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Table 1. Regional Muslim population and Halal food market size

Region Muslim population (million)  Halal food consumption for person each year Halal food market size (US$ million)
Asia 1,103.75 400 441,500
Africa 462.36 250 115,590
Europe 51.46 1,250 64,325
North America 7.13 1,750 12,478
South America 2.41 500 1,205
Oceania 0.5 1,500 750
Total 1,627.61 US$ 635,848

http://www.islamicpopulation.com, Pop.Data-2009 CIA World Factbook
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Table 2. Top Muslim food consumption market by size(2014)

Country Size (US$ bill)
Indonesia $157.6
Turkey $ 109.7
Pakistan $ 100.5
Iran, Islamic Rep. $58.9
Egypt, Arab Rep. $755
Bangladesh $ 62.0
Saudi Arabia $44.1
Russian Federation $35.4
India $34.2
Nigeria $ 394

Thomson Reuters. 2015-2016. State of the Global Islamic Economy
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Table 3. Primary Halal certification and Halal mark by country

Country  Halal certification Halal mark

Malaysia JAKIM

Indonesia MUI
Singapore MUIS
d CERTIFIED |
Unite HaLal |
IFANCA | |
States M ! .Hﬁ%.mm“ |

China Islamic

Chi
na Association
European
German Inspection-and
Y Certification Body
for Halal-Food
South KMF
Korea
Australia ICCV
Thailand CICOT
Ritual Association

France of Lyon’s Great
Mosque

Halal International

ltal
Y Authority

Korea Tourism Organization. A guidebook for Muslim travelers,
2014
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