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Tourism is being used as a tool to regenerate declining spaces. Therefore, the government is carrying out various projects
to create tourist attractions to revitalize the traditional marketplace, which is declining nationwide. Because of these government-led
projects, traditional marketplaces have been transformed into tourist attractions, and some markets have received enough positive
feedback that they have been successfully revitalized economically. However, as marketplaces have become tourist destinations,
negative views about government support projects are also increasing. This also leads to conflicts due to differences in perception
and interests of stakeholders.

This paper examines the process of the marketplace becoming a tourist destination focused on the Tongin Market, in Seoul
which has been regenerated as a tourist attraction through a government support project. The purpose of this study is, first, to
examine the background of tourist markets becoming tourist attractions and the issues surrounding them. The second was to explore
in depth the types of conflict perceptions of visitors, residents and tourists, and the perception of their responses.

As a research method, the process of the revitalization of traditional markets through news and existing literature, issues
and the difference of perceptions about tourist-centric traditional marketplaces were examined. In addition, the Q methodology
was used, which is a qualitative research methodology that can measure the difference of viewpoints and perceptions of specific
events in order to analyze the difference of perception among visitors in traditional marketplaces. The results of the study show
that there are three main perspectives of difference among visitors’ perceptions about government support projects in traditional
marketplaces and the marketplace becoming a tourist attraction. The ‘policy dependent perspective’ emphasizes the necessity of
government regulations, a ‘critical perspective’ criticizes the government’s traditional marketplace support policy, and the ‘neutral
perspective’ acknowledges the need for government-led projects and accentuating the internal competitiveness of the marketplace.

The study provided the environment for academic discussion about traditional marketplaces, which are becoming tourist
attractions nationwide. In addition, this paper can contribute to providing implications for future government projects by analyzing
the perception of marketplace visitors.
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Table 1. Sales and visitors of lunch box cafe at Tongin Market

Year 2012 2013 2014 2015 2016

Sales(thousand 963,69 475,882 863,206 | 1,017,127 | 1,205,622
Korean won) ) (80%A) | (81%A) | (18%A) | (19%4)

Visitors # 52,725 9,176 172,641 | 202679 | 243135
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Table 2. Factor Q-sort values for each Statement

# Q statements F1 | F2 | F3
1 | In the traditional marketplace, you can trace history, tradition, and phase of life in the past. 3 1 0
2 | Traditional marketplaces are a place where people’s lives and sightseeing are blended together. 0 1 1

In addition to economic functions, traditional markets perform social, political, religious, and recreational functions through commodity trad-

3 ing, exchange of information, social activities and sightseeing. 2| -1 2
A The traditional market plays an important role in the formation of local communities as a meeting place for local residents and a place 4| - 1
where communication with strangers has been provided.
5 | The traditional markets should be revitalized in terms of urban development. 0] -1 0
6 | If the traditional market is stagnant, consumption will not circulate in the local community and the local economy will be stagnated. -1 0] -3
7 | Conflicts exist between existing merchants and merchants who sell items to tourists in traditional markets. 0 1 0
8 As the number of tourists increases, it is ineviTable that the building owners will remove the existing merchants and accept new stores 0 9| 1
for higher returns,
As the traditional market becomes tourist attraction, problems arise: the rent increases and the outcome of revitalizing the traditional mar- B
9 e 1 3 2
ket revolves only for building owners, not for merchants,
10 | Traditional markets are stagnant due to facilities such as aging and lack of facilities and facilities, and parking problems. -1 0 3
11 | Traditional markets are stagnant due to lack of management skills, attitudes and management skills of existing merchants. 4| =2 0
12 | Traditional markets are losing competitiveness due to lack of consciousness of existing merchants. 4| 2| -2
13 | The traditional market has declined due to the appearance of large chains. -2 -1 —4
14 | Traditional markets are declining due to the activation of online shopping malls. -2 -3 4
15 | The traditional market has declined due to the contraction of consumer sentiment caused by the recession. =31 4| -3
Discount chain stores or Super Super Markets(SSMs) have entered the city center or station influence areas, while the traditional markets | B B
16 . o . 2 3 2
are stagnant because they are located in the old towns where the population is decreasing.
17 | The government should support the traditional market with various support projects. 1| -1 -2

18 Due to the large number of economic populations associated with traditional markets, the number of traders is more than 400,000, it is
necessary to revitalize to stabilize people’s standard of living.

0
19 | Traditional markets should be revitalize in order to create a local culture, 3 2 2
20 | If traditional markets are used as local tourism products, they will contribute to regional revitalization. 0

Since the traditional market has been created as a tourist attraction, it is emerging as a new tourist destination and brings a new life to
the diminishing traditional market.

22 | Food and drinks sold to tourists in traditional markets can have a significant impact on the economic sustainability of the destination. -1 0 4

21

As the number of tourists visiting traditional markets has increased, the sales of existing merchants have increased and the merchants

23 | have been able to stabilize sales. KA

24 | Most traditional market revitalization projects are focused on facility modernization. 2 31 -3

5 Traditional markets have become similar nationwide due to the monolithic government-led business, and the unique characteristics of each 9 1 0
region are disappearing.

% The traditional market developed as the tourist destination is mainly led by the government, which often does not meet the needs of poli- 1 1 1
cy and traditional markets.

27 | The traditional market where attract tourists is mainly government-led and focuses on achieving short-term business goals. 1 21 -1

% Traditional market revitalization projects should focus on market differentiation and specialization rather than indiscriminate ‘modernization’ 9 1 3
or arcade development.

2 It is more important to create conditions that the traditional market can improve rather than the unconditional support of the government . 3 3

for the traditional market.
30 | The government needs to establish various policies for revitalizing traditional markets so that each traditional market can choose from one of them, | —1 0] -1
31 | Traditional markets where attract tourists must compete equally with large chains without the help of government supporting projects. -3 2 1

32 | Merchants in traditional marketplaces need to build a cooperative system to have competitiveness, 1 0 0

3 It is necessary to improve the system that the traditional markets and large chains can coexist and grow together, not by compulsory
measures such as regulations for the large chains.

34 | Nationwide standardized regulations should be adjusted for each region in consideration of the various distribution environments of each municipality. 4 1| -1

Strongly disagree Neutral Strongly agree 1. _9_0._| —E—AJ‘E
4 3 2 4 0 1 2 3 4
30hel Q AERA e AESEA 5 39 SHS 29
Y ®) ® (2) BA% Ad) A7) 23 Q 29 INE veh} AEA
@ @ o] A st g FHH Q14 Aol A I JHo R
Ol FRADE AL % 4 Yk ) 291 7 FBIAE Table 3
Figure 2. Q sorting distribution chart o A Eolgh 4= 91, QeI P mEIe] AAAAE LeR)
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Table 3. Correlations between factor scores 2016). £ A+ SAFAE Table 4X4E tlFE9] PEE0|
Factor 1 Factor 2 Factor 3 45 wERl AalE /AL ltke A 7 Qaklel £ P
Factor 1 10000 RXEE 7H) F34 At fAHA St AS ovlsk,
Factor 2 04264 10000 ol Qagle] Aol HlwA Erhe Zle AlARIE
Factor 3 0.2357 0.2670 10000 Table 491= 7+ P F29] W, 99, 49 & A+FA T,
A9 A4S W Zlssith A WA sl E divske &
T 8%1E43EE Table 49F 2tk ol 1 2741 9%, M) 2%, 4 WO FAHAT 7 W
THe TAS A% frone 892 e H, 89l 12 A Asll (Factor 2)+ 27¢1 6%, 34 39, 74 18 2& 74
1299 S8 891 2% 108 S84, 291 32 5% &% A A e ok Al HAe] A E U=
L& YEAS L Ak SHES AP 16,200 29132 4 4, A 190 TR A AslE ve
22, 255 A QIg A P o] Qaglol sl s wiekA 3l W} ol Fukolle &3] 3 P E 459 AY9H 54
A S 7HAL vk Folth oAl Zall, 317 P EE F 4 27491 35, FH 1ol F9 F 61 F 48 89 19, 1
NE A FE YA 277]9] P o] wietA ez 7} QRgldl g 201 200, WA 182 ol IFelE &8kA] sttt
&8l il B2 AF 54 P #o] 270 oo 249l &) T3 871 Table 20 AA =Y Stk J&w
&AM, o= 29l &34 gk o] YubHolth(Kim, T AT A 4, =3, 43, +49] 8971 2 Aewe 4

Table 4. Factor loadings of respondents

P cample # Q factor Characteristic of P sample
Factor 1 Factor 2 Factor 3 Gender Age Occupation Resident/tourist
1 sl 0.4982X 0.4137 0.0362 Female 40s Student Tourist
2 s2 —0,0031 0.4516 0.5344X Female 30s Student Tourist
3 s3 —0.1091 0.6708X 0.356 Female 20s Employee Tourist
4 sd 0.0292 0.7109X 0.0303 Male 30s Employee Tourist
5 S5) 0.3725X 0.1631 0.3062 Female 30s Student Tourist
6 s6 0.083 0.6643X 01722 Female 30s Student Tourist
7 s7 0.5988X 0.4003 0.2128 Female 20s Employee Resident
8 s8 0.8119X —0.1324 0.0561 Female 50s Housewife Resident
9 s9 0.6005X 0.2157 0.1725 Male 50s Employee Resident
10 s10 0.3652 —0.1471 0.6000X Male 30s Student Tourist
11 sll 0.2119 0.3444 0.4567X Female 30s Student Tourist
12 sl2 0.2096 0.5139X 0.4209 Male 20s Student Tourist
13 s13 0.6025X 0.2175 0.0904 Male 30s Employee Tourist
14 sl4 0.5790X —0.1534 0.1525 Male 30s Employee Resident
15 s15 0.3357 0.1013 0.6802X Male 20s Student Tourist
16 s16 04195 0.3835 0.1775 Female 30s Employee Tourist
17 s17 —0.0019 —0,0011 0.8755X Female 20s Employee Tourist
18 s18 0.6602X 0.2633 —0.1035 Female 30s Employee Tourist
19 s19 0.6774X 0.1073 0.0012 Female 20s Employee Tourist
20 s20 0.3344 0.1194 0.1161 Female 60s Housewife Resident
21 s21 0.2198 0.6605X 0.0499 Male 70s Inoccupation Resident
22 s22 0.4025 0.3686 0.2071 Male 30s Employee Tourist
23 s23 0.1551 0.3946X —0.2912 Female 30s Employee Tourist
24 s24 0.2719 0.4846X —0.1649 Male 30s Employee Tourist
25 825 0.4652 0.3629 0.4108 Female 30s Employee Tourist
26 s26 0.6630X 0.1527 —0.4551 Female 30s Employee Tourist
27 s27 0.8453X 0.0991 0.1068 Male 30s Employee Tourist
28 528 0.6828X 0.2923 0.2933 Female 30s Employee Tourist
29 s29 —0.0093 0.5055X 0.337 Male 30s Employee Tourist
30 s30 0.4839 0.7604X 0.0641 Female 30s Employee Tourist
31 s31 0.2111 0.6508X —0.0899 Male 20s Student Tourist
Expl. var. (%) 21 17 11
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07 AEAA g 2 AR =) Fo|zty W & 9l AT T Tk F HFAEE AGFREY who] o]FolA]
0|t} o] 7+ o]8= Table 5ellA] B 4= 9So] “H=A O IS AR AHY] 7137 Alg o] S AL Koo
2 U3 FAS AIARNTAER Aolst 5SS v oA I T8 AT I = Adew 49 HE HE
dtod 2|9 wEd A7} Dl ASE o] +42 Hoja} A= GAtet A, FA A9 A FA &+
o, @x) ARt AP Y fEFAG ek dmnr  AHE ST 16 435 Ry Sl A9 qAkE
olel o wAE BEY A AT B £ gk o AHFL sl= aolm A AfHEA 28 422 3k
“DRtE QA S9] 7R A Wlo] o Ao E A Al Qe QIltE “HAFAIEE A9 @919 TEE
AR EREZL A2 e BARE £ e Aw A TR S8 ARk T A 199 435 Fefsie, 51l
Ho] BRI E AEE 3] —3& Fo, FANG BHse AEE AY F9H0R T3 e S 7R HEl
SaNE ARl FERALG B AAH Yol Wesrt P AR & F Ad
= A2 /KT QA “BBE ABAROE wEQY] 1) ohx Ave ukE ek, Q 891 1& FAAEel Ay +
2o A7t AEA A A7)E Bojdon A2 wa spAo s Fo% FaolH, oA TR FOT ALE
2 WOEY YUE ASE 210 43S Hojahy, Ao 2o ABAS A7 fsiXE e HF4 A7 Besid
A AY AE AR HrbEa e & Utk = WS Hshe Adeld

o] Fek2 TGl A o7k Age] R AAY
oFs} i) ohw, BFY ABAFOR AT FANIZ 2) AANE R A 54 Y
A% rtEskE F5e 44T & gloes 93 Hekx oA Q91 ARl S wssle AsE R A
JATh FAHCE ARy AEFE 113 &R 120 BF A Feelnt 319 A7 A F 1070l Q 2.9 2]
45 Hojals oM UehRe] "ABAAE JIE AIE FoH, olg2 AR 6%, M 3%, 4 1%l
o] 4G5, =y Besdo] 15 A AU TIE o] Fek AAMR 8 Fa 54 Azl HHshilth

Table 5. Statements received highest positive and negative scores in the policy dependent perspective

Q score | # Q statement
A The traditional market plays an important role in the formation of local communities as a meeting place for
" local residents and a place where communication with strangers has been provided.
3 Nationwide standardized regulations should be adjusted for each region in consideration of the various
distribution environments of each municipality.
9 Since the traditional market has been created as a tourist attraction, it is emerging as a new tourist destination [Opposite] F2, —3
and brings a new life to the diminishing traditional market. P !
+3 1 | In the traditional marketplace, you can trace history, tradition, and phase of life in the past.
19 | Traditional markets should be revitalize in order to create a local culture,
15 | The traditional market has declined due to the contraction of consumer sentiment caused by the recession. [Comm] FI 32 4 F -3
a1 Traditional markets where attract tourists must compete equally with large chains without the help of
-3 : government supporting projects.
23 It is necessary to improve the system that the traditional markets and large chains can coexist and grow
together, not by compulsory measures such as regulations for the large chains.
L 11 | Traditional markets are stagnant due to lack of management skills, attitudes and management skills of existing merchants,
12 | Traditional markets are losing competitiveness due to lack of consciousness of existing merchants,
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ol olf= FAHA FE Uehlle J&E 249 +3. 3 Ri=E “H 7& olojA 71E %“’ =T 49 HHIE o F
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g SATHA QlolAI L it S +4E ah, g Freo A < WA “HEAGS 9 AR FRAAR] NYHTO=
FAE AL Aol AV drfstell et RFsta glom, 74 A Aol AAE ¢ e s wHeol = 2ol o
FAEE 54S AEeA 2 LAl AL AE A T AeF 200 +35 FofaiH, Aol A ARl 2JEs}]
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o
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S
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A A A2 7 AWEPEH % s asloksith= T AE 7 AT HEALS A71RA e i A
gAS 7HAL AU o] He REE 259 Mew B B 7 99202 olg HEIAGE NEE 159 —4, “AEAF
T AR S FeAstiA ATt SA4S YR AFA & a0l anE SR Q8 HHshe Aot e AR
AL A 2o disf Aata ka3 4 gk 140l =35 Folste] FAE] HHPH o= B71HA=R
o] Fek o] A9 ARle R E"W”‘)l AFA|3 == Hel Qg 2rlAE] AFolut L2l & e T g Zlo] oy
HIEERl e Fsilth ole Aew 9 JEw 2l Jee 23 = A2 H3k o] Asjol olo] "HEEelnEY Y
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A 2793t Be) ti77t Adsle] ofd A7 il At Fot T AFTE el FRA oA Esks Aotk ek
7Fe BAZE TP E FEE 9o 438 Fofst, 433 A% A 169 -3 Folate] 91A4 o]ds FeA F3iAM &
Algol Eolwd FRIAgel thet W=l AsjE Tyt QAAFo] AFHY A2 ohehs A4S 7 U3t
A ATAGOE TEQ] Wi ARl A Aelehd, o] Fete 2nlde 95 2l £%E 5 9
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Table 6. Statements received highest positive and negative scores in the critical perspective

Q score| # Q statement
95 Traditional markets have become similar nationwide due to the monolithic government-led business, and the
. unique characteristics of each region are disappearing.
+
Traditional market revitalization projects should focus on market differentiation and specialization rather than [Similar]
B | . e
indiscriminate ‘modernization’ or arcade development. F3, +3
24 | Most traditional market revitalization projects are focused on facility modernization. [Opposite] F3, —3
9 As the traditional market becomes tourist attraction, problems arise: the rent increases and the outcome of
+3 revitalizing the traditional market revolves only for building owners, not for merchants.
% It is more important to create conditions that the traditional market can improve rather than the unconditional [Common]
support of the government for the traditional market. F3, +3
91 Since the traditional market has been created as a tourist attraction, it is emerging as a new tourist destination [Opposite]
and brings a new life to the diminishing traditional market. F1, +3
-3 16 Discount chain stores or Super Super Markets(SSMs) have entered the city center or station influence areas, while
the traditional markets are stagnant because they are located in the old towns where the population is decreasing.
14 | Traditional markets are declining due to the activation of online shopping malls, [Similar] F3, —4
9 As the number of tourists visiting traditional markets has increased, the sales of existing merchants have
—4 increased and the merchants have been able to stabilize sales.
15 | The traditional market has declined due to the contraction of consumer sentiment caused by the recession. [Grmml 1 3R 4B -3
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offgt ofzt, AZES o] AUk s vk AslE 7L
AT FFelE 5 dtk 4) 3573
el 71ed AXH A5 A ARl S84 H7E A A2 3 ARG AA Y, A 5 Aa 54
SN E FIAG] AT & Sle s wEelFE Aol B2, AAAA B A MY SAE B 34
TRt AallE 7KL Sl ol "HEAE 918 A7 e ATl AEPY At AhE ZAoldnk "HEAR
FEAH AQETR= Ao /HdE & e AE o & Z713A 0 whE 2RE] S50 Qs AEsit = 1
T Aol H F8a e FEE 2990 +3& Foid AL Y S 150 291 12 -3, 891 25 4, 291 3& 3% Ho5}
AT 5 ek =, AR AL Aol 284 HUHE sk o, Al fe BE7E R oakE 78kt Table 5, 6, 7 35).
A= o 2AE A ARS deke Adolzia & 4 Sivk A g A 54 A I AAAA 2 AT
TAEAE AEASH AR FAPEAQ A oAlo| = Y FAE B FUANE 4H A DA A
2R A apshy Ssto] Fejof dt e dew ARdell Bk frAke a7 il WA = He2 FAAE
280 +3& Hojaty, AFPAER Y “HEA G| BB S o] HF Aol thaf "HFA G 2] £ E FAsHE Q8]
o s drjste 54 B FEE WEA Y AAAAEs HEEhs Aolgke AEE 14l 89 2& -3, 89 32 45
Table 7. Statements received highest positive and negative scores in the neutral perspective
Q score| # Q statement
91 Since ‘Fhe traditional market ha§ t')e'enlcreated'a's a tourist attraction, it is emerging as a new tourist destination
e and brings a new life to the diminishing traditional market.
9 Food and dnnks sold to tourists in traditional markets can have a significant impact on the economic sustainability
of the destination.
10 | Traditional markets are stagnant due to facilities such as aging and lack of facilities and facilities, and parking problems,
928 lTralditilon'al mket re\l/ita]liza'tion projects should focus on market differentiation and specialization rather than [Similar]
+3 indiscriminate ‘modernization’ or arcade development. F2, +4
99 It is more important to create conditior}s‘ that the traditional market can improve rather than the unconditional [ Common]
support of the government for the traditional market. F2, +3

24 | Most traditional market revitalization projects are focused on facility modernization.

[Opposite] F2, +3

will be stagnated.

If the traditional market is stagnant, consumption will not circulate in the local community and the local economy

15 | The traditional market has declined due to the contraction of consumer sentiment caused by the recession.

[Common] F1 -3 F2 4, F3 -3

13 | The traditional market has declined due to the appearance of large chains,

14 | Traditional markets are declining due to the activation of online shopping malls.

[Similar] F2, -3
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