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Abstract The objective of this study is to identify the influence of utilization of SNS among consumers who
watch performance art on their behavioral intention in the future when there has been an increasing usage of SNS
among consumers along with an increasing importance of SNS in the field of performance art and also the
influence of SNS characteristics on behavioral intention of performance art consumers in the future according to
their preferred genres. According to the results of empirical analysis in this study, usefulness, pleasure, and social
influence, as SNS characteristics, turned out to positively influence on behavioral intention in the future. According
to the result of analysis in difference of influence on behavioral intention in the future depending on preferred
performance art genre, usefulness, pleasure, and availability in order among SNS characteristics turned out to
influence on behavioral intention in the future in pop-music/entertainment concert. In addition, only usefulness
turned out to influence on behavioral intention in the musical. Usefulness and availability in order turned out to
influence on behavioral intention in the act. Lastly, only usefulness turned out to influence on behavioral intention
in the music/ballet. According to aforementioned results of the study, it implies that SNS characteristics of
performance art audiences are influencing on behavioral intention in the future. In addition, since there is a
difference in behavioral intention in the future among art consumers in each genre, it is required to differentiate
utilization and strategies of SNS in each genre.
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