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Abstract

Purpose — Recently, entrepreneurship education has been revitalized with interest in entrepreneurship. Entrepreneurship
education is an educational service activity that is provided for entrepreneurship and individual start-up success within a
certain period of time. According to previous studies on entrepreneurship and entrepreneurship, the satisfaction of
entrepreneurship education affects entrepreneurship and as a result increases entrepreneurship. In recent years, the
number of female entrepreneurs has also increased as the number of entrepreneurial issues has increased. Based on
previous studies, this research proposed the theoretical framework about the structural relationships among mentoring
quality (career development, psychological social, role modeling), education satisfaction, recommendation intention and
entrepreneurial intention. This study is to find out the possibility of attempting to create a theoretical basis for
entrepreneurial mentoring education in entrepreneurship education program.

Research design, data, and methodology - In this model, mentoring quality consists of three sub-dimensions such as
career development, psychological social, and role modeling. In order to test research model and hypotheses, the data
were collected from 203 female college students who participated in entrepreneurial education. The data were analyzed
using frequency analysis, confirmatory factor analysis, correlation analysis, and structural equational modeling with SPSS
24.0 and SmartPLS 3.0 statistical program.

Result — The results of the study are as follows. First, role modeling has a positive effect on recommendation intention
and entrepreneurial intention. Second, career development has a strong negative effect on the entrepreneurial intention.
Third, career development and role modeling had a positive effect on educational satisfaction, and educational
satisfaction had positive influence on recommendation intention and entrepreneurial intention.

Conclusions — As women's social advancement becomes more active, start-up support programs including
entrepreneurship mentoring are increasing. The results of this study suggest how to use the mentoring program mix and
how to allocate the resources for the education program when the entrepreneurial education manager plans and
executes the mentoring education program. For example, this study shows that career development and role modeling
enhance educational satisfaction, and in turn increase recommendation intention and entrepreneurial intention. This
means that entrepreneurship education should consist of contents that include career development functions such as
sponsorship, guidance, protection, and provision of challenging work. In addition, the findings of this study indicate that
mentors should perform the function of allowing the participants to have confidence and professional thinking ability at
the time of start up based on their experiences.

Keywords: Mentoring quality, Career development, Psychological social, Role modeling, Education satisfaction,
Recommendation intention, Entrepreneurial Intention
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1. M2

—

M NAMCE MELMI 10 Hoprt Zden e 4 o
M Ofo|2{LIStAE, HEHAH o ZI5HA|
|22t &F 20l M Kb MITHO| & ut B2 7o oY
(Shane & Venkataraman, 2000). 0|7{2 A&
TR ORI E 0 UL MAIZE 71Qe| 4 H
X&7tsgo| gaks o = A S 2olsict. FPuse
LT 7|7t LHol| Heof grEst LD Jfelel Y dE
2 98l MBsHe @8 MulA TEO[2kn & % UCt(Jain
et al., 2010). 2t %[22 X|EEXFX|CHA| 88 ofL|2} CHE w,
ZEOIHS0M HYXY, Hng, MY Wea Sof ot
orst AQUX|Y T2 Mo| FAtEl= FAO|Ch CHSHESO]
o A2 B8 120| HEED, O L2 A
MRSt , 7| gaa "4l0] gdRtEICeE &
o] a5t detd2 EHSICHPark & Kang,
2010). 2Lt sHd oLt HEEYS FYe o =2 J
S517] I8l T2t OIO|C|0RteZE FAUTO| =M= At
7t 3 oF MEECHs A= 2271 BCF (Noh & Kang,
oist A2l 2oty £ &2 I=5ta, ™

EYS Sof T 2ot JHE ooty Tez YEHY

Mol YYs o et Ml

ol £ (mentor) 7} X}419] Of[H| & Xt
(protege)Of| Al HM=5t11, O=0| 748 FMEHE HHAA o
S50 HA2 T = UL & o= AS LUsHCHKlauss
1981). HEZ= 22 |2 Ao SESt= H
E(Mentor)2| 0|22 HES QC|NRAY| XXt 7 &
9| O}=(Telemachus)?| WSXIQ| d&E EEtsh= o E2
LIEFLE QUCH. %2, HIE(Mentor)= & @0 S5t ARO|H,
RIE=Xf, ARl AKX}, WA}, £ X|Jfsks dE2 2F
s3StE AFRRS o|0jste U2 O JHH0| SHEE|0] AR
I QL.

otH, ZH AL=2[e| 2Hdztet et o dE2| Atz EO7t
E0{LIHN, ofd &0 CHt 2talo| = ofrlof m2f, =+
82X G XXX CHHE B2 Chyst #E 7|#o] oy
2 4oz ot Y X|AS HAStD ULt E3|, HEZS
O gol A Jat ZHMIo| sl 523t 2 ot
(Kanter, 1977; Phillips, 1977; Ragins & Cotton, 1993). 11
2Lt Ot&l =Lj £ ofL|2}, OECD 2|¥=1t EU Z7I0fME
o] Hish oM B Y = HXNSHAH HE & otz
TEE A7 I20 ofd K@ MM ng et 2ot
A|E O|CH(Piacenitini, 2013).
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od HEY ATE MHI{EH, 19903 0|22 Mt of
‘dol 22 & ot xS YFE HEY 230l T
7}UCHBlake, 1999; Cox & Nkomo, 1991; Ragins, 1997;
Thomas et al., 1990). YHtMo= ofA A0 CHSH SIF0f
M, gd2odErt HYo=It O =A  LIEHRX[TE
(Scherer, Brodzinski, & Wiebe, 1990), HE2lo| A2 0OfA
of A== QIFO| WOl HHSHO AEA K 7, X9 R 742
& EMo| CHE Ctdot HENA & & 7Isd0l =2 A
O & LtE} LtCHManiero, 1994). =L ®{2& Chang and
Hong(2001)2 S23t &Pug =, 0| BACX|7l =
A LEt EE 25|HA, OfCHE CHate| HYAYOl uso|M
Y XA e dE2ld W|0| HE R3S FHIUCL
2Lt Eagly(1987)= At2|H A0|EEZ 2AHE 310 O
Yol Zado| EESICH= QAo2 Qlgl HUAQTE X
st gk JhsM0| 58 4 Q2 22 (Bandura, 1992; Weber,
2011) Ho|=of Chet HPwFo| P2 HMErCtH 0f40
Y 4= Qotn FEUCEL A2|E 240 Cf5Ho ASH
2ety £M, 5| od QuHEE SMo=2 At =
SHA=0l, Tornquist(2009)= O QULIIHEE HUH HS
o 7|08t 7HR =Q3t @A2tn ZFE GHCE 0]|0{ Diana
Wu(2013)= O/ do| AN ULIYHE AE HAESH| ¢
of OYeITHE, OFE, 2, d, X, LT AR
A, M, HEXI, I, @GN o ol 471X & A9|
T A/AIE M tStHAM, ol 7|Yele] 4N sHE2 &4
g, H=LA MELL 7|&9| gk # OfLf2f, 7oA
ZHS Zalol Aot o7t S M2 M E CHHEC=R
Ot Z10| ERSICt FE JUCE CRA| ZSHH, ofd &
‘do| A s82 7|7 /gt zutEel =t

2t 2™ =8 & otHzt HEHES AME of

rjo 4
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4o Hg 12
o
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B MEY D% Z2I AN Y
J0 4 olof7} Quct.

fjo
=
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el
A
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HEE O™ AHEO| TSt k= MAO CHEE & &0l
ZHSH AR, =2 AZRIX} (Levinson et al., 1978)2t1 O
=

IC}. Philips(1983)= HEZ HSH HE, X|FHQ &Af,
xl

o| 67tX| 7 €22 ZFIAUCL O|=, Bolton(1980)2 HEE=
UM A Q| O =3 ZE HENO|A cHast X|@at X He
HIstH, ALRZEO|X}t 710| £, BEZX}, K|, HA=z #F
St= AFEOl2t = Lt oHH, Day and Allen(2002)2 i
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EE OEXZ FMohet FoM Emste, HES ‘T2 H|H|o
A Z=Zap 220 gl B2 JlEs st o "ot e
H XS MBSt Rilde R siF0, o|E 8 =2
HAHZ 48 = A= 5 2y 0|

o Qlct.

HES| ¥ JWH2E AMBE|l= THolQl "Z2H|X|(protege)
o| 0|2 = A0 Z WX YR}, mZ74010| o0& Zr=L}.
Y5 Z0M 22 Q0|E 717 CHo{2 HIE|(Mentee)Zt A
8E|X|0H shs GI0|AME ZZ HF2Hs 017} 20| AR
|1 Qo B F(Wilson & Elman, 1990), £ H10|A|= | H
E &, HEIE X| Hl= CHo]2 Z2 E|XE X alr| 2 st
C}.

Zx7| HEY AFO|Mz HIZLA AN HEQLZR
HIMoOf ol WEZO| BHE0] W= CrYet zaet 5240
Chst A= O|ROIX|X| YUCLE, 1970 SHHRE Ol=
2 3HeE ZEXEE FHE St= HEZ AT} ARE|
R{CHRoch, 1979). Roch(1979)= O] =2| 7|7IE iAoz
THEZALZa, 2/39| 7|7t HERS FREE A5t
UCHD FYSHHENM , HEE JHX| 0 Qs 7|Y¥7HED 712
UR| %2 7|Y7IES Hl W, 2Ot 52 S0t QI MEE
o2 T ASS H JUCE 1980ECel HEZ A7 W
EY gsu HE-Z2HK A S F7| AESHHEM,

AEYO| Z2 MO BHS ZEAIFA Li7te O AN &

% g2 30| A SARLES0 Qs SHEIJACKNoe,
1988). 1990CH & HEE HE, ZZHKN|, AYXRZE9 A
ZEOM HERY BE2 FYSHs M {0 ot gt
A|&HE|RACHe.g., Dreher & Ash, 1990; Ragins & McFarlin,
1990; Tepper, Shaffer & Tepper, 1996). 0|=, HEZIO| &
ool cHst oltet ot HESt Z= HIA| 2t H &30 g
&2 O[X[= MAQQS &= o U7 LR

MYAHTE Soff MEZ S HEQN == BN LAt 7He| 4
272 (e.g.,, Hunt & Michael, 1983; Kram, 1983; Phillips-
Jones, 1982), 21&0t=(e.g., Fagenson, 1989; Roch, 1979;
Riley & Wrench, 1985), d=43&(Hunt & Michael, 1983;
Roch, 1979; Whitely, Dougherty & Dreher, 1991)0f &2 3%t
20| LEILID ASE & F ULk 59|, HEZO| Z2 ||
N7t =0 2= 48 JiE 7|sTHoM Of® 3EH Z[NE
HOo|1 QIO (Dougherty & Dreher, 1991). Mo =2 = ol
EZ Z=HHQ ZME EAMOo|Lt ST 2iFe= FY
20X QA 80| BS{MCHDreher & Ash, 1990; Roch,
1979; Turban & Dougherty, 1994). O|2{st MAMALAESS R
ofStH, ME= T2 HH 23 7jo S¥HS 71Ficte &
2= QICtH(Hunt & Michael, 1983). *|Z20|= HEZI0| &St 2
2972 HEY T2 L S 2Ot A MEQ ATt
Tl QUCt.

olr

22 HEF 7|

ChFet RO BEY 7|50] 2RE[O gtely, 7|2
78 g2 Kram(1986)Q| 7|55 Fd5t= ot9l HES 7|
Z2 270X *Hplel HEY 7|S0| 7k 20| £l UC.
Kram(1986)2 BECt Z= B 27 Hd WHES H2

]

: g 7|50] AEMY, Xz, BT, &, TN AR
|5 &2 43 /g7|sat, 922, E(counseling), ==
b 592, 8 89 el zl|sez ERECHD FE A
C. olQlo= 23 7 L7 |sat &lE|A 2|7|s 271K XH2I0AM
HEZ ZESn o2t di= Carroll, Olian, and
Giannantonio(1988), Hunt and Michael(1983), Noe(1988) &
0| QIC}. Ragins and Cotton(1999)= HEZl ZtHQ} TEE|
el Ef=oMe] HMED THEZOf Cfsh EeE O = U
= Ctetsh XpI0| QUCt FESIRALE.

Burke(1984)2} Scandura and Katterburg(1988)= 7|Z=29
Kram(1986)2| AIT0IlA &2[AL 27|50l ZRE|of AT gt
DEY |52 N 25510, Z=7|e(Career Development), A
2| AF3|(Psychological Social), &2 2(Role Modeling)2| A
7t 7ls22 E2RSIAUCL AW, ZHIWLI|s(Career
Development)2 =&, X|E, B3, #ZE, TH™O HE9|
Nz 2RECL ozt HES Z2 HXCe 23 7HY
2 A ¥t BAE X F2CE X ZEHFQ M3 F
S HTSH| @) 38N L= X ™ot H| T2 HSTict.
Ho=z2 HHQ X £7hs% & 1o oiste ®MA-S |
7L, ets =X|E Fots A2 ToiCh. ZRHNC sHE
CHE ALEOIA 20 & = e 7RIE UHE0 F= AS H
E2 Folot, =HHQl HRo| MI2 ECt 1 g EFHO|Lt
Z|eloflel Y& FH|of| At S22 F1, ZE2H|H|Q| X[A|at 7]
=S A 2 XS Qo =W, AdEAEY|Is
(Psychological Social)2 23 7Y 7|sE2LCt & O 2AF2l
ZHE A =0, dE, =81t 502, ¥ MHs2E 2
FELCL Mo =, Jield, MEXQ HorE &7 2l
ZEa M| Chote] Hez M HE:= ZE QS| of F
= A =0, Z2HF A XEHel XX, EF, ML
S EN Z2H|H Q| XAHMZIF Xt7| O|0X|E Z3A|H
7tX| 20 8 =ZF 7|0 222 A= =81t 8212
Hsotct Oz MEE= Aol @ FHolM o Liot7t
<ot Of 31 XZ2AS 7HXl= REE Moot AR, g
D& 7|5(Role Modeling)2 Kram(1986)2| A0l A| Al2| At
2/ 7|50 SiEE AL, g2 HY 58, 1Y, HEH
ARSHE SUAIZ7] @3 7HXdE, Bi=, 7152 K| &5t

A2l Jse2 REZUCL F, ggrd J|lse d
7F ZE WolM Z2 HKNQ| A ™o MR 2
Mot LA 7HX[2E HIYSHE & =tF1 Of
i Z= HIXQ deg+do s8dE 22l=H 5a3%t
IS StA| ElCh. oHH, Caruso(1992)= £ <t 57|15, 83
N7|s, HIX|R7|sel M 7HK| Atz HEE 7|52
FHAMOM, Turban and Dougherty(1994)= A=t |, AlZ|
A2l B2-X|/Ol M THX| Xtez MIER Y5 RS
RUC}. Dayhoff(1983)2] 4= EAMSHE7|s, 7I88E7|s,
dE71s, X782 Yl 7HX| KoM HEE J52 Fe
SHSICH

2 AP0z Kram(1986)2| AL E 7|Hte= Sh= Cef
ot MAQITE Esto] HY HEZNAM HEZL MISt=
7152 B8 JY7|5(CD) dElA2l7|s(PS), dgrdr|s
(RM)2| Ml 7HX|= 2F/3SIRALCE
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23. ELQt FH ol

2 7|YSE0| MER Yol gz 1 ABt=o| JHES
SRASHHM UKOME FA| D HOZMO| = Zdo W
OIECof Tk L7F SHHE|T QUCH (Jung & Cha, 2008).
< nsZ=Ho| thst
d°0|2tal FHolstRrt .
DSMH|A0 Cfg BEEE I mSAR| QIXIE mSMH|A
SEIL 7|0 &l 5F0| sgHQl Qoo LiELh= &4
IHEO0|CHKIm et al.,, 2013). Park and Kim(2009)2 W& =
EOYW =R E g Z= R0 i ZHX|2 e 7(0
Aajof b 230l St SRE Ll SHD K S WHE 2
A EL B B 80| B FEE Q0[S SRQICt.
Kammeyer-Mueller and udge(2008)= HEZES 7|Hto2 0
il 28 2ol ZEE A3t HET J|s(BHNY
I ® dE2AE]7|5)0| AR Es ZHo| Cfst DH=ab
HO| A SS &L AL

Choi(2005)= SH4tES W A{H| 20| CHet FEHQl H
7t 8 MM HEBo=z =HGIQICt Zerzan et al.(2009)2
AL Z2 o] MEE0 2 FE 80|, ZE2HKel W
£2 Z21y OEEE £ LD TR Bang
and Jeon(2013)2 HEZ0| ¥AHu H=E0f| O/X|= F&
2 24510 HE 20| PHE 0| F¥Z O|RICt S,

|0

kJ

N =

&l [SiM= 7HQle| BHOIAAED HEo| MHQQl
o= Yo Ciet S¥AQl Bz, F HYHX|7 L/EE| 0o}
oo HeolX|le HY dele o2& Ef=E o|0|5tH, &
golat= argdel A WM CHAIO|CL =, oJX|et WEZ2o| A
Of CHat CfE 22| oI+ A= §Y 2oz MEE = U
7| 20, HYUSIX|= 7HRle| Bzt d HE HAUOIEZ=H
SO O0f 7St= 5%t HH4=0|CHKrueger & Carsrud, 1993).
Y2 efHEH U2 SXE0| s A=l E HE (planned
behavior)0|2t= ZFH0|A siA0| £|0f 2tel, o2zt A =
S HE0l Y2 B = Us N A HE Y
O|X|(Entrepreneurial Intention)& M= 0|t (Katz &
Gartner, 1988).

pS|
=~
=
=

3. ArEyi AUk

3.1 AAEY

= g7E Y HEY 7|50 YRt nSFHOE
of k= OlF Ao|2ts 7FY tof| <Figure 1>9] AL HY
= 2YoIRACt. <Figure 1>01Met 20|, HEY 7|52 EH
W&7|S(CD), HE|A 2|7 5(PS), L2 ET|SRM)S| 37HX|
SRR C R g5 en, MERY 7|S50| dgus T2
Y UZE, Wg FHE O2|n FYQ=0f ot St
= 0Xl= 771 24 5IRACt
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<Figure1> Proposed Model
3.2. AItdel A7

321 HEZ 7|50t nLUFEEEQLO| TH7

Choi and Kown(2014)2 A~A&5901 HAWEO| 4~ ZX} Ot
Seot BEste| WE MHAZFE W Us

2o QIAAE EMI0] 2dEQ HYus MHIAFHO|
ug UEZOf, 2452 YT MHAFED

Of Yol=0f Rolgt Yeks O/
M= dFoME Chaat 22 7tdS 285kt

rr
P
fjo
nz
o
el
4]
il
m

<H1> HEH 7|52 BKUFTo| H(+)Q

o
og't
mjo
M

o

A
o|ct.
<HI-1> ZYY7|5e DSUSEY H (10| IS F
Zo|c}.
<H12> MRlA7|52 RSUSEY H (10| FBS &
Zolct.
<H1-3> QRIS WSUSEY H (1| IS F
Zo|c}.

322 HEY 7|5u FHO|EO| 2

Casidy and Wymer(2016)= Cist m0f| CHet 4 & X|Z
Ol #7of & FgZ O|XICt SIACE. D=2 7| 0|
O|x|, &8 ® E0|Lt & S0 = E0|= AH|X} EfE, 2|
0 AH|XE| MHEOIARt F=Ho|E S0 &2 OX= &
Q3% 9I0|Ct(Yoon, Yoo, & Lee, 2003). [I2tA £ 10|
A= CHE4 22 7142 AFSIRALE.

<H2> HEY 7|52 HWEY B FHOE0| H(+)el Y
g2 & Ho|ct.
<H2-1> Zier|s2 HEY 1§
gge & Aoch

<H2-2> AZ|Ate7|5e HEZ ng

FHO|= 0 H(+)2)

FHo=of F(+)el

oco=2

<H2-3> YTRYI|Se WEY DT MO0 F(+e|
[o:ko1X=2
o =
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<Table 1> Mentoring Scale

Constructs and ltems =X

Mentoring Quality (Career Development)
Mentor provides constructive criticism
Mentor provides advice on startups
Mentor encourages encouragement.
Mentor gives practical advice

Mentoring Quality (Psychological Social)
Mentor helps develop ideas for new products (services)

Mentor helps identify risk for items and risk management strategies . Kram,(1983)
Mentors helps the establishment of entrepreneurial items by identifying and evaluating the entrepreneurial Noe(1988)
opportunities. Scandura(1992)
Mentor helps to realize entrepreneurial items through grasping and evaluating start-up opportunities. Moon & Hwang(2007)

Mentors helps starting a business with appropriate advice on crisis and opportunity
Mentoring Quality(Role Modeling)

Mentor helps writing a business plan.

Mentor helps the founder to make decisions and solve problems.

Mentor helps developing marketing mixes and marketing strategies.

Mentor helps with human resource management.

Mentor helps understanding the intellectual property rights, taxes, and labor laws

Education Satisfaction
| am satisfied with the decision to receive this entrepreneurial education.
| feel very good about this entrepreneurial education.
My feelings about this entrepreneurial education are satisfactory.
Overall, | am satisfied with this entrepreneurial education.

Lee, Jang &
Park(2002)

Recommendation Intention
| will speak positively about this education to my friends or people who are going to start a business.
| would recommend this entrepreneurial education if people interested in entrepreneurs seek advice on
entrepreneurial education.

| would like to receive this entrepreneurial education again if | have a chance to get entrepreneurial education
next.

Ahn et al.(2012)

Entrepreneurial Intention
| think | am fully aware of entrepreneurship.
| will succeed if | start a business.
| will find a new start-up opportunity. Yoon(2012)
| have plans to start some day. Yoo et al.(2016)
| try to create opportunities with new ideas.
| have taken or will be taking entrepreneurial education to prepare for start-up.
| think that entrepreneurship is my future vision.

3.23. HEZ 7|5t A =oto| 2tA Etct 7 Z0t= QUCH(Yook & Jeon, 2014). [2tM 2 &

A
Mo CHeqh ZHe FhMe MABIoD
Agoimge mz T 7|9 AYD 7|20 St 18 TOME OS2t 22 7Hd2 AH-SIUCt.

o
I¥o= el don FYol=EEU 4 ot

(Fayolle, Gailly, & Lassas, 2006). =S XH0f| CIQEst =t <H3> HIEY 7|52 HAUEo| M (+)2 @S & Aolct.
Mo T Y HHS sG] flsh 28 = Us Y= <H3-1> ZHNLI|s2 HYAEO| H(+)el Jd&S &
=X} XAl Xf Efcg—’,*— RIC} (Davey, Plewa, & Struwig, Zio|ct

2011; Jones et al., 2011; Packham et al., 2010)= HO|A <H3-2> ARIAFS|7|SS AQo|zof ™M( +)° F¥HS =
=948 Z=Ct Turker and Sonmez(2009)= E{7|2| 300 Z40|C}.

Fo| el e o2 AFE HAISL, FYPus X0 3> oIstoEy|=o %00 X( +)o| Aste =
shySo| Helo|o| A2 DjAICkn Y k. O o T e ST BRARAES 98
ANE HEZ2 AZEE 7| 38X Efz=ef 230 AU

22 FHSIYUCt (Eby et al., 2008). Ragins and Cotton

(1999)2 MIEZ A7|0f 4SS YHopey Z2 gy 324 DRURESH FHOIE, Fuclzetel A
S(CD)O| Rofet Bets D] S HlHh. 2T I HE Park and Kim(2009)2 Ang ol S7|9t 0% = %

20| &50| HYSIX|O] HEHO WS OXE Ho= U
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YWl BEET} 3 3 HYUOK|| X FHS 24
1, BN UHEIL HYUOIX Y MY Tl Kol ¥
2 D|RICKD  SH5{5CL Oh and Yang(2014)2 RE0|A
eosls N9 WEd mzadol M S Mg Y HY
20| YO RolSt FHS OIFCED FHBIYUCE.

ESH Kang and Kang(2013)E AYns OES0| Ao
Folst Fgk2 O|FICt SHRUCEH. Allen(2006)2 HMEQS| ZAH
HL7|5(CD), dE|At2|7|5(PS), A2 E7|s(RM)O| =2
HIMel 2szo| HEZ ZZ|E0 |Relst &= Ot
g9t o2t 2 G0N 31 22 7HE4S 235t

Ha: WIUFREE FHOIE0| H(+)2 g2 & AolCh

H5: WUFEE U Zof H(+)2 g&S & Aol

2 7ol A 2 AFE JHEE ABSH| fI6to 4

X0 0|8&E HE =52 “E = My K| ficy
OlA “78 = O D ECpo| 78 2[HE M2 ZHL|QUCL

MK, HEZ 7|52 Moon and Hwang(2007)°| &
HIE o2 1471 5oz JFEEUCH, HHINL7|sEHN
gg), delARZ7lsGA ¥€E), G2RE7IsE 27)2
Ml ZHX| SHRIAHREC 2 HHYE(QUCH n|UFE= Lee, Jang,
and Park(2002)2| A0 AFSE 4742 =S & A0
oSt & o0l ZEEeH, FHoE 2 2 Ahn
et al.(2012)0| ¢I1E HIEICE 37 &=2oE =HL|QICE
OX| o 2, HYUo|== Yoon(2012)1t Yoo et al.(2016)2]
ATOIM AR El 77He] =2 JZHEE|UCL

2 oRL aRskeg ASE| ote By MEY Z=
| HOIS OILkY SERIES Moz ME I} A
9o, & 20297t Bl4El0f 20| AT 47

<Table 2> Measurement model

Zl X} 2= SPSS 21.01} SmartPLS 3.0 SALj7|X| Z£1
S 0|83 20| ZA|E| ULy ZACHIAS| LY £
de ohefsh| 28 gEEY, FY=7o MEke EfEE
TS 76 =olH 20l a4 A YA 240 HAE A}

[R5 | [
on, NetE a2y 43S flol = 2YEA0| ZAlE
O-||:|-
QuCk.

2 7 H2o| SEX 20230 YN SHe S
o} B, HBL OIBAT 92%(185%)2 71N B o,
I2A7} 5%(9F), AT 1%(38), GRS 2%(5

)0l 4o 2 LiE} T OOz HYuEO| 4= 20|20|
SHl2 25%(1E)Rem, O/ O|F ug I~ 1H
11%(23H)2 715 G QtCk

Oorrogrom

M
-

»

3.

i}

g9 dleld 8 ErEdd

Hr

Clgt=o 2 Y E AREheel THAXREE  SmartPLS
3.02 0|23l EAME|QCHHair, Hult, Ringle, & Sarstedt,
2016; Park, Kim, Jeon, & Lee, 2016). HX{, A2[H 2M2
Cronbach’s o2t HTLCHR| A 2| (Composite Reliability: CR)
£ 0|83l FAE|RUCt <Table 2>0|AMQf Z0|, ZEHI|L7|
s, dEAR7]s, 9EEET]s, UK|UEE, FHoE, O
2|0 AAHo|zo| HFCIR|0| LCHSH Cronbach’s o= .847
-.933, CR 32 .897-9462 2 QE|0{X|= 7| =0l 702
He A2 LIEH G

Ch2e =, EtEd2 = HEE g HHEEYHEe R 3 25
O ASE|IRUACE <Table 2>0 Mt 20|, 2} Q0I0| HIE 2
QIFT L2 .70 O[40|H, AVEZLO| .50 O|&2= LIEILL 2}
AT Eo = FHENEEo| YBE[RUCE  EHEHEIFHE2
Fornell-Larcker 7|&=9 2 IHHEIEIM S HASot Au}, <Table
3>0| A et 20|, AVE Zfo| Xl & 2f0| At
Ch o, W2 0| & LS 7to| MaatA 4o kit &
20| AVE ZIECHE2 ZAo=2 LEIL ZF AFERE 2to
THEENREO0| YBE|QACE E, HtA 4 gl of E--tHE
4 EMHIEE LEl W= HTMT(the heterotrait-monotrait)
WU HmE A, 442-883(p<.01)2 LIELL EHHENEHO
U= A= LIE}HLE

0

Item Ic'::dﬁgs Cr%gﬁghls rho_A CR AVE

Mentoring Quality(Career Development) .847 .851 .897 .686
Mentor provides constructive criticism .803
Mentor provides advice on startups .854
Mentor encourages encouragement. .859
Mentor gives practical advice 794
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Item Ic':;;gs C“X;Sﬁ;hls tho_A CR AVE
Mentoring Quality(Psychological Social) .927 .927 .945 775
Mento helps develop ideas for new products (services) 877
Mentor helps identify risk for items and risk management strategies .879
Mentors hel_ps the establishmen? of entrepr(_apeurial items by identifying 863
and evaluating the entrepreneurial opportunities.
Mentor_helps to realize entr_e_preneurial items through grasping and 881
evaluating start-up opportunities.
Mentors _helps starting a business with appropriate advice on crisis and 901
opportunity
Mentoring Quality(Role Modeling) 916 .921 .937 .750
Mentor helps writing a business plan. .876
Mentor helps the founder to make decisions and solve problems. .855
Mentor helps developing marketing mixes and marketing strategies. .907
Mentor helps with human resource management. 872
Mentor helps understanding the intellectual property rights, taxes, and 817
labor laws
Education Satisfaction 917 917 .941 .800
| am satisfied with the decision to receive this entrepreneurial education. .894
| feel very good about this entrepreneurial education. 912
My feelings about this entrepreneurial education are satisfactory. .896
Overall, | am satisfied with this entrepreneurial education. .875
Recommendation Intention .888 .889 .930 817
1 will s.peak positively abput this education to my friends or people who 917
are going to start a business.
| would recommend thi§ entrepreneurial edycation if'people interested in 008
entrepreneurs seek advice on entrepreneurial education.
| would like to receive this_entrepren_eurial education again if | have a 886
chance to get entrepreneurial education next.
Entrepreneurial Intention .933 .934 .946 715
| think | am fully aware of entrepreneurship. .785
| will succeed if | start a business. .818
| will find a new start-up opportunity. .842
| have plans to start some day. .864
| try to create opportunities with new ideas. .896
| have taken or will be taking entrepreneurial education to prepare for 861
start-up.
| think that entrepreneurship is my future vision. .850

<Table 3> Fornell-Larcker Criterion

44. APEHO| Hr}

Item 1 D) 3 4 5 6
DevCeEIl(;;iﬁent 828
Peyghological | 766 | 880
Role modeling 777 | 815 | .866
si?g?:gt?gn 693 | 645 | 668 | .894
Recommendation | 645 | 668 | 675 | .746 | 904
Entreprencurial | 395 | 489 | 506 | 619 | 539 | .846

* Bold numbers indicate the square root of AVE

2 Ao AR 2y HILE Q8| SmartPLS 3.00| AR E|
ALt PLS= LijMH==o| 4 X|CHotdte SAUHO =N
2AEYHHO| KOz}t E= T QAE XAl et A
Tof A gtst 24 HiE (Chin, 1998b; Vinzi, Trinchera, &
Amato, 2010; Park et al., 2016)0|Ct. PLS= C} 29| EfHo
2 I QUCHChin, 1998b; Hair, Ringle, & Sarstedt, 2013;
Hulland, 1999; Tenenhaus, Vinzi, Chatelin, & Lauro, 2005;
Park et al., 2016). HX, ™A} o|=&SZI} HIHL| QLT
W, CresAtdE TITHS| {5ty 2AHdE R Ql(variance
inflation factor: VIF)O| 52 LC} 2} OfOf =], £ HIANAM=
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2.122-2.9072 LIEIL} CFES2ME EX7F 9= ZHo =z LIE}
SICE S, LMo 4YBS LIEILE ZHA S RO
olshM OFHTEIt HEE=H, & AF0ME nSEE
b .529(52.9%), F=HO|Z7} .626(62.6%), 12|10 9
L7t 429(42.9%)2 Falk and Miller(1992)7f M|A|3F .100
(10%) &£ Ct 5A LIEF StCE Chin(1998b)2 M H7|9| 7|
T2 67(8), 33(3), 19(WE MASH|= SHACH. M,
0| 5 542 LIEI e ATFER] UXEIFEe 5 =
(construct cross-validated redundancy; Q2) /2 0= A
g X2 At8L|=0l, Of 2t0o| 0ECH AW o5 =7t
U= Ae=E TELHEICE 2 HF0ME nSUHEEIF 391,F
HO|E7} 474, OE|10 RYUQIZ7} 2812 LIEIL} Of=ATt
Ol 7| &8 &=Z=A|ZiCt. ESH RMSR(the root mean square
residual)0| .0562 2 7| &=X|Q 1 EE= .08ELCI A2 Zio=z
LIEILE 2ol O|=530] &2 A= LIE} HCt.

S = A—

<Table 4> Standardized structural estimates

MEY 750 WEUEE, FHolE, Joln HeAoI=
OjXE REXN BAS SAT ZIe  <Table 4>9f 2Lt

(L
H12 HEZY 7[50| nIUFRE0 0fXle Fgs 245}

ALY

2M A, A3 77| 5(B=.391, t-value=3.789, p<.01)d}
et E7|5(3=.246, t-value=2.354, p<.05)2 WESUZO0f
d(he FoF g2 Okl A2Z LIEfL, H1-13f H1-3
2 X|X|Z| ACt.

JdeiLt ME2[AL2|7|&(B= 145, t-value=1203, ns)2 W&
=0 F(+)el RoAX IS OIXX| = A= LIE
Lt H1-2& X|X|2[X] QRUACE H22 HEZ 7|50 FHO|E
Ol OlX|= @2 =2A17| g Az, 24 Aut, 4= 7|
H7|5(B=.023, t-value=252, p<.01)0| FHo|z O|X|= &
g2 "(+)2] X FE2 0Kz ARE LIEMLY, H2-12
X|X| &l ALt

Hypothesis Paths Estimate t-value p-value f2 Results
H1-1 Career Development — Education Satisfaction .391 3.789 .000 112 Accepted
H1-2 Psychological Social — Education Satisfaction 145 1.203 .229 .013 Rejected
H1-3 Role Modeling — Education Satisfaction .246 2.354 .019 .036 Accepted
H2-1 Career Development — Recommendation Intention .023 .252 .801 .000 Rejected
H2-2 Psychological Social — Recommendation Intention 197 1.898 .058 .030 Rejected
H2-3 Role Modeling — Recommendation Intention 169 1.801 .072 .021 Accepted
H3-1 Career Development — Entrepreneurial Intention -.305 2.699 .007 .050 Rejected
H3-2 Psychological Social — Entrepreneurial Intention 178 1.679 .093 .016 Rejected
H3-3 Role Modeling — Entrepreneurial Intention .216 1.975 .048 .022 Accepted
H4 Education Satisfaction — Recommendation Intention 490 5.538 .000 .302 Accepted
H5 Education Satisfaction — Entrepreneurial Intention 571 5.777 .000 .269 Accepted

R2 Q2

Education Satisfaction .529 391

Recommendation intention .626 474

Entrepreneurial Intention 429 .281

f2 : .02 (small), .15 (medium), .35 (large)
<Table 5> Mediation test using bootstrapping
Hypothesis Paths D|rzit/alif§cts Ind|Ete_§:/taIEg;a o2 Mediation

Career Development — Education Satisfaction — Recommendation Intention .023(0.252) ns | .192(.004) | ** Full mediator
Psychological Social — Education Satisfaction — Recommendation Intention .169(1.898) ns .120(.025) * Full mediator

Role Modeling — Education Satisfaction — Recommendation Intention

197(1.801) | ns | .071(245) | ns -

Career Development — Education Satisfaction — Entrepreneurial Intention

-305(2.699) | * | .223(.004) | ** | Partial mediator

Psychological Social — Education Satisfaction — Entrepreneurial Intention

.178(1.679) ns | .140(.038) * Full mediator

Role Modeling — Education Satisfaction — Entrepreneurial Intention

216(1.975) | * | .083(226) | ns -

**p<.01, *p, .05
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=

deiLt ME[AF 37| 5(B=.197, t-value=1.898, n.s)dt T
BE7|5(B=.169, t-value=1.801, ns)2 Z=HO|Z0 H( +)2
QoI Y2 DX|X| e HOR LIERLF H2-29 H2-32
XIX|EX] LACEL H3= HEY 7|50| HY2ZO| O/X|=
gdes 2MH| /ot A2, &M Aur, derAI|s@=
216, t-value=1.975, p<.05)2 FHYHOIZO| H( +)o KoA
G2 OlX|l= A2 LIELRHCE M2t H3-32 X|X|&| /ALt
HHHO|, A3 7|27 |s(B=-.305, t-value=2.699, p<.01)1t Mz2|
A2 7| &B= 178, t-value=1.679, ns)2 HAQ|=0| H(+)9
RO|X FE2 O|X[X| YE AR LIELL} H3-1ut H3-2&
XIX|Z|X| SAUCE HAQL HS= W|DEEIF MOt A
o|=0f O|Xl= F¥E FM5H7| /Igt Zolct. &4 dat,
SUFEIL FHO L (B= 490, t-value=5.538, p<.01)Q ¢
O|E(B= .571, t-value=5777, p<.01)0f| O|X|= I H(+)
ol RolX FetE O|Xl= A= LIEHHCL MEtA HARQE HS5
= XIX|Z| Act.

52. Zat 37|(F) 24

Bt |(effect size, ) 22 Z&#SS0f it =Y
H=E0| HIfE ZHE AYSH=0|(Chin, 1998), .02(2),
15(X), 35(f)e| M 7|Z=e2 EE2=CHCohen, 1988).
<Table 4>0fA2t Z0| =2 ME[AL2|7|5(030), E
S EY|5(021)0] BLEQl FHO|Z0f O|X|l= Zut37|
=1t O|5t2 LiE oLt A3 JHe7|5(000)2] 21t37|
= A= LIERICE 2|0 WSPERLR0 0Xs =
27| 48 /L7 5(112) 0t A2 7| 5(.036)
Zt OIStE LIEF o, ME|AL2]7|5(013)0| SHAH =
ME 0Kl A= LIEt Bk HYQ|zof 0|X|= SEEHs
of 21t A7|=, 48 JHH7|S(050) 1 IR E7|S(.022)0]
51t O[StE LIE} B, ¢l2[AL 217|5(016)0] 22 AR
LIEFGICE o, WSTHRET7 MOzt HYUoLo O|X]
= BOF 37|= 2tz 3029 2692 LIEIL} E7t ojAloz
LIEFRACY.

OorErnrar
2 =0 o
1= |-|

oft

5.3 Dj7HrE 2

Bootstrapping2 0|8 Off 7§<igt 240| <Table 5>0fAf
of 0] M| QICk £A A}, MER J|5T AHolE 7+
of BAO| QoA MSVEEE He w5 — EHoE
Zhol B, Ml2IAb8)7)5 — ZHo|E 7ho| TAOIA o)
joiste sl Zo® LIEHIC il dRndyls - &
Mol zho| BAHo| AOIME Of HfeiStol Gis Ho= Lig}
Wk Ot g0z, WEd Jlsa HYUolE zto| BAo| of
M MSOIEEE A JfwIls — AYolE 7o BAHO|A
Henfogs sle Aoz Lie o, MalAl g5 —
Holo|x Zto| TAHO| YoM EIFASS St HO
2 LiEt ok OpX| o2 ofgtmar|s — &elo|w Zho| B
Aol QoA mEVFEE Of HAT0| Qe Ho= Liet i
Ct.

PN

6. A1t Y 1zl

= =x

o

6.1. A2l 29F A AIAE

YN, gens, g9 HEY S Ciefet X =
20| =HE[E FMOICh. YPuKo|z, LF 72 Lo

o st LHED}F 7Rl HALZS sl MIstE o
S MH|A Z=o|2ta g 4= QCH(Jain et al., 2010). &S m
St HYoX|of CHet MAALS0 MEH, HYPusgo| ot
SOt HYoX|of 2 Ol M HYZ TIHAZ|= |2
EICH= Z1at7} CHE 20|Ct A2 MANCE Hof Cist
77t B7KSHHM oM &Y ot B g2 EOoICt.

Maoh M ALE
HE 7|%7] /et =2t
# ootz FHYSO JAOME O E23t o0& ZH7ICt
S AME slols & 9iC. ofo et B aiRs My a7
S2 HEOR, oj4SS jioR HAJE
Z2IUS ¥Y UEY |59 o9 QOIS B
=g, Moz, HYolErrol gt
ATIHIS HAISED A SEAZ AA

‘HY HEY ws'ol DHEZ |
of &2 HEY 7|59 57 /o2 4
7|5(CD), dE2|Atz]7|s(PS), 922 A7 |S(RM)2
Qlo| = EE|ol, 37tX| 2210 2tz &P HEZ ug
HEEe wF FHOE, HYolro &S O|H AO|I2H=
71 Stof] HEXZALRt SH 242 AYSHRICt. o|o)| ME &2
ket A|AFEE MAISHH, CHZar ZCt

Hu, &Y HEYQ 7|l & AU HTI|ST0| FHOT
F MY H(+)2 Relgt S O|X|= A= LiELG
Ch &, HEZ ISZ B OifdE2 X ALK, B
=t 2 AYHIUY|SO|Lt I2EE, HATEe 22 A
2IAtE|7|SECHe A XMoo 2 Adoidlol zgdE Aok
= e HEQ AtnEy|s0 o 3YHl dEe
RACE hats HEE= EfRIOe] mEFHO|E, HRYUQ e
2 ZE2 HK2 3EH WS2IEE 0| BOLH7| {5t
HAMoA M2 AtlsHn HM8E8S Y = QU
AEXOl Meks 20| = &2 FO{0F & AOo|C}.

=M, Z28HYr|s0| HEY Hdia=dEZ 2ddt= o
99|35t Fsk2 O|XICH= Ragins and Cotton(1999)2| 1}
= B2 d3 /IS5 Yoo Tt & ()9 FE2S
OXl= A2 LIEFGICE M2tA B¢ HEY ZE2HMS A
AlSHe S50| =2 HH Q| HYUQZE SHMA| 7|7] figt A
Ol2tH A /U7 |sS Zotete T2 WS HiNsHALE ==
e AESH HIMAEQ HYQZE AztA| 7|= 20| ¢
L= ¢jjof siCt

AR, ZBNLY|5T SSRdr|5S DSUEE0 H(+)
o] Qof3t P2 O|X= HoZ LIE Won, nSuEE
FHo|zet HYUQLo 2F F(H)e e 0K A2
LIEHSICE O|= BALL 27 o MELfEar 2 A&3i0|
ZZHAC HEZ ZZIW AEFTE =A LIEHCD St

17 om o
oo I

r

|'.|
ro

oF

O
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Zerzan et al.(2009)°| 3t B & AX|SI= dio|H, us
MEEI 22+ 5 Y7 = ORXIC=s MAATFS A
X|gt= ZAtE EQLCH (Choi & Kwon, 2014; Oh & Yang,
2014; Park & Kim, 2009; Kang & Kang, 2013). £3|, =2
HME 5t FEEQl HREE M35t 48 /e s2
ZYO =0 £ (o S 0| Lt uKTEEE 2 2017
2 Moz e &S 0Kl A2Z L RO AT
Zotol| me2t, MER wg TR WS A =5t Hlg mo

= d7HtEel nSUREE A =2 & Us HEY
7l o Z2O S BMS|ORSIH, 0| 2o X|SX ¢l o
Edoz 2 WS LA L7I0F g ZAO|C}.

SR, MElAle|7|se TR A HE WEolm(FH
YYolz, nSURE)0 2F ot s OIXX| @
O=Z LiEf HCE Oh and Yang(2014)0f| =M™, ME|AL
7150l =2 HiAe| &32|=0| Fololgh A2 HYOo|
SdezoidE 5 Uck IYS StA= HYX= oo
Mol 7les Vgt T et AEL, ALY, A7)
sds gdsta 7| W2, T+ YU HALHE 7 =
Ol HERIE Z=lotnxt ot HE|A 7|2 Felbfet
getS OXX| ffs Aoz TEHEC 2t HMEY usm
2OS 7| = HANM YA 27|52 Hast 28

HMots g ots nefdf & East ULt

N

fob > rr fotrir |
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