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Determinants of Re-participation for Rural Responsible Tourism
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ABSTRACT

Responsible tourism has become an established area of the tourism industry. This study aims
to identify the factors that influence re—participation in responsible tourism in rural Korea. On-site
survey was conducted on 436 tourists by seven responsible tourism agencies in Korea. The
motivation for responsible tourists was categorized into seven types: family togetherness, escape
and relaxation, personal growth, social interaction, various experiences, learning, and natural
experience. The estimation of a binary logistic regression model determined the characteristics
of responsible tourists who are most likely to opt for re—participation in responsible tourism.
Results indicated that important factors for re—participation in responsible tourism were ‘age’,
‘educational level’, ‘accompany’, ‘length of stay’, and ‘motivation’. The results implied that tourists’
internal and external factors are important for re—participation in responsible tourism. It is
expected that this study will contribute to the market expansion of responsible tourism.

Key words: rural, responsible tourism, re—participation, determinant, binomial logistic regression
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Table 1. Summary of variables used in the models
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Variable Variable description
Independent variables
Gender = Male, 1 = Female
Marital status = Not married, 1 = Married
Age
Socio— Monthly i 1 = Up to KRW 2 million, 2 = KRW 2~3.9 million
on income
4 . Y 3 = KRW 4~5.9 million, 4 = More than KRW 6 million
emographic
characteristics 1 = Below high school graduate, 2 = High school graduate,
Educational level 3 = College graduate, 4 = University graduate,
5 = Graduate university or more
o i 1 = White—collar worker/Professional,
ccupation
P 2 = Service/Blue—collar worker, 3 = Student, 4 = Housewife
Tous A 1 = Family or relatives, 2 = Friends or partner,
ccompan
ourls.m pany 3 = Alone, 4 = A group tour or other
behavior
Length of stay 1 = One day, 2 = Two days, 3 = More than three days
Family togetherness
Escape - relaxation
Personal growth
. L . Likert 5-Point Scale
Motivation Social interaction . K s . s
1 = ‘Strongly disagree’, 5 = ‘Strongly agree
Various experience
Learning
Natural experience
Dependent variable
Re—participation 0 =No, 1 = Yes
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Table 2. Characteristics of the respondents by group (N=463)

First—time Repeat
visitors visitors 2
Variable (1=262) (1=201) 74X
M S.D. M S.D.
Age 37 1144 42 12.06 =-4.326
N(%) N(%)
Gender Male 100(38.6) 81(40.9) - g
Female 159(61.4) 117(59.1) '
Marital Married 122(47.7) 122(61.9) . .
status Not married 134(52.3) 75(38.1) ATE10.159
Up to KRW 2 million 137(53.3) 76(39.0)
Monthly KRW 2~3.9 million 77(30.0) 83(42.6) )
income KRW 4~5.9 million 30(11.7) 27(13.8) X*=10.268"
More than KRW 6 million 13(5.1) 9(4.6)
Below high school graduate 7Q2.7) 11(5.6)
) High school graduate 63(24.3) 44(22.2)
ii;c ational College graduate 2509.7) 21(10.6) X?%=2.858
University graduate 134(51.7) 102(51.5)
Graduate university or more 30(11.6) 20(10.1)
White—collar worker/professional 77(29.6) 74(37.9)
Occupation Service/blue—collar worker 62(23.8) 55(28.2) X234 764%
Student 80(30.8) 29(14.9) ’
Housewife 41(15.8) 37(19.0)
Family or relatives 41(15.6) 38(18.9)
Accompany Friends or partner 60(22.9) 38(18.9) 2154174
Alone 28(10.7) 46(22.9) '
A group tour or other 133(50.8) 79(39.3)
One day 88(33.6) 43(21.4)
gf;fth of Two days 136(51.9)  105(52.2) X2=14.127**
More than three days 38(14.5) 53(26.4)

*p<05, **p01, ***p<.001
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Table 3. Factor analysis of Motivation
Factor oning  vahe  ophimed @ Mer
Family togetherness 9.74 35.06 .949 3.19
Have good time with family 937 3.26
Experience traditional culture for children .922 3.12
Get together with family .920 3.30
Educational opportunity for children .903 3.06
Escape - relaxation 3.31 12.27 .881 3.78
Escape from daily routine .850 3.82
Experience slow lifestyle .833 3.82
Refreshment 173 3.82
To be free to act the way I feel 748 3.64
Personal growth 2.92 10.82 .889 3.38
Spiritual growth .827 3.37
For sense of accomplishment .818 3.28
Self-examination 763 3.28
For meaningful thing 107 3.58
Social interaction 1.37 5.08 821 3.48
Meet various people .827 3.52
Interact with local people 761 3.43
Meet people with similar interests 154 3.49
Spend time with friends .643 3.46
Various experience 1.29 4.79 .837 3.90
Experience various activities 139 3.91
Experience local custom and culture 7129 3.96
Having fun .642 3.88
Various attraction .601 3.83
Learning .94 3.48 .831 3.71
Learn new things and increase knowledge 177 3.67
Travel to historical heritage sites 167 3.64
Experience new destination .643 3.86
Experience different lifestyle Sl 3.64
Natural experience .83 3.09 .807 3.74
Experience natural environment .824 3.83
Enjoy beautiful scenery 785 3.77
Learn nature 412 3.63

Total variance extracted = 75.59%, Kaiser—Meyer—Olkin measure of sampling adequacy = 0.908
Bartlett’s test of sphericity = 7765.898 (df = 35, p<0.001)

a: 1 = “Strongly disagree’, 5 = ‘Strongly agree’
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Table 4. Summary of binary logistic regression analysis

o2 yelsttl 18k 2de] Exp(B)E 0.254, 2
olare] Exp(B)E 0.495% FU ofafdl H]a)
BorE FABZ thA] Fofsl= &
ol e Ag Yehdth 388 HelEr

Variable Coefficient(B) S.E. Wald x* Exp(B)
Intercept -3.428 1.297 6.985%* 0.032
Age 0.039 0.015 6.429* 1.040
Gender 0.221 0.260 0.724 1.247
Marital status 0.123 0.343 0.129 1.131
Up to KRW 2 million -
Monthly KRW 2~3.9 million -0.439 0.547 0.643 0.645
income KRW 4~5.9 million 0.226 0.534 0.179 1.253
More than KRW 6 million -0.179 0.589 0.092 0.836
Below high school graduate -
) High school graduate 1.036 0.773 1.798 2.818
i‘vhe*lca“onal College graduate 0.334 0.457 0.535 1397
University graduate 0.722 0.518 1.939 2.058
Graduate university or more 0.766 0.376 4.151* 2.151
White—collar worker/professional -
. Service/blue—collar worker -0.197 0.404 0.238 0.821
Occupation
Student -0.503 0.404 1.553 0.605
Housewife -0.689 0.445 2.397 0.502
Family or relatives -
Friends or partner 0.268 0.330 0.662 1.308
Accompany
Alone 0.381 0.313 1.480 1.464
A group tour or other 1.460 0.360 16.452%** 4.307
One day -
];F“si}; Two days -1.289 0.369 12.202%** 0.276
More than three days -0.713 0.313 5.204* 0.490
Family togetherness 0.052 0.125 0.173 1.053
Escape - relaxation 0.083 0.196 0.179 1.086
Personal growth 0.057 0.190 0.909 1.059
Motivation  Social interaction 0.415 0.194 4.563* 1.514
Various experience -0.124 0.249 0.248 0.883
Learning -0.244 0.226 1.162 0.784
Natural experience 0.264 0.230 1.325 1.303

Likelihood ratio test (likelihood ration test): x* =81.467*** (df = 25)

Intercept only, —2LL = 552.704, final —2LL = 471.237

Pseudo R-Square (Cox and Snell = 0.183, Nagelkerke = 0.245)

Classification accuracy: 68.2%, Hosmer and Lemeshow test: 6.246(sig. = 0.620)

*p<05, **p 01, ***p<.001
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Logit(re-participation) =

-3.428 + 0.039(age)

+ 0,766(graduate university or more)
+ 1.460(a group tour or other)

- 1.289(two days)

- 0.713(more than three days)

+ 0.415(social interaction) (3)
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