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A Study on the rural Tourism Image Types based Segmentation on
Preference Activities : A case of Rural village in Jeju Province

Kang, Ha-Na ¢ Lee, Jin-hee’
Jeju Rural Revitalization Support Center
*Professor, Dept. of Tourism Development., Jeju Nat'l Univ

ABSTRACT : The role of rural towns as a leisure space has recently been increasing with changes in the consumption trends in
domestic tourism. Based on the tourists visiting the town of Sunheul-ri, Jocheon-eup, a rural Village in Jeju Island, this study
categorized the market according to the images formed by the tourists of rural towns, and analyzed the preferred mode of
participation in rural field activities for each category. We analyzed the characteristic factors of the images of rural tourism formed
by the tourists, extracted three factors for cluster analysis, and then formed three groups: “Group of Rural Experience Activity”
“Group of Rural Environment and Service” and “Group of Rest in the Rural” After analyzing the preferred activity in each
image-category group, we found no significant differences among the groups in ordinary activities such as viewing the scenery,
experiencing and learning about the natural environment, and culinary experiences. However, there were significant differences among
the groups regarding participation in experiential tour programs with the purpose of active tourism. The “Group of Rural Experience
Activity” sought to actively participate in various activity programs, whereas the “Group of Rest in the Rural” comparatively had a
weaker preference for such active programs. We thus learnt that tourists’ preferred activities are different according to the types of
images formed by the tourists visiting rural towns. Therefore, to strengthen the competitive advantage of the rural tourist destinations
of Jeju Island, it is necessary to provide various activity programs that are appropriate for the rural regions of Jeju and to accord
with the expectations associated with each market segment category by positioning the programs according to the characteristics of
the images held by the tourists.

Key words : Rural Tourism, Rural Tourism Image, Rural Experience Activity
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Table 1. Demographic characteristic of sample

|Ofx|ofl cHet RoIEM

o
I
N
o
n
b
by
4>

i)
=<
w2
>
2y
K3

o
e

gelstar, ojmz] £S5 uigo Rz Al
s AEsE7] 918t 81EAS AASIAT
Zte] #AE Fophd o =
9] FUEA SRAFEHHL =
45 MG tHKim, 1992). 8219 AL HLS 8
JE Y EFHAS HUZ A F A=EF:
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Classification N(%) Classification N(%0)
Sex Male 140(47.9) Administration, Office 76(26.0)
Female 152(52.1) Service 46(15.8)
under 20s 66(22.6) Occupation Profession, Research 48(16.4)
Age 30s 86(29.4) Housewife 37(12.7)
40s 67(23.0) Student 29(9.9)
over 50s 73(25.0) Others 56(19.2)
level of graduated from high school (and less) 68(23.3) Seoul 31(10.6)
educati- graduated from college 48(16.4) . Gyeonggi, Incheon 46(15.8)
on graduated from University (and more) 176(60.3) occupied Gyeongsang Provinces 53(18.1)
Less than | million won 29(9.9) area Jeju Provinces 123(42.1)
Income 1 to 2 million won 58(19.9) Others 39(13.4)
(month) 2 to 3 million won 82(28.1)
3 to 5 million won 84(28.8)
More than 5 million won 39(13.3)
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Table 2. Factors Analysis on the image of rural tourism

i fi
factor order Variable factors factor loading | communality 31532 C(:Et::\e/;l]c ¢
Rural Experience program is beneficial . 0.83 763
Factorl - P
Rural Rural Experience program is diverse. 0.81 750
( ura To enjoy a variety of recreation. 0.78 .667 3.185 .830
Experience Can learn a traditional history, and culture of rural
Activity) an Justory 0.58 485
villages.
Village residents and staff are friendly 0.80 .660
Factor2 Tourism information and reservation systems are 0.66 480
(Rural convenient. ’ ’ 2320 3
Environment The natural environment is well preserved. 0.56 438 ' ’
and Service) To enjoy the rural landscape. 0.54 588
The prices used are appropriate. 0.51 471
Equipped with amenities. 0.74 .693
Factor3 Appropriate accommodation facilities available in 0.68 511
(Rest in the rural community experience. ’ ' 2.127 707
Rural) To enjoy a traditional food. 0.58 .608
The quality of local produce sold is excellent. 0.52 S11
Total variance explanatory power : 58.72% ,  Kaiser's Measure of Sampling Adequacy(Overall MSA) : 0.857
wWstak 89l 32 & ZrFojx] HAHI FE&n) 2] o tHKim, 1992).
< Aol dute s, FE ”iﬂﬂ%— =4 7 A T 12 FEAPE T g A7 52 FPe=
T, o AY EaZe] Fado] $iSths oulX  SEAPVEFF O WS X 25 $29 A
2 WEGOnE SAfP oD RGN Tl 2, A7 A9, AN diol g 457} we fYos
FEE B AP FEerow WHHsth 7F 32
_ oAl SHEA )\4 ™ 5 == Fok X=o] 3
3. SETE olnlxl R0 WE 2R AT, SRTE, B © e Y weel e
HE7h me fYow SERY FETow PN
FEBY) B o FIPEL 52D FARE  tiTuble 4)
o glof of| Aolr} YAE Tetsly] Astel agl®
[e] =) - = [e]
Ae B8l =FH 379 ajle viEe R Q1A ojulA| Table 4. Cluster Mean of tourism behavior on clusters by
ol mE TS EF] A P S A Image Types
o FAEAS Fakol )0 2P ARstgon, ol — —
ok AEAS HAFsr] flste] WE R4 (Discrimmant Classification (Rural (Rural (};{a;tto‘i
Analysis)& AN BAHOR fold AR} & Experience | - Environment |y g urar)
2591t Table 3). Activity) and Service)
Cluster 1 0.772 -0.627 -0.134
o Cluster 2 -0.202 0.744 -0.541
Table 3. Significance test of clerster Cluster 3 0677 0205 0.867
Statistic Value F Value Pr>F
ilk' < _ -
X;lbza 0.2322 102.85 0.0001 4, SEXL LSELY| M2 2R XO|HS
PITIEICZ 10353 103.03 0.0001 el w3 wRYH S B flstd &
AR k] 2ol S(P<0.05 )% AN A B3
Aol A 1917 A &3 ERl-&HFH] ALl A=
PROC FASTCLUS procedureS A3} T 893k 2ol7} 9o L]_ HJ%:': 512 Zulz} 2
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AFEe FEBF oluA] FFE AL AdE-so Bt A
Table 5. One-way ANOVA of tourism behavior on clusters by Image Types
Cluster 1 Cluster 2 Cluster 3
Classification Grogp of Rm'”al‘ Group of Rural Enwronment Group of Rest in the F p
Experience Activity and Service Rural
(n=101) (n=108) (n=83)
Number of Mean 3.396b 3.611ab 3.904a
visits SD 1.607 1.528 1.331 260 0.0760
. Mean 3.010a 3.102a 2.964a
Companions D 187 1282 184 0.32 0.7252
Number of Mean 3.644a 3.444a 3.422a
0.82 0.4423
companion SD 1.301 1.383 1.308
Mean 2.594a 2.102b 2.567a
191 k
visit expense ) 450 1332 1458 3.95 0.0204
residence Mean 2911a 2.611a 2.928a
time SD 1.365 1.222 1.430 181 0.1650

* p< 05, ** p< .01

5. 0|0|X| RE ZAE sEMHES HHRY &4 A o gl Fogk Aolrt Aoy wEAAA
T stz a W ks SIA=
N _ _ S o]} z}o os ]
2AULE AR BAG) doke] papag A T APE STl 6. ‘
el Hold=P0051S AASAT A A A WEol e EEAY BET A Fo
&8t 2] AF(P<0.05)= AAsIAT. FdHE A, N A
A=IPY| = =o] © b A& L A E =1 ﬁE_Eﬂ‘ l:rfﬁ] 1/]']:’}‘1)’9\]'—9-11], ‘%%‘r‘o{‘oo‘: %%:iboﬂ/q 15%%
e vVl 59 sEHd AR, FdAE, E4E R asl Bel A9 15 =
pzs = 3L 2 =
9 PAE TRl AT, SACMIE go gEe] w0 Lo W Se B A, e, =
Table 6. One-way ANOVA of Preferred activity on clusters by Image Types
Cluster 1 Cluster 2 Cluster 3
Group of Rural Group of Rural Group of
Classification Experience Environment Rest in the F P
Activity and Service Rural
(n=101) (n=108) (n=83)
Mean 3.416a 3.296a 2.940b
1 1 £
Agricultural Experience ) 0983 0,988 028 5.50 0.0045
- Mean 3.644a 3.917ab 3.760b
rural natural Scenery appreciation ) 0878 0738 0919 2.78 0.0639
Natural learning experiences Mean 3.653a 3.565a 3.410a
(Animals, plants of observation, 1.79 0.1693
collecting etc.) SD 0.842 0.835 0.963
Cooking Experience Mean 3.614a 3.306b 3.28% 345 0.0331*
(Making traditional food etc.) SD 0.979 0.901 1.065 ) )
Craft Experience Mean 3.644a 3.370b 3.325b 3.40 0.0346*
(dyed goods, woodcraft etc.) SD 0.878 0.892 1.001
Food eating experiences Mean 3.941a 3.806a 3.795a 0.95 03872
(Traditional food to eat etc.) SD 0.772 0.779 0.934 ) )
M 624 361 .301
Local produce and souvenir shopping Sc]:;n 3;)69 68a 3 03 gz;b 30.3903413 3.20 0.042*
i i M 762 4381 72
‘I.-hstc‘)ry ]'Exper?ence ean 3.762a 3.481ab 3.723b 3.09 0.0472%
(Visit historical sites etc.) SD 0.777 0.922 0.941
Mean 3.871a 3.583b 3.470b
Participation in festival 4. . *k
articipation in festivals and events ) 0.924 0.856 1028 69 0.0099

* p< .05, ¥ p< 01

vol. 22, no. 2, 2016 147



2 AH| 2853 Hlud o HSH APSE Fo
ek Marh vwd oksk Ho = UERgiTh

TEWZE AAA oA {FFE AolHF AAE
o] FEAARBL, AASAFAY, HA AY 5

=

<) 1l

< oA Aol Aol thite] FEAFAE0] 7
£ el d5des & 5 Aok

o] obEthe AAE E71aL SEstaA e
71wl ol2fdk AAAlE HESIIL ATt
THIE HEANNA e 20 Fasith B3 FESY
< w0l JHE 1#7 #3E Ao s Ao
A A 2AFES 489 FESAS W3S o
7] 913 =¥o] Fasitt

FEAY FeT@A 1ye Ay s 5 A

FET(TA 2yold wE2FF TET(TF3) Ol vl

2~

TEEUNANA FRL ¢ e F2APE T gdsA
Fofstaat s 2oz yepgth wE2Ad Z5a
A L Festa gdd sAER dF IR
3k Wi, gekgt dadeld g5 22 F e
sAoleh= onAE JAstaL sEEFl Fois=
Aoz AFAY w2 54e BT 54 e AE
25 ZRIHLS NEe Tk s2uRAe o7) 9
A5 IR ATE Ffof At o] A &
a7 e vt ddE sl Slsl s2uBAE A9
at7] w2l sEEFe] AAY AaE ffste] AFAY
EE0] 2L 3= ofmiuE Aoz} ApEstd
TS EEstal &R ARz AR FES

Aot Weld, ol8714el HYH T Aulz RE
AR EEgBe] BE D Fhel UF ovAE
S Qe PR wEY AARY D ¥4
HED B ol ANz HEe] SEgae

¥ X o

By

— ol
:(n)l'_‘f
o

of oo o oY o & md oox N
offt
(o]
El
Ho

dgol tE FHE HTARW okl A
24 FIAN) AHA ARAF D dHIAS
sha, BABES AT NS AR Bt
EWg 250 U 44 APe AYY Frow

148 SEAE, H22A H22, 20163

AT, el FYF PES LD Bl 5 AU
= o} @k BEBFACIA ATk AMT Auls
o AH FES FIAIY] ASAE ANHA A
Aplzol o BESEFHE A Ad FA7} B

ot

FERY BES AFA AP Z2ade) o
S7lrke QPYBS Holut o} ERT VAT BE T
AN FA ke 2] S BEBBS e @
How BEAY Bfe] B97IE ABIE SupAAY
I RFol7 BYAAS Folo BEES =Y+ Ut
=8 Afo BEE Zeadol WA BB e
AR AY UA 5 FALRAA HES AP BE
Y AR L Fatol BEwY AR gL
PPN Bk

(

e
re
=
rr
2
N
N
18
off
Iy
o
o
i
ol
off
lﬂ (
i)
&

>l

oX
[«
ol
rir
‘0,
R
2
o
=)
X
lo
o)

AN ol
=
A
>
o
e
i
ol
ol
F[F
off
S
24 ofh

o o
et
offt
}1_5
£ o

o
gt

Ir
)
off
Tl
ry
ofd
Y
£
X
o

=
X

B
ox
o

30 Y0
tlo rir
o
A

ot B
=
i
o O
ol
T

o rhe

Ny

Y
W off
e
N
e
mg&;
4
¥
o)

ftlo off
rhv
rJ
oY o
o =
o, oy
X
% it
ok OEJ

=
OHJ}L
L
= o
P %
I‘En,
©
[Oe!
i
o e
-

o =

= Q1A A ol R 8%l
of Wigt HAH FHFE AASY] 98k]  PROC
FASTCLUS procedures AHE-SF &4 stom, 3
Mol #3o] AAEAL 72t #HL FEAFLTI(T
A 1y, F2AEEEHTH 2, FEFE E5A(TH
3oz Hysiych

Wy EAQ wet 1A F oA {FHo WE
A zpel7t JEA AW ET]) flste] 2po] F(P<0.05)
S g A gEugo] gisiARE fogk 2ozt A

[
ot
o
=
ol
i}
32
&
o
v
%
off
i- U
ry
{0 o:ﬂ,

RIS B B BN 5 ARAZ 5 A
& Aol YAk FEBFANAL 1§E FEUYA
o 9147 oulx| Aol G P 210 AY
& g AP, gl AP BEL AFIE 2
o BEBgel U I oAE FYse 4TL
@ 5 9ok

FEWE AAA ovA {FFe wet 2A" 2E



AFEe] F2u olunx f3U A5 APLE B AT

i
olN
X
S
S
i

[o
>
>
o,
i)
X
off
r
é‘
ol
fo
Ac)
r o)
i
i‘-‘ﬂ
e

2 2ol feld Aolrt U
B, AASGAE, HA AGl B
=23 2 fel@ Aelrh el
S EAGHEL

&
i)
ot
2
oy
:Oé,
S
rlr
ST

ERtT) olol Hls)
APsH(TH 1)9]

A 25 HTEH 2y vadd w3
=3 AP Fojol uigh Hav} vlwA ofgk Hoz
LHERSTY.

of o o
rhe U gor
©

B AFNNE AFAY SEBYA BHE A4
olnlxe] fyol neh e FEHL, ol wet BE

AREEe] A fgol olDA DekA=A o tiske] A
sEo) B

A wrgolu} 1w e HA olnx]
FEAULE Holol G FHEA
Aol A7l & Bast gk

ol Felshe FEBRAL A

2t
o,
2
N
N,
®
off
i

18
dm F
o,
ox
B[y u
X
M 18
O

fo

o

()

X T

>

(8

2

oE

2 o
il tlo off

=
El
A
1%
gﬂ
2

References

1. Baloglu, S., McCleary, Ken, W., 1999, A model of

destination image formation, Annals of Tourism

Research 26(4) : 868-897.

2. Butler R, Hall CM, Jenkins J(eds), 1998, Tourism
and Recreation in Rural Areas, Wiley: Chichester.

3. Chen, P. J., Kerstetter, D. L, 1999, International

10.

12.

13.

14.

15.

16.

Studens' Image of Rural Pennsylvania as a Travel
Destination, Journal of Travel Research 37(3) : 257-266.
Choi, H. Y., Yoon, Y. S., Park, J. D., 2014, The
Effects of Selection Attributes of Agritourism as a
Industry and the
on Behavior Intentions and

Sextic Preference Levels of
Experience Programs
Support Levels, International Journal of Tourism and
Hospitality Research 28(2) : 185-198.

Choi, K. E., Ahn, H. J., 2014, A recent tourism trend
analysis and prospects, Korea Curlture & tourism
Institute.

Choi, T. S., Kim, S. H., 2001, Social science data
analysis, Seoul : Dasan.

Crompton, J., 1977, A systems model of the tourist
destination selection decision process with parrticular
reference to the role of image and perceived
constraints, Texas A & M University, Ph. D.
Crompton, J. L., 1979, An assessment of the image
of Mexico vacation destination and influence of
geographical location upon the image, Journal of
Travel Research 17(4) : 18-23.

Embacher, J., Francis B., 1989, A Repertory Grid
Analysis of Austria's Image as a Summer Vacation
Destination, Journal of Travel Research 27(3) : 3-7.
A., Pizam, A,

Israel, Tourism management 18(6) : 367-372.

Fleischer, 1997, Rural tourism in

. Frochot, 1., 2004, Benefit Segmentation of Tourist in

Rural Areas: a Scottish Perspective, Tourism
Management, April.

Greffe, X, 1994, Is rural tourism a lever for
economic and social development?, Journal of

Sustainable Tourism (2) : 22-40.

Gunn, C. A., 1972, Vacationscape-Designing Tourist
Regions. Austin, Texas: University of Texas.

S. G., 2009, The Effect of the Selection
Attributes for Rural Tourism and Its Satisfaction,

Han,

Revisiting Opportunity and Recommendation, Journal
of the Aviation Management Society of Korea 7(2):
3-16.

Hwang, K. S., Um, S. H., 2005, The Effects of
On-site Experience upon Tourist's Rural Amenity
Image, Journal of Rural Tourism 12(2) : 97-115.

Jo, E. J, Jo, J. H, Kim, Y. G., 2010, Analyzing the

Rural Tourism Research Trends via Review of the

vol. 22, no. 2, 2016 149



17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

Thesis Subjects, Journal of Rural Tourism 17(3) :
163-202.

Jo, J. H., Kwon, J. H., 2004, The Evaluation of
Level/Actual Level of
European Attraction Attribute and its Relationship to

Expectation Satisfaction

Re-visitation/Recommendation, Korean Journal of
Tourism Research 19(2): 19-34.

Jo, R. H, 2003, (The) Effects of social capital of
green tourism project areas on community people's
participation in the project in rural Korea, Seoul
University doctorate thesis.

Kang, P. N, 2005, A Study on the Rural-Tour
of Resident

Urban

Destination  Preference
Journal of  The
Association 18(3) : 3-21.

Kang, S. G., 2013, Status and Problems of rural
tourism, Planing and policy, (384) :36-42.

Kang, S. G., 2014, Rural
Daewangsa.

Kim, B. K., Kim, Y. G., Park, S. H., 2013, Effects

of Images of Rural Tourism on Tourists' Satisfaction

in Gwangju,

Korean Management

Tourism, Seoul

and Revisit Intention: Case of Changpo and Woiam
villages, Journal of Tourism Sciences, 37(1): 303-324.
Kim, B. M., 2015, Development of An Image Scale
relating to the Rural Tourism Using Sensibility
Vocabulary, Daegu University doctorate thesis.

Kim, C. R, 1992, Statistical box called SAS, Seoul :
Date Reaserch.

Kim, G., 2012, The effect of rural experience activity
tourism on satisfaction and continuous participation,
Journal of Hotel & Resort 11(2) : 239-257.

Kim, H. J, Kim, S. J., 2012, Impact of Daejeon ppuri
park tourist attraction selection attribute on tourist
satisfaction and behavioral intentions: Image of tourist
effect,

Society of Korea,

Journal of the
15(4):

attraction as a moderated
Economic  Geographical
735-751.

Kim, J. G., 2006, Research on the impact destination
image has on tourists' choice of attractions, Journal of
Travel Study (24) : 91-114.

Kim, K, R., 2009, The Impacts of Rural Ecological
Resources on the Tourist Destination Selection and
Satisfaction : Focused on Rural Experience Tourism,
Chatholic Kwandong University doctorate thesis.

Kim, S. H, Um, S. H., 2011, Articles : The Effects

150 sEAE, H22A H22, 20163

30.

31

32.

33.

34,

35.

36.

37.

38.

39.

40.

of Rural Tourists On-site Experiences on Satisfaction
of Service Quality and Attitude Change Related to
Rural Village, International Journal of Tourism and
Hospitality Research 25(3) : 91-108.

Kim, Y. G., 2010, A Study on the Cognitive Image
Rural

Wanju-Gun, Jeonbuk Province

of on Tourism  Villages in  Changpo,
The Case of the
Urban Residents before and after Image, Leisure
Tourism Research 16(0) : 25-43.

Kim, Y. G. Pak, S. H. 2011,
Development of Rural Tourism-village,
Rural Tourism 18(2) : 1-22.

Lane, B., 1994, What is Rural Tourism, Journal of
Sustainable Tourism, 3 : 7-21.

H. H., Park, D. B.,, Lee, M. S. 2006,
Investigating Rural Tourist’s Activity Preferences Hye
Lee Rural
Resource Development Institute, RDA, The Journal of
Culture & Tourism Research 8(1): 305-326.

Lee, I. J, Jo, K. 1., 2003, Toward a Dynamic Model

of Destination Image Formation: Examination of the

Image Scale

Journal of

Lee,

Hyun Lee'Duk-Byeong Park-Minsoo

Role of Expectation and Direct Experience on Image
Formation, Journal of Tourism Sciences 27(1): 45-62.

Lee, J. H, 2005, A Study on the Tourism Product
Demand of Seogwipo Harbour based on the Concept
of Life Style, Journal of Tourism Sciences 28(4) :

173-191.

Lee, K. H. 2004, A Critical Study of Previous
Literatures on Rural Tourism, The Journal of Culture
& Tourism Research 6(1) @ 333-343

Lee, M. S., Park, D. B, Yoon, Y. S. 2006, A
Benefit Segmentation of Tourists in Rural Areas,
Journal of Tourism Sciences, 30(6) : 219-240.

Lee, S. G.,, Oh, M. J., 2007, Articles : The effect of
rural amenities and experience activities on rural
tourism participation intention, International Journal of
Tourism and Hospitality Research 21(3): 213-226.

T. H., 1997, A Development
Destination Image Measurement Scale,
Tourism Sciences 20(2) : 80-95.

Moon, S. H., Park, D. B., Kim, G. H.,
Analysis  of

Experiences

Lee, of Korean

Journal of

2009,
Motivations  and
Rural

of Tourism and

Tourist ~ Types
the
Destination, International Journal

Hospitality Research 21(4) : 19-22.

according  to Tourism



41.

42.

43.

44,

45.

46.

47.

AFree] w2 ojnA #3E A% Aol

Oh, M. J, 2007, Articles The effect of rural
amenities and experience activities on rural tourism
participation  intention, International  Journal of
Tourism and Hospitality Research 21(3): 213-226.
Park, H. K., 2002, Rural Tourism and Extension
Service System : The Israeli Case, Korea Society of
Agricultural Extension, Korean journal of agricultural
extension 9(2) : 161-171.

Park, S. H., 2005, A Philosophical Study on the

Concept and Type of Tourism, Experience and

Transformation, Journal of Rural Tourism 12(1):
17-49.
Park, S. H., 2007, New Theory of Tourism

Resources, Seoul ; Ilsinsa.

Park, S. H., Kim, Y. R, Kwon, I. H., Ryu, K. S.,
2012, Rural tourism Development Strategy in Korea,
Korea Rural Economic Institute.

Park, S. W., 2011, A Study on the Impact of Tourist
Motivation and Destination Image on Revisit
Intention, Journal of Hospitality and Tourism Studies,
(42): 57-71.

Seo, C. H., Ko, H. S., 2013, The comparative studies
on the effect of the Local festival image about
visitors' Focused on 2007
Boseong Green Tea Festival & Hadong Wild Tea
Cultural Festival, Korean Journal of Hospitality and

Tourism 22(6): 175-191.

behavioral intentions

48.

49.

50.

51.

e AT

Song, H. S., Park, S. H., 2006, The effect of lifestyle
on the preference for rural amenity resources and
participation in rural tourism activity, Journal of Rural
Tourism 13(2) : 85-106.

Yoon, J., Lim, K. U, 2009, The Influence of a
Marketing Mix of Tourist Spot and a Tourism Image
on a Visitor's Intention to Make a Second Visit,
Korean Journal of Hospitality and Tourism 18(4):
261-285.

Yoo, K. M., Kim, K. W, 2009, An Analysis of the
Difference on Motivation and Rural destination choice
factors and Preference of experiencing program on
Rural tourism according to Family Life Cycle, Journal
of Tourism Sciences 33(4): 403-426.

Yoon, Y. S., Park, D. B, 2008, An Analysis of
Residents’ Social Capital Affecting Perceived Tourism
Tourism Villages,

Development Impacts in Rural

Journal of Tourism Sciences 32(2) :193-211.

Received 15 April 2016

First Revised 5 May 2016
Second Revised 25 May 2016
Finally Revised 30 May 2016
Accepted 30 May 2016

vol. 22, no. 2, 2016 151



22 XM 0l0jA W MBS 3 M2YS
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Chen & . Kim Song Lee Kim .
. . Kim . . Kim
Classification Kerstetter 2010) et al Classification & Park | &Oh | &Yoo (2012)
(1999) (2013 (2006) | (2007) | (2008)
Rural Experience program is Agricultural Experience o o o o
beneficial .
rural natural Scenery °® °
Rural Experience program is PY P appreciation
diverse. -
Natural learning
) ) ) experiences
To enjoy a variety of recreation,| o [ (Animals, plants of o o ®
observation, collecting etc.)
Can learn a traditional history, P PY Cooking Experience
and culture of rural villages. (Making traditional food [ o
etc.)
Village residents and staff are P PY
friendly Craft Experience
(dyed goods, woodcraft { (
Tourism information and etc.)
reservation systems are {
convenient. Food eating experiences
- - (Traditional food to eat o o o
The natural environment is well P P etc.)
preserved.
Local produce and °
To enjoy the rural landscape. o o souvenir shopping
. . History Experience
Th d te. AR .
e prices used are appropriate (Visit historical sites etc.)  J o o o
Equipped with ities. .
quipped with amenities d hd hd Participation in festivals PY
Appropriate accommodation and events
facilities available in rural o
community experience.
To enjoy a traditional food. ( J ( J
The quality of local produce
quality P o | o
sold is excellent.
% ‘Rural Experience program is beneficial '&=22 A
m2Is0] cpguts pRstel Solol hatel Ssts 2
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