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F2 AHEshE 24 ngole JPIeAED (1121, B AT ARG 7S AFHE HE
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E Aoz Jehgton 44 mito] o]g ¥ E PLS)S AH&-3Fow, 74| 4 0.2 PLS-Graph 3.0
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(F 3) 2ol Q0IFAM At

itz Loading CR | alpha | AVE

IF DQ Y RC \'A% RV
IF1 895" 402" 464" 518" 456" 5417
IF2 913" 408" 494” 5297 4457 590"
= = = = —1 0.948 | 0.926 | 0.819

IF3 922 423 469 520 414 584

IF4 8917 367" 508 499™ 397" 604"

DQI 389" 887" 288" 293" 377" 435"

DQ2 326" 866" 276" 196" 3157 3477 1 0912 | 0.856 | 0.775

DQ3 4327 888" 2217 384" 4347 383"

SV1 527" 253" 8617 329" 243" 349"

SV2 487" 262" 894" 308™ 223" 365"

= = = = — 0915 | 0.870 | 0.731

SV3 348 302 759 267 310 361
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TIF: 24 "do] QE o]~ DQ: &4 wltle} daZde] F4, sV: 24 Hto] 71X, RC: #3349 7]oE,
VV: g e] 7199 AW, RV: #FA ARk
C.R: Composite Reliability, alpha: Cronbach’s alpha, AVE: Average Variance Extracted.
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PLS F+ZH¥A2A & o] A3%(Goodness-of-
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24 vgo] yxEg o] 4 0.775 0.000
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ot 0.311 0.779 0.122
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RC 4.86 0.98 569" 323" 362" 0.907
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The Effects of Social Media on Traveler’s Autobiographical
Memory and Intention to Revisit Travel Destination
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Abstract

Tourism products are intangible goods. Given this nature, tourist experience should be recorded and
visualized through media, such as pictures, videos, and souvenir. Online platforms played the role of
media given the growth of information and communication technology. Tourists post their travels for
real-time documentation of their experiences, but they also tend to reminisce about past experiences
that they posted on social media. Social media is not only a channel of self-presentation or a means
of communication with other people, but it also serves as an archive of electronic records to bring
back memories. Given this finding, we investigated the impact of social media on the autobiographical
memory (recollection and vividness) of tourists and their intention to revisit a certain destination. The
results showed social media interface and the impact of display quality on the recollection and vivid
memory. The predictor of memory recollection of tourists is intention to revisit a destination. Social
media is considered an archive of travel memory that indulges people to reminisce. Theoretical and

practical implications were provided based on these results.

Keywords: Social Media, Archive, Memorable Experience, Autobiographical Memory, Model of
Customer e-Satisfaction, Smart Tourism
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