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Trend Study on Image of Construction Industry and Its Improving Strategy
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Abstract

The construction industry is very important to supply the facilities and infrastructure in Korea. However, the
images of construction industry are negative in actual. In addition, the studies to improve the images of construction
industry up to now have a limitation to research the images about that time. So, in this study, the authors examined
and analyzed the peoples’ trend changes of the images of construction industry with time. The results showed that the
positive images of construction industry about the contribution to national economy and the future prospect are
diminished. And it is revealed that the negative images of construction industry about the morality are decreased, too.
The authors proposed the strategies to improve the images of construction industry by the based on these results.
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Table 1. Summary of survey

1995 2016
Category Factor Ratio Ratio
Noo oy NO ey
Sex Man 250 50.3 200 50.0
Woman 247 497 200 50.0
20~29 138 27.8 100 25.0
Age 30~39 129 26.0 100 25.0
40~49 230 463 100 25.0
Over 50 ’ 100 25.0
Middle school 50 10.1 30 75
High school 223 449 193 48.3
Education College 50 10.1 43 10.7
University 158 318 133 332
Over Master 16 3.2 1 0.3
Own business 124 249 42 10.5
Housekeeper 123 247 56 14.0
Student 61 12.3 40 10.0
Job Blue worker 5 114 106 265
White worker 119 239 138 345
Others 15 3.0 18 45
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Table 2. Result of T-test about a variation to image of construction industry

1995(A) 2016(B)
Category Factor -A (p—value)
Mean (St.d) Mean (St.d)

Contribution to economy growth 1.27 (1.70) 1.23 (1.42) -0.04 (0.70)

CO”;ZESE‘;T o Contribution to employ growth 1.12 (1.16) 0.90 (1.42) -0.22 (0.01)*
economy Contribution to other industry development 1.24 (1.45) 0.89 (1.20) -0.35 (0.00)*
Contribution to foreign currency earning 1.67 (1.46) 1.31 (1.37) -0.36 (0.00)+

o Contribution to local society development 0.94 (1.61) 1.08 (1.36) 0.14 (0.16)
Comsrc')b;i‘;'f” © Service to society 027 (155) 031 (1.34) 058 (0.00)+
/ Contribution to culture -0.20 (1.65) 0.59 (1.42) 0.79 (0.00)

Faulty construction -1.57 (1.50) 0.09 (1.61) 1.66 (0.00)«

Collusion -1.51 (1.64) -0.24 (1.68) 1.27 (0.00)*

Morality Real estate speculation -1.59 (1.72) -0.49 (1.70) 1.10 (0.00)
Bribe -1.99 (1.52) 0.95 (1.42) 294 (0.00)+

Guarantee of reasonable profit to sub-contractor -0.33 (1.92) -0.30 (1.62) 0.03 (0.80)

Trust in worker -0.58 (1.56) 0.13 (1.28) 0.71 (0.00)*

 Favorable Activity of worker 117 (152) 123 (1.41) 0.06 (0.54)

impression on

the workers Attractiveness to worker 0.13 (1.65) 0.53 (1.24) 0.40 (0.00)*
Suitability for partner’s job 0.41 (1.56) 0.31 (1.39) -0.10 (0.31)

Prospect of growth 1.17 (1.50) 0.54 (1.23) -0.63 (0.00)*

Prospect of technology development 1.24 (1.57) 0.64 (1.41) -0.60 (0.00)+

Future prospect Prospect of higher value-added industry 0.50 (1.65) 0.36 (1.42) -0.14 0.17)
Prospect of high technology industry 0.06 (1.89) 0.66 (1.55) 0.60 (0.00)+

Prospect of increasing in winning overseas contract 0.83 (1.68) 0.63 (1.55) -0.20 (0.06)
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Figure 1. Comparison of image between construction industry and manufacturing industry
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