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Abstract

Korean popular cultural content, “Hallyu”, is prevalent in China, and those have changed some
life styles of the Chinese people, who are crazy with it. Korean popular cultural content is
more than a cultural phenomenon, it has enhanced the national image of the country and the
tourism department, especially those popular products which are closely related to our daily
life. From this point of views, the current study is to identify the relationship between Korean
popular cultural contents, Korean image, and visiting intention to Korea. The questionnaire
takes a volunteering method, and analyzed the general characteristics through SPSS21.0. Factor
analysis and reliability analysis are provided in order to test the reliability and validity. As the
result of the study, Korean popular cultural contents can enhance economic and culture image
of Korea, and those are the main factor for the potential customers from China to visit Korea.
This study can provide information for maintaining popular cultural contents and gives an
implication for enhancing the Korean tourism policy.
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Table 1. Demographic Profile (n=220)
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- n(%) - n(%)
Characteristics Characteristics
n % n %
Male 108 49.1 Self-employed 10 45
Gender .
Female 112 50.9 Official 6 27
Under 20 66 30.0 . Professional 14 6.4
Occupation

Age 20-29 135 614 Office workers 36 16.4
30-40 19 8.6 student 151 68.6
High scholl 15 6.8 Others 3 14
College 165 75.0 TVivideo 60 27.3
Education Bachelor 20 9.1 Information Internet 126 57.3
Master 14 6.4 source News 17 7.7
Others 6 27 Others 17 7.7
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Table 2. Results of Factor Analysis

Factors Factors Q0! XMxizk  ofolAl 2 EME(%) Cronbach's a
ltem 1 822
ltem 2 .796
ltem 3 77
TV & Drama ltern 4 716 4.883 17.693 875
ltem 5 .716
ltem 6 .601
ltem 7 .763
ltem 8 .756
K-Pop ltemn 9 613 3.221 14.850 713
ltem 10 .585
ltem 11 751
ltem 12 .733
Economic & ltem 13 697
cultural image Item 14 665 2.897 12501 785
ltem 15 .565
Item 16 757
e . Item 17 .755
Visiting intention ltem 18 720 1.748 7.602 .668
Total explained variance: 72.701%, KMO=.931, df=253, p=.000
Table 3. The Result of Correlation Analysis
Factor TV & Drama K-Pop Econorr_uc & Visiting intention
cultural image
TV & Drama 1
K-Pop .632** 1
Econorr_nc & 543 498+ 1
cultural image
Visiting intention .654** .506** 420** 1
Note: ** indicates significance at the 1% level.
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Table 4. Regression Analysis for Hallyu Content and Image

Dependent variable Independent variable ) T p
. constant 7.194 .000
Economic & TV & Drama 379 5.301 000
cultural image
K-Pop .259 3.625 .000

R2=.328 Adjusted R2=.587 F=54.567 P=.000

Table 5. Regression Analysis for Hallyu Content and Visiting Intention

Dependent variable Independent variable ) T p Decision

constant 3.784 .000 accepted

visiting intention TV & Drama .556 8.492 .000 accepted

K-pop 155 2.364 .019 accepted

R2=442 Adjusted R2=.437 F=85.844 P=.000
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