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Abstract

Purpose - In today's globalized and modern business environ-
ment, corporate social responsibility (CSR) activities are consid-
ered to be essential for the sustainable development of
enterprises. In addition, the corporate philanthropy that is related
to CSR practices, as well as their being capable of reducing
the anti-corporate sentiment of people have facilitated a qual-
itative forward leap into the quantitative growth phase. This
study aims to undertake a comparative evaluation of corporate
philanthropy through the Importance-Performance Analysis (IPA)
method focusing on service and manufacturing industries, and to
eventually determine a differentiated approach that is needed for
corporate philanthropy.

Research design, data, and methodology - The survey re-
sponses were collected through online research on specialized
companies from consumers nationwide who were aged from 20
to 60 and who are aware of corporate philanthropy. A total of
408 sheets of questionnaire survey were used. Frequency analy-
sis was undertaken in this study. The interviewees had demo-
graphic characteristics of gender: 206 males (50.5%) and 202
females (49.5%). They also had demographic characteristics of
age: 82 people were over 20 (20.1%), 96 over 30 (23.5%), 105
over 40 (25.7%), and 125 over 50 (30.7%) years of age. The
distribution of interviewees' residences is as follows: 154 per-
sons (37.7%) in the Special City, 102 persons (25.0%) in the
Metropolitan City, and 152 persons (37.3%) in the Provincial
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Region. The interviewees have been working for the following
companies: 34 persons (8.3%) in LG Display, 80 (19.6%) in
KT&G, 49 (12.0%) in Amore Pacific, 42 (10.3%) in KIA Motors,
47 (11.5%) in SBS, 52 (12.8%) in Shinhan Bank, 86 (21.1%) in
Asiana Airlines, and 18 (4.4%) in Hyundai Department Store.
We applied the paired t-test for the IPA analysis. PASW
Statistics 18 was used for statistical analysis.

Results - The results of IPA analysis indicated that the im-
portance and performance degrees in both manufacturing and
service industries were significantly different. Major empirical re-
sults showed that, in consumer, social, economic, philanthropic,
and environmental dimensions, in the sub-factors of philanthropy
activities in both manufacturing and service industries, the im-
portance degree was found to be higher than performance
degree. Further, the average difference between importance de-
gree and performance degree by the sub-factors of philanthropy
activities. On the other hand, the average difference of environ-
mental dimension was found to be highest in both service and
manufacturing industries. Thus, while consumers consider the
philanthropy activities of the environmental dimension as most
important, actual companies treat performance of philanthropy
activities of the environmental dimension insufficiently or negli-
gibly to some degree.

Conclusions - The differentiated approach method that is re-
quired for corporate philanthropy may be proposed to uplift cor-
porate accomplishments by analyzing the IPA of the attributes
of the sub-factors of corporate philanthropy. This is, to an ex-
tent, insufficient in the existing studies related to the use of the
IPA technique, and it shows the items that are to be conducted
intensively.

Keywords: Corporate Philanthropy, IPA, Service Industries,
Environment.
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1. N2

2141712 =24 EHEstE A0y 7|etd SHolM z[Z 7Y
o qYRA AlBIQAIS HIEOE QZIHK| A¥S 93t 7|99
At2|A  #Ql(Corporate Social Responsibility, 0|5} CSR) &-&O0|

MHEFE| D Aenq, O[siEAXIe| 7IXE IFOizls?| 2ot 7|Y¥d
go| sHAMMEIOZAM CSR &S0 Hztr|n QCKlLee & Lee,
2014; Kim et al., 2014). 0|0 2} 7|Q| Ats|™ X UCSR)2
O|X| MEfO|Lt E4=MQl =F0| ot 7|¥e| X|&I7tsst LHS
flot HaHl QARMO| /IXE XpX[St len, f2|Ltzt 7|
AEL ™EA CSR T2 2ot MAXNQ g DMstn QICt
(Ko & Park, 2014). 0|} &2 20| Hsl= CSRO| AlXEIOHO|
2t & £ U ARSHOME LIEILD QD AtRlETHE O
M O old Z|o|AH 2o mel MEiS= 2=0| ofL2t 7ol
HIEA| FH0F St B BYESOEAMQ| detE KXt QU
CHCho et al., 2011). &, Ats|ZHQ| IHCHRIO0| ‘MEHOA T
B, 'HIBOAM FXFE, 'SSA 4 YHEQl Alz|sdgs M
Mol M st L= metnt ZHKZRE S8t HEFE M23THE
Kot okt 2 AlzlETo2 MEA HHH D U= AO|
Cf. =3t ot 7|YE9 AzlSHEE2 AHAE-ASE KHA0AM
HOIL} MY AlR|SHHoZ Boistn Qi LA GETHA A &
A COCHA R EMstn QUCL F, dF7|F SHoM AE Fold
LAoR Holstl ol 7| 292 B&Q X 240
FEEl= ARSHES0| SAIZHA MEE Azlae GA| 24
5t Q= Z0|CHChoi, 2008). O|2fot m2{CtAS HtESt: 1 =
ot RE[LIEt 7|YEE Al2lSHEs 2OM|M X|EHEQl HEE O
20 2t MFHH| eIABts|(The Federation of Korean Industries,
0I5t FKIzt HBho| 7|Y-7|YMEr AtelSoieiMof| EM 2|1t
2t 7|YE2 MSHHHE BXE HZe= 1996 3,068 20 A
Z45t0] 2000 AL Z=HE 1RROIE HESIRJAL, 2012H0]= 3%
2,495 30| 0|2 & Ofd F&FE3| Y&t U= 2EH2 HOFE
Ch. teof, U= 7|akel Him Aoz 2012d 7|EC= o= 7|Y
=9 MTO0|Y CHH| Atz|E3 HIE2 ot=0| 3.58%2 Y&9|
1.71% 2Lt 218 =20, 01EH CHH| Alels% H|IES =t o=
0| 0.22%=2 YL=9o| 0.08% HC} 28H] HE =2 HAO=E LIEfL
CHFKI, 2013).

otH, [CfstaE3|o|A(Korea Chamber of Commerce &
Industry, 0|5t KCCI2t Hehet TCHAXM A0l ™= 204 0f4
HEHE ez HADE 22|zt 7|€E0| ofst 7|g=a4X|s
(Corporate Favorite Index: 0|8} CFIZ} &ghH ZAMO|AME= 100F
THEO| 51.1™2 YO T™EY| CHH| 258 AS%H Ao= FHolm|f
CHKCCI, 2013). Oz2{Lt ™EHEQl 7| el M4E50E &5}
1, 7|Y=LX|5(CFl) & Az2|SEs Ertaalt 4097, ‘22
Z2Y AN EIRATYF 262FCR HEHL 2 F=E J|&E
fe|Let 7[Ye HiEtEeE =SSl A2 2Ot HIFHQl Alels
Sigs0f Cigt FOlE /St e AR LIERGHCE =0S0| ¢
2lLi2t 7|go]| =Z0| 7= O|lfREEs MW, '=7HEHO| 2|07t
388%= 7tE =%, T HWE ‘LR HE(28.7%)S, M HH
B 'J7t BEHE T28.0%) S, Ul HME ‘ARSH S AlRH
MRl =BM(4.5%) S AHE SUCE BHH, S ZUSHK] = Ol)

= AW, ‘HE2|8 40| 384%=E 7t UL, F HRYE ‘1
SEE ¥ BF21.2%)2, M HIE ‘Af2|3H & Ateld MY
A2E(0.7%)E, W HME VY 7 S4HEH 2F(192%) 2
Zt2b XML 2z (L2t FHoIM THE B2 IS " F

M7t 7|0l € ARIKIE 2= EE0E 2FCK781%) 2= B

O] 'OtL|CH21.9%) 2t= THHO Hish MTHE = O =A LiEHL
Z|geol| chiet CHoke S RIE2| 7|thX|l= OS] & A= Lt
EFRACH A= 7|Y¥2LX|=(CFl)= 2 THof| BHSRUX|DH & 7|9
YMe o5 22 +=FE2E QI(RUCL m2tN Tz L2|Lizt
719E2 YRtE] HEL HE0] AR Mo|HE Zete Had
O] EX5IH, E3| M2ladigs, f2[E2Y% 8™ & F H7taa9|
H=a=7t 7|cf o|stof 22| ez o] B2 ofst EEHM =
ot ZEEE0| ZE/0jof & ZHeE OfAHZICE Kim et
al.(2015)1} Su et al.(2015)0] M2 H SE[AAS FAMLo| &mn}
Tt o|Zozole 2 FEHS O|X|AHL S2|EH MEo] Cigt
oiets M3si =0, 7|¥o(0jX] X Fojol=of S-AC FeS
O|XICt D FEBICH

4= 1 3 MH[A B H=xE 7|Y¥S0| =TSt
oEs0| FEHor 2 J¥E 0|F0 432 582
S01A UA0f Bo| Motz USO0|= =SSt OFATIK| = AH]
AE0| Lile AMRlasigsol st AHXEQ| 2lAl=F0|Lt 7]
ol ot ==& OoFs| O|gst A47¥0|H, AH|XES| Bt 7|¢Y
M $£=EE o5 =7 LIELD USE & 5= AJUACE A
2 AF0Me 7|2 AtelH MAU(CSR)Q AXEeto|zt o ==
Ue 7o Az|3HEsS AHIAF XH, At2|H A, XA A}
H, RME XY, SHEE X9l 57f SHRIQRIe2 MZSHL, AL
STEE o210 s MH[A 3 XX PBHE AHIXE Of
o2 =QL-AME EXM(Importance-Performance Analysis: O|
b IPAZt HehE HAISHY 7ol AtRlasigds +H™EEE H
“BIFSIARL SHALE
IPA 7|2 O 200N JHLE &
HOEQl SQEQ MAL(UFE)E SAOf H
EASISIY LIEH SN ARZIE A ol
7|$0|C}t. O|3{st IPAZ|#2 Martilla & James(1977)7} At5X
ol MAE(PEE)E 2MGH7| 2o dFS 20t0|A AR O
22 CHst 2of &, us-AXX-OME-HE|eHFSE0kHLee et
al, 2015) 52 =& #*[Z20|A= CSR £O0KLim et al., 2012; Lee
& Kim, 2011)0J M5 ®AF 2851 QICh

IPA 7|2 2t £49| ZREE FE(V)ZQE st HALE
FHX)ZLE St0 HHAXE 2K ZHM0| EAISHA T,
HEE 71228 LF0i7 4200 E9S HEASHY 1 QO|E £
O{SHA| |0, IPA Matrix MSUZAX}L 42 H <Figure 1>1} Z0| L}
Etd &~ QUCHMartilla & James, 1977).
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Lee et al.(2013) 7|22l Mz|3sigEE 7|Qe 228 €&
ol ZHA datg Ho| 2Ot H3EQl AHA0AM Alz/gHo 7|0
A sHe YEol Cf Atzlghsolzt Hstn oM, Ol 2 At
ts= 71892 A2l MQCSR)Q| Ho| /HEH2Z sf|Ast
Carroll & Buchholtz(2000)= Atz|asiztsS 7| ™
M ZAMgsS €0 7|¥oZ slojg a5t AN
oA Stz Atzl® s E FOoMCE Wulfson(2001)2
7192 AlRlSTEEE =5 SO A2lsdigant AFY =&t
Clgte|l= 712230 MEEeR Folste 2R F&25tn R
1, Kotler(2006)= Al2|33ESE & AR2XLE LA
AN 7|55 A F, AFVIR, AEV|F, 7IYe EE Vg =
£ LRE HM3dte o2t FOE U2l UCH ED
Moon(2004)2 7|1t X|GAte] 7te| M=X8E S 7|0l X|
A0l 3 X[Yo| o =ALERH £2 O|0X|E =HE5tn, X
AAtz|el X0 7|02 FHEE A = E2E J|YQ
A2l 3e=s0| Chot FolE W2l AUCE Kim(2014)2 7|l At
IEeieES 7Yl Chdst Ale|d MY & 71y B2 222 Xt
Kot 2822 Xl X1 35X 0 25 &5 Atz[™
MAnp g2 YAXOl 7| 2Eat HA S0 e = e HIG
2| MHIAE o|OfotCiil SQICE &, the SAIRb AlR|7t 2RE
St CHst @A E DEEAIZICHE $=8|& Q0| = CSR
JHEa= Ea2l, ARETHEE2 oY 7ol "AEQl T|Y #2E
Ip 20| U= FE0f oisl Moz stz HPE| AMH|A
2t 3IYLCE Kim & Hong(2012)2 Atg|3sE s S 7|29 AlS|H
HMACSRIMEH H2 7HES 20lst7| Bk T2 7|Ye| XA
3| EXHKcorporate community/ social investment)E °9|0|SHCHT S}
QUCL of7101M 7|2l X|YAte| EXt= HFT|E, =718 X Y
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<Table 1> Questionnaire Items
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lerol 574 Bj9| Roloz EEdo]

L . No. of
Division Variables Variables
Individuality Gender, Years, Residential Area, Industry 7
Survey
con Providing useful
1 | information you can trust
con: Not false or exaggerated
2 advertising
Consumer - —
dimension | €N Promotional activities that
3 ido not mislead consumers
The purpose of sales
con
4 does not operate the
utility of the product
Contribute to the
development of local
soc e :
communities, including
1 A
local public facilities
construction and support
Social soc; Academic scholarships
dimension 2 | and educational activities
soc; Community sports facility
3 :construction and operation
soc Culture and Arts
4 Organizations Events
Support
eco Contributing to the
1 improved productivity
Importance/ eco Long-term plan for 20 per
Performanc| Economic | 2 success each
e dimension |eco. Funds in a sound and |variables
3 profitable
eco. Paid employment and
4 honest tax reporting
phi:  To conduct proactive
1 philanthropy
phi: Some of the corporate
) ) 2 profits to society
Philanthropic Corporate citizenship role
di . .
imension p:? : performed beyond the
simple profit
phi Donate to charity a
4 portion of sales
Providing environmentally
env .
1 friendly products or
services
env. Not caught in the act of
. 2 | polluting the environment
Environmental - —
dimension | €V Prior to the responsibility
3 ito protect the environment
Efforts in developing
env: products and services for
4 | environmental protection
and resource conservation
Total 47

3. A

31 GITCNA U EAuy

=
T——o

2 ool ZHOY J|YRS HIPHQIAT(KF)O| 2013
717\ URHEE AtR|SSHAMOIA LIEH 871 7|¥E MHESHID,
HE eXte 7|g9] AlzlsagssS Astn s B 204 O
2 60M[OITte| M AH|AIE ez 2221 2|MX] HE2|A
Ol MAHwww.embrain.com)S S8 ZE5t0], 0|0 CHt SES F
SHRICE ZARZ|ZH2 2014 62 15UEE 30UNIK|E, 123582
222 H&Z Sl 41782 8 B+E 2%el, 0|5 =
HASIAL 2XTst SHXAIE Helst 2T 40825 ATEM Xt
B2 0|2%|Ct. £=T=l 25 XIZ&= SPSS 18.0 =213 0
8510 7|9l Atzl3oigEs 3REet HERY isE:E +Hd
(paired t-test) &, 0|2 EL|Z IPA EME AA|SIRICE

3.2, ZAMES

2 ool ME Y MHIA J|%o] ARITBHEE TAgEe
Dahlsrud (2008), Kim et al.(2005), Cho(2009) 2! Moon(2013)0]
HASH =22 7|9l Al2lsEssS ‘AH|X} XpJ, AR Xt
H, dHA KH, R XS SHEE KR 57f 5t /ole
2 [z 2RIt FAEel dEX| g=2 RN EY T 2
L EZQC O MSie 7tzb 207 28toz JASIQICH<Table 1>
=).

o2t ook

=4

4. ASEM
4.1. S8y H 229 &4
411 S-UY 7|g

2 7o ZPOY 7|YT2 MRBHAALS|KFNo|A O
LISt 7|7 LM ARl HAHMMO| STEl 7|9 & AH|Kt0
A dlny LM N MelSHEEsS MYHoR dNsin
= MEY A MHAY & 42 47H0] 7|gs GSIRULE A
ZYS LGLIAEH0|(F), (FKTEG, (F)OtZHHAIE, 7|0HXtE
IS, MHIAG2 (F)SBS, (F)let2d, OfAOILIZS(F), &
Cigotgs 242 Mgatlct
412 ®E=0| 28y 4

2 QIR EEo| JTEASN S42 <Table 259 2Tk
SEX= HAt 50.5%, OX} 49.5%=2 0| 21nF 2ZE|0] QU

om, ¢ye 500 O|A 30.7%, 40CH O|A 25.7%, 30CH O|A
23.5%, 20T O|Ab 20.1% &=O = LIEIGCE HE XY EHA|
37.7%, NEZX|Y 37.3% ZAA| 25.0% =02 SEheiCE =HCY
A 7|2 SEEe HZEAY 50.2%, AMH|AQ 49.8%E XX|St1
QICh MEXOE NZEYL KT&G 19.6%, OLZEHA|T 12.0%,
7|OFRFE A} 10.3%, LGC|AZ0| 8.3% 20|, A{H|AYS OfA|
OfL}EZ 21.1%, AlBH2SH 12.8%, SBS 11.5%, SiCHEHSIE 4.4%

- O
=0|Ct.
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<Table 2> Demographic Characteristics of the Interviewees
. Frequenc Ratio . Frequen Ratio
Section v (%) Section oy (%)
Male 206 50.5 LG Display 34 8.3
Gender
Female 202 49.5 KT&G 80 19.6
More than 20 82 20.1 Amore Pacific 49 12.0
A More than 30 96 235 Industry KIA Motors 42 10.3
e
9 More than 40 105 25.7 Survey SBS 47 11.5
More than 50 125 30.7 Shinhan Bank 52 12.8
Special City 154 37.7 Asiana Airlines 86 211
Residential . - -
Area Metropolitan City 102 25.0 Hyundai Department Store 18 4.4
Provincial Region 152 37.3 Total 408 100.0
4.2. Ho| EfFE A MEIY 24 QI AHIXF KR, ARl AR, BHA AR, AREH A, 2EH
NS Yoz QQEMa MAISH Zuo|th. 2224 HES
MHEE AL ZSEE0| 571 &1 Q012 XX R012M AA| Z
2 GRS GTOHE HO| Wad 2 BAS0| HEET 5 in s e o e e 3 S
+ s . 471 2102 HOl= A= LIEfREH, o7|M 18E 22
ME|EE A0 A=K MSIACE M2SHES2| 57 ote 22!

<Table 3> Exploratory Factor Analysis & Reliability Analysis Results

Factor Loadin
Variables MR S Cronbach’s o
ltems 1 2 3 4 5
con2 187 .813 124 .201 .206
cond 147 .798 275 172 .200
Consumer dimension .880
con3 167 771 .201 160 214
con1 1199 .688 1101 .256 199
soc3 214 173 197 773 151
Social socd .166 152 170 .749 216 856
dimension soc2 202 245 297 706 134 '
soc1 .140 .300 .303 .669 221
eco1 124 185 174 144 .817
eco2 .189 254 147 197 762
Economic dimension .847
eco3 .280 .304 .266 172 .647
eco4 .226 191 .304 .278 .590
phi2 .288 A72 .785 .249 225
) o ) phi3 .237 194 781 .285 178
Philanthropic dimension - .905
phi4 .269 156 .745 227 .228
phi1 212 .276 .681 .246 229
env4 .825 165 .202 .220 178
. . . env1 .793 21 183 210 .200
Environmental dimension .907
env3 791 .190 313 .166 .100
env2 .763 .267 .208 121 .245
Eigen Values 3.212 3.113 3.066 2.822 2.647
% Variance(Explanatory Power) 16.059 15.563 15.329 14.111 13.236
% Cumulative(Explanatory Power) 16.059 31.621 49.950 61.061 74.297

* KMO=.937, Bartlett's test Results Approx.x*=5647.271(df=190, Sig.=.000)

** Factors extraction method : Principal Component Analysis, Rotation
Eigen values : More than 1.0

Method : Varimax,
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o = 57| Qolez Q92 ZH3z IS 24X 2 AN 7+
St HieP Zo] Refel 57 Kelez Fols A= ZQIEUL,
EBHOEE MSHES2| 57 519 olof Cish MLl =
8l0| T 207§ B&E2 25 M0 O|83IRALCE ED 2 A0
L SNEAS0 MY 2M2 o UHABY JIF0| e
Cronbach’ s oA=& 0|23} on, AS ZAit= <Table 3>1F 2
C}. %|F Cronbach's agf2 Atz|SAHES2| StAHHCl AXME Xt
2l .8470| A CEOO|O|X| 91377}X| BE =2 MZ|EE LIELGHCH
(2.60, Nunnally & Bernstein, 1994). Ci2f, nZH=Me Ho| =
loy5 at=22 5 2%t0| AMR|E ZA<L2| Cronbach’s aZt0| 9072 A
IM=ME OOl X|& Cronbach’s o}l .872HLCI =2 AZEE
Ho|n QoLt, nZ=ME9o| X|Z Cronbach’'s aff .872 XtA|7f
=2 ME|EE LEHHERE Ol F7IE MASIA| &1 %F 5
FEEES 7|ERR MElY 2ME HASIYCK<Table 3> &X).

4.3. M2|SoiEs SR E-HAE(PA) o Xt0|(Gap) =4

4.3.1. A3z 0| HEY IPA W X}0|(Gap)

<Table 4014 AlS|BHTE 240| gt FRE, MY %
FRE-HUET BF K0|(Gep)S PSR QOIS AT

=] =
£ £40) Cft 325 W22 HEQ 59687, MHAY 58718

<Table 4> Importance-Performance Industry Average Gap Analysis

o2 Nz=Yo| MHAYEL =g =/ LIEtken, dd: Ex
2 MZ=Y 47758, MHAY 4770"MoZ2 FQLQt ORIIXIZ
HzZ=0| ME|AYELE =5 & LIEHRCL CHE2z AMslseld
S o7l R0 S-S YTER AHEH HZYoME 28
AHR(6.150F) 2] M2lSoigE SRE7F 7HY /%L, EHE A
(6.0527), AH|X} X}4(6.0177), XA X12l(6.006) A At|A
AH(5.618%) =22 LIERGCEL MH|AYOME 2HAE KR
(6.018H)2| Mz|BEE FTREIL 7Y /%D, =AY kg
(5.9407), AHdH XR(5.93178), BHH AHa(5.8587) H A=A
AH2l(5.609F) =22 LIEFGLCE

B, AlRlSHHES offl Q0E =S 4mEH, HZYo
ME AH|AE XHI(4.8368)0f Ceh AlelSdiEtEel ddEst 7+
E2 A2 LIEHD 8o 2 AfRlH AR(4.8297%), BHAN Xt
®(4.7987), A XHp4.7767), BN AHH(4.636%) =22
LIEFCE O7|IM AlelSeigsel S2=7t 7hd & LIEH &
B KR(4.6367)2 HAETt 7MY "2 Ao FF0F & Ao
Ch. fEoh MH|AROIME AH|XF XHR(4.9878)0f it Ats|Soig
9| ddETt Y w2 A= LIERY, CS22 As[H A
(4.779%), AUY AHRH((4.763F), BHH XHE@.747H) =22 Lt
Etton, Al 2t XHa@.5718)0f gt 2ot 7 ®R2
Aoz FME[ULC,.

Olgs Rt M=Y S MHIAY BT AMS|SHES ot

Importance-
Importance Performance p-
Division Variables Performance t-value A
M SD M SD M SD
Consumer dimension 6.017 .0832 4.836 1282 1.180 .1830 12.902 .001
Social dimension 5618 1759 4.829 1638 7890 0669 23,578 .000
, Economic dimension 6.052 1784 4.798 1021 1.253 2776 9.029 003
Manufacturing
Industries . f
Philanthropic 6.006 0915 4.776 1248 1.229 1699 14.469 .001
dimension
Environmental 6.150 0641 4.636 0604 1.513 0208 145.248 .000
dimension
Integral 5.968 2191 4.775 1307 1.193 2825 18.883 .000
Consumer dimension 6.018 .0780 4.987 .0589 1.030 .1302 15.830 .001
Social dimension 5.609 2121 4.779 1911 830 2034 8.160 004
Economic dimension 5.858 1650 4.747 1080 1.110 2620 8.478 003
Service Industries . .
Philanthropic 5.931 0596 4.763 1460 1.167 1252 18.640 .000
dimension
Environmental 5.940 .0968 4571 1188 1.369 0529 51.772 .000
dimension
Integral 5.871 1876 4.770 1793 1.101 2357 20.897 .000

*P<.01, *™P<.001 (2-tailed) n=408
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Q191 &H|XF Kb, A=lH Xh@, MY A, AHH AR S
SHEH XH2o| Chet SR=7F A0 HigH gtz = U
EtRta, 25 SAXH2= Rolbjgh X0[E ERACHP<.01, P<.001).
Lo AfRlSdEE off 202 TRt HAE7 ol Aol
(Gap)= M= A Mb|AY 2T 2FH XHAR=Y: 15137,
ME[A2: 1.369F)0IM 7HY = ZdE1 ASS & + A/UCE
5, 2HXE2 28H KR AlR|SeiEsE 7ty 80 O
7= B, 2H 7[Z=2 OlF Cix OISt ME2|StALE 283t
A BHRLD Atks AS L 5 AUCL

7|2l Atelagsol oigt ERE-HA(PAE M= X A
H|A HEHZ QOISIH <Table 5> 3 <Figure 2>9f ZHCt. AW,

<Table 5> Importance-Performance Comprehensive Industry Profiles

SotE g3(soc2), SOIEEH #AL X|R(socd) O] LIELL} O
Yoo MY E= NAFEY RS HESOF T ERYO|
Ch & Zo|ct

AR, AelSHEFO| BHY A HI0ME ARH XH &
g3 O 2 & YF 2% 3o 20 LIERLD, =, M1
AlEEOl K[EFA Y MIALZHO W2 24=9 FHo
Me & 93 25 siSAF0| SieH, NIAREHS| ‘RHAE
= Yol Ut oY U= AE28(ecol), LEYE
X gast T HR(ecod)y 7t LIEILE HE THH8H0F g HH
oz ZolL|RACk MIVARZHO| ‘MALE X[ o= Wity
0| 7|05t |(ecot), F71H B 89F AEl(eco2) %90
LIEfLE O] B<jo] MAFA} = WMAFRY O|FE HELNOF & &
240| Act g AO|Ct

o . e U iz ©esd Concentrate Here Low Priority Possible Overkill
DR VAT o (2nd quadrant) (3rd quadrant) (4th quadrant)
(1st quadrant) a q q
Consumer dimension con2, con4 con3 - con1
Social dimension - - soc3 soc1, soc2, socd
. Economic dimension - eco3, ecod - eco1, eco2
Manufacturing
Industries Philanthropic . . . )
dimension phi2 phi3 phi4 phi1
Environmental ) env1, env2, ) )
dimension env3, env4
. . con1, con2, con3,
Consumer dimension - - -
con4
Social dimension - - soc3 soc1, soc2, soc4
. . Economic dimension - eco3, ecod - ecol, eco2
Service Industries
Philanthropic . . . .
dimension phi1 phi2, phi3 phi4 -
Enylronmg ntal - env2, env3, env4 envi -
dimension

AR BHLEO| AR A SHOIME HZYO| HP HIARZ
30| ‘KSR P ST S4o2 69| wx 1Y Fu
S| 87l(con2), BOKSHOZ HE wb Au|ro 28NS X
[e:]
o

ZFSHA| §47[(cond) 7t LIEFGD, MOARZHO| '@UAIY L&
Aol RHIRE ARFAITIE HE SSOHA| §7|(con3)y 7t LIEFLE
HMz=goM S Hdsior g Ha4z =HOI|QfCt MIARZ EHE
e M9 90| il 92 LIEFLX] §RtD, HIVAL
=HO| MY X[ Yo 'BE + U= 78T YE S
St7|(cont)” £40| LIEFGCE B, MH|AYOl FR0|= 4742
otel 292 £90] BF HIARZHS| KERAI SO LIELE X
Y0 HuE Al AlelSogEe HEA o 2 XHol7F U
Sl

=M, AlelSeEE| AlRH A £90ME & EF 25 S
2ot ZE LIERHCE &, M IARZEHO| ‘KEF/A Y
=H PUAE =& 90| F PFT ZF SHEA0] g
HIMARZHO| 72 M= SY0l= MeHSAlE HE
S(soc3) 0|, MIVAIZHO| ‘MYLd X FFol= XY
2 48 % K& S AGA=| 20| 7|0f(soct), HefAtY

2
Q
=
=t
=
>

H

oH
on ob ps|
El > Ho

G, AtelsHEsel AMH X HY0ME Mzgel 49
MIMZHS KEHRA G0 siYEl= HE22 7|Y0|R2
LT Ats| 2H(phi2) 0] LtERRD, FIARZEHO| ‘RHAE =&
G0 ‘Tt 0l9FES HoME ZI¥AITRMO Y &
(phi3)y O] LIEFLE HMZ=ROIAM HT JHMdoof & FYoz =4l
E|QACE MIARZBO| ‘W2 24z 90 siEEs S92 T
ofe4el LgFE XHATHH| 7| 5517 (phid) 7 LIEHGOD, HIVARE
Bo| ‘A XY FAol= HIHY AHHES HAl(phi1) 7t
LIEFRICE 2HH, MB|Ao] F20s M IARZEHS| X&RA &
dole HIHQ XS HAl(phi1)7h LIEFGD, FIARZEHS
UMY =F G0l VY0l e €5 At R(phi2), T
ot O|YEES HoME 7|YATENO| gt =8(phi3) O] Lt
EtL} MEIZ0IM TS 7HH8ior & FHS =QAZ|ACE MIIIAL
= ‘W2 24zl Yo == Y2 Mz=Yah ORIt
Xz “gofeio] LFEFE AHIEH 7|53 |(phid), MIVARZ EHE
WY XY FHo= SHYLHEOl Ble A= LIEHRLLE 2}
M AHIROA E2] 20f K= AEH KM MY S
SOM= MHA HZEY2 K0S 20l A2 2ol Rrt.
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CHAR, M=ol 3%, Atelsugsel 28y Xt £42| 4
He| sieleel 80| 25 MIOAEEHES| ‘RUAIE =3 G
Y0, HMEYoM= Of 205 EE 7fMsHor & Aot Bt
T, MH| SO FR0= 3712 el £ F, ‘2dE YAl
7l dRI2 HEEX| EH7|(env2), SEES0| IFMA MY Cf
Sk7|(envd), SEEZet XAHEEES fIeh ME S AMHIA TR0
=(envd) 0| MIOARZRC| ‘RUAE =3 S0 LiEtue,
MIOAREES H2 udzel 9 fd0= &8 TSy HME
L= MHIA HS(env1)O| LIEFHTE OB MIARZ EHO| Zits
gEo| 2= oigt aH[Xte| o|EHE EOECI & Aol

o E&E HE2= LE B9 L= I 15K &7
FHo2 MNF L£= MH2o 28dS 2
=Y L= MHA 7[90] 7|2 = AEY 2fafle=
g A28z Y MISHES HF 28
M o719l XEH {A dote| 3 dedt .
TREY W2 dAES LIEE MIARZHe ‘M4
TGO LERE £d92 ATt oy U= AHE28, L&
gt =MD HE, et o|dEES HOME V(Y
S2Me A £, 2BES YAT|IE /= HYEX ¥
D0 FIMM MY CHo7|, SRSt AMEEES ¢

-0 y

b
>

13

N> o rjo M
ro

M
0

[Manufacturing Industries]

" @

6207 14
3 l

D

6,007
968

ouepodw
=]
[ .
I

5.807 Iﬂa

5607

0
540
1

Performance

aouepodwy

[Service Industries]
R

&

o

6007

[=]

o

t
3953
(>]

JE3

580 8 b8

5,60

[¢]

1
440 460 480 500
Performance

<Figure 2> Importance-Performance Analysis

IPAZY 7S 28510 MH|A 8l 9|
= Gt = g4te Ci3n 22 9721 8 AlR|lSHTEE
ESAULE

AR, Mz=Y S ME|IAY B& SH[RE AR, ARRIY KH, EH|
o Kb, Y KR S 2EH K| st S2=7F H-E0
gl dUMez =7 LEtReH, 2% SAN2EZ gol0jst X}
O|F ERUCt. =M, M=|SHES 51910 & &8H XH0| M=
2 S MH|AY 25 Bwo| X0|(Gap)Zt 7HE ZALt 0|2 M|
ANE2 2EH KA MlEdEEsES SR 07|12l
2H 7I1¥=2 0| Cfx O|ZstA ME2|otAL) £83p CHEL
UCHD 2 oIt oj2fet ZutE 7|YQ| AlRlSHEE T HEE
= 2O 7td =2 87t¢t Kim(2006)2| tete UX|oth A
W, Ol SYE=Z HmEH 1. HIAZHO == KERAI

g TIE % MH|I2 Jjol =270| 670|ni, O[S0 CHofAE
X JjM2 Sist Exjol 20| MEE|oof & Tao| SC.
AIAPE O] W ZQEot Ko AWEE LEhs We £
29/0] FOOME MAHSAY 2B Y 29, Bojoo Y=
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