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Study of a Local Festival through Differences and Responsive to
the Effects of Selected Customer Lifestyle Attributes
- Pocheon Beef Ribs Barbecue Festival -

Soo Ik Song'
Dept of Hotel Culinary Art, Daewon University College"

Abstract

The purpose of current study was to find differences of selected attributes and visitors of responses acc-
ording to their lifestyle as perceived by Pocheon Yidong-BBQ-Galbi Festival participants. Survey method was
employed and total 370 data was used for statistical analysis. The results of factor analysis showed that three
factors were extracted from lifestyle(Activity, Example, Commonness), and four factors were found from fe-
stival selection attribute(Food, Service, Program, Cleanliness). In addition, three clusters(Outgoing personality,
Gentle character, Normal character) were extracted from the result of cluster analysis. The result of chi-square
shows that selection attributes are significantly different by clusters of festival. Therefore the festival host
need to focus on various kinds of BBQ along with diverse foods and activities to make attractive cultual
experience festival for visitors who visited with family. Additionally, all selection attributes except clearness
have significantly influence on responsive relationship. Thus, the organizer should make an effort to provide
high quality of various selection attributes. Current study will be contribute to develop various and fascinating
local festival expecially related to food.
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{Table 2> General characteristics of sample(n=370)

Category Classification Frequency Percentage(%)
Gender Male 213 57.6
Female 157 2.4
Twenty 96 259
Thirty 117 31.6
Age
Forty 96 25.9
Fifty older 61 16.5
Less than two million won 69 18.6
Average monthly Less than 200~300 million won 76 20.5
. Less than three or four hundred million won 94 254
fheome 400 to 500 million won or less 86 232
5 million won or more 45 12.2
Marital status Single 172 465
Married 198 535
TV/radio 49 13.2
Social network service 87 23.5
. Internet 78 21.1
Information .
. Newspaper/magazine 8 2.2
acquisition Travel agency 4 1.1
Surroundings people 130 35.1
Promotion book 14 38
Friends and family 208 56.2
Lovers / friend 119 322
Companion(s) Neighbor 5 14
Group 18 4.9
Other 20 54
Rest 167 45.1
Experience 93 25.1
Purpose of o
participation Cunos.lty 49 13.2
Education 16 43
Tourism 45 12.2
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{Table 3> Result of factor analysis of lifestyle

nAHZY Aot

Component
o 0,
Factor Variables Varimax Eigen /0. of Cronbach'
rotated variance
K value .
loadin explained
Various efforts to enjoy my life. 749
I tend to work hard. 742
. I prefer to do a lot of community activities. 734
Activity ) 6.812 45411 .835
Rather enjoy the tour. 731
I prefer to work outside a lot. 709
Even more expensive preference is a resturant good mood.  .417
like watching a book. .819
Exercise regularly. 792
Example  Interested in art and music. 757 1.619 10.794 .882
Do not smoke. 746
Drinking is not prefer. .601
Tend to come home from work right after work. 811
Tend t j ltural ts with family. 784
Commonness 0 CHOY cuitural events with iy famtly . 1316 8776 856
I tend to do the job and family vegetable garden on holiday.  .780
Tend to enjoy leisure with family. 758
KMO=.878, Bartlett's test=3,255.430, p=.000, Total cumulative variance=64.981
{Table 4> Result of factor analysis of selected attributes
Component
1 0,
Factor Variables Varimax Eigen A’ of Cronbach'
rotated e variance
a
loadin va explained
Taste of food 812
Local dish in the festival area 786
Food Appriopriate use of food prices 758 8,564 45.075 271
Quality and quantity of food 745
Restaurants in the event of diversity 671
Tradition of food reserve performance 490
Personnel announcements of neighborliness .800
Event announcements in the facility 7144
Service  Guide of the event pampeullaet 722 1.625 8.552 .859
Advance publicity and information services .653
Servant of neighborliness .607
Experience of diversity programs 774
Education program 722
Program  The festival program of diversity .708 1.263 6.647 .844
Festival area of natural scenery 706
Experience traditional Korean culture program area .538
Cleanliness of the festival .821
Cleanliness The convenience of parking facilities 756 1.152 6.063 756
The restroom cleanliness S15

KMO=.912, Bartlett's test=4,156.740, p=.000, Total cumulative variance=66.337
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{Table 5> Analysis on lifestyle cluster

Factor Cluéterl (n=1 06). Cluster2(n=96) Cluster(n=168) rvalue p-value
{Outgoing personality> {Gentle character> {Normal character>
Activity 4.49(H) 3.32(M) 3.89(M) 122.783 .000
Example 4.53(H) 2.82(L) 3.87(M) 278.157 .000
Commonness 432(H) 221(L) 3.24(M) 375404 000

* VH(very high), H(high), M(medium), L(low)(VH>H>M>L).
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{Table 6> Result of cross tab analysis

Clusterl Cluster2 Cluster
Selection Classification (n=10§) (n=96) (n=168) Total
{Outgoing {Gentle {Normal sample
personality>  character> character>
Gender Male 58(54.7) 54(56.3) 100(59.5) 212(57.3)
Female 48(45.3) 42(43.8) 67(39.9) 157(42.4)
Twenty 31(29.2) 24(25.0) 41(24.4) 96(25.9)
A Thirty 36(34.0) 29(30.2) 52(31.0) 117(31.6)
e
& Forty 24(22.6) 24(25.0) 48(28.6) 96(25.9)
Fifty older 15(14.2) 19(15.8) 27(16.1) 61(16.5)
Less than two million won 25(23.6) 16(16.7) 28(16.7) 69(18.6)
Average  Less than 200~300 million won 21(19.8) 17(17.7) 38(22.6) 76(20.5)
monthly Less than three or four hundred million won  26(24.5) 25(26.0) 43(25.6) 94(25.4)
income 400 to 500 million won or less 21(19.8) 26(37.1) 39(23.2) 86(23.2)
5 million won or more 13(12.3) 12((12.5) 20(11.9) 45(12.2)
. Single 62(58.5) 40(41.7) 69(41.1) 171(46.2)
Marital status .
Married 44(41.5) 56(58.3) 98(58.3) 198(23.5)
TV/radio 12(11.3) 11(11.5) 26(15.5) 49(13.2)
Social network service 31(29.2) 21(21.9) 35(20.8) 87(23.5)
. Internet 15(14.2) 23(24.0) 40(23.8) 78(21.2)
Information .
acquisition Newspaper/magazine 0( 0.0) 4( 4.2) 4 2.4 8( 2.2)
uisiti
9 Travel agency 1( 0.9) 2( 2.1) 1( 0.6) 4( 1.1)
Surroundings people 46(43.4) 32(33.3) 52(31.0) 130(35.1)
Promotion book 1( 0.9) 3( 3.1 10( 6.0) 14( 3.8)
Friends and family 53(50.5) 63(65.6) 92(44.2) 208(54.8)
Lovers / friend 40(37.7) 25(26.0) 54(45.4) 119(32.1)
Companion(s) Neighbor 1( 0.9) 1( 1.0) 3(60.0) 5( 1.8)
Group 4( 3.8) 6( 6.3) 8(44.4) 18( 4.8)
Other 8( 7.5) 1( 1.0) 11(55.0) 20(56.5)
Rest 43(40.6) 40(41.7) 69(41.1) 152(41.1)
Experience 21(19.8) 28(29.2) 44(26.2) 93(25.1)
Purpose of .
L Curiosity 22(20.8) 9( 9.4) 18(10.7) 49(13.2)
participation .
Education 9( 8.5) 3( 3.1 9( 5.4) 21( 5.7)
Tourism 11(10.4) 16(16.7) 28(16.7) 55(14.9)
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{Table 7> Result of ANOVA and Post Hoc test

Differences between

Selection Classification  Frequency Average f-value p-value
cluster
Cluster 1 106 4.4660
Food Cluster 2 96 3.0083 1>3>2 156.504 .000
Cluster 3 168 3.9333
Cluster 1 106 4.5113
Service Cluster 2 96 3.3792 1>3>2 97.716 .000
Cluster 3 168 4.0786
Cluster 1 106 4.3000
Program Cluster 2 96 2.6521 1>3>2 166.295 .000
Cluster 3 168 3.3548
Cluster 1 106 4.4937
Cleanliness Cluster 2 96 3.4861 1>3>2 73.737 .000
Cluster 3 168 4.0516
a: Scheffe.
{Table 8> Influence of selected attribute and responsive relationship
) Non standardized Standardized
Deper.ldent Vanal.ole: coefficient coefficient -value p-value
Quality of service
B S.E. Beta
(Constant) 3.205 242 13.257 .000
Food .306 .092 .280 3.986 .000
Independent
fdepencen Service 207 075 206 2756 006
variable
Program 293 .059 264 3.125 .000
Cleanliness —.013 .073 —.012 —.173 .863

R’= 630, F=23.887, p=.000

*p<.05, “p<.01, " p<.001.
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