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Comparative Analysis with The COSMOS-standard AISBL and
The Regulation of Korean Organic Cosmetic Standard

Choi, Sung-chul - Sohn, Sang Mok

The purpose of this study is to examine the tendency of certified organic
cosmetics market and the certification standards and regulations they are under,
compare one of the most commonly used COSMOS-standard AISBL with the
Korea Ministry of Food and Drug Safety (MFDS) organic cosmetic standard
regulation. And then examining their differences and any potential issues is to
present suggestions to be made as data for certification standard for natural &
organic cosmetics in Korea regulation. This contents of study will be used as good
research and development to promote the sustainable growth of the natural &
organic cosmetic ingredients which have been grown by organic farmers certified.
Also certified organic ingredients may help to growth the organic industry. I
believe these are actual comparative for application to develop of natural and
organic cosmetics in Korea as well the strengthening of the competitiveness of
organic cosmetics certified in the world.

Key words : organic cosmetic, natural cosmetics, cosmos-standards, certification
standards, organic certification, AISBL
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573 (Sustainability) 7} -2 ©@ojEo] d¥k AL o A E FoprbHA ohedst #3514, At
37 ahe] MstE wrEo7ta vk AAFAS T An] gkl Bt 2382~ (LOHAS, Lifestyles
Of Health And Substantiality)2Fde] 23t3l Ith(Na and Park, 2009).
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COSMOS-standard AISBL¥} ¢-&ue} #7115 374F 71500

Table 1. The status of categories types of organic cosmetics

Categories types Product Q'TY Ratio (%)
Body / Hair 179 32%
Lotion / Cream 143 25%
Toner / Mist / Water 97 17%
Baby products 50 9%
Essence / Serum 42 7%
Oil 35 6%
Sunscreen 28 5%
Total 574 100%
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Table 2. Country status of organic cosmetics in Korea

Country Product Q’TY (%) Brand Q’TY (%)
Germany 206(36%) 17(35%)
France 176(31%) 12(27%)
EU
Italy 2(0.3%) 1(2%)
Sub-total 384(67.3%) 30(64%)
Korea 102(18%) 7(14%)
Australia 29(5%) 3(6%)
USA 24(4%) 4(8%)
New Zealand 24(4%) 3(6%)
Bulgaria 11(1.7%) 1(2%)
Total 574(100%) 48(100%)
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Table 20|41} 7to] 3 717 Q1&FS wre 7|1F o 2= EU A|9¢] BDIH, ECOCERT, COSME-
BIO7} 1571389 64%E *FA|skal o™, v=re] USDA 9%, =59 ACO 3%E w2
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= BIO-GRO 4%Z Z}A8laL Atk F 719 A5 e 7|F EX oA = YAl COSME-BIO/
ECOCERT 79%, BDIH/BIO 7%, OFC/USDA 6%, BIO-GRO/USDA 5%, ACO/ USDA 3% &2
2 YEyth

Table 3. The status of organic cosmetics certified in Korea

* Based on analysis single certification * Based on analysis double certification
Certification criteria Product Q’TY (%) Certification criteria (double) | Product Q’TY (%)
BDIH 179(39%) COSME BIO/ECOCERT 129(79%)
MEFDS 81(20%) BDIH/BIO 11(7%)
ECOCERT 69(15%) OFC/USDA 10(6%)
COSME BIO 18(10%) ACO/USDA 6(3%)
USDA 35(9%) BIO-GRO/USDA 9(5%)
ACO 12(3%) Total 165
BIO-GRO 15(4%)
Total 409
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Sl 2 4T sha gdon, 4 FEY AET AFL we 3 94 BE AT 2v%
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Table 4. Country status of organic cosmetics in Korea - Double certification

Certification criteria Country I:Big;g;gj Ratio (%)

ECOCERT France 198 28%
BDIH Germany 190 26%
COSME BIO France 147 20%
MEFDS Korea 81 11%
USDA USA 60 8%

ACO Australia 18 3%
BIO-GRO New Zealand 24 3%
Total 718 100%
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Table 5 Foreign certification status for organic cosmetics produced in Korea

Certification Criteria Product Q’TY(%)
ECOCERT 19(58%)
ECOCERT/COSME-BIO 6(18%)
ACO/USDA 8(24%)
Total 33(100%)
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Table 6. Comparison of certification standard for organic ingredient contents

. ECOCERT USDA JAS COSMOS MFDS
Division COSME-BIO [USA] [Japan] [EU] [Korea]
[France] P
Certification At least 95% At least 95%
. At least 95% At least 95% .
standard for organic and . . . . organic and
. o organic minus | organic minus . At least 10%
organic natural origin. natural origin. .
) . water and water and organic of total
ingredients At least 10% . . At least 20%
. . minerals minerals .
portion organic of total. organic of total.
. Linkage of
Certificate logo ECOCERT USDA JAS X
COSMOS
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Table 7. Comparison of organic product and cosmetic certification system by countries

Countr Legal Application Competent | Accreditation | Certification | Certification
Y foundation range authority authority body logo
State
Fresh &
OFPA . government
USA NOP processing & USDA USDA-AMS N UDSA
cosmetic .
Private CB
Fresh & EN 45011 )
ECC . European Different
EU processing & . - * .
No0.2092/91 ) parliament . from bodies
cosmetic Private CB
Food and
Fresh & agricultural
Japan JAS processing MAFF materials Private CB JAS
product inspection
center
National
regulations of Fresh & .
. . . Department . Different
Australia organic and processing & . AQIS Private CB .
. . ; of agriculture from bodies
bio-dynamic cosmetic
products
Organic processed| Fresh & .
) NAQS, Different
food management| processing MAFRA NAQS .
Private CB | from Grade
South systems product
Korea Regulation of
Korean organic Cosmetic MFDS X X X
cosmetic standard
V. COSMOS-standard AISBL®} 8t=2| #7|s &&E 7I&E0 &8 73

1. COSMOS-standard AISBL

COSMOS-standard AISBL](*7]of|o]] 555 =4 vldg] ¥3]) AH A0 BDIH, COSMEBIO
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Table 8. Basic operation comparison

Division Competent authority Preference certificate authority | Publication time
Regulation of Korean
organic cosmetic MFDS Government agency 2014. 12. 24
standard
Cosmos-standard Cosmos-standard [Ecocert, Cosmebio, BDIH, 2011 1. 31
V2.0 AISBL ICEA, The soil association] o
go] ol g o] WYL 9J3le] B =RINE “F71% SFEY 71F0] B F9L #
71% 3}73F 7]%(Regulation of Korean Organic Cosmetic Standard : KOCS)o| 4] KOCSZ ¢}
% 8kal COSMOS-Standard AISBL-> COSMOSE 2F3&Hth. COSMOSS] W85 &A= H
WEHE HEsto] “frlE FFEY Ve #F A7 WES vl

2. COSMOS¢ #gvzt 7l sHE 7159 vl

ZN1RAE AU “fr1F SFEY TIFE] B A0l JIFVIEC] ok, o $-g
Uit Me A - fF71% sFF] ot Jéﬂ% 2 Q1F7]E tlEo] AFAI =l E
71 5Y 7Hre] AAE] o] Foj XA ek Aol A COSMOS {1Z57]1F 3] Hlao|A =
we REA Ao|Ho] EAsta ek COSMOS-J Wee VFoz sto] FAHoE 2}

= FEED BAAEC sl B3 2Ak

o]

T

1) =2, 7Y % 9

W9 B REolA cosMost A Ausl BANLE 2 4715 A=) 47
¥ SgFo i PR PR Yot “R7)F AFEY N NAE 4715 HFE
Azt AF BAL AF/FS BEVl) PPN thi 7o) $EF o] Y
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Table 9. Difference with COSMOS and KOCS for rules of organic materials calculation

Division COSMOS KOCS

* Wood, break, seeds, nuts and . .
* At least dried organic plants 5%

roots 1 : 2.5
To calculate the equivalent . is calculated 100% organic
. . * Leaves, flowers and aerial parts 1 . -
fresh weight of dried 45 materials after processing.
herbs in the calculation of ) * Under 5% dried organic plants is
. * Water fruits 1 : 8
organic content of extracts. calculated for actual dry plants.

* Ether to use the actual dry to

. . * Fresh organic plants 1:2.5
fresh ratio for the material

Mixtures of organic and
non-organic primary raw Not allowed Calculated organic materials

materials

el w2z Yuo s v|Fo 7 e
Aol 7|Ro|th wela] ATl HlE AN mjS EQs BHRog ZA7t WiHoT RE

1) o5 B A HQA AYRZ Q3 T2 5 HEAHL A5 $8] 19733 39 3 AAH
oAl Z2E 0] 19753 HE YaET oo wet CITESE 948 Fokolgtux 3ith $evates
199313 790l 7}d3tATh
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Table 10. Comparison of composition for organic cosmetic ingredient of total

Division COSMOS KOCS

. * Possible to use of
* At least 95% of the physically processed

agro-ingredients must be organically produced.

Certification * At least 20% of the total products must be organic.

chemical ingredients at
less then 5% which are
allowed materials at
KOCS.

* At least 10% of the

total products must be

Standard for * For rinse-off products, non-emulsified aqueous
Organic Cosmetic| products, and products with at least 80% minerals or
ingredients of mineral original, at least 10% of the

total products must be organic.

organic.
* No requirement to use a minimum level of organic
) . ingredients.
Certification . .
* Must be labeled with the signature “COSMOS
Standard for X

NATURAL” in conjunction with the seal of the
COSMIS-Standard AISBL member organization as
detailed in the labelling guide.

Natural Cosmetic.
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Table 11. Comparison of labelling and advertising for organic & natural cosmetic

Division COSMOS KOCS

* “COSMOS ORGANIC” in conjunction with the seal of
the COSMOS-standard AISBL.

* Must indicate on the label “x% organic of total”

* Must indicate organic ingredients and organic low
materials in the INCI list.

* Indicate the percentage of organic origin ingredients To indicate the organic
“x% organic of total minus water and minerals” cosmetic on product must

Labelling & . L .
* The product must not be called “organic” unless it is at | be provided to documents

advertising .
least 95% organic, measured of as a percent of the total | to demonstrate
product. compliance with KOCS.
*“COSMOS NATURAL” in conjunction with the seal of
the COSMOS-standard AISBL.
* The certificated natural cosmetic must not be claimed
relation to orgaic, either ingredients or percentage, on the
front of the packaging.
V. 2oF o A=
T fFEHE JdF5S Fiete A7l sHE AEY FF FAHS Ad - /7E 5
FE) AFAE  AFNNF 5 2A, TALOE 1Y e AFS AFNeW 9
= AZS7HEY 5YH AF 71+ COSMOS-standard AISBLY} =W} “f-7]%5 sH-479] 7]
Fol B Y WAE vlmdte] AN AAFOEA St F7)F HYE o
71 AR A5E AFshed £ A7 HAo] qlth



COSMOS-standard AISBL¥} $-8]ue} “f-7]5 3gE 2] 7|Fd &3k 4379 H

16

™
o

o

=

bl viehd Aol H g 71Z 0

3

&

37}

rot.
3% 9

k)
pil

L

R

g olgjsl o] AN
3} gEe] FtolA

ek
AR SR A e

704

!
[e)

i

=
=1]
Py

=i
71 AA ol AlFetth JISAES &Y 87 o

A
Eol dS7IE A7t gle AR ol 71

=
=
()

fLE

1

o

SE
=3

pul

& 74el

Al A e Azt A E
A BN SRR
T

o] 71 &
71§ 3t
4E AujFH 3}

[e]
A

=4, FHuete f71F s

=
-
=

o

9]

)
5

G
o

s

o

A]

Aok
=1
=
e

& 7]

=

3}
71 10% %%

o -2yl

i

°

7% HE AL

2 7)ol
2 AzgAe A3l

==
T

bl gl 71l

5|

H2A 20% ©]4,

R

-

& Tl 4

zol 7

w2 7

T

SHAl e FEOE AAH Utk HAALE
Clis g

8

=

AR, F71%F A8 FF 71Ee] IA7IER 5T FEololok
i

Z AAlF whdE, COSMOS-standard ol A

ah

s dA

o “§7)% 8

)
o
_0'4

A7}t

AR

ol

Nlo
)

ol
i
i
)

7% Feldel =

No

o]

o)
&R

S

e Aol

.

s B

T

_:E_:_ %”

59 TAHCE T&

A
T %

kel

q

Gz
fhs

b

#71%

& %

Al 7]

e
It

1

o
pul

a0
1o,

©

=

2=
e

Al A =7}

-
it

Aol =W #71E



12.
13.

14.

15.

17

Y
ok
M
1

COSMOS-standard AISBL¥} ¢-&ue} #7115 374F 71500

[Submitted, January. 30, 2015 ; Revised, March. 7, 2015 ; Accepted, March. 20, 2015]

Reference

. Kim, M. H. 2011. (The) effect of the advertising types of organic cosmetics and the

moderating influence of subjective health consciousness and product involvement. Hongik

University, Master’s thesis. pp. 10-12.

. Kwon, C. Y. 2010. The study of the recognition and preference for organic cosmetics.

Sookmyung Women’s University, Master’s thesis. pp. 31-33, p. 113, p. 118.

. Jang, S. N. 2011. Female college students’s perceptions on the use of cosmetics; and the

changes in the number of colonies of microorganisms depending on the storage temperature
and the formulation of general cosmetics and organic cosmetics. Seokyeong University,

Master’s thesis. p. 7.

. Lee, B. M. and Kwon, S. B. 2013. The Guideline of Cosmetics’ Labels and Advertisements

and Regulations for Verification in Korea. Konkuk university, medical specialty preference,

Skin Science laboratory. pp. 14-15.

. Lee, Y. J. 2009. (A) study of the effect of package design’s central and peripheral cues on

consumers’ purchase behavior : focusing on the package design for organic cosmetics.

Hongik University, Master’s thesis. pp. 67-68, pp. 73-78, p. 121.

. Song, Y. J. and An, H. S. 2012. Comparative analysis purchasing behavior of well-being

cosmetics &food according to the consumer’s behavior type. Sungshin Women’s University.

Graduate School of Cultural Industry. p. 143.

. Jang, Y. S. 2008. Agriculture revival movement. pp. 237-239, pp. 257-259.
. Cho, Y. K. 2012. Natural Cosmetic clinic, RH korea. pp. 21-24.
. Korea Customs Service. Cosmetics trade to generate aggregate statistics data. 2010.

. Korea Cosmetic Industry Association, South Korea Health Industry Development Institute.

2013.

Ministry of Food and Drug Safety. press releases. 2010.

University of Incheon Maritime ris Agency. Response Strategies of cosmetics, international
standard. pp. 35-41.

Korea Health Industry Development Institute, 2011. The cosmetics industry analysis report.

p.- 7.
Korea Consumer Agency, 2012. cosmetics and consumer trends in consumer policy.



18

16.
17.

18.

19.
20.
21.
22.
23.
24.
25.
26.
217.
28.

443 45

Cosmetic Act Enforcement Regulations, cosmetics. 2012.

Cosmetic Industry Association and national and international regulatory changes. 2012.
Response Strategies of the Enforcement Regulations. pp. 73-107

Beauty Industry Development Institute. 2012. Cosmetics science Jeju University Research
Center. 2012.

http://www.cosmos-standard.org

Natural Personal Care Consumers, Datamonitor, 2007.

http://www.ifoam.org

http://www.ioas.org

http://www.thedailycosmetic.com

http://www.soilassociation.org

http://www.ecocert.com

http://www.bdih.de

http://www.cosmebio.org/

http://www.icea.info/en/



