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The Study on the factor influencing to SNS use of Chinese
students in Korea

Nam, Chong-Hoon

Abstract

This study focused on SNS use of Chinese students who are studying in Korea. Communication
media like SNS is strongly related with socialization of foreigners. Thus, it is expected to verify
relationship between current SNS use tendency of Chinese students and their settlement in Korea
based on analysis on the factor influencing SNS use of Chines students.

For the study on the factor influencing to SNS use of Chinese students in Korea TAM model was
used as a research frame. Based on TAM theory technological attribute, individual attribute and
social attribute were taken out as independent variables. Perceived ease of use and perceived
usefulness are applied as mediator variables.

In research conclusion, some hypotheses are adopted the same as existing theory, but some
hypotheses for example service quality and individual attribute are rejected as variables which
influence positively to mediator variable perceived easy of use. For the next research more various
variables and nationwide sampling will be needed. Based on this research it is expected to be
analysed correlation between foreigners settlement in Korea and communication media like SNS.
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<E1> Y 9T G4 5

Vear 2004 | 2005 2006, | 2007 | 2008 2009 2010 | 2011 | 2012 2013

Number
of Foreign| 16,832 | 22526 | 32,557 | 49,270 | 63952 | 75850 | B3.842 | 89537 | 85878 | 85923
Student

Ratio of
Tnicreasing

<Table 1> Status quo for foreign students in
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(Figure 1) Status quo for main sites in Korea
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Chatting with friends
Monitoring for friends
Visiting friend's site
Presentation diary |5
Comment to friend's site
Upload photo and video
Share contents with friend
Web game

Participation to hot issue

Presentation mini blog |

Participation to group
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(Figure 2) Purpose of SNS in China[13]
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| Ease of Use

Personal Attribute

Intention

Innovativeness to Use

Self Efficacy
Perceived Enjoyment

Usefulness

Social Attribute

Social Influence

(Figure 3) Research Model
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Male ‘ 93 50.5%

Sex
Female | o1 195%

1. Less 20: 20 10.9% 2,20 ~ 25 126 68.5%

Ages
3, 25~30: 37 20.1% 4. Over30: 1 0.5%

1. 1% grade: 17 9.2% 2. 2 grade: 17 9.2%

Educational ['s " grao; 34 185% | 4.4 arade: 66 35.9%

5, Graduate: 27 14.7% 6. Language school: 23 12.5%

Periodfor 1. Less 1year: 38 19.6% 2. Less 2years: 36 20.1%

stayingin | 3. Less 3years: 35 19.0% | 4. Less 4years: 33 17.9%

Korea 'y, | ess byears: 43 23.4%

Ability of 1. Fluent: 18 9.8% 2. Good for communication: 82 44.6%

Korean '3 7y orstanding for majors: 50 | 27.2% | 4. Bad: 34 18.5%
language

1. Business: b/ 31% 2. Humanities: 44 23.9%

Maijors 3. Social science: 24 13.0% 4. Engineering: 12 6.5%

5. Art and Sports: 4 2.2% 6. Flc: 43 23.4%

<Table 2> Demographic statistics of
respondents
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Variables Cronbach’s Alpha
Service Quality 798
Innovativeness 742

Self Efficacy 767
Perceived Enjoyment 812
Social Influence 708
Perceived Easy of Use 813
Perceived Usefulness 814
Intention to Use 694

<Table 3> Reliability analysis
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<X 4> FEHA BA A3

Senice | Inavative Sef Ferceived | Socid Fé’:;‘\;” Ferceived | Intention
Quality rass Eficacy | Erjoyment | iiience w0 | Veetaness | o ke

Senice
Quality

novative-
ness

43 51

Fecered 622 43 57 1

Enoymen

Sacd 556 350 340y 618

Iluence

Feceved 5 453 5250 654 a5 1
Ease of use

Poceived .

22 458 550 543 a5 7 1

Usefulness

Ieention o

e 502 310+ 4 528 a9 B33 355

<Table 4> Correlation analysis
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Model Summary®

Nodel Change Stalistcs.

AdustedR | S, Erorol | Rsquare
R | Rsaure | “dolar e Ecimate | ‘Change o | oe | sarchange

1 769" 591 579 46157 591 | 51418 | 5| 178 | 000

F Change

a. Predictors: (Constant), Soclal_Influence, Self_Efficacy, Service_Quality, Innovativeness, Perceived_Enjoyment

b. Dependent Variable: Perceived_Easeofuse

ANOVA"
Madel Sum of
Squares df Mean Square F Sig.
1 Regression 54.773 5 10.855 51418 .000°
Residual 37.922 178 213
Total 92,695 183

a. Predictors: (Constant), Social_Influence, Self_Effcacy, Serdce_Quality,
_Enjoy:

b. Dependent Variable: Perceived _Easeofuse

GEHAASE Aund Aus FA5 5
e FHW A7tE golgol felud
2 MAA P Aom YEhgm, AolEEitel
b Aza 584 22n A4 9ge A7
ool BF foiud PP vAE Aem
ehte}

Coefficients®

Model Standardized
U i C i Coefficients
B Std. Error Beta t Sig.

1 (Constant) -.185 234 =791 430
Service_Quality 007 075 086 | 1301 195
Innovativeness 058 077 049 757 450
Self_Efficacy 255 .080 210 3.183 .002
Perceived_Enjoyment 338 .083 284 4.091 .000
Social_Influence 354 067 339 5312 000

a.Dependent Variable: Perceived_Easeofuse
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Model Summary®
Model Change Statstics
Adjusted R Std. Error of R Square

1 769° 591 579 42912 591 | 51410 | 5 | 178 | 000

a. Predictors: (Constant), Social_Influence, Self_Eficacy, Senice_Quallty, Innovativeness, Perceived_Enjoyment

b.Dependent Variable: Perceived_Usefulness

ANOVA®
Model Sum of
Squares df Mean Square F Sig

1 Regression 47.341 5 9.468 51419 000"
Residual 32777 178 184
Total 80.118 183

a. Prediclors: (Conslant), Social_Influence, Sell_Efficacy, Service_Quality,
Innovativeness, Perceived_Enjoyment
b. Dependent Variable: Perceived_Usefulness
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[e) = s
& UAA gk, yeA Mu|aF oy A7}
A F34 TP A GFe BT FEW
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= UEhgt
Coefficients®
Model Standardized
L ized C Coeffici
B Sid. Error Beta t Sig.

1 (Constant) -.001 217 -003 997
Senvice_Quality 218 069 207 3151 002
Innovativeness 136 Rorg] A23 1.904 058
Self_Efficacy 134 074 19 1796 074
Perceived_Enjoyment 23 077 208 3.002 .003
Social_Influence 312 062 321 5.030 000

a. Dependent Variable: Perceived_Usefulness
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Model Summary®
Model Change Statistics
Adjusted R | Std.Emorof | R Square
R | RSquare quare theEsfmate | Change | FChange | dft df2 | Sig.FChange
1 780" 600 607 41489 600 | 283436 1 182 000

a. Prediclors: (Constani), Perceved_Easeofuse

b. Dependent Variable: Percelved_Useflngss

ANOVAP
Model Sum of
Squares df Mean Square F 8ig.
1 Regression 48.790 1 48.790 | 283436 .og®
Residual 31.329 182 A72
Total 80.118 183
a. Predictors: (Conslant}, Perceived_Easeofuse
b. Dependent Variable: Perceived_Usefulness
Coefficients”
Model Standardized
Unstandardized Coef Coeffcients
B Std. Error Beta t Sig
1 (Constant) 868 150 5788 000
Perceived Easeofuse 725 043 780 | 16836 000

a. Dependent Variable: Perceived_Usefulness
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wpRjato 2 F&Qlo] o] gowd A
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Model Summary”

Vodel Change Stetislics
AdustedR | Sd.Erorof | RSquars
R |RSquare | Square | teEstmate | Chenge | FChange | dff dz | Sig.F Crange
1 6417 an 425 51072 411 63.236 2 81 000
a.Predicbors: (Constant), Perceived_Usefulness, Perceived_Easeofuse
b.Dependen: Variable: ntentoniolUse
ANOVA®
Madel Sum of
Squares df Mean Square F Sig.
1 Regression 32989 2 16.494 | 63.236 .L00?
Residual 47212 181 261
Total 80.200 183

a. Predictors: (Constant), Perceived_Usefulness, Perceived_Easeofuse

b. Dependent Variable: IntentiontoUse

=gwel Az
A& Qo veho, A7

Coefficients®
Model Standardized
ul ized C Coefficients
B Std. Error Beta t Sig.
1 (Constant) 1473 201 5.839 000
Perceived_Easeofuse 468 .085 503 5512 000
Perceived_Usefulness 167 091 167 1828 069

a. Dependent Variable: IntentiontoUse
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