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Research on Employment in Korean Designer Fashion Industry

Jaewoo J ungT

Dept. Fashion, Dongduk Women's University; Seoul, Korea

Abstract : This project aims to provide information on organizations and characteristics of Korean designer fashion indus-
try in order to improve employment environment in fashion designer brands. This study utilizes the questionnaires and
interviews with designers or human resources managers in Korean designer brands for forms, size and way of employ-
ment. The result shows that firstly, the size of employment in fashion designer brands is almost operated by small-scale
human resources. Secondly, It is researched that they recruit less than 10 temporary employees per a brand on average
as a problem. Thirdly, there are differences in business according to forms of employment. As researched, permanent
employees usually conduct in design, products plan and production management, but, temporary employees conduct as
a business assistant and salespeople. Fourthly, it is revealed that average salaries for permanents in fashion designer
brands are between 1,510,000 and 2,000,000 won as the most people said. Moreover, the average salaries for temporaries
are similar with permanents’ as between 1,170,000 and 1,500,000 won. In fifth, in terms of the ways for recruitment, the
proportion of job seekers who find a job by nonscheduled admission and special employment is larger than other ways.
Finally, as a result of a research on an employment contract, employees have written the employment contract with the

brands.

Key words : designer fashion brand(©]&}o]d w41 H&l=), designer fashion industry(Cl&to]d wA3413), employment(ZZ-&-)
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Table 1. Subject of survey (Unit: people, %)

Total Group 1 Group 2 Group 3
Survey target 112(100%) 58(51.8%)  34(30.3%)  20(17.8%)
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(Table 2).
Table 2. Scale of employment (Unit: %)
The number Total employees(%)
of people All Group 1 Group 2 Group 3
None 9.8 19.0 0.0 0.0
1~10 723 74.1 853 45.0
11~50 12.5 0.0 11.8 45.0
51~100 2.7 0.0 29 10.0
No answer 2.7 5.2 0.0 0.0
Permanent employees(%)
None 16.1 27.6 5.9 0.0
1~10 65.2 62.1 824 45.0
11~50 107 8 00 57 88 77 450 95
51~100 2.7 0.0 2.0 10.0
No answer 5.4 10.3 0.0 0.0
Temporary employees(%o)
None 455 44.8 382 60.0
1~10 482 19 466 43 588 23 350 5
No answer 6.3 8.6 29 5.0

Table 3. Result of permanent employment compere group 1 with

group 3
The number Permanent employees(people)
of people Group 1 Group 3
None 16 0
1~10 36 9
11~50 9
51~100 2
s 361117
(p value) (0.001)

FoEx

p<.001



Table 4. Result of temporary employment compere group 1 with group 3
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Table 6. Difference of the main task between each groups

The number Temporary employees(people) The number Respondents(people)
of people Group 1 Group 3 of people Group 1 Group 2 Group 3
None 26 12 Yes 20 14 4
1~10 27 7 No 10 15 7
s 1.116 IS 3.699
(p value) (0.2908) (p value) (0.1573)

Table 394 HI= {2 Aol 5d olalQl ‘a3 1’37 B
A= A Ado] 10d ol aF 37re] A g o
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Table 5. The main task according to forms of employment

(Unit: %)
The main task (within top 5)
Permanent(%o) Temporary(%)
1 Products plan-Design 26.5 Business assistant 16.5
2 Distribution-Marketing ~ 16.5  Sales 143
3 Sampling'Manufacture ~ 12.7  Products plan-Design 45
4 General office work 6.8  Distribution-Marketing 4.5
5 Sales 2.8  Sampling'Manufacture 3.0

Table 7. Difference of the main task between group 1 and group 3

The number Respondents(people)
of people Group 1 Group 3
Yes 20 4
No 10 7
¥ 3.045"
(p value) (0.081)
"p<01
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Table 8. Average wages of permanent employees

(Unit: %)

Average wages of permanent employees

(ten thsoicstziflz won) Total Group 1  Group 2 Group 3

~116 2.7 52 0.0 0.0
117~150 143 13.8 17.6 10.0
151~200 28.6 24.1 47.1 10.0
201~250 152 15.5 8.8 25.0
251~300 5.4 1.7 0.0 25.0
301~350 0.0 0.0 0.0 0.0
351~ 1.8 0.0 2.9 5.0

No answer 321 39.7 235 25.0

Table 9. Average wages of temporary employees

(Unit: %)

Average wages of temporary employees

(ten tsziffd won) Total Group 1  Group 2 Group 3

~116 13.4 8.6 20.6 15.0
117~150 16.1 17.2 20.6 5.0
151~200 10.7 17.2 59 15.0
201~250 4.5 5.2 59 15.0
251~300 0.9 1.7 0.0 0.0
301~350 0.0 0.0 0.0 0.0
351~ 0.9 1.7 0.0 0.0

No answer 53.6 53.4 47.1 65.0
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Table 11. Whether or not to fill in an employment contract

(Unit: %)
334, 7923 Ak 24 Total Group 1 Group 2 Group 3
) S dRely Balse] A9 AL pEzt s A Yes 66.1 483 8.3 8.0
Ul HREe] mgAepe] that 9142 Pohn] Sl e 188 2 s >0
TEA A ool e Aol B Ay Balme] e Noawwer 132 i 20 00
Table 10. Ways to employ permanent employees (Unit: %)
Total Group 1 Group 2 Group 3
Open recruitment on occasion 47.6 31.5 66.7 58.6
Special recruitment on occasion 32.0 30.1 289 414
Regular open recruitment 1.4 2.7 0.0 0.0
Others 2.7 4.1 22 0.0
No answer 16.3 315 22 0.0
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2 vERdTh AT A 117~15080 7o) 7 ol
A A dExtols AR Wit oAl A9 A
& el Qo= FAFAS EAE ol8shs &l ETh
AR, =] A tirtel] Bal=eo] w8 opx el tigk
ZAPIA Vet Aalis dA) dggre] Blsolr S840k
AT F3Rde] et 8 5493 vl
Rolm vlAtHel tigh oEmrt om JuFow AL
Ao gL AATE AL WAl AAME Al SR H]
go] Fol JIA UES A oEdhe A Edt EAlsh= 2
o7 AR Feiieie] 18 547 =) tixtely sk
Aol 2§EAl AFet FAde] wAEAT
ZAN] AnE uigo R 97X FAA AR S ARk
Atk Ul tztelu s FARREY] 1§ R HA
HellA B - AqpReln vre g tE s 91
E2 olgg & =l tixtely sjxsiel Ak R

g At
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ZRlo] 71915 ulzh A E el gle] TiAteld T
o Fe42 W23l ARH BE A} Gask. 55 2
of AYTA Qe HA) e A9 25e) A BB

A"

H
A o] oS dekgt AEl Aoz AT g AR
o] WA flE| AYPeAl] &3 A Fel tig FoAel
X e FA A w9 Fagh Fitolth U tiztely
Aol A&A S S E olF Al 2Rl gk &
Azt A9 Basith, 2 AT A7) txjoly wjxslgie] &
AL 93 & AH gt 7] F UANE 7.

2 A7E YRty sfaitgde] 7K = 8] A%
Tlepslal ol& HiEe R = xRl #HALke]e] Aaks|ok
& AS AAs] g 7184 A8 E Algsiaat sk
o} ok B gekek SHA AP FEIIA o= <8
Hrp AF4 £4E s B e B A7 s &
Atk tRtely AAFL 7o) 4l ez F3t

AR T3 g o2 gAshr] I8 Akdel tist )
A3 2L A = e 128 FHo] st} o]F 5
M B =F AAo] opd Ak 5A4e 1Ee Tkt
Ade] A AeEe & 2YS adof ZAES U &
US Aolrt.
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