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Abstract

Purpose. This study pourpose to fashion lifestyle and color interests in accordance with group university
students' lifestyle focused on students in health and nursing fields.

Methods. This study administered a structured questionnaire to 321 random subjects who currently major in
health and nursing fields and who reside in Daegu city. For the collected data, using the SPSS 18.0, the
following analyses were implemented: frequency analysis, factor analysis, K-means clustering analysis,
t-test, and xz—test.

Result. In terms of lifestyle, seniors had shown more active groups than passive groups in comparison to
their juniors. The active group in terms of lifestyle has shown higher interest in the importance of apparel
and fashion leadership in comparison to the passive group. The active group in terms of lifestyle has also
shown higher interest in color in comparison to the passive group.

Conclusion. A fashion leader leading by examining the fashion life style and color interest in accordance
with the lifestyle to target college students to investigate a variety of consumption patterns made according
to personal preference consists of a smooth communication between businesses and consumers needed for

product development.
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Table 1. General characteistics of the subject(N=326)

Classification Division N %
Male 94 29.1
Sex

Female 232 70.9
First grade 74 23.0
Grade Second grade 126 38.5
3rd grade 126 38.5
Cloth di #50,000= 56 17.2
Ot SPENCINE  44150,000 ~ $¢100,000 183 56.1

monthly average
#100,000< 87 26.7
Total 326 100.0
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Table 3. Groups classification according to lifestyle

Passive population

Active population

Factor (n=2006) (n=115) t(p)
M+SD M=£SD
Inizg;a:;’n 2.72+.50 3.51+.56 RERREE
Sociable 3.60+.58 4.23+.52 -9.70%**
Economic profit 3.06+.55 3.96+.63 -12.82%**
Independent 2.99+.45 3.75+.59 -12.93%**

by the K- cluster analysis, t-test, *p<.05, ***p<.001(E&F
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Ei A lation Cronbach’
Factor Variable Loading 1gen ccn'lmualon ronbact's
value  variance(%)  a(Mean)
I often read magazines and specialized g1
publications in the area that I am interested in. ’
I am highly interested in cultural and intellectual 79
activities. ’
Infq ti .
" 01jma ron I read at least one volume of magazine each 2.63 21.91 .79(3.00)
seeking 75
month.
I am actively involved in cultural encounters. .59
I am interested in political, economic, and social 49
issues. '
I want to experience new joy and fun escaping 3
from everyday life. ’
Sociable I like networking with many people and 74 2.25 40.66 .68(3.83)
communicating with them. '
I like traveling. .69
E i I only spend money within my budget. .84
conomie P 4 v ooudeek 1.51 53.22 50(3.40)
profit I look around many places and compare prices. .54
I am more independent than others. .74
Independent o 1.22 63.35 .51(3.27)
I don't regret the decisions I make. .70
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Table 5. Reliability analysis about color interests

Minimum maximum Cronbach’s
Factor Mean S+D  a(Item
value value
number)
1
JColor s b6 476 311 41 74(17)
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Eigen Accumulation Cronbach’s

Factor Variable Loading value  variance(%) o(Mean)

It is important to dress well 768
To dress well is a part of the high-level lifestyle .762
I think cloth.es represent one's 729

Importar'lce socioeconomic status 333 23.80 82(3.50)

of clothing | think that clothing reflects the lifestyle of the 709
wearer
It is important to dress well to receive recognition 701
from others
I have an ability to recognize new fashion trends .776
I am very interested in fashion 768

. I tend to purchase new items faster than anyone

izzt(‘gs‘hip else. ’ g BT 87 44.30 81(3.07)
I tend to accept new fashion and trends more 671
quickly than others
I often give advice on fashion to people around me .567
I purchase clothes that other people choose for me .815

Traceability Fashion is a means to earn more money from 584 1.51 55.11 .50(3.17)
consumers
I do.n‘t care about advice on my styling given by 805

Individuality fashion experts . . 1.31 64.47 .51(2.70)
I buy clothes that 1 like regardless of fashion and 701

trends of the time
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Lifestyle
Classification Division Passive population  Active population Total X2(p)
(n=206) (n=115)
Male 61(66.3) 31(33.7) 92(100.0)
Sex 254
Female 145(63.3) 84(36.7) 229(100.0)
First grade 57(77.0) 17(23.0) 74(100.0)
Grade Second grade 79(64.2) 44(35.8) 123(100.0) 8.534*
3rd grade 70(56.5) 54(43.5) 124(100.0)
$#50,000> 5 37(66.1) 20(33.9) 57(100.0)
loth i
Cloth spending .50 000~3100,000 117(65.4) 62(34.6) 179(100.0) 526
monthly average
100,000 < 52(61.2) 33(38.8) 85(100.0)
by the X’-test, *p<.05, ***p<001(EFHA sl HFHE 342 ¥ FF EolA AAh
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Table 7. Color interest level and group fashion-life style according to lifestyle

Passive population Active population
Factor (n=206) (n=115) t(p)
M+SD M+SD

Importance of clothing 3.35+.56 3.76+.60 -6.20%*%*
Fashion-life  Fashion leadership 2.92+.56 3.35+.66 -5.85%**

style Traceability 3.21+.58 3.11+.78 1.15
Individuality 2.82+.56 2.47+.66 4.70%**
Color interest 3.04+.31 3.23+.51 -3.60%***

by the t-test, *p<.05, ***p<001(EFZw o] thal T4
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