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Analysis on Factors of Importance and Performance in terms of

Securing Customers of Farm Restaurants
- Based on the Case of Bibijeong in Wanju-Gun -

Han, A-Reum * Han, Jin * Lee, In-Jae * Jang, Dong-Heon

Department of Agricultural Economics, Chonbuk National University

ABSTRACT : This study aimed to analyze factors of importance and performance picked by customers of Bibijeong, a farm
restaurant operated by the local community of Wanju-gun. Major points include: Recognition paths mostly were word of mouth and
mass media, types of visit were in the company of friends, family members or work colleagues, and purposes of visit included
consumption of meal and identifying features of the restaurant. Secondly, factor analysis showed that level of facility,
atmosphere/cleanness, diversity of menu, employees, ingredients and network. The Cronbach Alpha coefficient was +0.6. Thirdly,
average of importance of factors was 3.861 while average performance was 3.429. IPA analysis showed that
employee(communication, customer contact) in the first quadrant proved the need for fast improvement through training.
Atmosphere/cleanness (interior atmosphere, table clean, kitchen cleanliness, clean dishes, interion design) and employee(proficiency,
menu recognition), foodstuff(freshness, origin, safety) in the second quadrant showed that the marketing strategy of improvement as
well as maintaining current status is needed, including regular training and hygiene inspection. The third quadrant contains
facilities(disability, baby, fire protection) and food menu(food packing, various menu, creative menu, menu description),
network(village economic links), which showed the need for gradual improvement. The forth quadrant contains network(sights’s near
contains. The results so far can be summed into the statement that overcoming the basic functionality of providing meals and linking
the restaurant with local attractions and local economy would be need, as well as building up the image of unique farm restaurant
with local features, so that Bibijeong can serve as the centerpiece of community and foundation of exchange with other areas.

Key words : Farm Restaurants, Importance and Performance, Local Community
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Table 1. Status of Bibijeong restaurants(2014)

Division Contents
Area 350t
Open 14/12/2012
Operating Village of women community
Foodstuff Local foods 30%
Features Farmstead restaurants
Operating earning Sales: 540,000,000 Visitor(year): 20,000 Job creation(person): 8
Village economic links Visitor center, Cafe, Woodcraft, Brewery etc.
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Figure 1. Location of the Farm Restaurant Bibijeong

SOURCE : Use modified farm restaurant in Bibijeong signs.
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Figure 2. Importance-performance analysis grid

SOURCE : Martilla, J. A. and J. C. James(1977),
Obonyo, G. O. et al.(2013)

166 =ZAHE, M21A H2=2, 20154



st 2EY olgu

Aela

52012)E Har] AEgd, Me7]9

ZH ke, A5dL013)E 7SR 9]
T3 FoATE AP o)A, S, A
27 0] 82 Nield, K. et al.,(2000), Lee, G. and

C. K. Lee(2009), Sorensson, A. and Y. V. Friedrichs

%’
(2013)%
At

HEE)

FA A5
T

o]

(2013), Chen, K. Y.2014), Lai, I. K. W. and M.
Hitchcock(2015) 5°] At} ol9o= T WEAT
AR ZPTELS Lee, H S.(2015)2} Pan, F.

C.(2015)7}F Atk

B ATs BUE diEFS FLEVEE 2YL
71 sERe] SURThs QukAQl HaEae] 2o

Al AFEI Th FHATEE A, €4 H=ERe
FAEARYN A3} A FAEREE
7820143 £A47(2013)0] Yok 13 @
Ego Ao 728(2013), AAA(2003), 2
(2002)7F A=, Ay AE 22549
71, AN FREREE #2415 shAth

otﬂﬂl(zou)ﬂ 273 8(2013)7}

A, WA A (2007)E

RS TS
2= Y2EZ ZAAYFH AZAESE Keyt. J. C.
al.(1994), Yiiksel, A. and F. Yiiksel(2002)°] A3, H2E
go] £43 S g £49 FAENEE A2

o gyl YrEZ thE T8
= o R o Bt o s i
ST AER koA
Ak £](2014) 2 6314HY
JAEAY BT AEHS A0

T, Az, ?ﬂﬁﬂnﬂ«l

k=
T iﬂi‘ﬂ
A73A 3%”5}‘%
T Pk, HHA
TREEE £

A&tz o}%i'?‘r.

Oq'lo':f‘:oﬂ ]‘ﬂ'?w: Fal
B4 Tl 719E sk v
} e ol 8AE TR

B3 woAY Aol |xAaE

=
O

O

=

=0

TLE o Bl ESy B9
H A7t vEsk, A7 A7H(Tzeng, G. H.
and H. F. Chang., 2011; Kim, S. and Lee, J. S., 2013;
Aigbedo, H. and R. Parameswaran., 2004; Yiiksel, A. and
F. Yiiksel, 2002; Ponnam, A. and M. S. Balaji., 2014)°l| 4]
b sED e AT M MBS S,
U Sste] ol skt

AEEdel 7492 <Table 2>9 2t F2E9F W=

.

REEe] AR

71&

g] 510 =)
Jang, S. C. et al(2009), Tzeng, G. H. and H. F. E AEadE F 29001m, olF a0 Aol 0403}
] 5 =
Chang(2011), Ponnam, A. and M. S. Balaji2014), Kim, S.  °Y &5 AAH= 74 2= AAT & AFAHo=
. 5o 1 =] ) Exjo
and J. S. Lee(2013), Aigbedo, H. and R. Parameswaran 27 T Bl ARESlth T1Elal by 542
Table 2. Configuration of the questionnaire
s
Contents Based question Ana ?/SIS
questions
facilities(disability, baby, fire protection, lounge presence, area*, Tzeng, G. H. and H. F.
Parking lot¥), atmosphere/cleanliness(interior ~ atmosphere, interior | Chang(2011), Kim, S. and
design, table clean, kitchen cleanliness, clean dishes, seat convenient*), J. S. Lee(2013), Aigbedo, 2 of
Importance & | food menu(food packing, various menu, creative menu, menu H and R.
. . . total 29
Performance description, food price*, food tastes*), employee(communication, Parameswaran(2004), items
proficiency, menu recognition, customer contact, employee hygiene*), Yiiksel, A. and F.
foodstuff(freshness, origin, safety), network(village economic links, | Yiiksel(2002), Ponnam, A.
sights near, reservations convenient®) and M. S. Balaji(2014)
General .. . . . ..
characteristics Cognitive path, Visiting experience, Visit form, Purpose of visit 4
Demographlc Gender, Age, Residence area, Marital status, Job 5
characteristics

* Excluded from the final analysis.
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Table 3. Demographic characteristics
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Division N % Division N %
male 72 424 identification of features 19 11.2
Gender
female 98 57.6 in order to eat 77 453
20 33 19.4 Purpose in the interest of the press 11 6.5
30 29 17.1 of visit to know what 49 28.8
Age 40 0 | 247 for the tour 7 41
(years)
50 59 34.7 etc. 7 4.1
60 7 41 family 58 34.1
Residence jeonbuk 101 59.4 individual 1 0.6
area jeonbuk others 6 | 406 ;’iS“ colleague 46 270
orm
married 104 61.2 friend 61 359
Marital status ]
single 66 38.8 etc. 4 2.4
newspaper 2 1.2 office worker 48 28.2
broadcasting 40 23.5 business owners 20 11.8
Cognitive path internet 35 20.6 professions 46 27.0
Job
neighborhood 85 50.0 © student 20 11.8
etc. 8 4.7 housewife 16 9.4
Visiting revisit 64 37.6 etc 20 11.8
experience first visit 106 62.4 Total 170 100.0
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Table 4. Reliability and factor analysis
Importance Performance
Component Factor o Eigenvalues Factor o Eigenvalues
Loadings (% of variance) Loadings (% of variance)
disability facilities .883 786
Factor baby facilities .874 288 3172 817 71 2.447
1 fire protection 765 ' (14.420) 633 ' (11.123)
lounge presence .709 .659
interior atmosphere 763 .616

Fact table clean 755 3079 756 5896
actor . .
kitchen cleanli T4 .84 .64 .81

) itchen ce.an iness 740 848 (13.995) 645 810 (13.613)
clean dishes 737 7132

interior design .659 705

food packing .804 765

Factor Vario'us menu 716 820 2.823 611 756 2.466

3 creative menu .691 (12.833) 796 (11.211)

menu description .655 .606

communication .849 .842

Factor proficiency .838 231 2.815 817 883 3.121

4 menu recognition .805 ' (12.794) 818 ' (14.187)

customer contact .657 .680

Fact freshness 763 2452 7195 5388

actor — . .

5 origin 715 .801 (11.147) 779 .824 (10.854)

safety .676 775

Factor village economic links .810 629 1.558 857 $30 2.001

6 sights near 753 ’ (7.082) .868 ' (9.096)

Total variance 72.270% 69.634%

Kaise-Meyer-Olkin(KMO) .831 783

Bartlett Test .000 .000
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Table 5. Identification of Differences Between Importance and Performance

Importance Performance
Component Mean(A) | Sid. Dev. | Mean(B) | Std. Dev. (A-B) ! P
1 disability facilities 3.353 1.085 2.859 0.656 0.494 5.745 .000
2 baby facilities 3.247 0.960 2.929 0.847 0.318 3.623 .000
3 fire protection 3.724 0.961 3.188 0.586 0.536 7.258 .000
4 lounge presence 3.282 1.004 3.153 0.857 0.129 1.337 183
5 interior atmosphere 4.065 0.672 3.877 0.778 0.188 2.716 .007
6 table clean 4418 0.593 3.929 0.804 0.489 6.702 .000
7 kitchen cleanliness 4.235 0.682 4.047 0.642 0.188 3.099 .002
8 clean dishes 4412 0.640 4.018 0.692 0.394 5.517 .000
9 interior design 4.018 0.701 3.865 0.792 0.153 2.160 .032
10 food packing 3.035 1.181 3.188 0.784 -0.153 -1.666 .097
11 various menu 3.747 0.878 3.318 0.873 0.429 5.258 .000
12 creative menu 3.618 0.943 3.135 0.856 0.483 5.363 .000
13 menu description 3212 0.931 2.929 0.920 0.283 3.074 .002
14 communication 3.988 0.713 3.394 0.824 0.594 6.966 .000
15 proficiency 3.977 0.737 3.441 0.835 0.536 6.198 .000
16 menu recognition 4.000 0.769 3.512 0.823 0.488 5.732 .000
17 customer contact 4.177 0.779 3.200 0.921 0.977 10.776 .000
18 freshness 4.447 0.697 3.753 0.760 0.694 9.668 .000
19 origin 4218 0.859 3.482 0.844 0.736 8.789 .000
20 safety 4.153 0.836 3.635 0.711 0.518 7.511 .000
21 village economic links 3.841 0.795 3.400 0.866 0.441 5.514 .000
22 sights near 3.771 0.955 3.182 0.902 0.589 6.316 .000
Total Mean 3.861 3.429 0.432
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Figure 3. IPA Grid for farm restaurant attributes

Al AT, el Bk HRe B3 Telm v e Zlolth AMARHE FAEE WY, BEEE =
o Aol WESITE heAAAAR Yehdeh  obd shwdt weg Agsiol @ ool olze vE
WA olE B2 HUHOE AUAA U Best 939 FARAND tedth ol AIAY A=,
Table 6. IPA table for farm restaurant
Division QUADRANT | QUADRANT I QUADRANT I QUADRANT [V
(Concentrate Here) (Keep up the Good Work) (Low Priority) (Possible Overkill)
Factor 1 1. disability
(facilities) ; ; 2. baby .
3. fire protection
5. interior atmosphere
Factor 2 6. table clean
(atmosphere/cl - 7. kitchen cleanliness - -
eanliness) 8. clean dishes
9. interior design
10. food packing
Factor 3 11. various menu
(food menu) 12. creative menu
13. menu description
Factor 4 14. communication 15. proficiency
(employee) 17. customer contact 16. menu recognition
Factor 5 12 (f)rrei:i)rrlless
(foodstuff) 20. safety
;z::gﬂg - - 21. village economic links 22. sights near
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