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Effects of Mobile App Updates on Mobile App
Rankings: Free Apps in the App Store

Huiseung Jo" - Kun Shin Im

Abstract

Mobile applications (apps) play a significant role in the proliferation of smartphones. According to
statistics from Apple, 100 million apps were downloaded in 2008. Since then, the number of cumu-
lative app downloads have increased exponentially. By October 2014, 85 billion apps had been down-
loaded worldwide. Many studies have attempted to determine the factors that drive app downloads.
However, unlike previous studies, we examine the effects of app updates on app rankings. To achieve
this goal, we collected data on rankings (gross rankings and category rankings), update contents, re-
viewer ratings, and number of reviews on apps listed in the App Store. We then categorized app up-
dates into functionality, reliability, and convenience updates following the buying hierarchy model. We
found that functionality updates had a positive effect on app gross ranking whereas reliability updates
had a positive effect on category ranking. Our study is the first to explore the effects of update content
on app ranking. Moreover, our study provides a practical implication for mobile app developers, who

should consider app updates in their product development strategy.
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