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Comparing Customer Reactions Before and
After of a Smart Watch Release through Opinion Mining
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Abstract

Social media such as twitter has been popular by the diffusion of internet, and thanks to the radical improvement of computational
ability of computers big data analysis became possible. This research is regarding about smart watch which is receiving attention
as post-smartphone technology. Among various types of smart watch, this research focuses on the recently released Samsung
Galaxy Gear S2. The main purpose of the research is to analyze customer’s actual twitter data that was produced before and
after the release of the smart watch to the market. Through the analysis, this research provides practical marketing strategy guideline,
and also the analysis framework used in this research can be a research framework for other area and product researches.
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