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Establishment of Quick Model for Private Consumption Symptom
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Abstract

According to precedent research of disaster economics, most of the studies are either based on belated macroeconomic
indicators or are limited to specific industries. It is certain that preventing disaster is important, but immediate analysis
and reconstruction policy are crucial as well. This research analyzed the ripple effect of consumer spending followed
by April 16 ferry disaster and MERS outbreak; it was done by applying credit card company’s real-time big data
with Marketing Mix Modeling. The main focus of this research is to see if it is possible to predict the scale of damage
during ongoing disasters. It is found that setting up weekly MMM and moving the timeline draws significance conclusion.
When disasters or events occur in future, this research may be the basis of building quick and intuitive indicator to

monitor possible effects.
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2.2 Marketing Mix Modeling(MMM)
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