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Abstract

The rapid growth of the Korean fashion industry has contributed greatly to the establishment of various
fashion associations that have appeared since the 1960s. Seoul Fashion Week celebrated its 20th anniversary;

there is now a crucial opportunity for the role of Korean

fashion associations to the world's top five fashion

collections. This study examines and compares the various roles of Korean fashion associations and the fa-

shion associations of France, Italy, USA, and UK. Based on the comparison results, suggestions for the roles

of Korean fashion associations are as follows. The following three roles are important in both Korean and

foreign associations: stable operation of collections, the

creation of various funds to support fashion desi-

gners, and foster new designers through linkage with the education programs for textiles and design. Mut-
ual cooperation among various associations is essential to achieve future goals. The specific activities of fo-
reign associations are highly suggestive for direction. In addition to the pursuit of members' rights, it is also
desirable to conduct various social activities. It is necessary to create various events that ordinary citizens
and students can enjoy in addition to achieving the goal of promoting and selling products at the Seoul Fa-
shion Week. In order to overcome various difficult situations facing Korea and to prepare for a great leap

forward for the fashion industry, Korean fashion associations should spare no effort to overcome mutually

conflicting interests and understand other perspectives from a macro perspective.
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Table 1. Main role of the foreign fashion associations

Country France Italy USA UK
La Fédération Frangaise de
Roles la Couture du Prét a Porter | Camera Nazionale della Council of Fashion British Fashion Council
des Couturiers et des Moda Italiana Designer of America
Créateurs de Mode
- Conduct “Paris Fashion - Conduct ‘London Fashion
Week’ (Establish show - . - Conduct ‘New York Fash- Wesk (Estabh'shu}g ame-
R - Conduct ‘Milano Fashion . ) nswear collection in 2012,
Conduct calendars for the fashion ) . N ion Week . . -
o . e Week’, and ‘Alta Roma’ | 0 : Model Supporting Policy’)
fashion shows | week, official accredita: D . Conduct ‘CFDA Fashion g .
. .. - Organize fashion shows, 5 = - Celebrate ‘British Fashion
and events tion of invited press, ope- . Awards’ and ‘CFDA/Vo- N
. . events, and exhibitions . - Award
rate an international press gue Fashion Award ~ Event of ‘London Fashion
and information center) —
Week Festival
- Promote ‘En Avant Premi- . .
ere’ through their website | Provide a place to showe- ) ?Egztjfcsﬂ;/;rljashlon - Perform ‘NEWGEN’/*NE-
- Provide support through the P . Y . WGEN MEN” system
Support . . ase established and emer- | - Provide the connection pr- | .
investment fund, ‘Mode de X . . - ‘London Fashion Showca-
and foster Finance’ ging designers ogram between designers sine Fund’
designers . , | - Provide the promotional and manufacturers, ‘Fash- g Ful
- Operate “The Showroom activities for designers jon Manufacturing Initia- |~ I Ieeion brest @ s
(Organized by ‘Designers & tive’ & ‘BFC Fashion Film’
Apartment’) v
- Operate ‘LONDON show
- Prepare financing projects ROOMS’
for multi-annual programs - Provide opportunities for
Support and develop strategies for young designers to self-
and er(: mote | - Help brands exnand into fo- institutional events and the promote during ‘Paris Fa-
ovz rseas rei pn market};p domestic and international shion Week’
markets & commercial promotion of - Support the ‘BFC/Vogue De-
Italian fashion signer Fashion Fund’
- Signing of the France-Italy - Manage a personalized men-
Protocol toring program, ‘BFC Fas-
hion Trust’
- Draft programs and publi-
cations for the promotion
of Italian fashion
) ZﬁEOff?az;?:s?em Mu- - Develop a fashion inform-
- Develop training and edu- . . . ation guide, ‘Designer Fact
. . - Establish domestic and in- | - Support programs concer- oy .
cation programs (‘The Ec- . . . : ———— File’ and post the guide
. T ternational relations with | ning the designer's life cy- .
Academic glefe el Aeh bl e representative schools/uni- | cle, from students to prof- online
activities and | cale de la Couture Parisi- pres: v 2 : pr - Hold the ‘Fashion Forum’
. 5 versities essionals, and ‘Education R
education enne’) . - Train students through the
. . - Conduct conferences, sem- | + Professional Developm- | -
- Operate ‘Cercle Saint-Ro- | . oo . 3 BFC Colleges Council’ and
A inars, basic instruction and | ent B ..
ch or provide opportunities to
advanced training courses L
work in industry
to prepare young people
as well as promote the en-
hancement of skills and
handcraft manufacturing
- Conduct research on natio-
- Work to create and prom- | nal and regional legislat-
Protect ote coherent laws among | ion in the field of exhibi- | - Introduction of the program
intellectual major markets to fight in- | tions and fairs ‘Innovative Design Prot-
property rights| ternational intellectual pro- | - Research legislation in rel- | ection Act’

perty theft

ation to trademarks and pa-
tents

The specializations of each association are shaded.
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Table 1. Continued

Country France Italy USA UK
La Fédération Frangaise de
Roles la Couture du.Prét a Porter | Camera Nazior}ale della Coyncil of Fashi(?n British Fashion Council
des Couturiers et des Moda Italiana Designer of America
Créateurs de Mode
- Established the ‘Legal Co-
ISR anq the, Ehilo - Other activities: ‘Fashion
Others Eﬁ; g’:;;nflgﬁicgl:‘iﬁl()p Targets Breast Cancer®”’,
aggreemen . prepare nego_ ‘CFDA Health Initiative’
tiations with unions)
The specializations of each association are shaded.
2F HHAENR Y 5 AEE FE A% QA AgskE g8 B30 4% 2uAES Al 3)
el 24 23 9% FAS A4S WENANL 2 ADE AL B o] Enalt
A3]e] £Fo] ERLITh ol 9 =<] HAFI ] TEHOE FYsk= 4T
ogelole] A, ehEztel P ARL BH A% B AFwol /K ERF JBEE SN BE A
AF2] ] A RZol] thk 2 =21 2L, olgg] A E AlFE
ok 579l 49l HA A5 915 L ArhEo) AEH
A AZ7E TES WS =H5E Ho| 2R 1 1. =] ojMesof st D&t
U} ok Al ko] hAF ol Hls) Sahae] WA o
& W), ol olg ol YAA I E WLk Fel Felske gel e A% shie) AR FA
F)gho] S BE, ol FAE AREL GAR FESH o] Hol AEHOR AAHG o|Tol o] ZYW 4
2 Hlol] AIAEH QL Alofo] 3l& Ao ' AlgHrt o]7]ol, & &l Sl SRS gk &S AP
m=e] AL F3 =7l His) 2 AP el = FAakel 2 - 7 A Q) Aol JAE T8 HAFEE 4
B A WA AF gk nlEu ATl NHES FHOE AR IR drt. ARG
Ud3le ¢4 v e wel =541 gers shal 1997 A3 AN ZE MATFOEA A3
S TRl AHBAAE e et e 1219 gl Zleldkuh glop], A a9 B ¢
Fall o]Ee] AEHAA S AdTE =8, AAH e & AQlstaies 7 thii e 58 AEshL e
2 v= iAol g SR AAAZ LR o] RojA = Aot} 3 METARIAIGES FA) e a9 E
= gt} =3 B0l St s EYT § dA W= Fshe 712, digk AT Rtel | 3= 23715
S A BYS TRIYSFORA o So] AR L H 2&TIRUEo] Ao Artslgton, Ha A
S AJAste] Al A gel=S Fe A3t vl Ad A=A A AT = AA ATl
U R ARRE] ALY BE B Wk AFS ) 3 BAS FASRA o) 2ol
A3l egshe Aol St dolth. 3, st e Eo] A3 1=l FrhskaL vk
A 19 Agbgol gleolE e A1 B4 a1
S A% AHRJNE HAJA AAAES0] o E 1. sh=RufME 3|
oS3 9wl AT Aol P alste] Exol &
soltt. Sl A 3]s 1985 4€ol] - Absh @A g
PN AR ) A9, FFU DI BE 3 Sapola AT 2 A gstel, 19894 A18] A&FA|]
SES AL 8=, A ddsjA ) aE At 21717 Bak 3| (SIFF) /N2 2 2422 &5 A
HARFE ] APt obd, ARl Ee] 3 4 5 HATk 1990 F=sto| A A F ol gh=ad Y 3] =
UEE A A2 A HE Ilske ol ol 8735 W73 3151 2.7 (The Dong-A Tbo, 1991), #A4H]
o ES 48 2% B FRE HolAM, 859 ¢ B2l 97, A, A AZDA) 2 FEIA, )
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A S BFstar o, AR F5-8 2 of=AL YARIZEAN) Al S 7R 2 A&-2] AR 3153}
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@3

Rights”, n.d.). 41, o 37l=0] Fredsted 2003
129 & Tl L= ofr ol A ARt E] (Asia Fa-
shion Federation; AFF)9] = 3|5 23t ot
2 YINE, BF, MEY HFo] 27kl F ehFO
2 TAE AFFE ofrol F8 7 7H A4S g8 e &
3 FEAK 3 3 oAlo} hHe) Z2skE 2115
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FH A AE AP TA 22 BAE XY A
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gt g ol Sitat
& DA o]tk FRIE ] B2 3K
glutet B288kE s A
A3, etz A8 44
5 19887 H H71H o= 7
A Tlbo, 1991).
2006 =2t 2ol FH S]o A 7] =
tAteld g 3] FA7IA = =l SRRl Bl

2

o

A 7R 9, Aol Eld A T4, Sl ES]
AMEALE 2L FE R B SRAY, 39 7
AEuF B AT FY v &5 F3 S A
28} 2 Ak ko) 714 381aL YITH(“VISION”, n.d.). #
2olle AAl HASETQ g3 A s S
3) A ZEZ](ENK Fashion Coterie) #7F 9 A4S &
FHstaL glom, 5 WS-z v (Berlin-
Premium), W ZA| ]2 Wl = ~E}A 2 ofA|o} g 9=
(Mercedes-Benz Stylo Asia Fashion Week) 2 th ¥t E}o]
H o)1 2B} (Taipei in Style) 5 TF3 8 2] HA)3] 3
7L AE 719 9 FAFoEN S tRtelviE
o] a9 A AES HFHo® FaL vk E3 78
AAER] AAALG O] 15140 2XA] FEF AR &
<9, A 28Rl g5 o]A] Az AR 7]
=
THEF 5 FFoEHA nAE T £
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7ol ©A| o™, 2012 F/W A-&3H A9 FHE] A1&A|
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Table 2. Main roles of Korean fashion associations

Roles

Korea Fashion Association

Seoul Design Foundation

Korea Fashion Designer
Association

Council of Fashion
Designers of Korea

Conducting
fashion shows
and events

- Host major events (‘Korea
Fashion Design Contest’,
‘Indie Brand Fair’, ‘Global
Fashion Forum’, ‘Korea Fa-
shion Awards’)

- Host ‘Seoul Fashion Week’
(2012-present)

- Host ‘Seoul Modelist Con-
test’

- Co-host ‘Korea Style Week’

- Host ‘Seoul Fashion Week’
in the form of co-hosting/
sponsorship with Seoul Ci-
ty (2012-present)

- Host ‘Fashion KODE’
(2014-present)

Supporting
and fostering
designers

- Identify and foster promi-
sing designers (‘Korea Fa-
shion Design Contest’, ‘In-
die Brand Fair”)

- Support fashion PR and
marketing

-Budd designers' incuba-
tor project management
(‘Seoul Fashion Creative
Studio’)

- Identify and foster prom-
ising designers

- Support fashion PR and
marketing

- Host ‘Creative Designer
Collection’

Supporting
and promoting
overseas market

- Support global market ex-
pansion (‘Global Fashion
Forum’, ‘Global Branding
Project’)

- Support the participation
of overseas fashion trade
shows

- Support the promotion of
global fashion brands

- Support participation in
overseas exhibitions

- Support neighboring int-
ernational pop-up stores
to foster global star desi-
gners

- Support participation in
overseas exhibitions (‘ENK
Fashion Coterie’, ‘Berlin-
Premium’, ‘Mercedes-Benz
Stylo Asia Fashion Week’,
“Taipei in Style’)

- Support overseas show-
room, PR and marketing

- Provide fashion informa-
tion (Semiweekly news-
letter, FASHIONNETKO-

REA)
- ‘Korea Fashion Market Tr- .
. - - Management of sewing
Academic ends Seminar .
R . education
activities and | - Conduct professional fas- .
. . L - Management of the ‘Fas-
education hion training hion Support Center’
- Open education opportun- PP
ities to improve job com-
petence
- Overseas marketing work-
force training
- Support networking within
e faShl(?n. mdust.ry - Support ‘Dongdaemun Fa- .
- Conduct joint businesses . . .o - Support networking amo-
Others : shion Business District
- Government relations Vitalizations’ ng members
- Operate the ‘Asia Fashion
Federation Korea Office’
The specializations of each association are shaded.
of ThFe WALE BT Ak EH FASA T & Tk O] A WAL 918 A%
Shw 43 AR AEH AF R NWE e HL /1ol Uk
HEHZ A S A E =daka st 449 AR AEHANIE _21‘1—8]’{_:‘ 7131 A E T ARIA
AAFL LA WAL A% Y B G A e DDPEE el A1 28] 93 A A4
9 FA5 ol 9o R E oA lAAT T AT % pgHow Z}El e JES she
G ANE G ik o e AHAANHE § 98 92 o 3 ool ALl sE s
A = B d-E Y3 E F 7P vhdstal s 25 E R A AAZALRE L 29 5 A=A
52 WA U FARA, ORold] T WS wAY P AT mYSE BUs BT ok oy
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