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<Table 1> Topic of Big research issue for Interview

Big Research Issues

Manager recognition to importance of Co-working

Successful case through Co-waking

Application and Differentiation of Co-working space
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<Table 2> Small research issue for Interview

Small Research Issues(Operation activities)
Relationship & Facilitation
Co-working Networking event & Party
management
Community & Communication
Service diversity & Price plan
Membership Alliance & Partnership
management
Promotion & PR
Space & Interior
Support Facility & Device
management
Mentoring & Education

3.3 ZACH A
Aol 7 AR Ris rAoR FEshe FARA
‘ﬂ(Klm & Song, 20147 =54 tE tdoR @ v A
Ahd_ﬁl»— AYgTs sk 27E idoR Jdske Zlo]
S2(Kim & Yang, 2014)°]2h= A& 11#fsto], <Table 1>3} 2
01 A 19 F2719 HZEUA A iU A S AR
Az et on, 12k e 2015 2015 8¢ 1UFE] 9
E 104 7HA] 27gol o] AAE AR AlEE skl 1417
ol 2417ke] A AABIA AL, 23F QIE R 108 16°1HE1
204704 st waAE - 5 A
A A AEe B S0, AEe
oF 101 ©), wpAerel FHS5AE 37ollth ‘;1 7| e

AR A 5o TAR A E 69 E‘r

85



4.1 IYZ A ZHZ2Ho[2o0f CHSt 14

= 3}0% LﬂETVJ, AEY, 1%
of thal A& st AAE] 7] wiel 142 shaL
PARE 53] A2 mg7o] o] Fo|x|A &7 e S
kA GethAAE Wiy A) <AlE] el ltkar sk
e AR TE 2okl ABESEC] AR A CR W
SAY ZAsks dol A AL LEA Fasl ]l
stal A Ak BAIE WU A) <riu A lelM =
AAAFo] F53E ABEECNA Il T2 Zlojgt
A QIAE share QAR ARl ddedst AdARPE s
A3t SlF7Idee] 4=4or afAstE i s dtrh(C
A i A)
oHE TR 19 F2719 vzy2AlE o] 29AH
gl A 2dst QA Sl e ARl dhet Al
7b 71 Wil sy AEe] ool thet Q14 FE3| st
QT AR A7 Ggek A AFAEE AR olA

ZAo

b ASH 2079S fEak BT 2E o 5 Ugth

4.1.2 3YY Alﬂl-”-'—“
e s ] |
2 F¢7o] KE At ‘”E}L = T%}%i SR EA
o] ojumgl Ao g WP Y=A 2 <

*1 Olﬂiﬂ wﬁ01 e %E}.

7417} AIA EF Aol AlE 237 T
EE ¢ }34]7} UEd AR ket FA
Aok Uiz Ugled v 9
Uk(CAE wjuA) “wjy#7t AdES
WE7] SlsiA O*Xli AZ QoA KAEGE ZEAET}
ABE U MR AdEe] gt 259E 3 A9 Ho
Ag it o AE miyA) «$8 AEE Eilsgow
E3l5o] gl o] ot Y S st R & 4E
A Hd ZYH o Wol Wasith PYABAIE AIARIE
Bl &zy gy TRAER APk AKE U A)
“d719% Auirldsel HENHS s nid w7t 8
= olwf A= A © 719l FAGAs A datgdel A
& 31 AUAE @w3ste] ZRAES & uprsiilal F
& ANES ZE3SUhE@AE WY A)

A9 S wAdRd WA AE AAHz dAgse] gl
izel s 8 WyAZE AgHor 797 5

[
il
3
l
|
r

X~

ot

o

[e]
T

AbeloF AFAST A ATE - 9lel M s191700] dAdsted A2t
o] Folzl AR FHo] Fth

oleig Al Bol UAS Rwont Aol
£ B 1A 2902 4

4.1.3 I LAHo|Aa2 =2
FYA Aol e oln] vmE EFE A A=s 96

o] ME&AAIME DRZ, w1803 e FYRSAE S
THOE FEH gtk 23Ry 22 190 2719 =y
SAEANNE ZPAAT | AT AFHOE FE3tal 9o
(Seo et al. 2015) 53] AL Y5387 A WA o)At
Tl AAAHA o]Fofd F UESF
3 Apgslste] geskar olek
Z2wlo] a7t AE e F8Fofof &
Il }a]g], 7L _O_cl_o_ ul-ol\;lr
& AAxHA AFAre 97
PLO}I_’ A AT AAE wiL A
ofojt]olE Akl ALY
A LFE 5 9dE Bt i?ﬁiiﬁﬂo]iﬂ 2 2B A
B iy A) “|lFakEol
o7 ARFIZIE ol 8%
7 ek (BALE wYA)

919 $HE B MAFAE ¥ YFASC) NE AT

A S A ALE R Gk Fhowd @
%7b ok A4ska Gtk s olsh HEe] i
G B Bo] AN

“FTAF AT FEsteal W ofitol
AE] wy A« Ao g 88k GIA
7b EOlEal 28 = oAtk (DAIE vy A)

Sloll K A vte} o] s Ao AT BAstehzt] E
=il gAY 857 AR Wolivs S-S ol ¥
st AR s AE ofBA FEdtal leA AEsith
wheba] obefo} o] I AHO|AE ojuet WA R e
ataL =l tiall Ak obellel 2 SR
“witlle gl Ftehs AFFECl A9HeR B g5
S5 A o] ok ApEsielE s wH9 4
El el 7H07F Ao} SFEIT FxTlE 298 we
w718 Aulzh Fobr o] foke] AlEo] A= Lw;%
A zdel s pdez gol BFEl= AdEe] flolA
Aol "ojH|A}F o § Wk E3MaL, 9 9 wFE S
W] Fks wE SEata A FEthrAdlE wiuA)
“E}%Xl% HlZzUA7b R Wetal me Al Hgew

gotaL gl 58] ApEE | A2 {lek st At

7} OMGE}E ol & F EF AFH, THH T AF
719 AEA A & HIA S E T BAE Y A) “FAAe

=} E{Q
[o

T

)

86 Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.10 No.5



N ATl TPt OI2N 5T 947

UH‘%H) “AMae] 71 %“ﬁirrﬂ"é# Alfrate] ]lHEo]

et
N
T

st w97 W MRS iR Bgska gtk DA

UA) “FS T3l ARV 1SS Adete] Aol

2 5geha AR FEEs gol WojzItk EAE
sl9 ALHE FAuA Td A4 % AR

o 4)
oet A

o ool glort A AETHE THLHolxo)

ge
2w Tt Ao} FEL olFolltin B 5

Ak

A fARAL 3 AN E ZA Aol AE F 5/ AlE
= 30 AR eeA FelR ef F3ka welste] aka 9l
otk uHA 2312 FAX, 3AS tjggrtor dgatu

PCRIELE
Hep 29
Faleh=Ae oja) setelr] dal A AT e

Al e, gy, AddE BEYE ALY
.]

A2 A3aqlth

:'_l—j.
SFobA] QIfIAOoE FX1T F Qle
ALY E FHoE A2 EHriRY
W Wolzo A3 Qle Aol ‘%E}(Seo et al. 2015)

ool g SrhEd) FERTL @ 4 At
ool ojgelel dial @A A4

R

8
A7

EoHr K

54l A

29U 2A AZ olgaks wae] AR o)%eA

o 2 do m ) ulo
oy
[
s
E 0
[
=
=2
>
=
<
>
ar
|

rE
o

| '?E}(KOJO & Nenonen, 2014).
3]«1 Fo8sdE dFAEe] A=
/d3te] Hgo] AAAHA o]Fod

Ly
= 5
O\U

rlr mlm

ol
-

= HENY olie 2 sl Fe,
A 5 Es gomelel ARUY %

o
Fu
o

[ VA
30
bl
Ju
_orL

N
-

4 AfryAol el SltkSeo, et al. 2015).
]HL ol wiy Aol A 97 ‘4301] EH“‘} A
H 5 3]"*7(]"1] el ofepgl 2

“erx}w PABEE A9 B 9l o A48

AT, A 8 TRk okl AL
S

=
T=

2= o
Aog 2sd AT AE 55 welse &

A ml 5 gEs eEvlels

r) oleldt £ABFS T

S8 afn o, BINE 194 HIEE Fol obfs)
AR ek ST ZAYS 08 Wue] meolt AR

R e = (A*i“ﬂ Ty A) gk el b iHéJ_

o A et HE A el At
2] VIEQZ S AL AR

g
%
i
o
=
N
L

i hos ARUEE e5ek 100 ol Fol 297

7185 vRdskaL ek (CAE] wfuiA)
caff Al QAL 7FEEE fFSt ARE 2o

HAZAAT M102 RS2 (3A412)

FaEaiT), A, A, WA do] 52 F A= =S
7o) o]0} 4 5 SIS sful SNSZ Bl 0|9} FlE A2
A

s ARUEPE o]0l A 5 %S Lk DA )

EE A5 g EAS A4, AR 2As T
ths 28 & & Y%A SNSE Fal 7FUE Ade v
shar gtk 2l o 4 oddlnh s e HEE SR
AfuAleld 8 JuuF Soll thE el taire 24
sk ofal :H = staAkshs AFAE deel s A

4.2.2 B zta|
AP Ao ~oA WIS A SleiMe dw B
Au] 28] theFslel 7FAA Ao] Wl ZF Q5 CH(Glaveski, 2014).

SHARE 191 F2719) =y adEE VA or RAds
T Q7] wiell AlE wie] se7d o] o] el tig 7}
A7l ool Qloith I AR & 7hH ko]
AT, WAARE F3h AdaTF= GEold dE Y
vtjo] 55 Wer A ARlE SRR dF oA
Wl 23k QAN (Foertsch, 2011)]°] tist 2Hg} )54}
So] thefe Aulx dEs s QA sk Al 9 e
U4l ol sl dAskar SleA setebr] Sl dEsria

“g90719] Al AEAoE AR FIEA PR o]§7)
S AE IA) V1ERFIF, S8, AeEag
9 9A 52 xYstl 4PN AHaAR AR Bol
"ol 3 FHEI Rk BAE A “4FY fA, W
9 U WS A% AT, ATAAS A WY QA @
A8 A% 2 HEUR BES QAT 1 9 QFA Y
SRS G5 ANl AF R BES Gk EAE I A)

JAEF A3t 2302 Algjst BF AFsldor 5ot

T o] &o] ks AlelE o 3 fE, uA g 3
< QFARE AR TS SHAl Hol gloith 11 9] 5EF 744
gl A2 2Pt g AL gebaly] dEgivh T AR AW
3] 9 Tk A3 AdE 85 71RAQ & 8 BT
7180 2ol AT RF el HiE ARy A%
=olojA AR FA Yl TR e diwo] HSAH0R o
Folxda & 4 itk AR % eV dddE 2%
AAl YA Al 2 us, dEY AAE T vENT
ZoAY ofell ¥ FFo] Qe T ANk oE gH el
dE viyA e ol dd FFo| FEo] Wk

4.2.3 X3 =z

T, #HA FA T 2 A 9 AgH] 22 AR
st Mg 85 SHolA =AW Talyor, 2015), A9 EE
AE] ol A 7]—%01 TSR o #eld Swo] W) wite]
(Seo et al. 2015) FQ&HA Q1A HH| ok=t} t)al FYTAH o]
oA 7 Fe% BAo] VIR B3RS W (Leforestier,

87



2009) 7+t <
Bo] IYAE 4 AFEE St & F7]5
o, AAEY % A XJ%XVJ
B8] MuAE A U Qbof] 38 4= Qlth(Glaveski, 2014).
olzfgt Wetofr] °1E1%—% g om ofgjgl o] SHeSiT
i AR EARS C HA k3 FAEEe
ARG o] FEEto® FEsta Stk dFAE
o] ke A lr‘“ﬂe% A #lE 5o olfE AAGL
UATEI(CAIE vy A) “FIA Aol A2 w2 FIHE st
w7 23 4 AEEolE daHel= }Zl %
EOANE YA <z sz digh 7k <l
olF apdslstal glom 7] AEE s Auel= HE
AA g AN, 2F T S8, Al ke 4
& wixste] AUESV1E ISk s 27 A" E
el S FAH st Y FEolA AMEAe] Y=g b
ofstod ?j:zfﬂl |E3AY ¥igs A5 gtk DA Ay
Ay <A E Sl ZE, AA 2 AT 9L AvH
Al 7&% FAEE ATl taixs 25 ZolFolA i
ek vk AR gl
THARE A L AR 7)ol &
7Aoo R ojfofAa ot AYIA T F3F d <l
gElofe] s AHEAFES QA S EdE wgE FAY
Aaeel=E st EF2 oA Wokth “HEH 3,
&, A T O%I*J Helld 2 Al AR sk Al
Ef) “ofAb UlellA] =l 1l
ol 23 YTz e E} ’(CAilE%) HEY 9 w8 52 oA
s

>4
of:|
)
rulo
N
o,
o

i o];(]u]—

7&70

1l

A A B Lol A B 3
& sk ez Agska gk

P

4.3 71;1_}%:_@- ol HE
254 g Al o) o
A} mekstol okefsl Lo st

191 2719 =y 24l

o
o
Ac)
of
el
=
o
il
ol
e
3
oo
iz
¢
>

28k QAT ] 3ol AdFAREZE Bl ITE ZYF
olat F ol 9] AlE F Al RelM A FHE e
3 FEste] g5t Ak UHA 7 X2 AL 4
3o 5& ygartow ggsty Qriy &gk *ﬂﬂ%i
E3le vZAYAEs iR okANE) s ICT, s,

Az Fol A=l A AdEAAE A=Al 9]
73 Esph gl gloleh oled AdE FEEHH <Table
3>3}

<Table 3> The result of interview about big research issues

Issue Center
Recognition of Co-working AB,C,D,E
Case of Co-working ACDE
Application of Co-working space ABD
Differentiation of Co-working space A
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<fig 2> Co-working space in a one-person creative company
business center
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<Table 4> The result of interview about small research issues

Small Research Issues Center
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An Exploratory Study on Adoption of Co-Working and
Co-Working Space: Focusing on In-Depth Interviews with
Mangers of One-Person Creative Company Business Center

Seo, Jong Seok”
Ko, Deuk Young™
Lee, Geun Choon™
Ock, Young Seok™*

Abstract

Recently, Co-working that is a new trend of working and Co-working Space that create Co-working are increasing rapidly around the
centers to support start-up such as one-person creative companies. However, the business centers located outside Seoul are not enough to
recognize knowledge and skill for operating Co-working Space. Therefore, this study selects the big research issue which is "The
recognition and case of co-working & application to co-working space" and the small research issue that is "Co-working Space operation
activities" for qualitative research by using in-depth interview to managers of one-person creative company business centers.

As a result, on the perspective of the big research issues, they understood Co-working concept, but the Co-working case was made by
manager's effort without voluntary participation of the users. Co-working Space is important to recognize as a space for interaction and
exchange information but was used only as a sharing space. And on the perspective of the small research issues, 'Space & Interior’,
'Alliance and Partnership' and 'Community and Communication' show low awareness and activities.

So, we suggest improvement plans through the case of best practices. This study is valuable, it could be a help to adapt and improve

to Co-working Space in one-person creative company business center for creation of performance by Co-working.

Keywords: coworking space, coworking, one-person creative company business center, sharing economy, coworking, entrepreneur, start up
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