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Abstract

Purpose - This study aims to investigate the current state of
distribution terminology usage by retailers and consumers nation-
wide, and to suggest a practical improvement plan for its
standardization. The Korean distribution industry is closely re-
lated to consumers' daily lives. However, in reality, there exists
a gap among producers, distributors, and consumers in terms of
the definition, understanding, and perception of the terminology.
Therefore, standardizing this terminology is essential for more
smooth communication. This paper suggests the necessity of
committing overall research and survey activities to the actual
conditions of using Korean distribution terminology by organ-
izations and their respective management situations, and further,
the necessity of probing the problem and its measures in line
with the objective and mission of the "Fundamental Law of the
Korean Language."

Research design, data, and methodology - This study's scope
is limited to wholesale and retail including some information
systems. First, the study covers most written material including
lexicons and glossary of distribution terminology, university text-
books and teaching material for national certificate of qual-
ification, and related laws and ordinances. Second, the survey
covers retailers' management situations by store format. The re-
tailers used as the sample for the survey include department
stores, discount stores, SSM, and convenience stores.
Altogether, 20 specialists were interviewed in their respective
sectors or retail formats. Finally, the project team surveyed a
sample of 1,300 consumers nationwide on 50 distribution terms
mainly used by consumers, including those about awareness,
understanding, usage, and attitude.
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** Corresponding Author, Professor, Dept. of Business Admin.,, Gacheon
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Results — In total, 1,249 terms are drawn through literature
research including distribution terminology used in the related lit-
erature, glossary and lexicons, distribution terminology in text-
books, and legal terminology. A classified table comprises four
large categories including general distribution, distribution market-
ing, distribution information, and merchandise. The results of the
three-step research including literature survey, field survey of re-
tailers, and consumer survey were advised to be screened by
academia (retail associations, faculty etc.), retailers (major retail
management by store format), retail specialists and consultants,
consumers, and Korean linguists. In total, 1,300 questionnaires
for 50 terms of the distribution terminology closely associated
with consumers were distributed to subjects nationwide.

Conclusions - The desired and expected results from this
study are summarized from three perspectives as follows: First,
from retailers' perspective, a new concept, or coinage of new
terms of the distribution industry stems from advanced countries
such as America and Europe. However, the original meaning
and definition are diluted and distorted with changes in the lan-
guage users' situations and context. This study provides basic
guidelines for standardization of distribution terms used among
various retail formats in most daily life situations that consumers
encounter. Second, from the nation's perspective, this study sug-
gests optimal choices of distribution terminology in the context
of laws and ordinances regarding concerned Ministries. Last,
from the consumers' perspective, this paper enables consumers
to understand and use distribution terms properly in their daily
life.
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Terms, Standardization.
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<Table 1> Survey for retailers and its results(sample)
classification contents

survey object
(20 persons)

retailers by store format including department store, discount store, supermarket, convenience store, and traditional

retail concerned association such as chain store association, franchise association

market

method

self-centered answer by specialist in the organizations above

survey period

August 12 ~ August 24, 2013

usage trend usage pattern
terminology single standa;_rd cor:sumer
decline | in use | recency plural | meaningless | SU99estion S
standard
survey results 1 open mall 5 10 4 6 6 4 2
(sample) -
2 auctioneer 3 15 14 2 3
3 co- 1 18 12 2 2 2
marketing
4 | public market 11 5 7 2 6 1
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<Table 2> Format for usage situations of distribution terminology(sample)
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<Table 3> Survey item for consumer terms

survey item

question

answer

awareness

Have you ever heard of this

terminology?

yes 2. no

understanding

Do you know what this
terminology means?

multiple(4) choice

Do you use this terminology in

usage person? yes 2. no
Do you think it is desirable to
use the terminology in daily life | yes 2. no 3. no
of consumer as a national idea
attitude language?

Would you give any idea of this
terminology for standardizing or

purifying?

self-centered
answer

<Table 4> Classification of distribution terminology(sample)

Group Class Category Terminology(sample)
SSM(super
distribution industry| supermarket), shop
understanding in shop
distribution
distribution channel regular chain,
and structure voluntary chain,
analysis of value chain model.
distribution environment SWOT analysis
management
strategy planning and portfolio retailing,
executing strategy push strategy
Distribution
in general organization and network
. organization, matrix
its management N
organization
MBO(management
human resources L
by objective),
management .
distribution Supervisor
management
financial OTB(open to buy),
ROA(return on
management
asset)
purzr;as“ng & loss leader, lead
PPl time
management

bar code and RFID, source

R RFID .
distribution marking
s Isr?:;)r:qm:zgnits POS(point of sales),
¥ POS SKU(stock keeping
technology unit)
EDI and Internet EDI, intranet
data mining,

data warehousing decision tree

application of

::r)llfi[rr:::::gz _distributi_on loyalty program custorr:FrNIonalty,
information
SCM and SCM, QR, EOS
e-Retailing
electronic
commerce and GPS, informediary
electronic e-business
commerce business to
(EC) EC system consumer, business
to business
EC payment firewall, escrow
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<Table 5> Format for usage situations of distribution terminology

I distribution in general p understanding
No. 1-1-1 |classification| ™ yicvip tion b distribution industry
term (Korean
/English decline | in use |emerging
/Chinese) usage trend
usage pattern single | plural Sr;?"itnﬂf
. and standard | confused | 2912
meaning evaluation by meaning
specialist
o tested none
qualifying
exam 1)
synonym
listed in term closely | ~confirm none
Korean associated
dictionary with o
legal term consumer
standardization
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1A ZHZALRL 24 GS UM ZAIE Fget oy ZAL HEjE

QFAlO| B AI|S D <Table 6>It 20| LIEFGT O|2{SH 24l

O =2 & 1,2497§ 800 Ciot HEfRE FH2[SHRACt

<Table 6> Format for usage situations of distribution
terminology(sample)

I distribution in general P understanding
No. 1-1-1 | classification | ™" y.oiinution B distribution industry
term (Korean
/English Sssgfrgf;ﬁ(eert decline | in use |emerging
[Chinese) |*“P )| usage trend
63% 37%
large
supermarket [Usage pattern gingle | plural short olf
. concept and standard confused | 2"'9"@
meaning expanding evaluat_ior_1 by meaning
conventional | specialist | 81% 13% 6%
supermarket . tested none
qualifying
corporate exam 1)
supermarket,
synonym
general )
confirm none
supermarket | tarm closely
listed in associated
Korean no with
dictionary consumer %
legal term no
standardization large supermarket
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<Table 7> 50 terms which consumers use

classification terms

large mart, drug store, complex shopping mall,
shopping center, outlet, pop-up store, hypermarket,
shop-in-shop, SSM, category killer, SPA, MWC, kiosk
(13 terms)

small merchant, rebate, merchandising, SNS marketing,
distribution | customer claim, POP, bulk display, bundle, loss leader,

distribution
in general

marketing | VMD, PB, magnetic zone, open price, leaflet, NB (15
terms)

distribution big data, QR code, SCM, RFID, GPS, bar code,

information internet shopping mall, POS (8 terms)

fruit vegetable, root vegetable, flesh shellfish, food
distribution | additives, occidental vegetable, leafy vegetable, instant
merchandise| coffee, natural beverage, synthetic detergent, algae,
diluted beverage, HMR, regular coffee, MSG (14 terms)

507§ 805 CHA| Et+ ojujet B4 ol0|g TESIYCE Yt
Ho= ABED Uk 80 F OOt BE wi FEER
=
S

= L
80 o ofn|, BE £ F2F Le{7t Ue 80 24 of
o2t dEstACt

<Table 8> single and dual meaning terms of consumer use

classification terms
. small merchant, fruit vegetable, root vegetable, large
single o
. mart, drug store, rebate, merchandising, and etc. total
meaning

25 terms

HMR, SCM, POP, SSM, bulk display, regular coffee,

dual meaning RFID, loss leader, bundle, and etc. total 25 terms

3323 =AML EM
AL ARl EM 2 Of2ff <Table 9>2f ZtCH

<Table 9> Characteristics of subjects

Type Frequency %
Male 600 50.5
Gender
Female 587 495
Over fifties 254 214
Forties 250 211
Age
Thirties 231 19.5
Twenties 452 38.0
Student 395 33.3
Occupation ite-

p White-color 233 196

worker
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Public servant 57 4.8
Housewife 122 10.3
Own business 134 11.3
Techie 66 5.6
Service 112 94
Others 68 57
Seoul &
Metropolitan 405 342
Incheon & 327 27.6
Kyonggi
Residence Chungcheong 150 12.7
Kangwon 38 3.2
Youngnam 114 9.6
Honam 90 7.6
Jeju 61 5.1
Graduate School 114 9.6
Education Undergraduate 501 42.3
Highschool 570 48.1

3.3.3. A+ Z1t

=0 Ml ofZtel Xol= AS = JUX|TH 507 =S TH|
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o Aot 7|ES| HHE IIYE 28SH7| o dIHeE X|H
U2 HMot FHOEI Xz Folstn Joml, Park &
Shin(2010)2 FAX| Q120 7HdEl= CH7|Y A Eel #mOrEie
2N 22 MEH JYMEQACtn "Holstn QUCL EESH Kim(2013)2
OjE A 990-3300 HHF O|HE WYHOIE ECh= &4, Ut 0
Ol Bhb= 2 A0SR Folsta st U= 5 SSMOf| CHzt
O|2X Folr CiYsHA HYE|D UCE ZA ZA0tof| LIEHLE =
XY AH|XtC| O] 800 Cfgt IX|=Lt Olsiee= =2 HO[Lt
ML= HOX|1 QUL Ol= SSMO| ZZ2AFNC| ZE2Z A}
2|¥Ql O|f%7 El 2009 O|F QIEZ SolA Yot AH|XIO|A|
O] XA ZIRoLt AH AHEEOIME AMEO| E O|F0
X2 QX UCH= ol 2 SsM2 7|EQ| #L{Ot(SM)E
SHXtst O|0|2 super supermarketOf Al =2t EfQ| JNHOZEN
70| Ch7| ol 2ESE 702 AR 2ESHE AH|AF AE
OMe= ZZMoz FHE QAN QCtn 2 = U= Ao|Ch
It CI2 CiEZXQl At = PB(private brand, SEH| KA A
H)E £ £ =0, Choi et al.(2011)2 ZL{O|AM 80ELC] EEH
2 A& 953 Ol 2E FSYMI 2AXMCE 0|
Hest7] AR AHIR GA| SEEC QAMZ A & Al7|=
2000 O|2 2 & £ QUCt SIQUCE Kim et al.(2011) = SEIA|
Bz HOo|stn PB L4l PL(private label)O|2t1 =EICt
1 He= 5 O|2HQl FolE HMAISIAUCEL AX & A7 ZALO|M

PBOj| CHSt AH[XRC| AME HEHE EH, 0 80{0f Cigt QIX
S O[s{=rt =2 MOl Ej=k PBEt= O] JAME AREDS
20| HIZAISICH= o|740| B2 A2 LIEFRCE

OpX|gtez #[Z9| ICTe| #etnt &0 S7%et SNS(social
network service)& EM, Kim et al.(2014)2| =F0A ZAfSH 4
10| o|8HH 23.5%7} SNSE At23t1, E3| 20C)= 61%E LC}=2
MO ECH 283 22 ALE LIEIRCEL 2 AFel ZA|AMLD
0] 800 Cigt QX|=2t OsfzE O =2 ALE LIEHED,
SNS O E0|2H= &0{0f CisiA= OF& utst E|X| 2 e
2 LIEHEC)

0|5} QIX|E, OJsie, AFE, EfES| &=2& HA| O3 EMS
SIRACE 5071 80| & CRA| Eh=0|0|Qt Z==0l0|2 FEIIIU =0,
YEEoR AL U= 80 T 207t 25 £ S5EX| &
= 80l= Eo0|, 28 = S5 237t Je 80e= 8=

Oo|0|2 FESIYLCL ZA Zute= Of2fe| <Table 11> Sl <Table
12> @ ZC}

| =
te

<Table 10> Survey results of single meaning consumer terms

term awareness undgrsta usage | attitude
nding

1 small merchant 79.0% 73.9% |51.1% | 65.2%
2 fruit vegetable 48.2% 38.8% |[23.0% | 39.8%
3 root vegetable 34.9% 30.7% |16.9% | 34.2%
4 large mart 95.9% 78.5% |84.0% | 63.4%
5 drug store 57.0% 43.9% |21.8% | 13.6%
6 rebate 56.5% 32.9% |[32.7% | 19.5%
7 merchandising 52.7% 46.2% |27.3% | 21.1%
8 |complex shopping mall| 82.2% 62.1% | 34.9% | 40.3%
9 big data 44.1% 42.4% | 27.8% | 23.6%
10 flesh shellfish 17.6% 31.2% [ 10.9% | 21.9%
11 shopping center 91.7% 64.6% |54.5% | 37.1%
12 shop in shop 55.3% 55.1% | 19.5% | 19.6%
13 food additives 85.1% 76.6% |61.5% | 59.5%
14 outlet 93.0% 80.3% |81.6% | 40.4%
15 occidental vegetable 22.3% 28.3% | 10.7% | 24.1%
16 leafy vegetable 31.5% 40.3% | 16.5% | 28.2%
17 instant coffee 89.5% 55.1% |771% | 41.2%
18 natural beverage 86.9% 69.9% |53.8% | 59.5%
19 pop up store 39.6% 34.3% | 15.9% | 12.1%
20 hypermarket 46.1% 44.0% | 14.3% | 12.7%
21 synthetic detergent 88.3% 66.3% |68.2% | 60.8%
22 algae 77.7% 70.4% |61.2% | 59.4%
23 diluted beverage 67.1% 50.0% |28.3% | 38.9%
24 QR code 80.9% 65.6% |66.1% | 38.4%
25 SNS marketing 83.5% 74.2% |55.4% | 35.4%
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<Table 11> Survey results of dual meaning consumer terms
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term awareness understanding usage attitude 1 attitude 2 attitude 3
1 HMR 48.0% 40.1% 21.1% 38.7% 57.3% 46.7%
2 customer claim 74.2% 68.7% 58.0% 74.8% 60.1% 82.1%
3 SCM 49.5% 50.2% 29.1% 67.8% 66.0% 63.8%
4 POP 43.5% 45.3% 25.8% 80.6% 63.6% 46.9%
5 SSM 67.9% 61.2% 33.7% 52.7% 63.6% 91.7%
6 bulk display 58.9% 59.6% 26.3% 80.2% 67.2% 88.1%
7 regular coffee 49.2% 35.5% 23.0% 45.8% 59.1% 42.9%
8 RFID 39.5% 46.7% 25.3% 73.0% 68.9% 25.6%
9 bundle 80.6% 77.9% 62.4% 32.4% 60.7% 69.2%
10 loss leader 67.1% 75.0% 38.6% 13.2% 57.6% 72.3%
11 VMD 45.9% 48.9% 23.4% 55.5% 66.6% 63.7%
12 GPS 82.3% 83.1% 65.2% 11.1% 68.1% 20.0%
13 PB 72.7% 65.2% 46.3% 64.7% 69.0% 50.2%
14 bar code 56.8% 60.8% 43.8% 7.4% 69.9% 50.7%
15 internet shopping mall 94.8% 84.7% 86.5% 66.4% 66.0% 50.5%
16 magnetic zone 17.1% 34.2% 93.4% 29.8% 48.1% 38.6%
17 open price 49.4% 43.3% 20.1% 55.8% 61.0% 65.8%
18 leaflet 31.5% 40.3% 81.2% 12.1% 59.7% T4.7%
19 category killer 29.3% 29.6% 13.1% 60.5% 56.8% 38.7%
20 NB 60.1% 62.4% 27.8% 34.4% 65.8% 77.0%
21 SPA 34.2% 44.7% 23.8% 77.2% 61.5% 47.0%
22 kiosk 19.3% 21.2% 12.9% 66.8% 60.7% 50.6%
23 POS 44.7% 47.5% 35.6% 26.7% 67.8% 53.4%
24 MWC 50.4% 64.8% 20.8% 23.0% 61.5% 26.1%
25 MSG 75.7% 52.7% 60.3% 34.3% 55.1% 61.0%
NE 801 AN 2ot 2M9| CHEXQ Attfl= Of2ff <Figure 1> 2) understanding(Do you know what this terminology
1} <Figure 2>Q} Zt0| L}E}SLCE. means?)
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3) usage(Do you use this terminology in person?)

1 N 004 (se%)

2 N 150B(16%)
T T T T T 1
o] 200 400 600 800 1000 1200
1.yes 2.no

4) attitude(Do you think it is desirable to use the terminol-
ogy in daily life of consumer as a national language?)

748 (63.4%)

235H(19.9%)

197 H(16.7%)

0 100 200 300 400 500 600 Jo0 800

1.yes 2.no. 3.no idea.

<Figure 1> Survey results of consumer terms(single meaning term:
large mart)
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1) awareness(Have you ever heard of this terminology?)

1 529 (44.7%)

2 654 (55.3%)

0 100 200 300 400 500 600 700

1.yes 2.no

2) understanding(Do you know what this terminology
means?)

552 (47.5%)

75%(6.5%)
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477 (41%)
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1. system automatically processing sales informations 2. ordering
system at the point of sales
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3) usage(Do you use this terminology in person?)

1 414 (35.6%)

2 749 (64.4%
0 100 200 300 400 500 600 700 800

1.yes 2.no

4) attitude

(Which term do you usually use?)
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4.information system at the point of sales
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(Why do you use the term?)

239 (67.8%)

60 (17%)

33 (9.3%)

10 (2.8%)

11 (3.1%)

0 50 100 150 200 250 300

1. to hear the term first in person
the term
3. cannot find proper other term
4. looking stylish 5.others

2.surrounding people use

(Would you give any idea of this terminology for standardiz-
ing or purifying?)

421 (53.4%)

158  (20%)

153 (19.4%)

57 (7.2%)

0 100 200 300 400 500

1. point of sales 2. sales management system
3. information system at the point of sales 4.others

<Figure 2> Survey results of consumer terms(dual meaning term:

point of sales)
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