Culinary Science & Hospitality Research. 2016;22(5):295-312. 295
https://cshr.jams.or.kr/ ISSN 2466-0752 (Print) - ISSN 2466-1023 (Online)

SHPYAEZO| LOHAS OIDIX|, 2RI, 25 Bts,
DIE QU SMT 210| PXR| 24

ol X
735

_._

-
a2

=

o
1_7(\_‘:'4

_tﬂ

o
N}

The Structural Relationship between LOHAS Image,
Well-being Menu, Emotional Response, Satisfaction and
Loyalty of Hotel Restaurants

Ja-Jae Lee - Yeon-Jung Lee'
Dept. of Food Service Management and Culinary, Gyeongju University'

Abstract

Thus purpose of this study is to examine the structural relationship among the LOHAS image of hotel res-
taurants, customer well-being menu preference, emotional responses, customer satisfaction, and customer loyal-
ty. To test the hypotheses, a survey was conducted of luxury hotel customers in Busan and Seoul. Of the 400
questionnaires distributed 341 was used final analysis. For the hypotheses testing, frequency analysis, reliabi-
lity and validity analyses SPSS was used while AMOS was employed to examine the relationship among the
measured concepts. The results of testing are shown as follows: LOHAS image of hotel restaurants does have
a positive effect on well-being propensity, as well as on customer emotional responses. The cooking function
factor of well-being propensity results in a negative emotional responses, while the attractiveness factor of
well-being propensity brings about a positive emotional responses. Emotional responses positively affect custo-
mer satisfaction, which then positively influences customer loyalty. The arising concept of LOHAS in the
service industry can help to develop new menu items for LOHAS or well-being oriented customers. In particu-
lar, well-being menu propensity and emotional responses may become more important considerations in mar-
keting strategy formation. This thesis provides a theoretical background of LOHAS image, well-being menu
propensity, and emotional responses.
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{Table 1> General characteristics of the subjects (n=341)

Variable Group N %

Male 204 59.8
Gender
Female 137 40.2
20~29 76 223
30~39 103 30.2
Age 40~49 92 27.0
50~59 61 17.9
>60 9 2.6
<High school 45 13.2
College 145 42.5
Education

University 126 37.0
>Graduate school 25 73




SHY~EFe] LOHAS ofn|#|, vy,

204™(59.8%), A7} 137H(40.2%) 2.2 e}
3 vk AR EEE AT EW, 20~2947F 76
™8(22.3%), 30~39417} 10398(30.2%), 40~494]7}
927H(27.0%), 50~59A4] 617(17.9%), 604 ©]’3 9
(2.6%)°.2 Vet glom,
= 4579(13.2%), AET(AS) Edol 1457425
%), thka AsKE)e] 126%(37.0%), A
SHED)o1Y 259 (7.3%) -2 UERStTE

gEl e 1% o5}

N
1k

ai=0| Mzidil Elgd 282

Ok

1) Z5IA0I10IK =3
o 2821

23lzoln]z] SR A4 B s
A3 A3}= <Table 2> B Hpg} o],
KMO=.880, Bartlett 7-%34]=1,388.926(p=.000)2-
2 dloJElEo] 8R1EAd Agsivtn #de
gom, QAR # 0.4 ©]X, 31X (Eigen va-
lue) 10174% 7|Fo2 844, X&7Hs4 &
o] 27} gglo] =EHAa, FAF A2 75258
%= YEPA Bl dSE AT E3L Cron-
bach's Alpha #ke] 0.862 o]’ o= ey, Ak

o e yH ABIS AT Yt Flow 3

=0 Mzl ENE

0

2) APl M SHE=0| Al2|ADt Et
SN 2821t

AT A S 227 S
HAAZ A3} (Table 3>0)4 HE ulel o,
KMO=.771, Bartlett 7-34=721.180(p=.000) 2.
dlolElEo] 81EAN el Agtaitta weked 4= 9l
om, 8AAA #k 04 |3, *](Eigen value)
1ol 71 217E A, 227154 59 2
N egle] =EEAIL, T4 AHE S 62.039%
2 YehA g2 45EAY E3 Cron-
bach's Alpha %ol 0.620 o]} o & Ve,
o] AZ=E BHd Aoz Jelyich

==
s

3) 2BA Btg =FEFO| dZIdi EIE
o &2

=

APA wkg S AT e A
78 A= <Table 404 Hi= vle} o], KMO
=789, Bartlett 7+%43=1,139.852(p=.000)Z o]
150 81EHd Agsirta A3 5= glom,

=0l
2AAA #k 04 ©]/3, 1L-5X](Eigen value) 1 ©]

n

{Table 2> Results of reliability and factor analyses of LOHAS image

LOHAS image Eco-friendly Sustainability Cronbach's a
Suitable environment system .824
Environmental considerations 816
Sustainable facility .806 802
Sustainable-oriented 752
Renewable raw materials production / supplies .839
Using environmentally friendly food materials .832 .874
Active in environmental protection .804
Eigen value 4374 1.194
% variance 62.484 12.774
Cumulative % variance 62.484 75.258

Kaiser-Meylkin(KMO)=.880, Bartlett Approx Chi-Square=1388.926, df=21, p=.000
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{Table 3> Results of reliability and factor analyses of wellbeing menu tendency

Wellness menu tendencies

Health attractiveness

Cooking functions

Cronbach's a

Specialized nutrition food 813
Low-calorie diet food .806
.620
Organic ingredients 780
Healthy food material 728
Natural recipes .802
Minimum oil recipes 769 817
Frozen storage of cooked food .645
Eigen value 3.169 1.174
% variance 45.268 16.771
Cumulative % variance 45.268 62.039

KMO=.771, Barettle Approx Chi-Square=721.180, df=21, p=.000

AE Vo2 3 v, B8 vhg 59 2 3. SEETF0| E0IN
N 81o] =&E A, FEAF AL 67.668 %
2 e B e %‘%ﬂ‘}iﬂr ¢, Cron- 1) 2otx

7?% # %12111, %5—3—94 A=

2 vepdt
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8Q1#-X(CFA: Confirmatory Factor Ana-

{Table 4> Results of reliability and factor analyses of emotional reactions

Emotional reactions

Positive reaction

Negative reaction

Cronbach's a

Joy 785
Happiness .845
Fulfillment 856 .880
Trust .850
Sinking feeling 771
Petulance .846
Heaviness 813 810
Boredom 750
Eigen value 3.261 2.153
% variance 40.761 26.907
Cumulative % variance 40.761 67.668

KMO=.789, Barettle Approx Chi-Square=1,139.852, df=28, p=.000
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{Table 5> Result of confirmatory factor analysis of LOHAS image

Cronbach’ Standardized
Factors Variables rombacis o ar.lze (S.E) CR. p value
a coefficient
Suitable environment system 740 - - .000
Environmental considerations .845 079 15.08 .000
Eco-friendly .862
Sustainable facility 815 .081 14.62 .000
Sustainable-oriented 789 083 14.13 .000
Renewable raw materials
. . 718 - - .000
production / supplies
Usi i tall
Sustainability sine environmentaty 874 885 082 15.03 000
friendly food materials
Active i i 1
ctive 1n environmenta 266 084 14.85 000

protection

2 ’=14.14(p=000), df=11, Q value( 1 */df)=1.29, GFI=.989, AGFI=.972, NFI=.990, RMR=.021
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{Table 6> Results of confirmatory factor analysis of wellness menu tendencies, emotional reactions, customer

satisfaction and loyalty

Cronbach’s  Standardized
Factors Variables ronmbacis an r.1ze (S.E) CR. p value
a coefficient
Natural recipes 730 - - .000
Cooking .. . .
. Minimum oil recipes .620 406 107 6.14 .000
functions
Frozen storage of cooked food 701 .104 8.69 .000
Specialized nutrition food 597 - - .000
Health Low-calorie diet food 759 111 11.61 .000
attractive- 817
Organic ingredients .700 .148 8.15 .000
ness
Healthy food material .602 .145 7.41 .000
Joy .698 - - .000
Positive Happiness 450 729 .058 16.39 .000
reaction Fulfillment ’ .831 .086 13.49 .000
Trust 767 .090 12.64 .000
Sinking feeling 641 - N 000
Negative Petulance 210 732 .103 10.60 .000
reaction Heaviness ' 794 099 1110 .000
Boredom 726 .104 10.54 .000
Menu content and service levels appropriate 700 - - .000
Satisfied with the restaurant facilities .637 .080 12.42 .000
Customer Satisfied with the service menu 286 810 .086 13.58 .000
satisfaction Overall satisfaction ' 791 087 1331 .000
Facilities satisfied 778 088 13.06 -000
Cost properly 739 .090 12.43 .000
Recommended for people around 855 . . 1000
Positive word of mouth 866 046 21.05 000
Loyalty Recommend/use to a friend 921 879 .049 21.44 .000
Reuse the restaurant in future 764 .052 17.10 .000
.830 .048 19.42 .000

Loyal to the restaurant forever

27=478.45(p=.000), df=274, Q value( 1 /df)=1.75, GFI=.901, AGFI=.874, NFI=.909, RMR=.059
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{Table 7> Results of the analysis of the structural equation model
Unstan- Standar-
Hypothesized relationship dardized dized S.E. CR.  p-value Results
coefficient coefficient
H 1-1 Eco-friendly — Cooking functions 338 335 .105 3.240 .000***  Supported
H 1-2 Eco-friendly — Health attractiveness 250 255 .100 2511 .012* Supported
H 1-3 Sustainability — Cooking functions 403 408 .094 3.608 .000***  Supported
H 1-4 Sustainability — Health attractiveness 294 325 .092 3.180 .001***  Supported
H 2-1 Eco-friendly — Positive reaction .654 .564 .077 8.532  .000***  Supported
H 2-2 Eco-friendly — Negative reaction —.239 —.256 099  —2.425 .015* Supported
H 2-3 Sustainability — Positive reaction 432 405 .066 6.570 .000***  Supported
H 2-4 Sustainability — Negative reaction —.187 —.217 093 —2.004 .045%* Supported
H 3-1 Cooking functions — Positive reaction .055 .051 .058 954 340 Rejected
H 3-2 Cooking functions — Negative reaction —.363 —417 095  —3.812 .000***  Supported
H 3-3 Health attractiveness — Positive reaction 212 179 .068 3.123  .002**  Supported
H 3-4 Health attractiveness — Negative reaction —.048 —.050 .103 —.468 .640 Rejected
H 4-1 Positive reaction — Customer satisfaction .652 767 062 10.504 .000***  Supported
H 4-2 Negative reaction— Customer satisfaction —.132 —.125 052 —2541 .011* Supported
H 5 Customer satisfaction — Loyalty .960 127 .085 11.345 .000***  Supported

77=789.159, df=463, Q value( x /dH)=1.70, p=.000, GFI=.899, AGFI=.904, NFI=914, CFI=953, RMSEA=.036, RMR=.063

* p<0.05, ** p<0.01.
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