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ABSTRACT

This research analyzed the relationship between CFIP and Infention to purchase under M-Commerce circumstances. First of all, CFIP
had a negative influence on infention to purchase similar to E-Commerce. Secondly, we found privacy fundamentalist groups to react
most sensitive fo the degree of CFIP. Finally, Mobile experience did not have influence on the relationship between CFIP and Intention
to purchase. This result is different from that of the E-Commerce Study. As such, it requires a more comprehensive research.
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(Figure 1) Research Model
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(Table 3) Results of Regression Analysis

B S.E J6] t-value R2 AR F-value
. (49 3.243 0.057 56,584+
231 0.187 0187+ 107.340%+=
CFIP -0.589 0.057 -0432 -10.361%**
(3 2.868 0.160 17.935%*
} CFIP -0.5% 0.058 -0437 -10.288***
232 0.197 0.011* 38.210%**
PSI1 0416 0.203 0125 2.046*
PSI2 0434 0175 0.150 2483*
(3 2899 0.160 18,149+
CFIP -0.399 0.140 -0.293 -2.842%
: PSI1 0232 0210 0.070 1.105
233 0215 0.018** 25473
PSI2 0390 0175 0.135 2.233%
CFIP*PSI1 0.185 0213 0.053 0.872
CFIP*PSI2 -0.314 0.156 -0.189 -2.007*
PSIL: Privacy pramatist, PSI2: Privacy fundamentalist
w6 p<0.00L, *: p<0.01, * p<0.05
(£ 4) zHIY Zgol| oist sl#2A 2ot
(Table 4) Regression Analysis of Mobile Experience
B SE 3 t-value R? AR? F-value
3 (3 3243 0.057 56.584***
231 0.187 0.187%+ 107.340%*
CFIP -0.589 0.057 -0.432 -10.361%**
(37 3.089 0.146 21.147%*
22 CFIP -0.59%4 0.057 -0.435 -10.420%** 0.189 0.002 54360
Year 0.035 0.030 0.048 1144
(3 3.086 0.146 21,070
) CFIP -0.637 0.151 -0.467 4,230+
233 0.189 0.000 36.202%**
Year 0.035 0.030 0.048 1153
CFIP*Year 0.010 0.032 0.034 0.309
% p<0.001, **: p<0.01, * p<0.05
7F AR AEANTTD O WA= Fo 3] o & A& & duugtow, 7Hde AFE 3l AAA AR
& 4= 9t} =, PE(Privacy fundamentalist) 15 SHAHE Mg AAsteH, 2443 ol X 49 2tk Y
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pragmatist) “15-°] 1} PU(Privacy unconcemed) 159 & 32 AFE §FY5F 5% F5A Yk & &
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o2 Bukd A7 Yea S ZEWUFRE o] HEE(CFIP)7} Al =ANTD O HIAE Gl Aol
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