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Abstract A cultural and art performance is a domain of the service from which consumers want to get a value
through the experience, and a comprehensive study of the service quality the consumers judge to be important is
necessary. Also, there are active studies of service quality in various service industries and fields, but there are not
many studies related to service quality in the performance business. In the performance industry, the service quality
of the theater has a great influence in order to express the distinct theme, and yet, there has been no study of the
influences of the choice factors of performing arts, the quality of the physical environment, in other words, the quality
of interaction and the quality of the outcome of their selection of a performance of each type of use by the audience
of performing arts. Thus, this study aims to understand the quality of physical environment considered by the audience
of a choir performance in the selection of the performance according to the type of use of the choir performance
and analyze the influences of these factors on the quality of interaction, the quality of outcome and behavioral
intention to provide suggestions for the establishment of marketing strategies in the future.
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Fig. 1. Research Model
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A3} Ht 24 5Z(AVE: average variance extracted)#k
o] 0.5°1%, 7Id A1F=(CR: composite reliability)”}
0.70]40]7] W] AFEIG et AZ9L <& 5+ 9

(Hair et. al., 1998[19]; Fornell & Larcker, 1981)[20].
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Table 1. The relationship of the influences of the quality of the physical environment of the choir perform service on the

quality of interaction, the quality of outcome and behavioral intention

Research path Nozoz:\c(i:;?;zed S:Z:?f?;jei:: Rar;kin S.E. CR. p value
HI Quality of physical environment —  Quality of interaction 0.66 0.621 1 0.04 1830 0.000™"
H2 Quality of physical environment —  Quality of outcome 0.36 0.346 3 0.04 9.68 0.000™"
H3 Quality of interaction —  Quality of outcome 0.49 0.497 2 0.04  13.88 0.000™"
H4 Quality of physical environment —  Behavioral intention 021 0.179 2 006  3.85 0.000"
H5 Quality of interaction —  Behavioral intention 0.20 0.144 3 0.12 1.70 0.090"
H6 Quality of outcome —  Behavioral intention 0.55 0.485 1 0.06 9.35 0.000™"

Chi-square(x2)=815.624, p value=0.000, Chi-square(x2)/df=2.371,
RMR=0.041, GFI=0.921, AGFI=0.909, NFI=0.936

5 p<0.1, 7p<0.05, "p<0.01
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Table 2. The relationship of the influences of physical environment on the quality of interaction, behavioral intention and

the quality of outcome (choir)

Standardized Standardized Standardized
Quality of physical environment coefficients p value coefficients p value coefficients p value
Beta [ Ranking Beta Ranking Beta Ranking
The theater has good lighting facilities. 0.085 4 0.036  0.070 6 0120 0.143 4 0.000""
The room ‘emlfeat;’;ietﬁ: };E:“L‘ilety of the theater ) 434 8 0378 -0.002 8 0968  -0.027 8 0.456
The stage is well viewed from any seats of the 0.155 3 0000 0073 s 0113 0.096 5 0.017"
theater.
The seats of the theater are comfortable. 0.082 5 0.037"  0.086 4 0052 0.084 7 0.027"
The facilities in the theater show an excellent 0.069 7 0.139 0.100 3 0.053" 0,085 6 0.058"
aesthetic sense.
The theater has good acoustics. 0.082 6 00447 0.023 7 0.606 0.176 3 0.000""
The theater has good directional signs. 0.198 2 0.000""  0.174 2 0.0007"  0.184 2 0.000"™
The central stage of the theater is attractive 0.288 1 0.0007" 0231 1 0.0007"  0.243 1 0.000""
F value 48.68 26.16 57.12
p value 0.000"" 0.000™" 0.000™"
R-square 0.43 0.29 0.47
Durbin-Watson 1.24 1.12 1.13

# Dependent variable

Quality of interaction

Behavioral intention

Quality of outcome

# p<0.1, Tp<0.05, T p<0.01
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Table 3. The correlations of the influences of the quality of interaction with the quality of outcome (choir) and behavioral

intention
Non-standardized Standardized
Quality of interaction coefficients p value coefficients p value
Beta Ranking Beta Ranking
Employees at the theater guide the audience well. -0.011 7 0.780 0.015 5 0.747
Employees at the theater tend to provide with services in the appointed time.  0.296 1 0.000"™ 0.125 3 0.012"
Employees at the theater conduct business perfectly without any mistake. 0.140 4 0.000"™ 0.088 4 0.054
Employees of the choir performance deal with problems raised politely and promptly.  0.094 6 0.020" 0.221 1 0.000™"
Employees at the theater are polite and kind. 0.144 3 0.001"™ 0.169 2 0.003"
Employees at the theater conduct business fast. 0.123 5 0.004” -0.002 7 0.977
Employees at the theater are reliable. 0.161 2 0.000™ 0.014 6 0.799
F value 85.71 24.21
p value 0.000™" 0.000"
R square 0.53 0.24
Durbin-Watson 1.23 1.16

3% Dependent variable

Quality of outcome

Behavioral intention

# p<0.1, "p<0.05, ~p<0.01

Table 4. The relationship of the influence of the quality of outcome (choir) on behavioral intention

Non-standardized Standardized Ranki
Quality of outcome — Behavioral intention coefficients coefficients in ! t value p value
B | SE Beta ¢
Constant 1.26 0.16 7.97 0.000
The choir performance is interesting and exciting. 021 0.04 0.244 1 478 0.000™"
The members of the choir performance are popular. 0.01 0.04 0.008 8 0.16 0.870
The quality of the sound of the choir performance is good. 0.07 0.03 0.090 5 2.07 0.039"
The artistic level of the choir is high. 0.10 0.04 0.119 4 2.63 0.009""
The conductor of the choir performance is popular. 0.13 0.04 0.152 3 3.38 0.001™"
The choir performance has high artistic qualities. 0.01 0.04 0.012 7 0.26 0.794
The choir performance is easy and understandable. 0.14 0.04 0.166 2 3.59 0.000™"
The other audience receives the choir performance favorably. 0.03 0.04 0.036 6 0.74 0.457
F value=42.804, p value=0.000, R square=0.39, Durbin-Watson=1.13
3% Dependent variable : Behavioral intention
# p<0.1, 'p<0.05, "'p<0.01
=0.000), TAF] AASL ooutzn AAFHpH 5. 22 A AIAHAE
=0.003), &17&e] 252 oFEH3E AR el MHjaE
AgsHe AYpe=0012), FAFS A9e A% glol 5.1 AAqel 29
ShasHAl JrAEE Hpk=0.054) 01 FHE0] oA T sAMN=Y BYA 3 Fdo] BASAE F
A2l JFL VAL A0 ek At AREL, B wol VA FFUAY} JFAS
ARt =el4 84 S0l FeAEEE(B=0.621,
4.3.3 ZiEE)SH0| #SAz0| DXl & dFE=Del A= T} FeAgEEol A
27 HEAB=0497, FFH=2)°l VA= IFE, =24
As @M ELo] g wol ML RS 2 87 Fhol ANFDHEAB=0.346, FFE=3)0] ]
9 A% gAEdo]l ArYT F0] DS(pak=0000), £ BT AHE A7 BeH 87 Fho] 454E
AETAE A olsizt F H(p#=0.000), FFFAL  Fdol vA= G0l P A, deAgEEe] 2
AF2= A717F A (p=0.001), TG o2 & I(FDHFE VA= FFHol F WA, =4 4
Fol HS(EA=0009), THIAS &hol FLpa  FE AHFDHEL vAE 9ol A 4L
=0.039)0l8t FEE0] TAHH BT VA= Ao & g oln
2 YERitt AR FA 0] W5 E(B=0.485, FFH=1)] "|
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