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Abstract

Ways to apply the Strategic Communications to
the ROK Navy

Chung Sam-Man*

The aim of this study is to find ways to apply the strategic
communications to the Republic of Korea Navy. It may be a little bit late for
the ROK Navy to accommodate the SC in these days because the adoption
and implementation of the SC by the Combined Forces Command has already
been begun, It was in 2007 when the SC was in place in the CFC,

ROK's Ministry of National Defense and Joint Chiefs of Staff have also
mulled over the SC and begun to apply it in part in the annual exercises such
as Key Resolve command post drills and Foal Eagle field training exercise, etc.
For the ROK Navy, in addition to those exercises, it is faced with further areas
like North Korean maritime provocations and other maritime incidents where
its version of SC is needed.

As noted, the SC is not intended to deter or defend directly those
provocations and incidents, but aims to create conditions favorable to the
achievement of the navy's strategic objectives, The ROK Navy has to establish
a SC planning center and implementing organizations within the Headquarters
to be consistent with its above organizations such as MND, JCS, and CFC that
have already applied the SC in part or in entirety.

SC center and other related organizations need to be under the control of
VCNO and the center needs to be located and administered by the policy

division in N-5 at the HQs. The vision of the navy's SC is the winning

* Retired ROK Navy captain currently working as research director at the Korea Institute
for Maritime Strategy.
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without combats and the least damages in time of war. In other for the navy
to reach the vision, the strategies to be executed are early establishment of SC
implementing organizations, forming consensus over the need for the SC within
the navy, strengthening core competencies to apply the SC, acquiring the SC
experts and making doctrines on the SC. The SC, in addition, in the navy has
to be planned and implemented in not only peace time and crisis time but

also war time,

Key Words : Strategic Communications, SC, UFG, Foal Eagle, CFC, Maritime

Provocations, Incidents, Objectives, Vision,
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