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The Effect of Interaction between Learning Orientation and Environmental

Uncertainty on Marketing Capabilities in the IT Firms

Dong-Gun Kim * Tack-Hyun Shin'

This study intended to exploratively depict the influence of interaction between Environmental Uncertainty and
Learning Orientation of Korean IT companies on Marketing Capability which was adopted as one of the
organizational performance indicator. Statistical Results based on AMOS and SPSS showed that smaller-sized
companies under 500 employees are more inclined to desperately and flexibly meet and adapt to their
environmental uncertainty, resulting positive performance, that is, marketing capabilities. On the other hand,
larger-sized companies over 500 employees showed no significant interaction effect. This result of the study
induces the reasoning that the differences in competitive environment and market leadership accrued by
organizational size may also incur differences in environmental adaptive mechanism. However, this reasoning can
have some limitation in that the types and traits of IT firms are so different. Therefore, this topic suggests the
necessity of follow-up researches using enlarged samples in IT industry and comparative studies in other
industries.
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Fig. 1. Research model
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Table. 1. Result of CFA

IT7|0| StEXehyut SE=attygol Y3 2E0| DY 0lxl= I

o

Construct Measurement SRW S.E t-value SMC Cor'1str.u.ct AVE
Items Reliability
Technological k1 .857 - - 734
Turbulence k3 .890 122 9.759 792 860 736
Commi 2 762 151 8.063 580
ompetition -
Environmental | Intensity jz ;28 - 1_24 8'(355 ;7; 797 ST
Uncertainty Motk 3 736 091 9393 542
Tui;;eme i 885 R R 783 852 664
is 816 099 10352 666
Model Fit 27=26.937(df=17, p=0.059), 2>/df=1.585, RMSEA=064, NFI=952, IFI=982, CFI=98l,
GFI=956, SRMR=0405
Commitment d4 797 R R 635
to"‘il:a"mr?lf“ ds 919 105 12392 845 892 731
¢ d6 845 109 11.304 714
. 2 833 064 13.047 694
. Shared Vision s o033 B B %71 873 782
OL?am"?g 3 873 071 13.443 761
rientation 1 open- 4 918 078 14675 | 842 027 o
mindedness f5 854 .084 12.948 729 ’ '
f6 844 R R 712
Model Fit 27=54.861(df=24, p=0.000), 2>/df=2.286, RMSEA=095, NFI=951, IFI=972, CFI=972,

GFI=.917, SRMR=.0338

Table. 2. Result of main effect

Dependent V. Independent V. S.E Beta t-value Sig. VIF
(constant) .085 - .001 1.000
) Commitment to Learning .101 -.035 -437 .663 2.108
Marketing Open-mindedness .109 352 3.900 .000 2.704
Capabilities
Shared Vision .105 485 5.447 .000 2.633

R=.762, R’=581, Adjusted R’=.572, F=64.159, p=.000, Durbin-Watson=1.815
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Table. 3. Result of interaction effect

Adjusted R? Sig.
Interaction Beta
Model 1 | Model 2 | Model 3 | Model 1 | Model 2 | Model 3
Technological 266 282 323 374 .000 .035 019
Turbulence
Commitment , | Competition 200 282 492 525 .000 .000 027
to Learning Intensity
Market .188 282 386 408 .000 .001 .082
Turbulence
Technological 273 497 520 557 .000 050 018
Turbulence
Open- x . Competition 150 497 632 646 000 000 073
mindedness Intensity
Market .140 497 554 566 .000 .004 114
Turbulence
Technological 135 535 536 543 .000 302 A71
Turbulence
S hared , Comp;tmon 214 535 598 635 .000 .002 011
Vision Intensity -
Market 152 535 582 .597 000 .007 078
Turbulence
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