel, WEEY RetE diEshs Al kY EEa AclFe] Bal

* xzgefska elujstl Aok, A4
= Azgheka et e, AR

_43_




ﬁ
n)
O]

it
1o
ro,
i
ro.
=
i;;
29,
X
>
i
£
[
fi
fu
E
o,
ro.
>
©
|z
)
r
oy
iy
ro
_|>~
)
)
o
ro,
>
=9

£ &
o
oz
i)
=
(g
N
1o
Sl
2
m{w
:%
il
N
K3
2
Hodo
1o
LIS
N
O
N
~
i
Kul
s
N
52
s
i)
)
e
o,
2 r

(=H|0]) BHE Z2HA] OIAl Haic ZE! OlA| HaiC M OIAl BT J|Z40IAl HIie &

= o
A ToL QLufRbo TS AMIAL MEHBZO| NEIFOl

9 AHAES AA Uelr], HAu, umgs, ofE ge R HASES
A W S o, T et G Aol 7kl SR g A
: 2 4 AA olel w7t

O & Jdg] AREIL QIAE: HelEE oulgit], o5 UyhAe
of A Ay b HASE, AE, oY ARUACI Ak A wped
(Steenkamp, Batra, and Alden, 2003), o]&dt S22 Haltl= MAXORE HFS ¥
A, B Fo] A Y] el e AAE AL S e Bk ofjekvip,
1995), Z=BlAfoA] Al ou|A]E Algshs o] vk Sd] S=H uHAE A 2
=y malsel b 08 AHS AulAEel 2 oladE b Masnr Zew
ojnX|E 7H HAlEE Azgith= Aot} dlE S0 SRl Ll QAEE B
2 =2 |74 (Steenkamp et al,, 2003), =2 1] ©]%=(Xie, Batra, and Peng,
Al AL, 2004), =2 A|EQJAKDavvetas, Sichtmann, and Diamantopoulos,
=

1
2015), =& == ZHHRoy and Chau, 2011), =2 HHME T % (brand es-

= o ﬂll

|

:
n

teem)(Johansson and Ronkainen, 2005) 52| HHlE 7125 A=30c)
AH|RFS0] o]A# Z#(local) HA=RT} F2 BHiTof 8] ATwr) =2 o]g
£ 2ot 97} Steenkamp et al (2003)ZEE] AJZE QT wl=toli) §H4olS tiAb
0 o] S ool FA SRS e FA0 WS P ek 3

o a3t
o] W] S AR melrks A% R olojdi AP nlse
AH)ZHAkram et al,, 2011), @LAEZo} AH|AKDavvetas et al,, 2015), &= AH|ZKXie
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2H[Ae] BE 22y ode] BIE &4 jel nXe fF eilel thet Al 2d9EE FAH0E

et al,, 2015) 5& hem FARt At AvE Wsdith s datee PelAw
T2H2004), ol HeEf(2007) ZL2jal jEE, o]571, ol da201)e]
= 2SR HRES] iS5 TP A oA Ales SRR

Z1ejar ok Hieo] SeEy
WA ofolf=t, AR R A} o]Felxl
(Steenkamp et al., 2003; Akram et al., 2011; Dogerliouglu-Demir and Tansuhaj, 2011),
AT} ABFY (Dogerliouglu-Demir and Tansuhaj, 2011), w2 A4 Z|9] T
£ ¢J8t 4H] A4%KRoy and Chau, 2011), A& 7}€al8](Eckhardt, 2005; Johansson and
Ronkainen, 2005) Folth, ZLeu} of2fgh Anxje] Hie Z=HA] ¢l4lo] Halie &4
B7toll sl wlAl= matell thsl] okl Zhx|o] thE ARIAHEE Aol WS B
T Utk ARolle Etekal, AR A ARLA O] Aol s W] Sl 2

H

Ch Ao R ASIPA ] 294 2po]7) HelEo] SiAo]
ez}

N

g S QA7) wiEel 2= Bl
oxltk= Zolrh, A Hile Z=2WA dle] ofgh idS AUHEE Steenkamp et
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al 0032 I B AMAES Ao B el Hals Zeude) )
WA Q1e] A R ulAn, o) Fatel o) lsAel 244 AT n)x

& Hrefyley. ESE Akram et al (20112 FF7|AE AHAES I OR g -tolA
Hifl=o] gdgdo] 8y YA Q4] ARE et ) o] SgF = v
Z

At AL HolEeith SHH, Davvetas et al. (2015)2 @ AEDO} AHAES Ao s
A kwillingness 10 pay) A1§31o] HAE SEagel Fuo] skl Sgskas
o, Blse] EAw By Qo] o ulshe o= Uehdth e 127) 371
1800 S HAES 225K 4t 9ol 4] Holt, Quelch, and Taylor(2004)+= == Hl
Zof gk 8 AnA} AEe] olf EA AR, FEY WS il Ale|E 2o
AS-S ZolliLh, EDE Xie et al (2015)S S AHAFES gAlo R Biie FRHAy)
Aote 7R TARNA 71E dAtellA ASE F8 WA 1ol FAY Qlals iz
fw Flele] MRS ZEuly BRE gEslnd, Re A Fwnge
= AT Hi= Al=|(brand trust), 12]3l Hi= 7Hd(brand affec)S U O =M
Jul oleE BhARIche B4 A9 o aelw
Taube(2012)2] ¢l-t= HE=o] gmdAo] &HAE0] 7[SAGHE, 7HD 7 H A
21 AACIAE, ASA] FHH FFE MHORH S (patronagerE 5]
7= e HofFk
3FH Bauer, Exler and Bronk(2007)+= Hi=90] Zg2¥Ado] =2 QA WA Q14 1
23l el (modernity) Q141& S7HAIFIOl wheh BRi=o] tfgh gl Sl o=} S
7V¥sk Aoletal FA5IITE ESE Ozsomer and Altaras(2008)= =2 HIlt x2HA]
AR Q) o B WA TEal =2 AfA 7}
| ol S dik sojdel Hiwel ol RS
. HWH Dimofte, Johansson, and Ronkainen(2008)2] ¢15t= u]=t
A=o] ol tfsiol Q1A HHRHCHE HAH WSS Melchs

ofi
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Swoboda, Pennemann, and
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s
(gl

(2004) Z12]a1 =91 2] (2011)= S AH|IAES
Ao sle] Hale FRula o] FAI WA QI A ke nichs o

S|

é

A gl AT AN MolFglct Telm o)y Pehe@n)e] AT LS B
W FE QA B, PAT 717 Qae RS AX Base) ot BEs 3
Mol Aoz ojelse] G Zris A8 ) ol e Fjel 31
7 Aol Aulxte] e HIUS T4 Clio] HAS &4 Bl 45 F
4, 744, B el FH 9 AL A0E ekt
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2H[Ae] BE 22y ode] BIE &4 jel nXe fF eilel thet Al 2d9EE FAH0E

e FREA Qldo] HAE rieh e, FulelA] vl BTk Au o)y
of A ololel o] hel WA PP vAL 2 Wl et AT Sleigi
WA 2R RS RAWRR AR AT AaHE, Steenkamp et 4l (2003 2
el B TSy ol BAAA AUIBYTOIS LA AR 4o

Hok=d], ARISEA=07) At anAadas Balleo] amdgo] Jhulzks/del vl
A= FAA gy dopxl= Ao g UERdTE Akram et al (2011)% H]ZF AuE o

e, 0049 AN} oS S sl e S 3
Z)aL, wpEpA] JLufelErt Yot ESH Dogerliouglu-Demir and Tansuhaj(2011)
co ZRMgs s 7] B HEROL $04s 2 Hate

u7FsAo] ol wi, el B Mizhgol opdd S Halsol djat

7]~—*é°] Eorslom, AHISEATolet 240 Sl Hlso] FrkesAo]
bl e AoR Lhebyh,

E3F Roy and Chau(2011)-2 Hai=9] F22HAJ HEl= X}AKbrand equity) 7+9] 3%
ANA, AeA A91E $IeE 48] AJestatus consumption)®] 4 &gk Al E =1,
NEIH A9 FT BAE 2 anlAEess 2R HYlsel e Amsh 4 <)
Alo] =7 YERGT] Batra, Ramaswamy, Alden, Steenkamp, and Ramachander(2000)2]
Aol Hel=o] SR QA Hlisof tigh TojAQl eimo] YAl AR R
A 7ol tigt w7go] Rt axn|REol AN, A Rkl vIzeE AHAREAIA
B 7 Uehont, ASETORs offtel U 6 gerke AR el
ek
kA, Dimofte, Johansson & Bagozzi(2010):= ul=r AHRE giAto R F2d Hele
FI7F 48]ARe] Q1 (ethnicity)ol] Wt o] @A defxli=rte] dis) Aluwrok=d), ofze]
b oplefgtat sl e SR/do] & Hillof tisto] =& A, AR 4919}
A LEar AEdS ARIeE whde] Bl AHRlEoAIA = o]t ¢4k AHgol oF
3}71] %E}”’E‘r OFRIFO & Eckhardt(2005)+= AlE<(category) 2] A slo] tfjsfjA] Al

=, ALE APIA AlsRte] Q= o[uAE 75, Helle gedyd ans o

‘{”0] Lﬂ‘_ A& gF3lt}d. W, Johansson and Ronkainen(2005)F= H#l= 2 AIT}

Bl SH%(brand esteem) 70| SFO] AV Al hEare|e] S=2HA Ql4]o]

B el ek Zolek 1S Al AFSIA, 212,
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SEREE HA2E BSR

e

2. Mgl xjojoll &t npA A

RS S AR AR BAE AR R e, AAE B
sh4 Holz Qlgk Aks] AlzEle] Holsh olefat A AbmAlel Aol whErh
(Nisbett, Peng, Choi, and Norenzayan, 2001), H&59] #ol= Aok 429 A& =
QABHE AFB] ASEIE AP b, AelEelais Adle] S41A] Hi Al Alsd
& TVt web QR Eale] ARs ARIES Aol AR 28 A B ARIE
2 ARt e AAEA] AlarA (holistic thinking style)2r ®.QIch, ®RbH 7ol
2o wolola] Aek ARKSS Aol B zoln el AAER 2YHololrk
o]7)= BAA AlaliFAl(analytic thinking style)2 7FAtH(Markus and  Kitayama, 1991;
Nisbett et al,, 2001),

AR =22 AjargAlal B AFaHRALS. S0 (attention), W3}, T Z(contradiction), €1
I (causality)of] thsto] A2 thE EA& 7FA]al QUtk(Choi, Koo, and Choi, 2007).
AAEA, ARLIAE o o] Selidle vl (He] WAl o5 TIeole B
of Utk WhH AR ARLIALL: o] E8ol= v Erhs i 21 Aol Sk
A H2It}(i, Peng, and Nisbett, 2000; Masuda and Nisbett, 2001), £3|, QA E
Aokl o AAIEA ARARE T giAte] wAlet AR, AEARgel Hsel
= BH, AR ARIRPALRE ool ARl Ads = ALERtH(Choi et al., 2007). 7l
A= AFSAF29(interactionism) 2fal F21, S R= AJ5FE0](dispositionism) & F-2=CF
FAAo R oTAS AHer o AsRRgFol= AJksolH) B vl AlS v}
Halat ghle] ok ofet Wi elat 5] WAle) 2EE W AES Mol
L i, el TS o4 Ale] SHewne QlmAg AEsle wc del

EAgFOE B9 WS B U AFTOG PO AR efors AT
HOJtKChai et al., 2007).

FD

olelgt Alrale] Hol7h Amlxh WFol Al el dis) AW & A oy
ofey} Zt) Lalwani and Shavitt(2013)2] kol QJshH, AA|E2 AlarAlS: 7R
SHAEUGE AT E40) ARAE 34 o7l Zlom deptth =, AREA
ALALS 7= SHIAREEE B 7S 7R ARl 2 F8e 7H Jlolet
L HQlar, BEH FEAA ARIALS 7R AHlXFO‘ﬁ 7HARE S22 Ho] gl
Aom A I % Xli?H ARLAS 7S Hels e A (o]l thelA
= 2] QIAEHs HaFS ®rkMonga and John, 2007), é AARA Al sH= AL
Ee BAE ARLE sl At S Halsol B Hlsg o ol Ko] w
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1. enEy

71 Aol ofshd BRis SR QIA(PBG)E vt Hels S4dof tieh RS
o Zup cjoRl oA CloRl AuES o HAE SRy olale] must
VAL MRS Lol dhet 157} Elolgked, el cepdele el o
P ol AshE Mol ok 2 ANAES FEAOR ke IRUMS /1A
Tof tfsto] =2 FAY w2 HA(Steenkamp et al, 2003; Akram et al., 2011;

Davvetas et al., 2015; A<IAl, AAI, 2004 o)A, AL, 2007; =41 @], 2011; Xie
et al., 2015) 133l =& 7}A(OCass and Lim, 2002; ©]4, A, 2007)S -3
el B oo M HeEis 2w olalo] EA WAl 1|3 72 ola]o] FAR
oJgke u|A Zolekal oAFSIHZ H1, H2, H3).

olefgt ZEMA Q4 BAE &4 Hrie] T FFS vl 2AWSR B o
TollA= =2k Aol E}E ARLEA O] atolE ARl AALE AA] HAIEA
/\} J_m—ﬂ ‘4 H/dx% /\} J_uo b}ﬂr/} x{xﬂix% }\} Hol—/;llx]_‘z% /\ﬂ/\ =
o] AAEoIQItkaL Wow, ARAS AYslal ofSsk=t] QoA ARIS] t Rt ofdet
AR Al s 7Fe] Aol Stk Aol advk WEA A ARIAAES Al
o] =Pl MAER HdEoIqleiaL B, Ao ARy Bl oflSe] lo} i AP e
= welekal Abde] tiid ARAfloll =015 7ol Aol ArkNisbett et al., 2001).
AarREA o] Zpoofl e Q1] ¥ (cognitive process)©] HEFA7] wiizol], of2igh AxH|X}
50 ARLAO] Aol aHARES] HRE R <lo] Hilt S, A,
7HA) Frtel wAl= FIFell Fast ks v Aotk

FAAC R, AHAe] Bt SR ¢lAo] Hillt &4 i) njAl= 544 &
V= 2R Hele =i Hele &4 7HS] oAl S ofFA| K=ol ulef
A ek S qleh S R Vgt o] AR 7o) A9 e Aol Eshe
ARG AIHALS Bl Aol BAlE 48 wW7E o o Bilise] SRdA
< efeks o] sk, webA Hile SRy Qlilo] Halle &4 grte|] x|

_lh
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AR gk sl vebg Zloloh W, AnRE di g ARG WH el ARk 8
TefEle AFES ATMAS SR ASols HUE 44 Wle] HAs 2Rude
aefek Aol ofgl Zloju, wieba] Bt &4 grlol vl Hiile Sl Sk
OfabA e Aolct. webH QLakiAo] ok Aol ALAe] uel Male i
2 Qlo] MAE SAGED, B4, 12 Bl vl gl weld Ao oy
o} olefgt =elof uhet ofgf At MY 1) HdSEIch 1ejal Balle SRy
QLolSlo] MU= 4 Hrlo] S vIAE A0 T 7] o8 R s
U8 B w7k ouAE He &4 Hrie] ditt SAMeR 23tsielth
Keller(1998)2} Steenkamp et al.(2003)0]] &JshH HIl= e Hajso] 234 9

Az Aiglo] Bal=e] 44l Tleh HAls o) ARsAlo] GRS vl Ao U
EPt o, Peterson and Jolibert(1995)2} Steenkamp et al, (2003)°f] 2J5}H, H
ojn|Ri= HIE Hrlo] JEFE = Ao® YERRT

(a8 1) o =29
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ZHRp] BRlE S2¥A Ql4o] BRE &4 g mAle ek Aok el tid Alarde] 2dqEs SR

2. 7HEE¥E

1) BAc ZEUy adel HAS &4 Brlo| B

23 Bl A7 ole] 27lo] AA U Y ouXR AXEITL AnjEE B
HEE L=So(Steenkamp et al,, 2003), 4H|AFE2 Hl=7F ZF2HHSH] Q1A %E]al 4H|
la7] —[—]’BH/H 7]—7( _Q_o}- /\40] %Z]o]a]—_—ﬂ_ A 3]_ ] HE“Oﬂ :LEHE-]A&O] %’8‘ %

o] tisle] i=o ZzAS slA1 a1 QAlEE Ao|thKapferer, 1997; Keller, 1998,
Ismail, Masood and Tawab, 2012; Bauer et al., 2007; Pappu, Quester, and Cooksey,
2007). ERF 2HRRES SR HES 2850 G2 7|YgE0] v Bileskc) u
2A M= AEE 94K TsEs idRiral Weth w2 SREde
7R BRRETE 22 58S A Alofetal dAshs - 3001 UTHHolt et al., 2004).
SHARY] 22 SR
AZA4LE 53] Q5T Qtk(Steenkamp et al,, 2003; Roy and Chau, 2011; Akram et
al,, 2011; Davvetas et al., 2015; Holt et al.,, 2004; ©]&, Ze|&, 2007, §Hql 2,
2011). whebA vRo) 7S AR

Aaldell FYH JFL ks e we

° nE
-

HI 27t HEe] R4S ) AAERS HAs o tiste] 17 ols

st Zlojc}

YR w2 HAle S22 914l Haio] A Q1A FA% ke njE A
ot offvfehd, 24 Hize}l Hlwsle] Z2Y Hilt= AiFos TEal vy
(Batra et al.,, 2000), 3]{lal BRF HHlti= =0 @A) oju|xE 7IA7] wjitolct
(Bearden and Etzel, 1982), S =2HAJo] 52 HAH=Q4= =0 Hale wAS AA4RA7]

= Zle geokst 1 ASAE Bt USE Tk (Steenkamp et al., 2003; Akram et
al., 2011; Ismail et al., 2012; Bauer et al., 2007; Davvetas et al., 2015; ©o]&d, e,
2007; SHER1 9, 2011; FRIA], L, 2004). wheEbA] the] 7S g

2 2l HAIES] FRAAS

rO’
>
o
>
|z
)

= o] osfe] ) 214

E3E BSe] FRUAC] £24E JUAES B 44S QYT Sl Iz
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o AEs Fugo] e baiso kel Ao o] o i A
ofeil QAR lolck, AAIR B AL %@Mo] e Sl el g

o
b )
she, 3o AZKEE AnREe 4 ge %ﬁw bR} 24 e sk
}
H3: AHA7L HASe] SRHAS B QSR HARE sh2 tiste] A 214

2) BAE FUA v ofFt AeAe] e Awgae] 28 A4

e ARALe AbmARgIolel ARRolE Ut lukkAel thstol
AEARgZo) AAE 7ML ARISS BE AS0] kAR Aol vk 47t
) W], ) el ohiat oIS S sl B4 3 Augal 430

o] ? ﬂrﬂrﬁ]

r
=
=
R
r&"

Qo] thsto o 13t B
4= i) AL 21% Joloh AR Aol o5 Hls Felyol A
Sol] RS Frki 1] wjFel, HAE S48 W o s FRNAe md

= [e] L=
ol thaA] AL AIRALE AhAl 2SS FRANI HAS £4S 27t S
2] ﬁ:olam A ROl & o5 Fauide] HAE d4e] ofRkg 34

Gy wI orsb b Zole
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JEICH(Nisbett et al,, 2001).
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IA =7} =7] wl&o|th(Kerner and Pressman, 2007; Klein, 2002)

Mo G AT 2ulEe] T Ago] glo] HFF HAS AL A
A

£ A0 psislon) it o] G v A st G 1S 8
Ask) Slste], F517] 4o AR AL AT B2F ole] Anla} HelwE T
o Astolch wak Aulst s Solv] Skl A Tela wAA A A
o VIR sjorh oleld VleoR AuE AMA AES Aol Az el vl
AR ARES olojiZoleh. TeaL 7 AlES] Ml (E DolA B 4 9ol AF
o Mz Aol Ao £e FRUAS J1 BREOLOSH e FRUAS 7}

*Q‘ =
2= FAA(HAZZYS) S AATIATE ESE o]o]E oAl AlAlog =0 ZaHAls
A= AU(SONY)2} o S2HAS 71| olo|gH(iriven) & AEIsto] & 47h9] B
A= ALgalh

(£ 1) NZ/HHEs MH

e Lol e Mx olofz

= ==44 Z& (POLO) 21 (SONY)

o gawy R A (HAZZYS) ofol2|H (iriver)

BAHQl ARzl A QlElie} AP HIAES Folo] ARAES 44 B WY

Rom, o=le hdom gk gof HiAle hol® AwAlE WA iRt theoll g
ole} Jof i FARE ofFloxE F5to] S (back translation)sh= IS S5}
of AZAE =qth Al Zojofl gt BAe R =AY B Au FEE A6t
A}, Aol Aol w3k sHEE 205 JHQ1S] 3k SHEE 12470]
2Fol5 o tro

Alefsto], 2EA o= ot
o}, o]5L 7} 47)e] Bl
127, 7§QIF=2) skt 4287)

b
ofi
i
>
=2
> o
oo
m m

CD ;g

A, Haie F2HA] 9]A18 Steenkamp et al, (2003)2] LS w2}, ‘Yo|A] o] Bl
S ard Hillsolt, Uhs §l19] an|AlEo] o] BREE ShfiRitial AZRIty, ‘o
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U Gith/ry, ‘o] HAEL ChE Hu=uc) v
F 7TH FEE ojefrfol 73] A S4B
= Xie et al.(2015)9] ¢I9-5 Fxsto] ‘o] Helti= WA Qli=(prestigious) HiHE=
of B 4y e i
T 7HA Q1A o dlat Aef2(2007)0] AT S-S Fhxsto] ‘o
b A/, ol HalEe) A12e Alge] Bat 7Anc vl
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ol A3 ma=o) )
dL0liver and Bearden(1985)¢] A5 FAR o] ‘Lol 7|
Sob) ke ALSIF, U= o] malSe] tjste] A8 ok ity S & ok
kS olofrjol 7 HEm Zgsl] BASKICE W ) olnlAe
Nebenzahl(1984)9] 175 Bt wl=(E&), ShiEl|2|2et ofolajH]) “1e]al d(4
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V. 4% &4 2%

ekl w2 203 % WAlo] 1251, ojAo] 78 o2 Z1Z; 61.6%%); 38.4%E
ApAJEEGIE). o590 Uol= Hat 232412 el gd EAEﬂ‘: ZHR15=0] A=
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2 5o HE ZAHE 0o Zgr 50 oAkl HQlFEe] s iPXl‘SP‘ZiEP
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= PQ1 0.916 0.161
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PQ2 0.910 0.172
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Hge14) 0.76 0.864
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P1 0.869 0.245
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The impact of perceived brand globalness on brand
attributes evaluation: focusing on the Moderating

Role of Thinking Style about Causality

Soo—yeon Han
Chol Lee

——

The study examined moderating role of thinking style about causality in the
relationship between the perceived brand globalness(PBG) and the brand evaluation,
Thinking style about causality is divided into interactionism and dispositionism,
Individualism culture shows a tendency of thinking style about causality to
dispositionism, and collectivist cultures shows a tendency for interactionism, We
conducted a survey on Korean college students who represent collectivist cultures and
foreign students from countries of individualistic culture and analyzed data through
structural equation modeling. Analysis result showed that the higher the respondents
perceived PBG, the higher they perceived brand quality, brand quality, and brand
price. However, it showed that PBG has greater positive effects on perceived brand
quality and perceived brand reputation among Korean students than students from
individualistic cultures, On the other hand, the effects of PBG on perceived brand
price did not show any significant difference between Korean students and students
from individualist cultures, Thus, we can conclude that thinking style about causality
plays a moderating role in the relationship between PBG and perceived brand quality
and brand reputation, while it does not do so between PBG and perceived brand

price.

{Key Words) PBG, Perceived Brand Globalness, Perceived Brand Quality, Perceived Brand
Reputation, Perceived Brand Price, Brand Evaluation, Thinking Style about
Causality, Interactionism, Dispositionism
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