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[Abstract]

In order to strengthen the competitiveness of small business startups with insufficient internal and external resources, the government
has implemented SMEs consulting support projects. However, as an intangible knowledge service, consulting services also have their own
shortcomings such as the risk of time, effort and quality uncertainty. And all kinds of risks will be borne by the companies which receive
consulting services. Therefore, many companies which receive consulting services in Korea are questioning the reliability of the consulting
results and have a negative attitude on this industry. In addition, they consider the cost-effectiveness of consulting is relatively low. Finally,
this study performed an empirical study on recommendation intention of small business startups which received consulting and also

focused on the comparison between Korean and Chinese startups.
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Table 1. Confirmatory Factor Analysis & Model Fit Test

Observed Composite
Latent Variable o A SE. CR. Std. A | Std. ® | Error Pos! AVE
Variable Reliability
TAl 0.735 0.052 12.095 0.736 0.542 0.458
. TA2 0.791 0.052 13.335 0.779 0.607 0.393
Tangibles 0.905 0.707
TA3 1 - - 0.929 0.863 0.137
TA4 0.969 0.046 21.220 0.904 0.817 0.183
RE1 0.806 | 0.043 18.594 0.797 0.635 0.365
L RE2 0.905 0.038 24.006 0.888 0.789 0.211
Reliability 0.932 0.775
RE3 1 - - 0.938 0.880 0.120
RE4 0.941 0.039 24.275 0.892 0.796 0.204
REP1 0.720 0.052 13.764 0.710 0.504 0.496
. REP2 0.786 | 0.064 10.655 0.771 0.594 0.406
Responsiveness 0.892 0.675
REP3 1 - - 0.916 0.839 0.161
REP4 0.975 0.053 18.529 0.874 0.764 0.236
ASS1 0.833 0.067 9.514 0.781 0.610 0.390
ASS2 1 - - 0.828 0.686 0.314
Assurance 0.874 0.635
ASS3 0.781 0.061 12.741 0.749 0.561 0.439
ASS4 0.968 0.069 13.930 0.826 0.682 0.318
EM1 0.834 | 0.077 10.775 0.712 0.507 0.493
Empathy EM2 1 - - 0.813 0.661 0.339 0.812 0.591
EM3 0.896 | 0.079 11.306 0.778 0.605 0.395
BI1 0.913 0.097 9.391 0.717 0.514 0.486
BI2 1 - - 0.806 0.650 0.350
Brand Image 0.840 0.568
BI3 0.957 0.101 9438 0.724 0.524 0.476
Bl4 0.778 0.074 7.808 0.763 0.582 0.418
SI1 1 - - 0.922 0.850 0.150
SI2 0.886 | 0.044 20.143 0.835 0.697 0.303
Social Influence SI3 0954 | 0.037 25.458 0.918 0.843 0.157 0.930 0.727
Si4 0.956 | 0.047 20.308 0.838 0.702 0.298
SIS 0.977 0.062 15.692 0.736 0.542 0.458
PV1 0.908 0.051 17.796 0.814 0.663 0.337
) PV2 1 - - 0.904 0.817 0.183
Perceived Value 0.914 0.728
PV3 0.922 0.050 18.480 0.830 0.689 0311
PV4 0.927 0.047 19.854 0.862 0.743 0.257
RI1 0.886 0.046 19.335 0.841 0.707 0.293
R dati RI2 0.985 0.044 22.330 0.901 0.812 0.188
ecommer'1 ation 0,926 0.759
Intention RI3 1 - - 0.903 0.815 0.185
R4 0.932 0.049 19.215 0.838 0.702 0.298
Model Fit X2=848.583, X2/df=1.521, RMSEA=0.044, RMR=0.085, GFI=0.855, AGFI=0.827,
odel Fit:
I PGFI=0.716, NFI=0.917, IFI=0.954, TLI=0.947, CFI=0.953, PNFI=0.776, PCFI=0.844
Zohe Ao g YElstth 15 SA14(B=0.345)¢] M X|&= %k A48 AMul2ze gk 7" 7RRE A FHE
o] 7 A1 84 (8=0.054)°] P A= FaFe] 7 A= A (P<0.001)°ll TA A A G &S vk Vel
S & ok B4, YA BIlE o]u]X|(P<0.01)E X7}
H 7HX el AR &S v X & v AL3 A o g2 A7t 4-4 =S EM

7HAlOl GEE mIAA] Hehs Ao yEpth A, T42719
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Table 2. Moderating Effect Analysis
. Independent KOR(N=128) CN(N=145)
Dependent Variable ) CR Results
Variable Beta(P) Beta(P)
Tangibles 2527 0.297*** 0.027 Supported
Reliability 0.152 0.134** 0.101* Rejected
Perceived Value Responsiveness 0.158 0.205** 0.186** Rejected
Assurance 0.947 0.396*** 0.378*** Rejected
Brand Image 1.103 0.234** 0.114* Rejected
Recommendation . .
. Perceived Value 0.341 0.388*** 0.346*** Rejected
Intention
Note. *significant at .05(p<0.05), **significant at .01(p<0.01), ***significant at .001(p<0.001)
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