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Interactive Usage of Social Media for Contents Provider : Focusing
on Twitter Activities of the TV Series <Hannibal>

Myoung Hee Nam*, Eun-Soon You**

Abstract

The development of social media in the 2000s led the unspecified individuals to band together for
common interests. Social networking services served as a far-reaching tool for sharing different
thoughts and interpretation of the pop culture and helped people build up close relations driven by
their common interests for certain works of the pop culture. This Study introduces the TV Series
<Hannibal> as a case that displays specific patterns of communication between its producer and
viewers. Producer Bryan Fuller of the Series as well as key production staffs were quite active on
social networking sites with the understanding of what the audience desired and the willingness to
sympathize with them, which were eagerly welcomed by the dedicated audience whose number,
though, was not big. For the Hannibal production team, SNS was a means for them to just be
consumers who appreciate the work instead of solely being the content provider. Their approach is
quite different from unilateral marketing approaches employed in the past. Through this case, the
Study aims to suggest that social networking sites serve as a powerful medium connecting
producers and viewers or as an information hub, and that how interactive contents shall be
delivered in the new media environment to be effective.
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