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Abstract This paper is intended for small businesses, and small-scale empirical analysis of the
peripheral region has a research model of the relationship between consulting factors that are studied
in various aspects of the existing and business performance. In other words, a model that is presented
in the study with reference to the existing verification as to whether any association exists between
management consulting factors and business performance targets in wonju region auto parts production
enterprises. Consulting factors were modeled separately by the consumer and supplier factors as
business performance and financial performance were divided into non-financial performance, we
designed the model parameters as set by the corporate culture. Research consulting consumer factors
and supplier factors business performance (financial and non-financial) showed that having a significant
impact on corporate culture, set as a parameter also having a positive effect on business performance
It showed that.
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