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Abstract

Purpose — “Showrooming” refers to the phenomenon where a
shopper visits a store to see and compare products but makes
the purchase online at a lower price. Surveys on showrooming
activities at home and abroad indicate that a significant number
of consumers pursue showrooming activities. The advent of
“showroomers,” who engage in buying activities, hovering both
on and offline, while selectively choosing sales channels to suit
their needs, is powerful enough to erode the borders between
channels and bring about seismic changes in the distribution
industry. However, surprisingly, there has been no in-depth dis-
cussion on showrooming. This study seeks to theoretically inves-
tigate what impact personal characteristics have on showrooming
preferences and attitudes in a multi-channel environment.
Specifically, assumptions have been made that price perception,
perceived performance risk, and trust in online shopping not on-
ly have a direct impact on showrooming attitudes but also in-
directly affect it through the means of contact motivation.

Research design, data, and methodology — To test the hy-
potheses, this study conducted a survey of male and female
shoppers, ages 20 through 40s, who live in metropolitan areas,
and have actively showroomed fashion items in the last six
months. A clothing item usually purchased after a careful deci-
sion-making process was chosen as the target product of the
study. The survey was conducted between October and
November 2014, using a professional survey service provider. A
total of 200 surveys were collected, of which 198 were used for
analysis. Conceptual model Structural Equation Modeling (SEM)
and Amos 18.0 were employed for data analysis and model
verification. In addition, following the confirmatory factor analysis
and measurement model analysis, the theoretical model that cor-
responds to the research model was analyzed.
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Results — Analysis results show that price perception, per-
ceived performance risk, and trust in online shopping have a
statistically significant and positive (+) impact on showrooming
attitudes. In addition, in terms of the indirect influence of price
perception and perceived performance risk on showrooming atti-
tudes through means of contact motivation, price perception had
a statistically significant and positive impact on means of con-
tact motivation, whereas perceived performance risk did not
have a statistically significant impact on it, with the relevant hy-
pothesis rejected.

Conclusions — These analysis results imply that the ultimate
goal of consumers is to maximize their shopping benefits by se-
lectively and strategically taking advantage of different channels
in a complementary manner. This study presents many im-
plications for distributors to encourage a deep understanding of
showrooming consumers who have complicated consumption be-
haviors and to build channel integration strategies. This study
has limitations in theoretical and practical implications. Therefore,
subsequent studies need to focus on verifying that showrooming
activities are based on reasonable and planned decisions by ap-
plying the theory of reasoned or planned behavior. In addition,
the scope of the study should expand to include web show-
rooming, where consumers conduct product research online and
purchase offline.
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(multi-chanel retailing)0] =& 81 QUCHKumar & Venkatesan,
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A dF0 MHIAE Tojsts oEEESES 7H2lZICHZhang,
Farris, Irvin, Kushwaha, Steenburgh, & Weitz, 2010).
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RrL
o

=
ol Mg =2 Qo] AR EA OlSsHH ME & A= 2T 2F
= S0 TCh HEME SEM 2HAS2 22HRI0A B
ot = IEtRloA oh7|= ot B2 2ZERRIoM
2E Mot 7tA0| Mot 2ateloA TS| S, & O
== M2 2220\l IEERIES 0|85HX|TH %
Y Fof= 22t MEoM St LH[FEE EOlt) oleh Z

20
il
jo 2

M BN 2HAES2 O S-O[LE 2T =H0 et

o

MetMoz =23l0f(Wind & Mahajan, 2002), 4T HI}

£ Srjsfstaxt i
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oM dt= AH ™WElE 7t2|ZICHVerhoef, Kannan, & Inman,
2015; Sevitt & Samuel 2013).
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At 22 WSS ot AR LIEHRCE © MA 28 680
FHo| AH|XIE HHC R of ATHS ZAMAL0| IEH 224214
Y ZExtel Hek50%)0| £FY oSS o Mo| UCtn &
EIRHCHIBM, 2013). ZLHOAME AH|XL ] B $HE2(23%) 22
A ATO0| U= Ao = ZTAEICHKorea Chamber of Commerce &
Industry, 2012a). O|XEH 2L ZI0IS XtFEA dLIEH X9
LI=0f St= XES Mo E FAMESIH FOfASS St=
£ Y2 ME ¢ GAE FHER|D {FSEAQ X2 H
FYA|Z|7|0f SEStCt.
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Lo U ZHE MEY 7I=0 HoSUtts e 12sE
el AH|IEO| ois =HtE Aoz OYECh Ol HEIME
20| il A7F EME WSUES FH=ist=H 2&8A ot
L2t ZHEHel R0 it Ak QA= Oolglet XAS 4 28
7t UASE AlALRIL.

2 dfoMEeE aRY ME5S 2ERIOFAN HES olst
= ofg zZ2tel iig0M= dES FOiskR| 1 7HH0] ME
oF 2ol go FOHE 2AESE WIS2Z Folotu, 4R
H=ef 0|80 s DK== 22Z UL 7Y WF9| 2
AMZE IPdE O|EXo=2 o2} oitf. 2 Aol 542
HEXE 2t StolM WKLl S92 7HF2lM Y, X|ZE
aeld, AT M7t 22 EHE0) Cieh HFHQ AR
ot oL2t Y HEEFE S HEHQ AE 2 HEE

I
SN £RY AZ9 MZEFE WM dF SdS EoiUi=
olCt
ALE.

r

2. MEHT &

OIS ZO0F0M Ef=Ql WSALO|S] HAE st O|E2H
£9 of2[x WSO|Z(theory of reasoned action: Fishbein &
Ajzen, 1975)0f M2, AIRIESE2 QMATE WE If 7|2Ee=2
g2[&o|n 0|8 7Hs3t BEE HAXCE A83IH AN ds2
glixto| o|X|of w2t EXME=Ctn 7PHsiCHMadden, Ellen, &
Ajzen, 1992). O|€ £0{, Wind and Mahajan(2002)2 QIE 4lut
emelol jEE E5 0|83t AH|AHE 610|222 AH|X}
(hybrid consumer)2t1 X|ASIHA, O|E2 7t4, H2|M, d2|0
Z|[Mof MEHO)| CHoF L|=7} =Cha SIRICE Of S0 HE[RE4
Hoj| 2roh Ch=ol AHT0|M = HEXHE 4TI BH2(Xo|n A=A
Ol H=o EBf %X o| Hzf(best deal)S ERdH= HEk0| UCID
BELn QICKChatterjee 2010; Verhoef, Neslin, & Vroomen,
2007). O|2{3t HTLANES QIAIQI0AM HEE EMstn 2at
RIo2 MES Tetstol HAZZS Aolof St &2 ASO
4% 2E9 JUHE Rl A ZES 2ot es A4S
ge|Hel AHlEez motE 4= UAIS AARSIL

olo & A+es 4R AMZ HE FHO|Lt &els S H|
= SO oist ZAlS ZoHM JtsTt B MEs JtHc=z S|
StAARSHE AH|XF HS2Z Ofofiotd, 4R EfEo| s O
K= 70QAXRIe| EdHsgE 71A0AY, X|ZE date™, QlEU
4E M|, N §EEPE MFYSIRACE & A7t Ol HEE
Mg Ol HEME 0|89 FE &7|7t 7t4uts1 EE0HE
0|2t= ZH(Korea Chamber of Commerce & Industry, 2012b), X{
2 MEHo| HSQQIoZ H|Z(cost), T2Z|M(convenience), A|7t
(time), /(isk) RO SO| H7|Em UCHs F(Singh, 2014;
Huang & Oppewal, 2006), 12|10 2291 ATAH, JtAF=9|
ATIEK], AZH0|8 7tsd, ME0 CHet QX[E fIRo| FEEAM
2 220122 o 0|20 FOiKE MEH0 FEeS F= HEE X
M| Q7| UEO0|CHKim, Park, & Park, 2007).

THEcZE WX, AHUWOM HF SO0y Al EIHSHAH X2
(Forsythe and Shi 2003)T|11 Q= M1t (performance risk)0j|
FISIQICE ot Fofst HMELQ MH[ATF 7|CHo| LXSHK|
US40 Cist E22t2ZH(Simpson & Lakner, 1993)2 2 HO|g|
=0, 2 g7= HE, MUl 220 oigt #E S20| Miotkl=
22t ATstAOM FORRLS] X|2tE Jte2 4T B
ddA7l= 5% eIz JPFSHRICE

42 =0 FE2 O/E = U= £ SiLto| AFQee=s
74+240| Al (price consciousness)S 12{3}RICE MM O|fE AF
Y AHXZE XY HEo HAZZS A5t 7H40| MEHe =2
Bl KoM TOHE HESHCH= FMOA FHHO| Cht Tojxte)
B +FS &2 WSO FEEMD [of Y Heio] ZHX
ol Fetg O|X[= a2 7tsd0| 52 A2E HCHE|OX|7] of
=O|Ct.

42 B0 FeS O/Xl= M BMf Qolezs ~thd F¥EE
TE MESALL Ol & AT EMIfl IMAES 42 X|
ZI2|H0| MM oZ 52 AMEOF(Kushwaha & Shankar, 2013)
£OZ 210 MYEALL A E0XfSE Y FEERLE =
2 JtsM0| 22 ARE ojdT = 7| WEo|Ct

OX|gte = 22fQl4d M2|E MESIQCE Ol 4FY AH[X}
7b 2ERel XdS FEEM HE20 0|85, £F Fij= 2
2iIofA SHCH= FOM 2ERlATo) Chet M2l Jdi Hat=
AR UEHEO| AL Z3lo] 2FH FEE OX|l= B Tts
do| 22 Ho=E WEHZ|RA7| I{Z20|C}
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2.1. X|Z|&(Perceived Risk)

X2t & (perceived risk) 7H'E2 Bauer(1960)0f 2|8l === 0Of
AE 2otof == ol2f 1960~70 L ZX SHHE 15 S
o8 Z=ZFoz QMR N(Stone & Gronhaung, 1993), *E5L
oz 7|Y &1 sted 20N g2l S&Z0X|n UACt
(Mitchell, Davies, Moutinho, & Vassos, 1999). 10 Atsto|A] X|
Zt e EF AHolM FOIREZE =7l &0l ofet =2t
(Murray 1991), 7|CHi&Ao0f CH$t AH|XtO| F£A TH-h(Mitchell et
al., 1999; Stone & Gronhaug, 1993)2 7 O|=ICt

7| EATF0IM FOfR0IA AHIXPE X[ 25 fde R e
Qdoz A2L| 1 Lt CHEZXSZE Jacoby and Kaplan(1972)&=
S 0 Al X2l /"ol S MEA f¥(financial risk),
At 2&(performance risk), AMHZX 2&(physical risk), A2|H
2|8 (psychological Risk), AlZ|™ L|(social risk)2| 5742 E&3}
ALt =3k, Stone and  Gronhaug(1993)= Jacoby and
Kaplan(1972)0| At &0 A|7ZHA 2|2 (time-related risk)2 =
715t FAEQN FOXE X2t ”S TSHAL SHRALCE O] =0 =
XZ9ge 2 =2 MEIL|JAXT dEtdoz 7|55 Y,
NN S, FHE U, AN S, MalF ¥, AT ¢
s 592 ALK QUCHGreenleaf & Lehmann, 1995;
Tsiros & Heilman, 2005).

Mot Hiet 20| X[ZrRIH2 Fof oAMEHE ubgoflN et
T e =4 e S0 Ofg AH|Rte| FA X2t HEE
Holz|sh|, YENoR QY =A QAY I AH[XE FOIE
XS = st X|ZE EE Hizside d¢S Holt
(Bauer, 1960). O £0] TOiX= X|ZE Il ZATHE 2l
XlofA Xlsot EHEE MEISICEALE X BEQl MEZ LY2|7|
Mo MIHQl HHEEME S =105t7|= 5, 1P ZRo|Lt
EfQlo| AHoj o|Estol F+OiE ZFsta & ZAo|Ch

2 dFoMe 48 Bt W FO0f Al AH[XZL X2 =
o2 7tX| X4 7 S0ME 53|, AHXe &5 A
B0l 52 ACE Witz HY0| F=SSIRALCE Mt
BYE C= MEGD7E XpAe| 7|0t COHE F<20| Wikl=
4(Horton, 1976), TLONSH H|Zat MH[AZE Z|CHO| LX|SHK| Bf
7tsd0f| CHst 22+ (Simpson & Lakner, 1993)2 2 {O|=IC}.

HutE2 £9| QHUOM AFE FOf Al HIHSEH X[ZEl&=
Zo 2 YSX|11 ULt Forsythe and Shi(2003)0f 2 QIE{ull
O|BXIE2 QIHuAdo Y=ol d22 O|E = Us 18719
HAA e S0 EH TEO| {HBOERH EdE|= K|
M0t 2ol 7hE DIZSHA HHEeitte AMY S ERICt oot
23510 Liang and Huang(1998)2 AH|AIE2 22iP1cz2 HEE
EASEX|TF LORCEAOA Of2] ZHX| 224 20| 2221 FLof
£ 3lhfste 22 20|14 El=4l, Ol =222l Fofe 42
=gt MEO0| AHMO| Z|CHHE At CrEX| (27t St ME 2
S M(product uncertainty)dt APPSO A RpAlIZo] HEo = g
Mel= el 22l (process uncertainty)0f] 7|QI5H 740|211 X|
HSHRICE

O|EA 22te &£E=EoIM S, MH|A SHof| Cyst
0| @mzIolof His MTtEICts HE Zoret o &ntke
oF FOfAH X122 &5 BEE dste 52 FEall
‘do| =0t 59|, & Aol MMl oFME2 B2
BAZ 7] o2 Z™Xo[7| 2o BERE ME2 T0of
b Ojet Hlws MuteldE O =2 X4 7ts4o| ALt o2

HE 2olg 8o S 20 Fof AYE W22 g2
A Zdo=2 OMECE [MEtM Hufde oFHEe &FY
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HYES FRY + Y= 8 HLE 25D 5 ULk

ATts XZE date=a fE0 &FY =0 g2 0|
SiLte| A™eoloz 71z9|AlMd(price conscious-
ness)2 11Z{SIRICt 7tAQAldE R Jt4oz X5k A0
ZHO| HF0N 2 7H4E XS] #2de AH[XRQ| QX
B2 ®H2 742 K& sl 7tA0| TEste Hk(exclusive
focus)2 7H9|=ICHLichtenstein, Ridgway, & Netemeyer, 1993).

2 T2t Jt4oAld g MED Olfe AFY AH|XZE KiE
HPo| HAHEZS AFSIHMIX| 7t40| MBSt 222l Ko
M FOHE etdsiths FolM A&FY AH[X= E3] 7HH0 2z
g Ao R O&E(RA7| WFO|Ct ofof 2 e ZhAelAlMdo| &
S AHXRo| FHREMAM 2OjAY THA 0N FEE 0X= 23
Mol @0l Zioz 7PH3sULCt.

UHHo 2 JHA0| CHot oA M AH|XF 70l et ChE
A LIEFHCE OlE &, 714 oAl AH|X Y5 H|EOiH| o
tE Z[oiztst?| Sl Tttt o I JtHoE HES S5t
Z10| 2AlS T7HX|(Lichtenstein, Bloch, & Black, 1988), 74|
O|EXO0|7| W20 7t Kjojof pIHs BHES HO|A| &I

S JHAo| st aH|Xe| HHE W MY MEio= FyS
OizIcE £3|, 7t40| RiZst AHXIY4+E ool 2212
He2 MEg =E2 =O0HX|7A| =Ch O]9t &Gt Jarvenpaa
and Todd(1997)2 =22tQ! xi'2 O|8X= 7t4, 8%, O &9
7HXR01E S0M 7HEE 7t 2%t QISR NHIICHD SR
1, Verhoef et al.(2007)2 £ X{Eof CHSt AH|XIQ| 74z Q01Al
O] A'g MEH0| FokZ O|XICtD QL OlFto= 22l =
2tel xje MEdo] FEkQQl S Kim et al.(2007)2] AHTO|ME=
71AE Foe &WIHK|L AIZt0|8 Tts/do| FOfEHA oA &
o Qe Hgtd FYSIRICL oA 22t2 =HE0M 7HEe
olo| FOf MEio] ZQ%t ZF QOS2 J|ssle= 0|f= 2212
XHdo| ZtAH|urt golst, m2Rl xHEoj| Hls| ACiXo=
=2 7140 Y3 MES LY = AY| HE0|Ck

XISNX|el =2l& HEME LT W0 HENELH, 4F2Y
AHXHE dE 2olg B3 MEMu e B0 A0 B2
JMHC 2 FOista = AHXIE 7PEE = UCE O[3t 782 &
F4 AHXH= ME0|S0|2te HAHEE S Aot o ¥2 7t
A1 o 7KK e 4ES YHstaxt JH4EME o Bo| S,
Tof ZE Al 7H40| Cigt SR 7t CHE ARE0| B8] MTHHS
E 22 F US2 205t A2 7HZ49Aldo| &7 H#EFO|
FHEEADE JOf Y MEO| SQ%F EEE 0K 20 Y 7tsH
0] =22 AlAFetCE

mo=

2.3. B=871(Need for Touch)

2H|Xte] MZ0l| tHet HHS+H(need for touch)= MEN %
SoRN ZZAYEES YU LS WIo| Uit SIS X
SICHPeck & Childers, 2003a, b). OrH| & 20f0|A ME=E79| Cff
BY ARl Peck(2010)0f 2P AHIXZF HZFO| HESt=
Ol =EHN S7|(instrumental motive)?t A7| SXAN F7|
(autotelic motive)25E H|REICtD 3HCL £EHN Z7|0f o3t &
HIAS| §5E7= HE SZO| st Botet Mol =iy M1
£ i MEol Z&Fsts FoiRel WY S7|§ "elth olet
e X7 28X Z7|(autotelic motive)df| 2|t AH|XIO| HEE
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7= BF O MHE E7(7{4 gEsh| st MEB0 BESH= W
Mo =718 2t2|71Ck

oHH, |0 Chot AH|XL BHS7(| dres ME0 w2t ot
EA LEfHCE oE S0 EFEEZL MEBEIt0| 0Kl gt
M= a0tol 2t2440f| Lt MaCabe and Nowlis(2003)2| &10f| Ct}
B AH|Xe| EST|e AlASAIY MEECH 22 SAY M2
oM & O ZstAH 2= H2 SAIE MS0l thet o= 2
2ol @It XHo| O Mzkls doS B0t SHRICH

MEo Cist ¥EETo| Z& 7400 MM XHo|E =Pl
Ch &, Jfoldaof m2t HES EAL EE WRIE M=z
L St OEX] Y|z 47| Uf20f(Peck & Childers, 2003a, b),
SYst HEZ0| CHSHME 7H7Hele] BE &7|9] d=+= CHE
L}EFLEA| ZICH O|QF 2480 Peck and Childers(2003a)= &=
2=t ®ME Goto| 0jXl= ggko] ot Ao HES Sl A
E2 Yitots AE M=o AHIRIER ME0 EEE 5+ g2
4%, QX Y2 AH[X0| HsH AEHAE 2| 1 XHIO|
L2l "otol| XtAZE2 ZolstA ElCt SHRICE CRA| Tof HHF
S7|7F 4ot AH|XY=F HZPE| QESY| WEo| NBSEIt
L} 70§ Al ®B0| YHSk= A0l 27tssiE 42 dEHLEL
Moz HEHANQ ¥ 2 = A2 20shHe AeE,
MEHE 8771 =2 AHIXEE2 ME0 st F 7|27F =0
A 42 HME20 il o =2 EItE SHATH O%X| g2 Z2R0
O %2 g7t U2(A Eok
SHH, Holbrook and Hirschman(1982)= =2tH FH=EZ2 S3jA
£l MEO {SdE £LHA HH(instrumental information)2t
7] 28X 7 H(autotelic information)2 TLESISICE £=Et& HE
PALCHAMO CHSE AHAlel ARt =4l s +=8Ele 714,
St 22 EHE 905N, XP7| 2HE HH= &2 Sl

=]

o 2t |

rr

Da L
n

ok el rir
An o

Sste RO fEs &S o d4Hd &30 28=e
HHE USHCHPeck & Childers, 2003a). [2tA], Xt7| SN &
7|74 det 28X = A7 S4H g, d2|1 EY PES
717h 2%t AHRRHE $EY FE2o| +Xn 280 § B2 2y
= 20|11 O B2 =32 37 7t590| 8 A= Of¢Er;
oo = A= 2B FOIASO| M 0|52 HAHRES ¢
oA HFT FHHE 7tH0| MES 2e24Ql0|A 2tdet Ch=

O =
oM A7 S45 37|20 g4 7HKE Fotks dS0[2t7| 2ot
= Y 280 SHE F= HEH 7HKIE TAdle aHAFS2

2 8, 353719 /Y & Uy ES70 oHEsto] &
HEDX oo £9), 2 g7el iyl midEel 3 XY
of dUHez =2 ¢E22 UFHY| ME0|(Kushwaha &
Shankar, 2013) 70 Q| A|2p EOfRIO| FH A7t CiE o
B2 TOIY Mot Hlus) ez o I28X7| Bz =2
2 21 BNEAL A = 5+ Bl 2210 &8 2SEo|M AL
g2 sy FEEAE SFAPIAN 8¥E BFE 7Hsd0l
£ AR Y&t Ol +HH FHEET7 220N e
=S ob 2ilE ZIRBHE £2Y 2HXO|
2 + U= T8 WY 7Hsdol shh= A 2ofeitt

o
RE 2H dels 3 ZNE 2HoH o5 =+ 87l W2

s Auvt S=HsiChe QOjoM RS S=utst
Z=EICHBauer, 1960).

AH|RRS| @R X242 HEEA S FOHCHAO|A AHIXES| XY
g MEHO| FEE FTLL 53], 2 422 2nfstde g o
A2RAES2 22t F0jo| £-EEQ Ef=E BY Jts-d0| ALt
Z, 22telado| CHdst g o aHXe| ME ME 8FE
A B2 SIAAAFJACHIE SHX|EL £ ol MES =olg
713|7} H|stE|7| W&20f(Spence, Engel, & Blackwell, 1970), A=
TOf Al FOIRES ™S O =2 X|&ots 42 EQICKTan,
1999; Donthu & Garcia, 1999; Keeney, 1999). LIOt7} O|2{st 2
gtelof st =2 X4 2212 FE |nfstA PtEn Z
HEez 2uzlol MER 0|5 HEE QRlIeR AESHA E
Z40|CHLiang & Hung, 1998).

Ol 4R FOAS WojM EH, &£FY AHX= 2zt
QoM HE =S Sl X|Z4E duEel =F2 R4t 5t
= LZ=o| ARKIE TE 2olof Cfst 8471 4 Aoz FFE
C. E3l HAZRE Aol XEHO|SS St= AH[XHO|7| THE
of ATIPHOAMQ PHEECHE 4T Znto)| Cfsh MEtN LIS
Z8A & AHOE TEHEICEH

JdgLt, shHo2 omaAel MM KES SRS &0l = ¢
UM FOiRCHE AMM2 AHeiH|8F TN 28 FIHEQL A
Zto|L} HH| 82 A=slorstEE AH|Xte| FOf HE[HS Kol
St= 2000 & 4= ok MEo| AW AW it SH=I =
2 AH|XHLE SRS FO0f Z2M A0 Cisf 2HE S == AH|

CECER

rr

2 ttol f

AE2 A =HE FIIR FXSH0] KES 0|85 of| B
Ch= o2 &0l £ HES HZ £8% + U= 2=t ojgof
M Fof BelE SZEStE Aol

SHR|2E, o|RefEar 20| FOf ol Aleint HOfO FH e
7t gHiqez Sact NFe| ZRetH d=s doE S XA
= fleds BEAZIRA ol §7E B2 7ts80] =Lt Olet
BEHSI0] Kim et al.(2007)2 HZ0f Chet 2H|Xo| QIX|E 20|
FEEM T o= S OIXIX| RX|Z 2200 SEE A
o e 2X|E 2ol =2 AT Fli= dES ot FA
Toie = s ezl oigE d=Y =E0| st ZaE A
AlSERACY.

QO5IAHH, 2R AH|IXS2 HEolse| SHEN HARE
2 dotEM d2 =elah 7HA0lets 2ol I ERI0] JHA|
= M2 ARol YHE UHHOR FAHIEHSI0 dsEpANoR
g8t As Sl 28 2UE SHieStuAL & AO|Lk o[
ChEah 20| <7td 1>2 285t

<M 1> X|ZE HI9ES a2 B0 Mo Y2 ol
xIct
Ac

3.1.2. ZFAQAI T} A 20 EfE ZHo| ZHA|

7132 AHXIA MES 2S5 6l ldsiofst= £E8A
Ol 9/ (Sweeney & Soutar, 2001)Q! BtH ZXIS AH|X7F &S
gt & gHo2 FFAQ @AO0|CH O2|a, YHEEQl AH|XI2tH
P E|Aso| Sldoz #|Ofe| BItE ZRdt=H S
FOxt g AOo|EE st of F2 JHHoR MES Foists A
of A ZECh W20, F2 742l X220 5828 F= 7t4
O|AIF QI AH[Xt= SYTH HEBO0|2te 7t $+=8oX|7I HTiEH2
2 YCHLichtenstein et al., 1993). O|= 7tAQ|AIMOl AH|XIY 4=
g 7t4 Xolof] TIESHA BtEE Jhsdo| =20, JtAo| CHst
HSEEE O QAEEE ZEA= 2010 7Mool =2 F

r
% rot



Min-Sun Yeom / Journal of Distribution Science 13-9 (2015) 81-93 85

oles olo|gt 4= QICt
MOo=2 — = T M .

7122 olMfsis MEE Y APolLp AR S50 nf2t 2
2HEICE OIS SO 19HI2 Of= LROZLE St AN JHX

S ZHXIRIZE ZiHQlof et d2| ARS X[Edts &l wet
M 3 7Kg 32482 tr2A AE Aotk J2[id, iAo &
Yot 2HAESE §F 700 Al SHEMEECE ZEREE 0|8
ote B EOCh O|E S0 Chatterjee(2010)= 220l OfF
ap 222LTAOIES =M 2Re MEE Y22 F 71 K2
RFE O|8dt= 2H|IAF §85 249 Zuh, 7+A0] Tt 4H|
AEaE 2ol ezl ME BFE 0|8sts Y0l whe
Ate S ZHSHRACE

LIORZE 7bA oA Mol AH|IXtE5 22t0 MES
2 =O0ICEL OIE S0, 7t FOfRiEel 20 2ot
et al.(2007)0] AHATO|M= 22tRlofM FEE MY 32, 2242

=L FHSIRULY.

KOFSIAMH, 7HA0| 2Fstn 7tA &2 7HKE FOf5k= 7t
A XgHel 2HIMESE 7 2ES 95 TEMERt= 2
MEs 0|8 7tsdo| A0, YiHez XN T =
= 22T E 2T FOIMER MES HE2 O 52 A2
o &=t

XERel =2l 7H42|4 80| 272 d dE2| FOHIANE &
Fie FE ez HEEH + US
2ERIM dES =Qlotn JHA2 dHez XMEHSH 2240
OlAl FOiSteA= AH|RRQ| AE40[7| WZ20| CHE Rl AH|XS
of Hisk ZtAol Chet oM =& 52 A= FFECH CHAl &
3, 0|52 &Ry AFo ZNZRH 5 >
BHH s=S =2 7|tiols AHAHY Aojl22
M MES =it = 7H40| dtifez Kot
Hs80| =& A= WEHEICH

ZEXHSR, 740 RSt 7HA0| =2 JHKE FO5H= 7t
A XYY 2HMESE 22U WSS S SO ot =
= 0 YJHqez Kot JHHez e £+ /S Aolets =
2 7|tids g4 A2 OYEith. Math, 7tHoA g2 o8
Y B0 F(+)2 &S 0lE A=z 7P8Y & ALk 0|9 Cf3
1 20| <7td 2>2 =EOIUL

<Itd 2> 7t4 oM g2 R Y Ef=0f| F(+)2 FekS DjEch

3.1.3. 2afglad Mzt 22 Y B 7Ho| 2t

M2 AFAE2 Y=o/EY0| EXSs Atzl, FHZOA =
Zdnt figs oFs MR FFRACHGefen, 2000). £3],
2m2polof Hig YFO0ILE He 2=dgol =2 =22 Hef &

oA = AT E0 §55 Aot Sy felez 7t

dEls o HEOIM JOiE XESD, {5, HESHH
0|&7tssictn 2l Zd(McKnight, Choudhury, & Kacmar, 2000),
Aol oot WSO it SEHQ 7|HE EOE Fofd
(vulnerability)2 +8%3d}2{= 2A2|&Ef(Rousseau, Sitkin, Burt, &
Camerer, 1998)2 HO|=ICt. O|E H™ol= FOIXZL AMEIE ZEH7)
leiAM = TOjRRe] Azl gt JAH0| Tl Yo =A0] ERdt
Ct= AMME 9|O0|stCHMorgan & Hunt, 1994).

= AF0M= QB ARQRIFO =it  QIEUUALEXIS] ¢

HUAlad dHol #HEEHM 220 tich H2[H AHREZO|
aAof Hisi 3A 20D Us eds 1ot 22relad M
B 2R BEo| Mo Stz YT FHHezE
42 AHE HBHOR YUHeR JtH0| Mo 22+210iA
E FOi7t O|ROTCtE He &t W =22tladof st 4
Bz o2 HEol Jgunt Zoo| HYH Fgs OjXl= 22l
2 7580 5= A= TG

53], 2T SHFM= HES HEELD HNE 5+ Us
7127F Mote| . HFHQ 4248 & & g7 W20 22t

Q7
HefollM AH[Xts EONRHES| 7|2|Fo|X st JHOEE £&=
2 fs{orst= Aot 2t40| 0|7 = CHPaviou, Liang, &
Xue, 2006). O| MHZ20] QIEU =HAO|N Ll2|= FORXZE X
HeE oA TtEs 2% MARQCE ZHEEICHReichheld &
Schefter, 2000).

2201 =HZoN AMEl= 22+ AH2HoA FOjXREZE o=k T
E 4t gdE Aogte HOofXtEo| ot T S(Gefen,
Karahanna, & Straub, 2003), 229 50| Cist 2 HE Z|LiE
HE o2 22121 HE A=z 8353 = FOiXte| 2fX|
(Kimery & McCard, 2002)2 9|=IC}.

22101 2HF0M AMElE 22100 Fof =0 TS FH, 22}
ol o =S =ZXITICHGefen, 2000; Gefen et al., 2003). oS
=0], =22felado ofst MEl= HFEHoE R2e2tel FOjeEE
43l5H7| £ K| 9K Schlosser, White, & Lloyd, 2006), AZ|= X|Zt
St Foje|=E O§7HsH7| = SCHBttner &, 2008). O|= 22f
2l stAOM ME7} BStAY 2ASS HHAI7|D Ao ==
g 2ABIAA AHejH|8E E0FTE 92 Y AE 9
O|StCHMayer, Davis, & Schoorman, 1995). O|2{st AMME2 22t
QIAFOIA AH[Zt= He 22Hddir SEEE S0|1X MEIE
MEHEr 75240 A0§(Gefen, 2000), Ltop7p 22folax AM2(7t
=255 220 Foje|== =0HE AYS AlAFSCE

O] & ¢i7lo| Weto| HMEBA|A HH A&FY AH[XRO| %F
SN2 XED JHHe=2 Yste HES FYSH=M 7| WEo
XZ FOHXHER Kpilo| LE[SH= RES MEIG Jt5d0| AL
T, A2l 7|=o| wEof M2 EMH|EQ| Sttt YA Q| &
otz sl o E 22l Wol CHot M2l Zote 2210l
Mol EEE MOt AH Fojs 22t Mo g
e =0 & + U2 ACE O|MEICE ofof Ch21f Zo|
<Itd 3> MRt

<7t 3> QAT oiet dlzl=
= ojxck

22 B0 32l 3

314, XIZE HIQET A0 HEZT 2to| B

X|Ze=o| st 7|1& |
fi=of ofgt X2t Hes FOistaxt
xHgo a2t ChEA LHEHCHD BT

WA, 70§ &=olM X2Z"el A7 FoiRte| JHR1™ &d
of w2t CHE += UCL olE =0 THHo|| CHe SO|7F T2 AHE
£ QE7r o O"X Y2 ARE U, £ J>o)| igst AME
L Qe ", O"EX] Q= AR Q7| OFH0|E2 AH|XIe| X|
24" F=F2 J4elof| w2t Xto|E HOo[A ECh o[eb &SI
Sheth and Venkatesan(1968)= H|Z0| CHdH RS =H Q4G
= AHXYE O"HX] 2 AH[XE0| Hg| O B2 HEE B

- [=]
MBSt FOiE Z2Foh| Ho| O B2 518 oithe AdE g2
= Z 0|
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SHRICE B3], dtidez HEFda ?lds =4 XAE= 3¢



86 Min-Sun Yeom / Journal of Distribution Science 13-9 (2015) 81-93

U= O|FXNZE(Kushwaha & Shankar, 2013)1t Z2 AdX= £
OiEI=7F =2 M2 HZo Hish o4& Hlu 5§ BMe SRt
HUECZ ZOMX[A &t o= Qlsf =22tel XHEoM SR A=
2 TOig O AHXE2 HEBG ™ol =57 1, HEY
o e = QAME Tl 2 AeE ofYECt

w2t ofL2} of FONXHEE O|BSt=Ltof| MEtME AH|X7}
QA 21 "BE= XO|E EQICL 53|, 2EtelaT 2HH0fA
TOiRt= T Ho| MBS =elg 727t Mgte7| ol 22t
o MM HF F0 Al fIFE O =4 X&sk=s dgs B2
CHTan, 1999; Donthu & Garcia, 1999; Keeney, 1999). £7],
Bobbitt and Dabholkar(2001)2 ™MEXN A0 Hlof QlE{sl A™
Al STH, dElH, 718X figde o =A XAl S O
2 Qlsf AHXIE2 HE2 4HEHM HE E7Pt 7tstt 2=
2FRIAToj| HlsH 22t Eo 4F FOi Al © B2 "o 2
Hols| 2o 222l ME FME 2msta SHCK(Tan, 1999). =
SHHo 2= R[EE =7 XASte AHAESE FYS OIFAAL
AHAO| & Oz EMEL} RYEAHEES FAUSI|E otH, S =+
Ae ZEANM Z=AO|Lt =N S X[2E ™S A7 24t
SICH(Tsiros & Heilman, 2005).

KSMK|2] =2& 7Y AS0| HEAIH EH, 22210

= d2s & 7 V| W20 Mol it &MYl SEE ntef
g = As 727t MEEEZ HNF 20| it F=ek EHEol
olzi= 510l Bt 2|1, SHE AHEEE UE = Us A
MES 2ot 2H|MEE HelH =2¢s 22 Aol2z HES
B #Hs 3o XMS EAHC=M X[4E /Y =22 84
AZ|2iE dSS Foleie Aotk 53|, o|f &=2 4% =2
29 omotl RS F017] s MFol Mo, A, Aoj=
Ss= HE =Qot NN AFHE +EHY §587= 2
EOSA| e A2z HHELE 0|F 272 thaa 20| <7t
(o]

<IHd 4> x|l

[

€ oj%ICk
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gugiEe SEE BESTO Y I

315 JHHOIA T} 254 MBS Zto| B

HEXHE AH|Xe| MEMER WESS He2iH|E HTOM EH
TOf Al FEEAM HWE |3t HE & CHeh AHe2iH|80| 2
7| OpAQIM|, off AH|X= QIX[E H2fH|8S X|Asist= A
58 MEHSHA EICKStrader & Shaw, 1997; Liang & Huang,
1998). O] {20 7}Aof RIZst AH|XH= HEfH| &2 X|A%5H=
2ol siLtE & O 2 7142 &AL 71K e AES 2
StXp O B2 A7t =¥E FEXfE Aoz O|4ECL ol 7t
Ao At AHXIL=E CHAXEE 04517 EOhs ChRsh &Y
42 0|8 &E0| =2 &= USS 2IO|ict

Eh AR AH|XZL XHE MBto|2ts HARS S AotHA
THX| = BFOIE 7H40| M 22t MEoM Bioh= AMAE,
O|=0] &¥ IFOIM MO|LL EHZE E7|3H= LZ4HQl AH|Xt
=0|7| ECt= EQst ME2 2SYeE Fijstl &HE &%
o BP0 O B2 M-S E=(Holbrook & Hirschman, 1982)
HEX AHIXY 7HsM0| =2 = USS QlOjgict o] o
Ol AH|Xts Z2t X|&H AH|AHEO0| HIg] st HEs 22
Ho|l gh2[Mel FojZEEE Wa|7| @8 o B2 HEE EHAst
1 O %2 A2t =38 EX1sta{er Z(Bloch & Richins, 1983)
o= oM=Lt HE0] 0|F2 FEE $Hst=H U0l LTI

=
Mol 22X 4ee ol BRElS x| 2N YLt 7Y

HMEZoil chet Ertet FOiZYE flet Y B2 00 § @2
I LHE 7I2Y A2z FHYECL
XE7R|el =28 o2, &8 A A HEFS 828X

0|7 FaIXQ IHZHS 27| Sloh o Be YEE gastn
Of @2 A} =2 7|2 1K ¥ HOIBE x| SHFe BE
SRECH AWSN SN2 o3 AU HEE7IL HSD s
Mo| HCED T & QUrh T3 S0 M5 S77) P9 2|
ULE RE BES SU 4D BT M2 St 22 4oy
ME0) O e M2 20D oo Cff =S FFE o=
Olafs 4 Tk W20 71ZHolAH0| £ AHXIYSE T2
Z e YES Wzl S7E 1 9E2 $01E o= oy

- T

Lk

E3], AlEDt d= =010] fF1, &FEP JiiXez =2
o|RdES BR0= olzist S7E YNz 52 AR oY
g o= LR MEHM 7HACIM 0| 228 8 B2 &5
HlLstH SRS &QolnRsts Y YES7|E S0 A=
2 F8Y + ALk 0|F EMiZ Cfgat 20| <7td 5> dFst
O1|:|-
L}

THg 5> JiHoge SN HESR Pl ¥ES O
xict,

—

316, 25X FESTS £2Y HE 20| T
P

Tt Hiep 20| J§Qlo) et MZFo st &7 e
OHE &= Aok "ESI7F 4o &H[Ak= "X @b= 2H|XH|
Hish MEE7E Al g0l FESks A0l 27t 2%, d2lA
AEHAE 77| 4|0, HE "HI0| XFAIZH(self-confidence)S
ZA0oJStA E=ICHPeck & Childers, 2003a; Peck & Wiggins, 2011).
TN RRAIZO| £E3H ARISS IR %2 AZSO| Hig) 7
Of oJArZFOA ME[HQl Zotg LA € Hdol=2z2 2X &2
= ¢ H3Xez HMEo HEBdtHs d¥E =EoIA Eot
(Grohmann, Spangenberg, & Sprott, 2007; Peck & Childers,

2003b).

Lo MES Hel ARE = ARt HE AN £ =+
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20| Y HEY o+ g2 42 =222 FuE U Jtsd2
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Tactile Input) =& 0|83t0] LHO|Lt S 220! Fofst= &4
20| Fojxtel ¥EF ZEs MEBIIOl £(-)2 g niFicts
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MEz olse =E2 E0F 2 Z0|CHliang & Huang, 1998).
£, ZEFMTCZ HEF0 st &g & + Q= AR ME
o Z2 FEMe ol2e ddgol O AtF dstthliang &
Huang, 1998).

0| 7Y AHAS XHAOA mDefoi2H, o2 AHX=
ME8n gz ol 7of 2800 2ils X Rot= 32 A
= 52 S ==dE MASHY Foio| oiet Adgds @n
At Aolct = Ol52 dE =Pl 83 Fof Hulel AHES
27| A0l TFSIA| g PR Jkset 7HEE FAo E
Ao|2z xE o|50| ~2&= HIEW LHS HdiMate Foj

Stefe o8 E2iE A2z OfdErt

ZEXHCOR MNEF 5900 tiet Eotet =g flet =T &S
717 &2 A2R JP3Els £4FY AH[KHE 2zl OfEoM
HE 2ol Sof 20| st &E X & Ao|H, H|=st
AL St MES O MBoA 7Y ks 220M Folist
He E=7t =24 YdE ASR 7|ig £ ULk O|F EMfE Cf
=1t 20| <7t 6>5 EFoIACL

Thd 6> SE BESTE 22 B0 H(H ¥
xict
AL

mjo

ol

32. ARy

2 s JHIXIAS] SA9I J1ZoAlY, MTX|Z 9IH, olFf
WAT AZ7h A2 EfE0| CHEH FFEH TA®DE oflat &
CIE MESTES St IEHO BAS MEEOSN A2 2|
xfo| 0§ OANZHIIHYD S42 2N AYSDA SIRIC
2olqio] ARBHS <Figure 1>1} 2T,

Perceived

Performance Risk
H1(+)
H4(+)

Online Shoppin Need for i
Trus':pp o Instrumental Hé(+) ShOW(oo;nlng
Touch Attitude
H5(+
Price H2(+)
Consciousness
H3(+)

<Figure 1> The Conceptual Framework

4. G 9l IHEAT
41. At2=3

2 URE AE, FY|, O 5 S| AT AHXIEA
%2 648 OlLfoll ARAES £FY R0) FHo| U 20-40r]
MOIYIAS ChatoR sigch AIRCHY A|xjol M@e X2 9
Zorol OFFoIA 74, CIxtel SO HES opEn Aojs 23t
Rl Bt7{LE T2 2eteloln HE YLE Yoz 3 2ol

oM KBS AHED Fofs 222100M SH= Holvteke &
== &l O|FOoFLCL

AfbiMdeEE HUEeE FOQAIAY IFEdE Y HA|
= QRMES MY, ol IMAES 2% X2
=2 MEOF(Kushwaha & Shankar, 2013) JL0O{ FOf A|ZO|L}
oHOpRloj o5t =M W7t ZQiX|A EEE Ef 4ES T
et Hims) S MdS 0|8 7HsM0| =2 AO|2ts Tt
A7| U{ZO|CE

2 Q0| XtEEs OHZAE AN =3 2eot 25 42X &
20145 1020 1128 ZX 2EIQUTEZAYHE Sl HASHY
C}. O|F &3l T 200%E 2|oIRA2M, 0| 7+ OMXIE &
Ol 282 E A2t 19825 A0 AESIRACEL EE22 AN &
‘42 <Table 1>0] X|A|El HQt ZCt.

ZA AR HFEX|YE2 ME0| 51%E 7+ U, 82

OiZto] 41%=2 7ty =2 HISS 2Lt

<Table 1> Characteristics of Respondents(n=198)

Characteristics Frequency % Total
Seoul 101 51.0
Region Gyeonggi-do 78 394 ( 12)%80/ )
0
Incheon 19 9.6
Gend Men 92 46.5 198
ender
Woman 106 53.5 (100%)
20-29 48 24.2
198
Age 30-39 75 379 (100%)
0
40-49 75 37.9
Frequency of Below 3 49 24.8
Showrooming 3-6 81 41.0 198
Purchases (100%)
(less than six 6-9 27 13.6 °
months) Over 10 41 206

W0 ZWS Ao JIEATON ABEUH SHYSS

Mo rtz

X H2I5l0] <Table 2>9F ZH0| AtE3ICE O}
B, OI70| Z&E BE #pl Lkert 78 MEE2 ZHE|QCK1=

MK, = MItR|&2 Simpson and Lakner(1993)2| Ho|0f
el Fofst ®MEL MH[ATF Z|CHo| YXISHX| 8k2 7ol of

St AH|XFO| 20otZto 2 HO|ln, Hassan, Kunz, Pearson and
Mohamed(2006)2| ¢ITt0M AFBE £ 52 =50 42&2
2 ZHSLL.

Ct2o=2 71A9Ald2 Lichtenstein, Ridgway and Netemeyer
(1993)2| Holof w2t =2 7tHE2 X|SoHK| YeP= FOiXte
O|X|2 Mo|sla, Lichtenstein et al.(1993)2| A0 AFEEl 323
2 & A7 XA 7510 ALESHRICL

Cte2oz QHUAAT AMZ|= Gefen et al.(2003)2| Holof 2}t
2221 AHzfolM ol CHE Z1E7t O|RO{E Zio|2ts HOjXIE
o cfst eZo=z HHo|5IRIOn, Badrinarayanan, Becerra, Kim
and Madhavaram(2012) ®0|A] At =l 5&=21}t Bai, Law and

re
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Wen(2008)@i 701N MBS 37io| ZHESS £ A0 WA 4 43 MalM U EHEM AN
2302 20| FHIALL

CF2O2 +EHY HEJTE Peck(2010)0 HOIS H1ol0] & ORSET Y

[

7t 43O §¥AM dzld 24

L= o

—_ —_—
22 072 2 FHEE 2S5tn &850 2XE siZstde X QOlEMS E RAMI|EO| EfStMS ZAZ$SICE A
. -

BN > [ ot
O >oiro

TONRe| LHMA s7|2 Holsti, Peck and Childers(2003b)2| g}gggr M2 =X387| Q8 Cronbach’s UL 2AS
AToM 2HEE 67 &5 F, 4FRY WSEHS AESt=H H SlGCH AtE ZDf, ZH EMTIE S0 CfSH Cronbach's o}
HoICHn MOE|= 3EYE A8 4R Ef== iAo of D5 06 O|AC=Z LIEILHItZo|AlN 878, 2at0laT Az
ot Ef=7t ofL|2t W=o| Zfof| Cigt Ef=2 7Yo[sti, Shimp 716, X|Zt=l MItQ|H 887, 4=CHE F=21 646, 420 EfT
and Kavas(1984)9| A5 #3510 2 Q70| HHAH +=HS 32 919), EMEZE0| Al2|A0| S| QCT I QiC

goz SHeolct

<Table 2> Measurement ltems

Constructs

(Number of Items) Items

Reference

Price Consciousness | ~ Purchasing a pro_duct at a bargain price is important to me. o
@A) - | compare the prices of several products before | make a purchase decision.

Lichten

stein, Ridgway, &

T(r:;)s t - Products purchased in online shopping malls are trustworthy.

- Purchasing in online shopping malls is convenient.*

Mad

- | tend to devote my time and effort to finding a product available for a lower price. Netemeyer(1993)
Online Shopping - The information provided by online shopping malls is reliable. Badrinarayanan,
- Transactions that are made through websites are safe. Becerra, Kim, &

havaram(2012);

Bai, Law, & Wen(2008)

In shopping clothing items ...
- | am afraid that the quality of the products might not satisfy my expectation or needs.

; - It is difficult to feel, try or/and experience the product prior to purchase during online
Perceived shopping
Perform(a4r;ce Risk - | am concerned that the product delivered may not be exactly as it appeared when

displayed on the computer screen.
- It is difficult to ascertain the characteristics of the products such as quality, size, color,
and style by just looking at pictures on the Web

Hassan, Kunz, Pearson,
& Mohamed(2006)

Need for Instrumental | - | place more trust in products that can be touched before purchase. ;
) i . Peck & Childers
Touch - The only way to make sure a product is worth buying is to actually touch it. 2003b
(3) - | feel more confident making a purchase after touching a product. ( )
In shopping clothing items ...
Showrooming Attitude | - | find showrooming quite good. .
3) - | find showrooming wise. Shimp and Kavas(1984)
- | find showrooming beneficial to me.
Note: star(*) means item deleted in confirmatory factor analysis.
<Table 3> Results of Confirmatory Factor Analysis
Constructs Item Standardized Estimate S.E. C.R. B CR AVE
PRC1 .851 - - -
Price Hkek
. PRC2 .852 .066 13.963 0.875 0.709
Consciousness
PRC3 .822 .076 13.381 o
) ) OST1 .605 - - -
O”"”GTEZ?”F"”Q 0ST2 804 210 6.774 0.764 0.502
OST3 .703 167 6.877 ok
) SHA3 .900 - - -
Showrooming SHA2 916 054 18.489 0.884 0673
Attitude
SHA1 .832 .055 15.734 ok
Need for Instrumental INT1 815 - - -
0.729 0.629
Touch INT3 770 122 8.161 o
PPR3 .860 - - -
Perceived Performance PPR2 .838 .063 14.173 >
! 0.919 0.780
Risk PPR1 .818 .057 13.695 ok
PPR4 762 .073 12.355 e

Model Fit: x* = 131.775(df = 80, p=.000), RMR=.050, GFI=.920, NFI=.924, IFI=.969, TLI=.958, CF|=.968, RMSEA=.05
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<Table 4> Correlation Coefficients Between Constructs

= PRC OST PPR NIT SHA

PRC 1.000

OST .073 1.000

PPR 464 -.055 1.000

NIT 613 =111 400 1.000

SHA 592 222 415 480 1.000
PRC: Price Consciousness, OST: Online Shopping Trust, PPR: Perceived Performance Risk, NIT: Need for Instrumental Touch, SHA:
Showrooming Attitude

Note: P<.05, **P<.01

<Table 5> Results of Structural Equation Model Estimation

Hypothesis Path F:;;?dﬁ(rgz;%s t-value o] Result
H1 Perceived Performance Risk — Showrooming Attitude 175 2.333 .020 Supported
H2 Price Consciousness — Showrooming Attitude 373 3.938 o Supported
H3 Online Shopping Trust — Showrooming Attitude 222 3.072 .002 Supported
H4 Perceived Performance Risk — Need for Instrumental Touch 149 1.752 .080 Rejected
H5 Price Consciousness — Need for Instrumental Touch 541 5.854 b Supported
H6 Need for Instrumental Touch — Showrooming Attitude 197 2.053 .040 Supported
Model Fit : x* =131.057(df =81, p=.000), RMR=.054, GFI=.918, NFI=.922, IFI=.967, TLI=.957, CF|=.967, RMSEA=.058

Note: *** p<0.01
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