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Evaluating and Suggesting Business Models for
the Knowledge-intensive Services Using AHP and BMC

Sunyoung Park - Youngjung Geum

Abstract : Due to the rapid change of corporate environment of small and medium
enterprises (SMEs), there is an increasing needs for the effective utilization of knowledge
intensive services. Current knowledge intensive services for SMEs include various
activities including venturing, R&D planning, R&D support, marketing, and networking.
However, these activities are not differentiated according to the institutions that provides
those services. In response, this study aims to explore and identify core knowledge
intensive services, and specify the target knowledge service. The case study was
conducted for the Divison of SMEs innovation in Korea Institute of Science and

Technology Information (KISTI).

Key Words : Small and medium enterprise, SME, Knowledge service, Knowledge-intensive

business service, Business model, Business model canvas
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