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The Effect of Brand Experience on Use Intention of Continuous Brand App
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Abstract

As recently increased penetration of smart phones, branded applications(the brand app) via
mobile are growing rapidly. Since these brand apps are being used as means of corporate
marketing and sales, many consumers have been using them. However, there are few studies
about brand apps. And it is also necessary to study about continuous use of brand apps because
they are easy and free to download and remove. In this study, we analyzed how a variety of
brand experience have impact on the brand apps’ continuous use. As a result of this study,
sensory, affective, behavioral, and intellectual experience as a brand experience affected brand
commitment positively, and then the brand commitment had a positive impact on the degree of
brand loyalty and continuous use intention. Eventually the more brand loyalty, the more
continuous use intention of brand apps. That is, consumers’ experience about a variety of brand
apps makes customers’ brand commitment and loyalty increase and keep customers using the
brand apps consistently. Therefore, if companies let the customers have various experience
through brand apps, they will have good marketing performance.
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