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Application of the Stimulus-Organism-Response Model on Consumer’s Continued

Intention to Use Mobile Payment Services
: Multiple Mediation Model
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<Abstract>

This study uses S-O-R framework to examine the relationships among consumers’ perception of economic benefits, useful-
ness, privacy risks, switching cost, and emotions and continued intention usage. Results from an online survey of 324 qualified
respondents were analyzed using the structural equation model. The results of the survey showed that first, perceived econom-
ic benefits and perceived usefulness has a positively effect on consumers’ positive emotions. Second, perceived privacy risks
have a negative effect on consumers” positive emotions. Third, perceived usefulness has a negative effect on consumers’ neg-
ative emotions. Fourth, perceived switching cost has a positive effect on consumers’ negative emotions. Fifth, consumers” pos-
itive and negative emotions have an effect on continuous usage intention. Sixth, consumers’ positive and negative emotions
have a mediating effect. The S-O-R model can explain consumer’s continued intention to use mobile payment services. The
study analyzed the emotional elements of mobile payment services. Emotional elements through mobile payment services can
be applied to other financial services. Therefore, this study can guide emotional related practices with various future consumer

electronic services.

AFAo|(Key words): Eutd 7HH ZA| AH|Z~(mobile payment services), S-O-R Z4(S-O-R model), T2 77 (positive

emotions), F44 7+ (negative emotions)
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2ard s vgte g & S5 AUt Skt 30E EFetal Bukd 7 ZA Aulze QY] 8RS
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Dahlberg, N. Mallat, J. Ondrus & A. Zmijewska,
2008; D. Dennehy & D. Sammon, 2015).

2ukd 7k AA MRS IS 58 B Aulzo
gE 48 dEd A% AE 9= et
A stk At QIZEE Al arA
& sk oA EAE ML e, Jile #
AR A UM Al ey oAbEd 7
44 A%sla HY. S. Jung, Y. D. Cho, & H. J
Park, 2013). vt HH AA] Au|zo] gk oo A
FATE EF 3to] FFHoleh= el 7RkE E VI
&8 29 (TAM, Technology Acceptance Model)S
&3t ITKT. Dahlberg et al., 2015; P. G. Schierz, O.
Schilke & B. W. Wirtz, 2010; T. Zhou, 2013). 3}A|%},
ZBRbEo] AAY BEEA] Al GAEA S she A
ol (M. Kim & H. Chae, 2012), 7]%& &3 AH]
A& AR o&e] SHolA Ajle] el Ta7 o
A g dve =9Eo] AAEHEA AR 249
2 227t A e FHolok dthe =95l A7) H
(V. Venkatesh, 2000).

Eupd 7 ZA] ARjse] Fagk a4Q] AvEES
ZEAREA ARAY EARS AT, 2HAE0

WA ol F3R] 9B mrR A4HR k.

¥ rlo

32 Ol o
O oxl o

71e3 71718 M E o
Park & J. Ko, 2013). &
71esd Hls] gatd Aol Eid 54
-J. Yoo, 2009), Al7]& A& =W
ok oy} 7)lEAM o R HE 5 gle 1A
S A A¥Ee Zo] FRSITHA. Beaudry & A.
Pinsonneault, 2001).

ZHAREE MHA o] § Fol ARile] o] &stal Qe
Hl27}F fr8stttal =AAAY AAA dEs Ale
ATk AT B AGFolv A% 2 T4
4E 4¥T 5 UKS. E. Beatty & M. E. Ferrell,
1996; N.-H. Choi, A.-Y. Lim & L. An, 2013; J. M.
Lee, 2012; J. S. Lee, 2011; N. Mallat, M. Rossi, V. K.
Tuunainen & A. Orni, 2009). &A%, o]g} W)= 7}
A AEE 7oz AlFgHE AHIAE o8 Yz
oJHA] 9190l AAE B¢ BEztoly A e A
A AL A BT 4 Uth(. H. Kim, B. Sung
& S. Boo, 2010; R. Raghunathan, M. T. Pham & K.
P. Corfman, 2006).
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7] AaiMe AAA AL R wE ophet Anjxbe] 2 b
Hollo HZe] a9t & + JUtHA. Duhachek &
D. Tacobucci, 2005; J. H. Kim et al.,, 2010; S. Yi & H.
Baumgartner, 2004).

AMASES ATl Az ol A, )5A Uz
(needs)7} FEHT U7, 1 050 A8l B U=
g, A Uzsh B slasd, 244 o))
< F73MA EtHS. E. Beaudry et al, 2001, P. W.
Jordan, 2002). 28t ZHH AA| Au]2 o] 8AE Fole
7153 UzE Fste A mEY e &HAL AL

Yz gAlel e &HAL 7333 o] 9 dAel
© &HIAEo] BF EAF Zlolth A, Fagk A

= gl JEA, LRIAEC] HFAHoR FFe
< A oldoluz mutd 7H AA| An|=7t &
Ha de d ARAA LHAEY AEH AR A}
=g wofstar, ®utd 7H ZAA] AMH|27F Anzp

% o
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£ Ao e dTEse AEAS A, wukl
38 AR AulA A& AR 95 Aol vE & e

JPAS ATk WolA FEA o9 Rtk

- 140 -



SOR Rdg €83 mutd 71 ZA) Aulx A&

AR el tid A7 2HIR A oF i & 24

stal Qe o] F(Paypal)ell &3l A7t <F 200%=99]
ErtdE AAH gloH, S5 txA AA JA
dejle](Alipay)= F=0E] 8HF &MY F 17%(%F 1
Z9E At o] EutdE ZAAHJT Bast
AHG. S. Jeong, 2015; J. H. Kim, 2015).

2ol 74 AA AulaE w8 = (Fin-tech) AH29]
& FRE Bud 71718 ol &dte] ZAlste FAE v
FTHD.-Y. Lee, 2013). Eutd 3t ZAA AH| &‘Eﬂi
LeelolM AAsE WP exeldM NFCE &4
st AR ZAAlste Aoz FA Yol B & Stk
oA Fujg AEF EF e

I

28l AA e 2l
S AAshe Wz 7171 o], vlolHuo] So] gl
H, 2Z#eldAE NFCE 7|4tz AAsles waloz
Adso], o & o)7F tEAR Aul~eta & 4 ok
2uld 7 AA Mulas d@Ee A sty dF
slo 15 2R EHA AA Thse AHlAE AlFgtt
o

95 AUm, 7iRlY 5§ #d FHEE 13 94Y
oW WEo Q1% AA glo] HEM S SMSE ©]§3}
of ZtstAl AA7L o] FolA 7] WEel ARAEAA f
&3 A=z Aed ska oS, H
Gwon, 2014). ® A7E 2utd 718 24 Muls Fo
A ZptEE ojEgAolAE &

U Aulz H8-S A 83 7HA

A7E AYshnA Ao,

2. SOR 29

S(stimulus)-O(organism)-R(response) 22 A. Mehrabian
and J. A. Russell(1974)0] At Bdz 708 =4
theksl A=Eo] Q1Y) ZHAA Algo] kS U]i]ll]
AnH oz olfdt QArTSo] sjole] AH PEo] JIFS
XtE 7HES skl Atk (<F1gure 1> #X). Stimulus
(A=) ile = #34 ASS driste, gdet

A5 arg0] A9 1447“ EH"“ F&Fs vda 74
stal QItkS. A. Eroglu, K. A. Machleit & L. M.
Davis, 2001). Organism(f+7]4])-& 7§21¢] vjF-ellA Lo

Stimulus

Environmental

Stimuli

Organism

Internal States

v Zleg =4, 34 aga Adshke 2Fc] ofd
=R, P. Bagozzi, 1986), Response(¥H-g)= Holv:
oo 2o ARl Mg oz UE, o, ALE o)
2ol &A% A% 8453 vtk A, Mehrabian
and J. A. Russell(1974)2 Organism(f7]A4)< PAD
(pleasure-arousal-dominance) Ed=Z ZA3doH, &
g el i Qe wEell TS PIAE LT 2
& F shuetar Holkth

S-OR =&l £,

ofr

fr

5, 22 Az 5 gt o

o
e, =
T EopllA A& HIAoHW, HZolE Organism(+714) &
PAD Rdo] =3tebA] a1, 54 ol i i #d
AR FAAY 38 Ee ™Y R Yol
=743kl JoKT. Verhagen & W. van Dolen, 2011).
SOR Ed& &8st APYATES ENE Stimulus(#5),
Organism(F7]4]), Response(¥+3) 82150 ojujdt w4

=2 SAHNEA d¥EY gsd 2ok AA, Stimulus
(ARl A WFES duEd, ezl d ATE
are =29, v, A 53 22 834 8o F=
AR H(]. Baker, A. Parasuraman, D. Grewal &
G. B. Voss, 2002, M. J. Bitner, 1992, A. M. Fiore & ].
Kim, 2007; L. W. Turley & R. E. Milliman, 2000), 2}
Ql #A AFEdME A4, B &5, § TR, A"
de, 9%, BHe FAolY Fx8} 2 aEe] A
5tl(J. Ethier, P. Hadaya, J. Talbot & J. Cadieux,
2008; H. Kim & S. J. Lennon, 2010; S. Rose, M. Clark,
P. Samouel & N. Hair, 2012; V. Mummalaneni, 2005).

=4, Organism(fr7]A)ell AH&E WHEFESS AuRY,
Szl B dAFEdMe IA, A, W A9 7)E,
74A, Tl AE So] AF&E1em(]. Ethier et al., 2008;
S. Rose et al, 2012; H. Kim et al.,, 2010; A. Mollen et
al., 2010; V. Mummalaneni, 2005), £2}91 #d dTE
dMe &7, A5, XA F7), A" Y, ds 2
|4, =T, AA, 4 Sol AEHAT(]. Baker et al,
2002; M. J. Bitner, 1992; A. M. Fiore et al.,, 2007; L.
W. Turley et al., 2000).

A, Response(¥-)oll AMHE-H WHEFE

Aky
=

o

_UL

HH, 2

Response

Approach or
Avoidance

Figure 1. S-O-R model(Mehrabian, A. & Russell, ]J. A., 1974)
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Zepel A AFsoAs WA Bule Az vl
A AE AR, BEE, $A4%, 24, 7 o, AR

5ol Aol AHEE1eT(. Ethier et al,
2008, H. Kim et al., 2010; A. Mollen et al.,, 2010; S.
Rose et al, 2012; V. Mummalaneni, 2005), 22}¢1 &
d AFsdAe 39 wkg, " wkE, AR, £5%
BHE, 7o AR, =, Fo 2§, AE HE, FAE,
ET 5ol AMSFHATH]. Baker et al, 2002; M. J.
Bitner, 1992, A. M. Fiore et al, 2007, L. W. Turley et
al., 2000).

B ATE w49 AA Ase] Sk A
sk 2wl g4 I A A S 2] $
b SO wdE HeAA, 2L 22 2 A
% A8 o= %eﬁ% threl A3 ATES )
EFERY(TAM)S 7o & AME 9xd) mAe
I 8lES *ELJ%EL ATHP. G. Schierz et al., 2010;
F. Liébana-Cabanillas, ]. Sanchez- Fernandez & F.
Mufioz-Leiva, 2014; E. Slade, M. Williams, Y. Dwivedi
& N. Piercy, 2014; R. Thakur & M. Srivastava, 2014).
A, V1% 48 mde aulAY AAH 2t A%
A olme] MR aEe e TR glel A
8458 AYgsied SHAE 73 IO H(V. Venkatesh,
2000), §1A1A aiaFo] 4HIAF A wizjEo] A& AL
& =] o FFS PAEAE Fr] M=
S-O-R Zdeo] ¢ Hgsirtal Asit.

£ A7E 49975 BN wuld 7 AR A
29| Stimulus(A=) £91& AAZ 2pAoA ¥ H 3z}
ok AdPAelA anak FAE FIATNAY BA
WA ggee] delE 25 FHoR wd 14
AA ] A" BAA 9 |
ofH}A] 943‘

_meJ
Mo

Z~H

’l

7

011154 2%3& HlgS AS &0123 @%}

A 20} Sl mg—g— 344 243

= threld st 347 A w4a 4

3te 7 do]v(F. Kawaf & S. Tagg, 2012), A7 o=
U AR omet o] Q1Y FF gAZF 23 Ad
O Z(S. Rose, M. Clark, P. Samouel & N. Hair, 2012)
mrkd 7HA AA AR|=e A& /\}ﬁ 2]== Response
)2 g sk 499 ads g
A Az A& ARE |EE Response(RH3)E ¥

2 olfE 7199 T wyol B4 AFL AN

—

il

P

e st w, RAH BHe 5 BES A%
= oHrd d&FS vAA Xgthe= K Oatley and P.
N. Johnson-Laird(1987)8] 1+ W& EUZ 344 7+
A3 27 o] mell 7 A Az A ALE
ool WAL YL FnA s

B AA, 2HAE0] muld 7 AA MHlAE o] 83}
A4 A" AAE sE, A" /84, AR Zeo]
WAl A9, AAE A vES AT 84T Hiy, A=
Sa50] &RIAF A A& ARG o] ojud G
n| A EA] spebatazl gk 4, mutd | ZA A
2 o8 T ART 2niAe S AN BA4F 44
of Mul A& AHE o] oW FFE A=A It

starzh gk AR, aviAe] A AR F4EH 2

Bl Rt b o

P AA Aulae ARREN A ot &
S AF3 ATHY. A. Au et al., 2008; T. Dahlberg et
al., 2007; D. Dennehy et al., 2015). &8z 54 43
A HEolY AZF T AR F Us Aol =7
© A% AAA sds XA ®ThS. E. Beatty et

o, 199, ¥} ABIL AULE 8D LA
& 244 s AEE 2ug whge] Gd JUe
GA Ao AL QAT A9 BES Be4

s

TAA wkgo] Uehd sbsAel AW, LAt FAF
HEEo () A dFS A 5 Ak S. Lee, 2011; J.
S. Seo, J. ]. Yang & Y. K. Lee, 2014). 3, 1A% 3
g2 AuRte] Ebd e FAH AAE saATe
&S sh(Y. Grégoire, T. M. Tripp &
2009; K. P. Gwinner, D. D. Gremler & M. J. Bitner,
1998), IAE d&o] ¥SFE AHAES FAFAHL 3
4e AFY 7ol ATHM. Tsiros & V. Mittal,
2000). ¢t 2 &S EUE vud 22 TS T
g3kt

R. Legoux,
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Stimulus

Organizm

Response

elx| =l

ZHH =

eIl
Z2O[H A

H10(+)

H11(-) H12(-)

<P 1> =Rl 2 A4 Alzg A8 AAA
s 344 24 3(HAY dBL v
o

=
<7} 2> EnRe

) 7 A Aulze] AAE AAA
s 344 240 RO FFE )
4 Zelt.

g 2 Aolek AjQle] FBA FEITHE.
D. Davis, 1989). 54 A{r|Ze] tigt &40 Q1A=
A% EASI 2o FHAA PRl AT & AT
M. Lee, 2012; R. L. Wakefield, K. L. Wakefield, J.
Baker & L. C. Wang, 2007). &3 AX® 842 &
Mo 24 W W ole TR o] 344 9B
ud 4 JTHS. Kwon & S. Yun, 2010; N. Mallat et
al, 2009). c]¢} 2 &S EdZ tdgy & S
T3

oL

<M 4> Ewt

3) AAE ZeEto|HA] AP Aniat A

JAAE xetolHA] AL AHA 77 #Fdo] gtk
(F. Kehr, T. Kowatsch, D. Wentzel & E. Fleisch,
2015). 2HA7H 54 ARl 9B AT B 2
Al 2ot ARel e wA & gled, 2zt
Ak Aol w24 FAGT B P PHol
Haske Aoz Yehgoen(D.-H. Ha, M.-S. Chnn &
S.-K. Oh, 2008; A. Yiiksel & F. Yiiksel, 2007), 5784
2l AAolY whges AHHA FFE HAe AR
S ATHD.-H. Ha et al., 2008; J. Kim et al., 2010).
Tgh &AL IAGE £ gig He] SIS E
Efzg 22 FAAQ 2SS WG heAe] A
(E. J. Kim, 2013; R. B. Schafer, K. A. Wickrama & P.
M. Keith, 1996). Eu}d 7HH AA Au|2=9] 75 711
o #§ AR/} Aulzel] &8E7] wEd je Fru
ok 2ukd 7H

)
3 WA 3]

W
=l

¢

gk

[

ATA £40 BE Aol FAHT
AR AHsE AL AR 5EE 4

g AgsEol Brhsa, Ll B Adso 9
£ mHd 7018 Jlem AFEE Aulzolr] HEo)
ZHAEANA e Zejolw ABS AAZ 5 Ut
GHAEE oAEge] ARE 22z AYAk A,
S3 g A BTl ol AN $HHA 7
S

A8 754 ¥2H(R. E. Guadagno & R. B.

Cialdini, 2010; S. Park & J. Park, 2009), 2Zg}Q1H )

o2
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22l A Aol Wik Aol o =A dee F
AUTHS. Forsythe, C. Liu, D. Shannon & L. C
Gardner, 2006). ©]¢} #2 W&& EWE tad 22
M-S 3T

7o 2 1 P

"3 Aolch
<14 6> mHtY 7HA AA AHlze] QA" Zajoly
A QREe BAA B AHA B

"4 Aot

4) AR Mg vg& LuA 74

A8 B&S aHA7L 7]E0l ARESEAL IE MEIAE
HAE MZE AHIAS AdatiA Zasjor e vlE
< 9uSKT. A. Burnham, J. K. Frels & V. Mahajan,
2003). &HIARES ARAlo] o] &atd  7]EY] AR
MU= 7ok & wf, 3oy Eoles 2 A
A4S AR 5 len, ol s Aoy EH
2 FAA o] MAHAY Sk ITHML
A. Jones, K. E. Reynolds, D. L. Mothersbaugh & S.
E. Beatty, 2007). AYAFENME A v &S LnA
Sol AN TEAE WAL W BASE 1842 H)
&(one-time cost)©Z(T. A. Burnham et al, 2003; M.
E. Porter, 1980), A1zt &4, =8 Fo] FHE< B8]
2t Awsia dom, M3 B8 kA FH
g W R ol v, AT e A s
2A71E QRlol # 4 Sk Awsta I(M. A
Jones, D. L. Mothersbaugh & S. E. Beatty, 2000; J.
Lee et al, 2001; C. Ranaweera & ]. Prabhu, 2003). ©|
o} 2 Yis EUE v 22 7Hds FASHTh

N
L

()

o% my
oo ru

<7 7> AA Mulz9] A" HE H|

v

1 =
o 344 24 2OAY 9% HD

<7Hd 8> Eupd 71 AA] AR|29] A" Mg H]

o wAgn ggol AHHA JFL #A

W, o o % oo o
T

o
&

< 9Ju]3HH(A., Bhattacherjee, 2001).
A& AHE EE 7)ol 7Nkl ® AH|A ALE ZHo|

A ARIAESY BTt 7S Slske WrR 2850
# $ITH(V. Venkatesh, M. G. Morris, G. B. Davis & F.
D. Davis, 2003). /NAARE &= YA 7]uF Au|2
L} SNS AJH|2=9] A5 QIAE Zeto|HAlo tigh $-27}
MBI A& ARG o] FES vAe Aow FAHY
HC. Dwyer, S. Hiltz & K. Passerini, 2007, S.-H.
Park, G.-Y. Gim, 2012). 53] AHAEC] MHAE o] &
A A19e ANY A Al olgd] RHA 9T
< & 4 J}(]. Aldas-Manzano, C. Lassala-Navarre,
C. Ruiz-Mafe & S. Sanz- Blas, 2009; K. P. Gwinner
et al, 1998). W, AHAR7} MulzoA g 1A
85 AHE ool 3R] dEFe A g e, oY
g ad FollME JAAE FE&AS A& AL Yr TH
A JegS vAe Ao A JTHA. Bhattacherjee,
2001, M. Limayem, S. G. Hirt & C. M. Cheung,
2007). ol¢t & &S EUE tsH 2L HEs T

LS

<7hd 9> Eutd 7HH ZA AMulze) A" HAF
el A& AR A= H(H)HA =
o Aol

<7bd 10> =utd 7HA ZA Aulz9] A" F84
< A& AR oro] A(+H)AHJ FFE 7
2 Aolth

<7Hd 11> Eutg 7 ZA Aul2e] QIAE Zejol
AL e AE AR o] R()F<
FFe vE etk

<7 12> BEutd 2HE AR Aulze] Q1A A v
& A& AR & R ()3 IS |
z 7

6) 213 13 s A% A el
27 AL FHA

T, 2R PF B ol 9FS PAE 8Rlo®
HAKR. J. Larsen, E. Diener & R. E. Lucas, 2002; H.
M. Weiss, 2002; J. Wirtz, A. S. Mattila & R. L. Tan,
2000). ARIAF A 22k A B AHE AFES
2R e FAHAQ AT FAHA] FoE o] &
T om, T Y e 5YA golgta Aws)
I KR, A. Westbrook et al., 1987, R. L. Oliver,
1993).

N

A 3R FINE R4 e Auz Y A
&40 Ago] FRA JFLe VAL W, 3 7
e Mz olg Frol ARG L FYHe ANE
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SOR 2dg &8 2upd 1 AA| ABl2 A& ALE mel] g A7 2817 249 o wi &3 24

HHLE Ao® FAHAJLKS. Chea & M. M. Luo,
2005, J. J. Inman & M. Zeelenberg, 2002, M.
Zeelenberg & R. Pieters, 2004). F3h 71919 I44 7
e 54 45 A% e A4S olFoued 78
g IS sk v, 8F AL B d5s AEKA
71 T8% JEFS HAA X3 @EA(K. Oatley
& P. N. Johnson-Laird, 1987), 344 #4344 &

Aol muted 7+ ZAA Myl nxE QT x}o]
7F & Foltt olgt 22 Y&s EUE tgr 22
7Hds T3t

TR 2

<M 13> w9 AR Aulzel 3RA BEe
& A gme] FHAA 9T v

LA
A
70|
<74 14> wu}
A
A

7) 2R ] wi)

2R AHe AL 78S E¥eke idelthM.
Kim, D. Kim & J. Kim, 2006). 4:H#+¢] 7+4e ¢1A4
B3 SHAQ Jhde R wUEE, A ok, A& A}
€ 9= 5o FEFS "AE ¥WFE AFEEHAA SR
B. Zajonc & H. Markus, 1982). S-O-R Ed& Z&
A AFEddA &RAF Aol F7, 7K, Bt @
A5 55 st 4HA Aol dFS A TR
Hydo] FAFAJTHA. M. Fiore et al, 2007, M. .
Bitner, 1992; S. Rose et al., 2012, V. Mummalaneni,
2005). °l¢t e WES EUE ggd 2 e T
g3

ox o

-

3
pud

<7 15> FAA 7AAL QX9 vkg 7k A S nj
7N & Aolth

<7Hd 16> A2 7AHL QA9 v 7ho] BAAE nj
7N & Aolt}

3. He] 223HE A Y

2 Ao AMgE WFE 2Z3F Aolol Fagk A3

TES A¥nd o 2o 4 4E B3 24 W

E 53 L Z Alg3) %]

8 o R 2
o oo =

4 Y T 3EFoE Hutd 1M ZA AH|Z o] g
5

A = = =]
= A=E =43}

. H. Byun(2007), E. Slade et
o

oA EHE AR Aol
At AAH F8A S EF2 F 3EIoZ ZA 4
A, Al&ek AA A, 24 B R =gol

ff
Y
ox
9‘3
38
K
sl

D. Davis(1989), E. Slade et
ke B =i A 5
| e NIRRT =EHAY BRI
s A AR Aotk <
AE ZEolHAl S F 3R PR Bt 1 AA
AH|Z o] & Al ] ARIL A 3 |
22 9%, g &x8 84 I¥ A=E
H. Xu, H. Teo and B. Tan(2005)2] d+& #Fste] &2
=il A FAsh

AAH Az Hl&2 Mu|~E 0|83} Y3l HAH=
H|-go tigh QX Az Aottt AAH ¥ H|&-
S T 3RFOE ofF Aol HA FAY HARE, ©]
9] g, =¥ HE ATE =AY, M. A. Jones
et al.(2002), B. W. Suh et al.(2012)9] A+& 313}
B = 2A A

TR L ARlE o)§ A ==
A AR A== Fosith 8H A
FFOR o8 Y EA%, FVES F5 FEE

4343, A. Mehrabian et al.(1974), T. Verhagen e

al

op

"

rlo
Of
AN FHo

#4z

4

=

-

al.(2011)¢] A5 Farste] £ =2l A F4sA.
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Table 1. The democratic and social variables

Variables Frequency %
Male 165 50.9
Gender Female 159 191
20s 133 41.0
Age 30s 128 395
40s 63 194
High school diploma 9% 29.3
Education College/university student 197 60.8
College/university graduate 32 9.9
Total 324 100
Table 2. The results of exploratory factor analysis and reliability analysis
Variables Factor loading SE t p-value CR AVE Cronbach’s «
Perceived Ecol 871 . . .
. . ECO2 .600 .068 8.366 .830 .631 .750
economic benefits
ECO3 .836 .054 17.652
, USE1 837 - B R
Perceived USE2 834 058 17.570 924 803 867
usefulness
USE3 833 .062 17.559
Perceived PR1 Sl . - .
. . PR2 .893 .066 16.146 .893 .770 .839
privacy risk PR3 666 064 12656
Perceived SC1 .604 - - _
switching SC2 .861 151 9.541 .767 .530 702
cost SC3 .642 110 8.883
B PE1 914 - - -
elr)gzl:lg:s PE2 729 054 14.965 879 711 851
PE3 .675 .055 13.425
Negative NEL 875 - - .
. NE2 932 .056 19.185 870 .697 839
emotions
NE3 .601 .065 11.726
, cun 871 - - -
Continued cuR 795 068 15941
| usage CUI3 781 066 15.961 1 654 S16
intention
CUI4 .820 .075 16.235
P=484.325(df=187, p=.000), x*/df(Q)=2.437, GFI=.880, AGFI=.837, NFI=900, RMSEA=050
™ 001
Uebsith AREE = 304 olskrt 133%(41.0%), 30~40 T= 712 l"ﬁ:*ﬁ*ﬂr ! s}7]1914l SPSS 19.02

Al 12878(39.5%), 41~504] 637 (19.4%)2 Vet s
FFe Yghu o] 1979 (60.8%), 158w =9 959
(29.3%), &Y =0] 328(9.9%) =02 vrehgh.
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Table 3. Reliability, construct correlations and discriminant validity

ECO USE PR SC PE NE Cul

ECO .631

USE 459 803

PR .066 173 770

SC -.340 -19 406 530

PE 420 512 -.083 -322 711

NE -465 -477 154 545 -371 697

CUI 525 539 -.068 -.343 487 -464 634

1. A=} e B4

2 A7 2= E47 8l Q14 (Confirmatory
Factor Analysis : CFA) A3+ <Table 2>¥ Xt} 3
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Table 4. The results of SEM analysis

Paths Factor loading t
<HI> Perceived economic benefits — Positive emotions 270 1.968
<H2> Perceived economic benefits — Negative emotions 096 654 -
<H3> Perceived usefulness — Positive emotions 493 3.714 B
<H4> Perceived usefulness — Negative emotions -468 -3.225 B
<H5>  Perceived privacy risk — Positive emotions -161 -2.789
<H6>  Perceived privacy risk — Negative emotions 036 577 -
<H7>  Perceived switching cost — Positive emotions -.061 943 -
<H8>  Perceived switching cost — Negative emotions 469 5.827 ”
<H9>  Perceived economic benefits — Continued usage intention 032 251 -
<H10> Perceived usefulness — Continued usage intention 194 2.304
<HI11> Perceived switching cost = Continued usage intention -.015 -.266 -
<H12> Perceived privacy risk — Continued usage intention -184 2112 ’
<H13> Positive emotions — Continued usage intention 630 6.773 B
<H14> Negative emotions — Continued usage intention -145 -2.297

P=472.659(df=187, p=000), \*/df(Q)=2.528, GFI=900, AGFI=851, NFI=912, RMSEA=.057

05, T 01, 7 p< 001

23
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Ag Ee] RO QS HAE Aow FAPRkA T THE AESAT # d7e I
2AG 145, £k=2.297, p<.05). Agelete ZAz Wi e A EaE
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Table 5. The results of mediating effect of consumer emotions

paths Estimate SE confidence interval
Perceived economic benefits — Positive emotions 209" 051 240~ 415
— Continued usage intention(p2) ’ ' U
Mediating Perceived usefulness — Positive emotions 1’ 046 247~ 425
effect of — Continued usage intention(p4) ’ ' T
Positive Perceived privacy risk — Positive emotions .
emotion — Continuous usage intention(pb6) ~054 051 ~155--247
Perceived switching cost — Positive emotions 066 052 _043~021
— Continued usage intention(p8) ’ ' T
Perceived economic benefits — Negative emotions 0% o3 _005~.079
— Continued usage intention(p10) ’ ' .
Mediating Perceived ugefu]ness — I\.Tegahhve emotions 185 o034 082~-098
effect of — Continued usage intention(p12)
Negative Perceived privacy risk — Negative emotions
emotion — Continued usage intention(p14) ~018 010 ~044~.008
Perceived switching cost — Negative emotions 04 05 068~-.095
— Continued usage intention(p16) ' ' ' ’
<05
0. & A7e dA"E AAA &Y - 384 B A o AFK AR A= AZAA vrf a9t -1852 WEht
&AM i A2E AW p22 AAsta, A" a1, hals)gie] 082~ -098% fo)FE p<.05904]
$4- 348 - A% S JE F2E BYESE srhoz o3 Aoz Uy TR, AXE A8
p4, AAE ZpolWA] A — I DA AF AR ng > B 24 o 2% AR % AZdA] i)
=g AW p6, AAE Mg vlE — FHH a7} -0422 JeEbds, 7PN 7] -.068~-.095%
[ Q. =2 3 2= =]
A% 8 ces ATET ps WIE AT T fosk peoseln BAM02 R98 Aoz e
i A = 3 2= (o]
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= o5 o 5lo
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= = o — . . -
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o ng ZAA A B 71RO 3
AR, P=537.601(df=171, p=000), ¢/df(Q)=3143,  oTr TEEE A AR 2 AL vias
GFI=896, AGFI =861, NFI=900, RMSEA=0672 tjgp ~ — oAt 5 A0l 2 MESs vipshs 2ol of
sor, W) 9 B4 ABE <Table 5>9 2eh, & @ 7 G WTSAA bl 37k SelE3is.
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WA HE Aom vehith i, 9AF f84L $47

2212 JEpgow, I AF TRl A 247~ 4258 £
FFE pRO59A FBAAHCE fog o2 UEkth Al
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Table 6. The result from testing hypotheses.

Hypothesis Test results
<H1> Perceived economic benefits has a positive effect on positive emotions Accept
<H2> Perceived economic benefits has a negative effect on negative emotions Reject
<H3> Perceived usefulness has a positive effect on positive emotions Accept
<H4> Perceived usefulness has a negative effect on negative emotions Accept
<H5> Perceived privacy risk has a negative effect on positive emotions Accept
<H6> Perceived privacy risk has a positive effect on negative emotions Reject
<H7> Perceived switching cost has a negative effect on positive emotions Reject
<H8> Perceived switching cost has a positive effect on negative emotions Accept
<H9> Perceived economics has a positive effect on continued usage intention Reject
<H10>  Perceived usefulness has a positive effect on continued usage intention Accept
<HI1>  Perceived privacy risk has a negative effect on continued usage intention Accept
<HI2>  Perceived switching cost has a negative effect on continued usage intention Reject
<H13> Positive emotions has a positive effect on continued usage intention Accept
<H14> Negative emotions has a negative effect on continued usage intention Accept
<H15>  Positive emotions has a mediating effect Accept
<H16>  Negative emotions has a mediating effect Accept
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