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A study on choice Attributes of Creative musical Audiences using
SNS
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Abstract This study is to look into importance and achievement on awareness of creative musical audiences,
who use SNS, by the use of Importance Performance Analysis(IPA), and to find ways to improve the
recognition of creative musical by performance enterprise. In other words, the study is to discover choice
attributes, that need to be urgently improved, which importance is rated high but which achievement is rated
low. As a result, it is learned that composition of content(memorable dialogue), admission fee(ticket prices,
charges of using additional facilities), theater(parking), composition of stage(acoustics of the stage), staff
services(ticket box staff, usher, and etc. are should be properly controlled by staff expertise) need to be
consistently improved. In addition, it is learned for SNS non-user group that choice items such as creative
musical choice attribute(admission fee), composition of stage(acoustics of the stage), production(overall music
from a musical), admission fee(ticket prices, charges of using additional facilities), and theater(parking) need to
be improved.
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