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Food Advertisements on the Internet
Hye Jin Kim - Seung Sin Lee

Department of Consumer Information Science, Konkuk University, Seoul, Korea

Abstract

This study initiates from the question of whether current advertising requlations are appropriate to be applied
to the market. It confirms the relationship between misleading online advertisements of weight-loss food and
consumer damages. This study argues that it is necessary to enforce monitoring and regulating (strengthening
monitoring) for situations where misleading advertisements are exposed in the market with subsequent
consumer damages. However, deregulation is needed for advertisements exposed in the name of misleading
advertisements but with no consumer damages. In conclusion, the regulations of current weight loss foods are
properly established vis-a-vis the market situation. However, misleading advertisements are prevalent for all
regulated types: Type | (product quality and effect), Type Il (endorsement and warranty), Type Il (ways to use and
safety), Type IV (comparison and superiority), and Type V (company information). Promotion targeting businesses,
market monitoring and control are necessary to ensure that advertising regulations (which have existed only as
an institution) can be appropriately applied. It is also confirmed that ‘comparison advertising” (applicable to Type
IV where consumer damages were not shown compared to other reqgulations) does not have an actual effect
as a consumer protection regulation that should be considered in regulation revisions. Consumers also did not
recognize Type Il and V in the purchasing stage while consumer damages were demonstrated; consequently, this

implies that consumers need to check and become attentive to these types.
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FTC-regulated misleading ad

T f misleadi d
ype ot misieading a (FTC notification 2012-n0.10)

Food sanitation law (paragraph 1 of
article 8 of the enforcement rule)

Law on health functional food
(paragraph 1 of article 18)

I. Product quality & effect

performance, and effectiveness  (no. 2)

Contents to misconception or confusion
as supplements (no. 2)

Il. Endorsement & warranty Labeling-advertisement of

Labeling-advertisement of quality, Prevention of disease or remedial value

Use of the various certificates of awards
and appreciation (no. 6)
Use of certification, warranty, or

Prevention of disease, treatment & effectiveness
(no. 1)

Contents to misconception or confusion as
medicine (no. 1)

Name use for pure purpose of medicine
(prescription of Chinese medicine included) (no. 4)
Award, warranty, selection, patent (no. 2)

Use of the certificate of appreciation (no. 3)

endorsement (no. 6)

endorsement
1. Ways to use & safety: labeling
- advertisement of use, method of
use and note
IV. Comparison & superiority Comparative

labeling-advertisement of
competitors and related good
Labeling-advertisement on the
business operators himself

V. Company information

Testimonials (no. 13)

Labeling of slandering competitors' goods
or doubting slandering those, such as rush group (no. 3)
of orders (no. 8)

Causing confusion by the use of foreign
languages (no. 7)

Guarantee, warranty of doctors (no.3 )

Testimonials (no. 3)

Rush of orders, recommendation of featured

Case of comparative labeling-advertisement,
such comparative target, unclear standard
on comparison or inappropriate contents to
comparative method (no. 3)

Causing confusion by the use of foreign
languages (no. 3)

Ad, advertisement; FTC, Fair Trade Commission.
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Table 2. Categories of the Diet Ads Types Applicable to Researchers

Variable USA FTC (2002)

Korea Consumer Agency (2003) Korea Consumer Agency (2009)

Media type Broadcast and cable television, infomercial, radio,

magazine, newspaper, supermarket tabloid, direct
mail, commercial email (spam), and Internet web-site

Amount of analysis 300 Weight loss ads

Category

. Product quality & effect ~ Rapid weight-loss claim

Lose weight without diet or exercise

Lose weight permanently

No matter how many times you have failed before
Scientifically proven

Il. Endorsement & warranty ~ Doctor endorsed

Money-back guarantees

Consumer testimonial, before/after photos
I1I. Ways to use & safety Safefall natural claims

IV. Comparison & superiority -

V. Company information -
Other -

Newspaper Internet web-site

9 Weight loss program ads 43 Weight loss program - food -

functional foods ads

Claim effects without objective evidence Claim effects without objective evidence

Unfounded effect
Scientifically proven

Disease prevention, treatment efficacy

Authentication Authentication, awards

Testimonial Testimonial

Claim of 1st award based on the
population not statistically significant
Manufacturer emphasized than sellers

Exclusive representation; best, most

Manufacturer emphasized than sellers
Other misleading claims Labeling of price, whether or not comply

with pre-deliberation

FTC, Fair Trade Commission; Ad, advertisement.
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Table 3. Analysis Framework for Type of Diet Food Ad Claims & Consumer Damages

Type

Operational definition

Weight-loss claim

Consumer damage

. Product quality & effect

I. Endorsement & warranty

I1I. Ways to use & safety
IV. Comparison & superiority

V. Company information

Claims for a reduction effect by presenting specific figure
Clinically proven claim
Use a clinical trials data

Recommendation of customers

Endorsement of medical doctors and staff

Verification, recognition of authorized group

Use of free real-time consultation

Refund, below target weight

Safe on the human body (e.g., come from side-effect) by using
safe ingredients

[t may cause mistaking consumers by using absolute expression
(e.g., top, best, first, only)

There's a possibility someone mistake the actual seller by

using the famous (well-known) company's name instead of

No rapid weight-loss
No weight-loss without exercise
No improvement to healthy constitution

Case of false purchasing by trusting labeling or advertisement
of endorsed goods by doctor
One to one administration is not controlled

No post-care for reduction to the weight promised

Cause of side effect

Difference of expressing contents (e.g. industry first)
(specific mention on expression)
Confirmed similar goods

camouflaging selling companies.

Contact with business operator is disconnected after the contact.

Ad, advertisement.

8- %ﬁéﬂﬁ}oi FalatAlere] AAE Ao = Fal
THAle] = RS Aok, ARAe] FeRdale] wet gel=
l

Teble 12] ¥ARiol A Foh= F=ga1e] F-83 Table 29 Aoz 2. 2AChe & 72t
Aol ZHERE Tho|ol B A5% AL 1S vIe = S Alefsl it
RS olefgh Fgagare) o] = QI anjas WA o+ 1) ThololE Al Fa 84
ShaLA} Rtk ol FAE oEdt AnAbsiE A ER=A] AU ANEALE o8] 7MY w2 pelEs Ad
£ 2RIskaLat sk Alolek, frksto] wjelis e anlArh o' skl Qs QIEUl 2E Ylo[H[51]oA] thololE Al 33a1st
T3] FALE eRRlskal A Selghe = HAARN AAL = 2071 FALE YR SISl o] 52 PP Eo A A
2 whstaral g o] L TolofE" ‘frls HOloE, "R to|oE " 'R
< Table 38] HAES SollA FalaAIeh vk sfere] k& tolo]E ) ‘il d to]o]E 7 AR tolo]E ! ARAE "
AE FEstalAl sHAL, o] A SollA Fatel anjAbulsle] = SRERST A A7) S8 dEishal Aebdol= AAE]
2] A o)z Table 29] A] 714 ATRIAOA Rt 2m4] = Aol z A7 Mste] Ew Bas qioR Hict ek
QM5 A[2018: Table 19] BagpA] 5714 ol 93] B5st St WETALS SEsks thololE AlE WAl 2058t
o] Aefsrt, of 714 ek Ware S A HAYES ¢l (Appendix DO st FEEE o]« A5kt
Table 4. Summary of the Target of Analysis
Variable Weight-loss advertisement Consumer damage
Target Weight-loss food ads on the Internet Counselling information received through “1372 CCN’
Period 5 April, 2013-18 April, 2013 (2 wk) January 2012-December 2012 (1 yr)
Sample size 20 cases 149 cases
Ad, advertisement; CCN, Consumer Counsel Networks.
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Table 5. Check List of Types of Misleading Claims in Weight-Loss Advertising on the Internet

Advertisement l. Product Il. Endorsement & Ill. Ways to use & IV. Comparison & V. Company
quality & effect warranty safety superiority information
1 O O O O O
2 O O O O X
3 O O X O x
4 O O O O X
5 O O X X @)
6 O O O O O
7 O O O X O
8 O O O X O
9 O O O X O
10 O O O O X
n @) @) O X O
12 O O O X O
13 O O X X X
14 O O X X X
15 O O O O X
16 O O O O X
17 O O O X O
18 O O O i O
19 O O O X X
20 O O O O
Total 20 (100%) 20 (100%) 16 (800%) 9 (45%) 10 (509%)
If applicable to types of misleading ads, we mark "O" If it's not applicable to types of misleading ads, mark "X "
B 47 20139 4% 5URE 49 1871 2% AH o]F  Q1F - 44 50| UFo| AT FAURAL: FH - 1), A
o1 HTable 4). off FafstaL Qhdste] Fakgo] glths 5 1 S A=t
G A - PR, o] sluleh maehe 7]
) ThololE A% Tl Aulxa]s) B4 2 A 19] B3 SO Hopeh uli - 9y Sof et
tolol AR T Awlalslo] Tk ARl TAANNY B, ofsh Hli - 944, 9 AR HES FESH B
Slofl A &-Foh= 1372 ABAFEANE O] o ol QIEul At W o] ARV ARIAF BR) & 57 = LRIl AollA] 249l
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Table 6. Type of Advertisement Confirmed by Consumers Complained of Damages at the Time of Purchase

Type Main claim n (%)

I. Product quality & effect 105 (69.5)
Claims for a reduction effect by presenting a specific figure Rapid weight-loss 64 (42.3)
Clinically proven claim No diet or exercise required 33(21.9)

Heath care 8 (5.3)

Il Endorsement & warranty 46 (30.5)
Refund Loss in weight promised
Below target weight

Total 151 (100.0)

We counted as many as the number of identified claims types if the consumer confirmed several claim types per one advertising.
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Table 7. Type of Consumer Damages Received through the 1372 CCN

Type Main claim n (%)
I. Product quality & effect  No effect on weight loss 83 (56.1)
1. Ways to use & safety  Side effect 40 (27.0)
V. Company information Insufficient company information 14 (9.5)
Il Endorsement & warranty Insufficient assurance 1 (7.4)
Total 148” (100.0)

CCN, Consumer Counsel Networks.

“Seven cases are excluded from the types defined due to personal circumstances.
We counted as many as the number of identified claim types if the consumer
confirmed several claim types per one advertising.
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Figure 1. Relationship between types of consumer damages and types of weight loss claims.
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Table 8. Consumer Damages Rate Based on Whether to Recognize (or Not) the Claims on the Weight-Loss Advertising

2 QIX|57] FataL A 4= 9l el A% AEow
Sbg ul fal uju] AREAuLS B 50| wjst e
ABu) S5k AR rE Qs Ajeixiel deto] )
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Claim | (product quality & effect)

Claim IIl (ways to use & safety)

Variable Not Mean Not Mean
(consumer damage) Recognized recognized  difference t-value Recognized recognized  difference t-value

I. Product quality & effect 756 324 432 5.844" 77 476 241 2792”7

I. Endorsement & warranty .103 042 061 1.406 239 .000 239 5651

[1I. Ways to use & safety .308 225 .083 1.130 .261 272 -011 139

V. Company information .090 099 .009 184 043 N7 -.074 1.411
If recognized, the claims=1; If not recognized, the claims=0; If occurred, the damages=1; If not occurred, the damages=0.
“p<01.
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Company Consumer
Type Misleé'lding Adsc;::::?nnei:i:i g Consumer Policy implication
e the time of purchasing LELER
I. Product quality & effect 20 105 83 Market surveillance, strengthen regulation, consumer education
II. Endorsement & warranty 20 46 1 Market surveillance, strengthen regulation, consumer education
I1l. Ways to use & safety 16 0 40 Market surveillance, inspection of product quality & safety, consumer education
IV. Comparison € superiority 9 0 0 Deregulation
V. Company information 10 0 14 Strengthen market surveillance, consumer education
Total 75 151 148 -
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Appendix 1. Internet Address of Diet Program Advertising Analyzed (April 2013,

Current)
No. Internet address
1 http:/[www.dietgo.co.kr
2 http:/[www.44body.com
3 http:/[www.zero-ro.com
4 http://wwwslinediet.net
5 http://[samsung-aslim.com
6 http://365healing.net/ad-good/sumen/index.htm(?L-IDKEY=543
7 http://4gdiet.com/
8 http://www.asdcenter.co.kr
9 http://www.dietpia.com
10 http://www.enslim.com/dietc/forme
11 http:/lwww.system-diet.co.krfindex.php?sender=D
12 http://www.a-slim.co.kr/index.php?sender=D
13 httpy//www.diet114.kr
14 http://www.slimbodycare.co.kr
15 http:/sleep.koka.kr/
16 http://www.hyosonara.com
17 http://www.170cm45kg.co.kr
18 http://www.yunadiet.co.kr
19 http://wwv.enslim.com/dieta/nightdiet/
20  http://hdiet.mysline.com/dietc/forme/
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