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A Study on the Influence of Family Member's TV Channel
Selection when Watching TV Four Member Family Study

Jaedong Lee*, Donghee Shin**

Abstract

In this paper, using the demographic information of each member of a family, we figured out
which member of a family has more influence on channel selection. We conducted an experiment
which subdivide each breadwinners’ income into 7 phases, and analysis the influence when they
watch TV. The breadwinners’ influence on TV channel selection is increased as breadwinners’
income is getting higher. In the case of spouses, they have consistent influence on TV channel
selection without reference to their breadwinners’ income. We conducted another experiment which
subdivide the youngest person’s age in each family into 4 phases to watch the influence on TV
channel selection. As the youngest person grows, they have more influence. With the experiments
conducted in this paper, we could draw an interesting result, and this result is expected to provide
good services such as content recommendation by considering the context of each family.

Keywords : Demographic information, TV channel selection, breadwinner spouses, youngest person
1. A&

% W AIX XHCorresponding Author): Donghee Shin
2201449 028 07¢, =8:20144 02& 27
2A52:20144 038 14Y O (ASEIAFMISHLAIL(BESA)S stoz
*» §20E Y MANEIIBEEHSS S AS (001810041244, ADIETV 2.0 AZES|
Tel: +82-31-290-7987 , Fax: +82-31-299-4937 o EAHE).

email: ultrajaepo@skku.edu m 2 A= USRS MALZ st=aH AT K&
»* R2E W ClEsE ALO|ASH D} £ 20} Brain Korea 21 Plus Project®] A3RZ 1z %
m 2 3= XNAZHE 2 s34 |=Eotae|d & AS(10Z220130000013).



182 CIXNIE 2B =53 =27X M153 HM2s (2014. 4)

to

o]

e
RS
o
o o
-

o & T
N

N Tl
N
N
3o
1

in'd
Atk
r
Il

>
e

BN ot
o,
ot

—|—' -
i_,
[N}
=
=
i
o,
[e2h
L A
i)
N
_|_,
ofy
N
-~
ol
e

o
N
N

J
o,
o
7
ﬂ—‘
Am
N
NS
9
o
T
=
o
fu
=y
> oX
)
N
N

X
o
Sulis
L
I
g
DA
£
o
fru
—
ro
N
)
12

ob N R SR

tH1-3].

> K
20

_,é
L o
1o
&
N
AN
rlo
i)
re
o
lo
%
BN
>
o,
I

oA oz kA H et :LEWr 6—%‘7h ZﬂE
o] ool AL fFAsk= 7127t
o AAMH AAE FHo AA A
WS AR A= THA A OJE
zo] 7 A= AlRbe] Wt 1E
7}ge] w&A 7% AY
FoRmol =y I Aok oy
NNE 715 FALEY A
of A& 7tAA fEste 4

due 5

4o & &f rlr
kg |o i

T >
mo

o
~
ol

7

:J‘Az
iy
g

3%
o

5 |

NN
E )

X, ro pE X ook

=

LT
K
o
I

In

)

ol %'—39} 2 7F Hol A7)
7HA1 AL 9l

guete] gt 7}1‘5#5 Akel B Ee
F7F #aata sk 19704 ﬂé%_ 3
59

3.

oX o oy g omn ool X & 2 opet N

uwk
e 57, 1990d tiell= 37 el
o= 33Wer FoleEddd dEeHoew WX]Q
g b AEZE e 7S AlRTE B
g Hoith ol AubHQl sy £Fe iy
taol 4o Ahsl AE9 $7F o=
ZF el el AL A4 sido] &

o) AR FHdA 5 BE
AHAA FEE v ol FTHILL
QA AAA] A ko] =71 H
@1% FE @ 9 @ Aol tH11-15].
elgh Abs] gz WSl whE ZpA x| W
7 Ao TV AA A Ald Adde] 1]

oo = oot N BN N o X

)
fr o

-z
A

>

Jm
ol
)
B ofN ofN o
O, o mx o

o
flr
>

ﬁ‘r%

= 72 JE Y g r HIE 4%
A HARS Azks 7Hd @ 2 daE A8
SHA .

B dATE 4 7SS SR VS 9
TV AA3715& ol&ste] 7t 7A€ol TVAA
& @ W oAd e mAs 9P 2
Aok 7+ 7Y bgel Sl wet 72 el
Ad g oFel GFE vA=AE =AM

o, A% THAe o] Ru TN 2
4 FHoz ¥l Fugd wet AEe] TV
AB A 7 Al AW et TV A A
of vAE GBe 2AAY 74 g P
W TV AR 7%, pAAEel 1 TVE AF
# 715e o g3t RAES M WO
2 Al Ade] vAE ggEe dsiga o

%3 e A7 %4e dhsdn
AR, & AP, el w9l B S T4
A9 TV A9 Ad 9L 24l wa o]
ol wAE G

= Ed TV AW A9 A
AEE 24 g e,
A, 2 A4 ) Aol ol & AlRs

H
km

ol

of TV Ald Ad A il 2] FFEe
olo] whe} HAbs] waxp g,

%, AE bgel $96 ue TV A4
Ae A Ao ggEs 2Asm gEel 7
A4 ] AU s el ARsste] TV A
g A" A el elo] me gEe 4
s delth ol Fa 72 gl TV A3
AnE o g3t g JFHol Yt AHe 3
o}selh

Y&l TNmS*o| 2|3
s AHE-3t9 e TNmSE A A ES
ZAbeE SAtelw I AFHAS HF BoThE
A5 - &Y - B, 2012). TNmS o] B &
S8

o}

==

A volHE

gol AF FE 7dow yH
Tt 2 ATl AR
TNmS dlelHE= FE=d8 T42=2 1,0007H,
24419, 6709 Eotel AAVIHoR A 3l
th. TNmS®| ®lel8= v (19 DI 2& 9
Ao FAE gl

* http://www.tnms.tv



TV AIE Al OIS 2420 GE TV HE d=
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Panel information &
Channel code

Watching record

Program information
g data

Date

PO Channel
Personal ID Title/Description Family ID
Gender 3 Personal ID
Age Starc timezof program Channel number

End time of program

Job
o Genre

Level of education

Start watching time

End watching time
Genre sub division J

Personal income P e Date
Martial status

Broadcast times

(Figure 1) TNmS data composition
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More than 6,000,000 won 10

Total 264

. Selected house
A personal income
number
No income 4
Less than 1,000,000 won 6
More than 1,000,000 93
Less than 2,000,000 won
More than 2,000,000
Less than 3,000,000 won 7
More than 3,000,000 81
Less than 4,000,000 won
More than 4,000,000 39
Less than 5,000,000 won
More than 5,000,000 20
Less than 6,000,000 won

<Table 1> Classification of households by criteria

of income and number of selected house
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. . .. Selected house
Family selection criteria
number
The age of youngest person in a 26
family is between 0—8 years old
The age of youngest person in a 89
family is between 8—13 years old
The age of youngest person in a
family is between 14—19 years 79
old
The age of youngest person in a 66
family is more than 20 years old
Total 270

<Table 2> Classification of households by
criteria of the age of the youngest person and
number of selected house
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Category Number Genre
1 Education
2 Talk show
3 Current topics
4 News
5 Daily soap opera

104 Morning drama
105 Children

<Table 3> Subdivision of TV program’s genre
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(Figure 2) Personal user and group user

modeling method
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