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ABSTRACT

The aim of this research is to propose the final shirt design modified for new senior women
that fulfills their emotional and physical needs. The modifications were based on the results of
in-depth interviews and literature search, and the study was conducted in order to understand
the desires and preferences of senior women, as consumption of outdoor-wear by the group con-
tinues to increase. To develop the design of outdoor-wear that satisfies the physical and emo-
tional qualities and preference of the new senior women, six different designs with lines, com-
bined materials, as well as materials that were layered, pleated and draped were proposed using
virtual-dressing simulation software. Then, the modified designs were derived from the six origi-
nal designs by reflecting the opinions collected in the in-depth interviews with eleven women in
their 50s. The responses in the interviewed showed a preference for lines, pleats and layers, as
these features made the clothes look trendy, gave it a slender-look, and improved the body shape
of the women. As the color is the critical factor for outdoor-wear, there was an overwhelming
preference for primary colors by the women, which was in contrast to their color preference in
general clothes. A sleeve design modification was proposed to convert the half-sleeves to ¥%-long
sleeves in order to account for changes in body temperature at menopause, and to satisfy the
aesthetic needs for covering wrinkles.

Research of new senior outdoor-wear designs will help segment and differentiate strategies for
the increasingly fierce competing outdoor market, as well as 1 provide directions in the design
creation process using the simulation of 3D virtual model.

Key words: body characteristics(A 8 573), clo 3D (F& 3D), consumer needs (&2H|Zt8F), new senior
women(7F AlHo] J4), outdoor-wear(oF2E0] 9l|o), sensibility character(7Hd 54)
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{Table 1> Combination of Design Elements

Principle of Design
. Symmetry Asymmetry
Elements of Design

Material + Layered Design 1 Design 2
(arrangement of colors) (arrangement of colors)

Layered Design 3
(arrangement of colors)

Pleats : Design 4

Drape Design 5 Design 6

Design 1 Design 2

Design 3 Design 4
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Design 5 Design 6
<{Fig. 3> Initial Design (Clo by researcher)
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X FEF 7Hle 7IE FasAT e A2 on AY 5L sl 59 wwk siEe
o] Walady AmAd QA& oS Fxd A 4, JdHol M3 ToE AAHA AFdo] HIF
A A zpolzh Atk wE M o HA|E o] PhE Aol FH 5O vtk wEkA A
v 9%} Y wE Fahe] AolelA 7]2AsH o] ZeuA] ¥e AAA AT AHgo] ug
ool fojo] ofejEFe] 02 ofkol 9 St
ool tiARl 8FAMEe] Fhete] AR 3H o]F 3l A4, FHATE 7 AUl BAE faRle] £
AHAp Aol Bk AAsiA ok & & lth Mg HEORE F AYoe B bl EA4S &
RO 2 TRl 67EA e ik i 2 oA S Z31Ach AYS Had F de ME OgE EAY
AEHAT 24 dAA%E AdAFel R & ol 7 aA =%, ZY=, goloE, EHo|ZE E83ly
ZHEE UARIREE £Y3te 67FA 9] YAl A= WA v Ad dAl dEE AEate] AFPR
B BHAFY tgd 2 AES sk ol 43t AAEALE st
o] APRF, G HolE ‘Fo] Kol AAH Ao R AU oS tideE YARlE
o] Kol &5 el AFaA g Kol b 2 BAEATh S0t o4 118 S ddeE 4
AR, AP RG] TS Febel s wi) THUHES st JlwE dalel dig Fr 2 oA
F, FYUZRAME, AAXFE] dololE Wo] T A < Atk gl e oA g Hrhe wi
Q H7HE Wty TEe)ZE &3 Ul s 2 g YoloB 24k AHHT "GN B
A iFEEol FAAQL Aol ol AT HAE o, AFPRo] # HE Aor Mzson o
kel vzl Fe, 2, 7Y AES FI5 el Abd AREel diE hElZF @RE Bele AL
A HARIgt Ego|zrt S0l YAl 37t 2 gGrich A2 of ko] glofoA Fas 84
ot M3 Zgoj=st Fuzho] gloix AY 2H LGS MIgvhe o7e] AujE o]l
Bt wugk o] Itk AR E T Ank JENTES Aoz IAT ol okxkEo] 9
o7 dE SRR AL HAW FH EFo] o
V. 23 % 42 G5olBE AAAAA EHO|IA 3= OE o
o R BAHD Anf Aole F AUl AAEA
olxol dloje] AT AAe] IxEH LnH|z = 78719 A wstel o$sty FE5 rkeaat
A&k Aol Q= H2 AlYoE ofxko] 4 st ARA S3E b giale] 3/4 Holg Al¢tst
ole] Fuj7t kst dEOR Hol &y 9 b 3 ofe] FFAl TFH AWoREYH A
o B d7E= oA AU g2 AHAFS Hol: F e AFE k=] do Ae ZHFHe A
7 AYole] &ujdl e e BAS g R A +x2de] TR Fag AAdr|e AAE 54
o] B4z 7] Q7o) g ofewo] o] Ao T Ztate] 715AR W tAle] ERIEV} FHe A
Q1S Aara Al ok el 245 yHIoEE &+ Uk
ol Slste] HA, F AlUe] o] oEd A B oAgold 2843 CLO 3D 7H3Ee] whgel A
AT 2 AF EAS BT S5, F AU o ANle AFAeR 54 A5 AYSs JYeA 9y
Aol olsTo] 9o EL AUzt e AMAFT g 4 9 YRRl Wale] folA, MEAZ] A
A E O R g AU oS tIFeR fARIehs AR AT BFe] FEE AL Ao AT Ade
w7y 2 s gt A FAA o] we offkol do] HaA=zke AA
I AR 9oksd A, F Aol oAl gi Algiell 5 Aldo] el b g 7EZAEE
o e HEEE Az A=GFH A A o)} 8T F g Ao FAYE A% et
A3 Fo] Holy, A#Eoe] Hols Flo] Ao A ZAHFut FoF 7154, AvF "Aclas
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