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[.ME

—

= 719 S AEAIE S i B9 A AGE AHHsk @A ARl Bte A
FEEE FYdoF s, o2 Qlaf LA He dAs urE v vlo] FEbE.
urebA ae] AjAbEe @A 2 dA] Al g A4 56t Aol

AR AN A, 24, AR 22a EdEd tig AAstE AHew 59, g
Fretn AR ARE ASHer FAstaa ok A BAeAl B $a7 o
= & 4 SItH(Tsai and Shih, 2004). A= 9] AAg} ol wE =3 A 713
RS AL WAl ukgskr] Aeide nA sk ARt niA" AA e FE 2
Gol v Fostth web slAge] e fd t=d V1dES a5 R 4
4 %oﬂ 6MOJ v A4 WES] el dEe =8E 7]eola ATkYi, 2006)).
=0] A& AN E B ofdl wE s AH] el dFd A AT
1 ;’}D}(McDougau et al, 1994 ; 7737, $AE, 2009)2.

FE FAUAVIGY] 434 SREUSE ARs] A thEd o &

Yok, $4 7199 A0S o8 AA/ABHE AN MR ol

O MNl
(e}
e é ok mo

o2

4 B

Z<_]
%2 o

2 o]g¥ 3l 9)th(Zahra & Garvis, 2000, McDougall, Oviatt & Shrader, 2003)3) ZL&{1} 24
A71del =t AW Al R, i A BE T dAE SEH, 43 ASE
Avabr] 9 £ & T2 999 Rl UES A FoA dFE Mg gt T4
HWA7199) e 43S Adste d 71E AdrE 3 o9l 9% YEYA &85
TEoke o] 7199 7N x} BE T A 71dE = v Fske dE A
A7 EHolgl & 4= lth(Coviello & Munro, 1995; ©] Pi, 2004).4)

Hymer(1976)9& © %‘é}ﬂ %2 A4y %b&‘é}—t— 71& &7 widl eS| Abe @A Ul

EQE 28 57

rr
_WL

oA HH, 9 27] uH%LEi o] A3l olm e ARE o]

1) Yi, M, “ International Strategies and Knowledge Transfer Experiences of MNC’s Taiwanese subsidiaries,” The Journal of
American Academy of Business, 8(2), 2006, pp.120-125.

2) AAA, FAE09), “AA/Ge] A4 AT 2G2S : JPlRwde FHow, MAPFAT, ALY, Al
< pp. 107 131.

3) Zahra, S. A. & Gravis, D. M., “Entrepreneurship and Firm Performance: The Moderating Effect of International Environmental
Hostility.” Journal of Business Venturing, 15(5-6), 2000, pp.469-492..

4) Coviello, N. E. and H. J. Munro, “Growing the Entreprencurial Firm : Networking for International Market Development”,
European Journal of Marketing, Vol.29, 1995, pp.49-61.

5) Hymer, S. H., The International Operations of National Firms : A Study of Foreign Direct Investment, Unpublished Doctoral
Dissertation, Massachusetts Institute of Technology, 1960.
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A ogA £5E 29X 223 PP FEUHE Pl A4 BBL T AA
55 Rt Sabagel ol @4 Jusk REd] ojsh B 93 S AR
dret Stk oldd AFE HPoE B AT BFd 1EF 22 799 AP}
a0l GFe Wse Akel 22d 4E PEE HPLAS AAHCR T
A gk olel@ AFE J1Ed] FGUA Jge] TP AFHo] g A& 22 A4
Tholl et B3 Aolwl, A9 ABAe] w5 AFBY SN AR dn AAH AT

1. QIS0 22O Dt AL

A&t RS gt AFe T2 ANHA 71ge] FGH tlEo] Al 2
< HelA 22 A} dig A7t oiFE JgEo]  sith Oviawdt
McDougall(1994)6)2 A A A S “dF TDAAFE thekst F7tdA 2 &8stn
AFES Anjste] 2ALAE g5stele 719 er Fosta glor A9 F 3d ol
Z ool Yehte 7192 =4 ANAR st itk 2 S0 WAV A&
& At w3 dAFe Sy Adacle e ATl WA 7Y
(firm-specific factors)©]] thet AFE ¥l Jed], 71 ATFoA 543 29ES AR
= s e

A, 71E 2 AE Al
A& FAE S AAste 8900l E 4 THRennie, 1993)7. E3F Oviatt?} McDougall(199
e 8flew FUNH 22 HAE 73 e A =4

& o BT 2T B anA 2EY Adero] 71]]9
=]

4 A A A 2] 73
ol B AUA, 24U A UENL AL 74 AL S50 A, 4B AE o
Mulazel 4 58 55 #9kth Kandasaami®} Huang(2000)9) GA] A% 213}l 58 o

6) AlAA, pp.45-56.

7) Rennie, M., “Global Competitiveness : Born Global,” McKinsey Quarterly, Vol.4, 1993, pp.45-52.

8) Oviatt, B. M. and P. P. McDougall, “Toward a theory of International New Ventures,” Journal of International Business
Studies, Vol.24, 1994, pp.45-56

9) AlAA, pp.1-18.
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| & 9, AY9Ate] =4 A3 JEHI 55 443 ZA S e 7|gdY F9o EAO
2 5k

McGuiness & Little(1981)102] <1+tol] w2 R&D H]-8-9] S71<} Eﬂ%ﬂ stolel 2 AlF9
HE7)7F goplel whet sl el &3 1A ELS ARt o8 5 glvtn %
SIATHAA X, 2004)1D. EA7|dS 249 AHE A e I8 A9 %%?‘5& 2|23} o]

5]
E AN 718k 93-S 7o AThEAHE, 200412, e gl oGS 3
dhs S 7}11 A 79SS gAA F3h Aose] gl A2 7199 veiA

0311, 7le 4 Xlﬂ AL 2B E A E U ES
A

4 Fo® god otk o]E2 B ok A9 (resources) ©] A} Oﬂr“f,k(capabilities)c‘]E}
AR ob-E F e & T AW S, AAAE 23 WA 7199 49 719
o ARl 1A Apdeln ago] 7R AR A4 T2 IR 7149 Aol Aol
gt & ¢ ek g WA 7)ol HAd vl 3 A AR 71 el of2fgh 7]
=49 g7 Apdstd AEFS AT F e ddo] "ok 7] A e vEHR
3 gole] A 3 el & 5 9

AAA Zel & B AR QWL
12

‘E‘ o = %'7
HA S 7129 gt} E3), AL S Rumelt(1987)° oa A7} LA A 1930qu1
7 & 5

=
F oldl ABAGEAANN FE3 AAsel 059 ASAA FATAT BAsE A
QA gEPoR Aegn Uk ALNVHE APRYL /199 Wl %A A1) 55

=~
A EE A9 JHE D 93 /199 Aot 3 A1) % B FAND 9
1

FAgoRA o 4T A W] TIdE
v

wele] J1Ad ZRE FRA JEE AuRd, AR Ve 93 553
10) AlA A, pp110-12.

1) AARE “gr= FALNGNA 7] A 8ol #gk A7 whALSHe =i, M dista ojshel. 2004.

12) A4, A== 719 F3F HAA A o289 AnE> At AR Hetd A AR ek T, 20,

2004. pp.1-21.
13) Barney, J., “Firm Resources and Sustained Competitive Advantage”, Journal Management, 17, 1991, pp.99-120.
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2 748 o449 AA= Adeen oo s1zad AL dg FolE W 9
thoo] B FEHE o AFAEC] AL DA Belsn 9AD o A9l

U@ BoEelt AQe &f 2 FAd U@ sbgel gEdel Ak dF 59,
Bamey(199) A9 71902 sefF agA % AIYS PPAIE HekS ek A
B8 4 ES AFE /9 8 BAHE RE A 24%5d, 2494, 14 4, 4

B 24 FoR Fosigith ek, ol g
Aol ot 7190l Al LA B 2
] (resource position barrier) & THIO2H ZIol g FHIATIE H ]’ ]‘31019}-1— ks
8 #d= o} ithBamey, 1991). webA AFAQ AL7HAH S AA ke AFAES 7
£ #AEste Adol 54 71 o8 afEH FAETE A TPYete] gt

ShA, H2 ARSI U EY A& 7|HE F #A 9 7198 tigh ATl 485 9)
<, o] A AFAES AT A (ego)olet A= 27, BRI BE =
BEUEY o, a2gln 25s 92 < oFFE2E 7199 AFAA HES
F(ego network)oll 24 23 7|FE I IATRE B3 7199 ' 2 A g o

=

EdasrEe] g4, grtas 3 g 93 AEoAthLuo, 2002)14. webx, VIE A

Ye 7EA MFES Axaa JEAEINE AHAARE 2 WASY AHE sH
e BAe) 2 UE PUAT 0|24 BAEL BRI vk 2P WASE 54 )
e Ao 2AuSA7L BAAEY FP 25 AF
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ox
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fm
do
[\
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(i
iv) r
|
ol

MEagEe g BEolhe A4

9 2 2z Az Belske] A9 ANBae o 4-9_ M—g— Liwm. EEDE
o

el A1z 988 AL FANAZ Hepd vEA DY
2He M2 BESE A 2 2452 299 Base A nREe] AR A1
& BgAgoEA JIge]l A 2 24%58ES Zojok B Rel UF @ e wEolu)

14) Luo, Y., “Capability Exploitation and Building in a Foreign Market: Implication for Multinational Enterprises”, Organization
Science, 13(1), 2002, pp.48-63.
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E AWl 9olA Hymer(1976)9% 5% il
Yot o oH 79ES AL £ FHE B L}E]ri
He Ao R A&t goldlAE stAY A3 A
A Acka skt
< A= 7IgET XA, HEA, T34, AEF R
B HolA ZElgk o] HolAl ") o3t £5<1 H|E(cost of foreignness)®] -
A= 7190A ik AA|, ALl HE, AIA g, SHIAE, aE B EAHE, dA
orhE W AU T AT ARG A dig A H TS0l
%A TH(Zaheer, Mosakowski, 1997)16). ©]2]3l ]=A] A o] AAAH = E3ta a2 24
3l BANAM AESH] HiM e I=UnlEE FHetnE He B 7HTe
frokal glojof gt} =, A AREE HE, BAls, 7]gd gt ok, vH
, A998 7l R A FY Efvt Eﬁé}r/}- S=n &5 s de
19845 AFARDA SR o]dA 7= AL A Al (market failure) = ©]
Asteg FA7IHS AR FAE 5T RS2 o|dsh "ot 7195+ 798
Azet Fufol] FHE Zofell A (HETE AH3 vl&o Bes g5 QHG
29l Aahido] B3 wakd, BEY &A9 F5Y B, @AdsE AFER G 2
< FHE 7/ ¥ HKindleberger 1970)17. AA7|HETE Aol e A EE g5at7] 9
8 et Hgo] AQHAIN, olfg =en &S Atk de V19 5H
A5 BT A7 A 48d 4 vk

€ A9 BANTAA AU 53R 4 Rt A, 4

fr ot ko AU
o o B 2
| 1
Ny

rlo

N

D
rr ﬂjg
S
o

]:01,
o

=
Av)
2
A
Hl
)
N
2

15) AR A, pde6.

16) Zaheer, S. and E. Mosakowski, “The Dynamics of the Liability of Foreignness: A Global Study of Survival in Financial
Services”. Strategic Management Journal 18(6), 1997, pp.439-463.

17) Kindleberger, C. P., “The International Corporation”, Cambrige, Mass: MIT press, 1970.

18) g E, Ffol, “F=E v=d 7] AsAL qFol Aol wAe G, TAMG ST A4E ALT,Vol44,
No.1, 2007, pp.1-15.
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2. g1 e

1) NeT oY NAY I2Y 4

A Ak FPcke 7195 9A FASY #dE Aoy FIES At A=
o e dFs FE5H Aok ol =g wel A A ATE
A A BEE Ael TAS Aol A8e F s PP o8 &
#] $kt}. Wright and Ucbasaran(2001)0] 2J8hd xpizl Az E47]1¢o
43 £dd VEoly AdE Efrete Aolgn FAsATh A7 d2 7]
2 AHe] Ho FEg 2Rl F717F dvka FAeith A7 Bl oA
A4 T 2L F53 FEH Ajte] A A& Ale] AdA R AR
Beldhe S5 F v Ea da WA 2REsd JloAE Fag A agle
2 7F2% % th.(Westhead, Wright and Ucbasaran, 2001; Sapienza et al., 2006)19)20),
Caves(1996)= 7199 534 91 7199 AL &M HZES AHsH 7199
Ao RA 719 Fo4S ZEIrh 7199 SRAE WA oA gdN =
8-S nZth Caves(1996)°l] 2lahH, A7

=

-

E 37

= o [¢}

o] BHH $AZ WAL BEA AFTSF Aol o Age] FHAA W
o

[¢}

3

—

o

o

= 9
o] o ESIth AWhdE Fa A 7IEAdS 7199 R&DIHH <AYA S A A
wo] QlojAl gFEAoH, el At Fu FAE AHKdte o] o EHAQ AR

o] B]Z A (time compression diseconomies)’= WENATHHall et al. 1986)2D. wjebr| 712 =}

A A7l E4A BUE F gle VIdERY T =34 2 ¢ 3

2 AFelA 71EA 292 Tls AT AFY Al Y AsAke] A& SEd

Astel] A THeas M Agsdr

7 111, @lle] AEJALY] Ve A AEE SREs A d3Fe R Aot
7Ha 12, 9] AB|ALe] AlF AR A5 SREE At gFE A Aot

19) Westhead, P., M. Wright, and D. Ucbasaran, “The Internationalization of New and Small Firms : A Resource-based View, ”
Journal of Business Venturing, Vol. 16, 2001, pp.333-358.

20) Sapienza, H. J., E. Autio, G. George, and S. Zahra, “A Capabilities Perspective on the Effects of Early Internationalization
on Firm Survival and Growth,” Academy of Management Review, Vol.31, No.4, 2006, pp.914-933.

21) Hall, B. H., Z. Griliches, and J. A. Hausman, Patents and R&D: Is There a Lag ?, International Economic Review 27(2):
1986, pp.265-286.
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2) OY ol MaD 329 A

Chang(1996)22 wHA® &3t 71E4 ko] 7199 A4 43 5 Jakgolal
o ZAEHA, B3] njAY dEke ZEd AFdA A4A 9N2 AYe dokn Bxe
ath A2 7199 EE3 A|E, 58 1 Av|A Hellse WA 2o AtAor AR
Az} e £ 9= Fd Aoz WA AT o] APo] BEF 7|glo] d|AH
A& Aol slolA 249 2L 98-S & & Aok

9 FHE EAT & Utk
opklo] ol zAFAF AHE Fato] sjdalged AH
= BAzy gio] FA5aKfreeriding)ol] ot 3&EE =
HAS $03 viAlY wob-S E835te] Hup g&40= A 714

A& A, J
371 918 Aoltt. mebd ¢4 BAlsst vHE =okt-E 7R 959 R A
OR & AR AE =Y 7 T

A, 2R dfelA el A& 719el AEAR] ARIE w8 sleiM dAe] nkdd
39T AnAF V)18 Sl tid A& A3 Zlo] F83ltk(Stopford and Wells 197

22, AT & BEAQ013249S =5 = thxA 7Y s Ak miAR A Ao FaAd
S WA o] g A e JES F 800 Rt AF A, Sy
738 5ol %£&° HH Atk 719E @<ed] AAE g5she oR A & F

fq1 = @&3st] Sl wt=A] 2 A2 olsfsfol sk, 71
g %ﬂvlﬂ EIRS % Has] g AAE ARA0E ALA F de Tl
%}u}(cOhen and Lavinthal, 19902923 &t3itt. o]¢} e APAFE Ed= v 2
o] 7Md& AHsath

.

l:o

M 21, e AR AR R A4 SEe A%e 2d A 9% 1d A
ol

7Ha 222, @ll9] AB|ALe] BRlE WA AEE S2Y It e n|d Aot

22) AlAA, pp.22-42.

23) Stopford, J. M., and L. T. Wells, Managing the Multinational Enterprises, New York: Basic Books, 1972.

24) AAA, pp.199-230.

25) Cohen, W. and D. Levinthal, “Absorptive Capacity : A New Perspective on Learning and Innovation,” Administrative Science
Quarterly, Vol.35, 1990, pp. 128-152.
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3) YEYI QO N&DY 32 A

71de] MlzY A MEHAE FE3ta S8 He 57 () FE, A9, A 2 V)&
o gt A, Q) T 7R 2 WY AAS B3 Y FH 3) 9P ZH, ofAaA,
24 7% 5ol AHBE 240 A AR FRED, o SN fuE sl wz

Yz HEYA wur a2 Fxd 9 PAE WYFA Q1R Oliver(1990)20%= 7191 &
do] aEsh A5 AA T AL 2o, JF A Ador FE AdE FEIe =
RE FPoke T4, 874 B4 484 dHz Y
WA, 719 olnlA|, H# 55 Eolx 7|9 &Ed g
3 Ak &, 7S MEYARRYH s9AT 7
A7 A4 A2 5 A A9E

NEAg BE) Avts Bl A ES el
71E 59 #dE A& F glon, UEAY HA) ek 71 E A= gt
(Nahapiet and Ghoshal, 1998)27). ‘ol7} 719 AlFeb 2 Hup A9l Y EYIAGM =
53 ke A Agetn RS FE}E ¢, AES 2T
= 718E 7 4 A Atk

oAt Al FAE Wl AT e Adel tig FE, S AR A=, %i} e 24
= APACE FE5AY AR H2YZ~ HEYA BEUEFHY B, = 5
of gre o glom, voprt fAle] FEE HAUA HEYJAES A Ater 483
T STHAndersson, 2002)28. 3 &jAp3| A FAl= el hFek Bl 2Y 2 YEYA
7 ARRIA, HAKRIAE BA oA A digk A8 F4, Vs 3 e B9 A4
5, MEE ofeldole} AI715]e] B4 55 B3 A AARE g 5 d9stn
on, fAS|AY SR She BA QLS JREZNE FHtL o] HEkd &8-S
3 s ApsiAbe] AHA| gk st AR FEE Uit s Abe 2Hzte] B2y 2~
HESA EYRTE 544 ddS grd F gl AA HESA FEUQ 4=
FE = A AE AEsiol ke At el #AT FHE(Frost 5, 2002), FHAIZFE =
Uﬂ% Ndah #FAgE ofolt]o] &, FE5 EFAIZRE = AIHST uAL #E JREYS
ATHFrost &, 2002)29. Uo7l AL EA = AS|Ake g4 ol AA|A SEs

26) AlAA, pp.241-265.

27) Nahapiet, J. & Ghoshal, S., “Social Capital, Intellectual Capital, and the Organizational Advantage,” Academy of Management
Review, 23(2), 1998, pp.242-266.

28) Andersson, U., Forsgren, M. & Holm, U., “The Strategic Impact of External Networks: Subsidiary Performance and
Competence Development in the Multinational Corporation,” Strategic Management Journal, 23(11), 2002, pp.979-996.
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ASA UEHAY FFo] dFHcth 5 fdLd5S AT
Aol A YA Y-S A3 Al elR] &I (leverage effect)S 714
%E}(Welch et al, 1998)%). dl¢] P2 91 UESN A/} ddsta FENErL =ohd
o £xrt WE 54e Hole B 29 V9L AdFeR wE A Yo o g
HEHZ FEY] A3 =7 Hrpd
A= =31/ ¥ thZahra et al., 2000).
Shi, AAAGAA wlE] AEste] B AHA A8 %x—qﬂ?} 719 @A
AN SR ES BHE Bast Aov
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NHEL 3 1}
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29) Frost, T. S., Birkinshaw, J. M. & Ensign, P. C., “Centers of Excellence in Multinational Corporations,” Strategic
Management Journal, 23(11), 2002, pp.997-1018.

30) Street, C. T. and A. Cameron, "External Relationship and the Small Business : A Review of small business alliance and
network research,” Journal of Small Business Management, Vol.45, No.2, 2007, pp.239-266.

31) =40, “sf At UES A o] MepA st Adaztel Al WA e 2EEd, THAFEIAT,, And
A4z, 2011, pp.53-78.

32) Welch, D., L. Welch, and I. Wilknson, “The Importance of Networks in Export Promotion : Policy Issues,” Journal of
International Marketing, Vol.6, No.4, 1998, pp.66-82

33) Zaheer, S. and E. Mosakowski, “The Dynamics of the Liability of Foreignness: A Global Study of Survival in Financial
Services”. Strategic Management Journal 18(6), 1997, pp.439-463.

34) Chang, S., International Expansion Strategy of Japanese Firms: Capability Building Through Sequential Entry, Academy of
Management Journal 38, 1995, pp.363-407.



330 TOTEAT MicH F52 (20148 128 279)

5. NARB(B2C, B2B)Y =R

AAAB2B) AV AHAB0)ET o FHLAS 2 A g R nAE S St
aegjste] W& B2B GAlE A& SRR ket oA AF 713E 2Ee] ¥
AR ow AAsH gsteddch@ A, &4, 201339, 23 Kotler and Pfoertsch(2006) =
B2B HAl= wiAEe] Heka HZy AlgolA B2BS B2CY A Afold S wEsA A
Aletar ek 3 & AEAQOB)E AEe SRS dFS nXE dIPads A7
A SlelAq B2B 71993 B2C 719 3ol wet dwE e zkelg ¥l vt webA 2
Aol A B9 ARB|ALY] 44 S Qo] A3 AFoA Z1GFHol Ao]E B Ao
2 o gEo] g 2ol 7S et

=

7 41, dle AB|Ate] Ve G A4 22 Ao nX e JFHAE 7GR
& (B2C/B2B) 7ol Aols B Aot}

7P 42, dle As|Ate] wiAE G A4 22 Ao nX e JFHAE 7GR
% (B2C/B2B) 7t Atol& HY Zlo|th.

7He 43, sle] AB|Ate] HES R 89S A&

g 2R A nxe dFHAE 719
$3(B2C/B2B) 7tol| #fo]S B Aot}

2 APAE AR BeF ARE FTWNH DBl BT Yt A9 A
Sol i@ AREAE Bal FUSGTh S Azdle] BFS e A9 AT F ) A
1 IR elel A% F A&T 22 4E 2He] uRolh

35) g, AEA ol R g 2 FEALEE a3 9] vEYGA ko] A& ISt nAE dF A, TS
8-3] %], A387, A%, 2013, pp. 173-197.



OF FgoH 331

b
-
n=
e
0=
ko
e
on
= _1 °
=2
Ir
_1\1
N
i
1o
ol
5
o
N
et
;o
——
ot
O,
ol
¢
{8
N
[
)
2
N
A
l:l:l

B oA 719¢] A4 Z 2 (Rapidly Globalization) 3 & 7]190] FWAZd] 2
A 3d ol 7Iez ¢4 3 stk @, a9 AL A $E,
T BAB] oHE o2l el & 52 F 7] Wi FHH AR S
31 %THAndersson et al., 2002). ©|&3 32 Qx| =4 Aze ABRHA AFHIROI,
ROA ) A3} ¢ w2 WS /e AR Ueiyth meprd £ d7e 4
A} ks AE ALY A9 RIol Qs dR|dMe AR E, FA £9E, AR HHE,

aga 719 A= A elekd

i

Hey EE B0
Ae sag | DR AR
71&4 @71« % Chang(1996)%),
Bk . - DAES 7154 2EA £71734&71 % 2 (2009)3)
AE A S son
@zﬂﬁv/] 7] TT] o

Q&EA 1A gtk 4 F5
A wAR A2 | @FA AR i A2 F5
o} A € Q@&A Z3pAto] g x4 F5 Chang(1996),
ks @ 719 BA= oA o] & B-& 773 (2011)38)
Bnas gy @B A= 3 uAe NHA
@B W= digk 2EA oju]x|
W el @ Lﬂiﬁﬂ(&i, A9 57t e @]E
. s HEYZ(ZA, A9 59} uF ¥E 3
B 2 EIAEA A D% B UE | ) o
HEd= il 241 (2011)

s @ vEAAS} BAGA 713t
® vEHZ &8 B3

36) Chang. T. “Cultivating Global Experience Curve Advantage on Technology and Marketing Capabilities”, International
Marketing Review, Vol.13(6). 1996, pp.22-42.

37) #7178, ARG <= WAV SEES ARk Aol w3 A, A GA, H209, A2F. 2009, pp.29-63.



33) TEBEAT FicH F52 (20143 128 279)

oA AlE THEES
ti-8-ated 2zt 7S
A BOE itk delA AL THES SAACR HAFe] AdiMe 24 HENE i
WA ool t-gste] 24 FAMES ABAH R FHo] JheItEs WS BT Ed
el A e =24 gl s stttk

g ME e AAAQ 7ol 227} A

_r'é_l‘_
ol Et}. o3 FE2 AFE S H=3} gtk

ol
il
S ol
rJ
1
o
il
|\
o o
)
N
o|
ol
1
RURIN i1
e
o
e
rJ
i
g
o
N
2,
=
%
x
b1
BN
i

2 A7 AR e 350
Row, BANT S8, 43¢ 5 AdSn 1975F AR Beddth A=l £

A= AMOSSt SPSSE o853l & ATE flell AR F 186709 Eo] Tigh LdwkA
EA V=

A 54l el B <& 42> BE

e
1o
e
Mo
3
i
=
el
ol
8
o
A
o\
3
-z
1o
e
Mo
o,
Sote
5
A
32
o

T= Iz () H| S (%)
S5k 3 1.61
s}k A A F 34 18.28
e e M 21 11.29
719 Chirkabk 25 13.44
o1 s RN 17 9.14
He= A7 e 13 6.99
2V AE 2 11.83
A7) A} 33 17.74
A 5 71E 18 9.68
109 o]3f 2 1.08
o1 11~20% 22 11.83
o 21~507 60 3226
= 51~200%3 88 47.31
200 ©] % 14 7.53
o B2C 71 38.17
Ak B2B 115 61.83
7l 186 100

38) ol&y, A4, V98T BAE Adate] A A, rE s, A223 235, 2011, pp97 - 127.
39) olAlE, Hreld, “E == (Bom Global) 719 ] AT UMEHATF FAst Ao W& G, IAEEA
T, A124, A3, 2009, pp.1-21.




333

zr
TH

b

ok
Zo0

<

zr
IH

b )

L

o Aol

ol

At

0732, 18j1 &

=
} 0.891, 0.803°.2 UEFIT}E wWekA| Cronbach’s Alpha’} 0.6

2 0.845, Al

g

°

KO

<
;ATI

B
gt

X

2) &oIx QOIZM(CFA: Confirmatory Factor Analysis)

4-3>3}

<3L

e

W

it

o

El

CR #o] 1.960]14 o= e}

IS
S w
w N <t [\l — o
S5 & | B % 2 & &
mAln S S S S S S
S
b * b E * b * S *
o (IS (IS (IS X IS x [N IS x
X * X x * X * ES S
~ No) ~|\© oK 0 —
o 0 Q == Al © 3|3
o | s el & 2] ez
o o6 | <F ~ | < |
L S 8] K& (L2 2 a9
. =l D=l ka1 = R =T R =T I B R IR e I o)
[« S OO OO S OO
o
© (@) = oAl | <t | % w [* 3R]
SN EEEEEEEEEEEEEEE
5 — O ||| O |~ | | | = || | —|—
Ll
e
- | wr =
oI | | =T =y
Ealaice o R
ar 70| %0 | | X |0 ®|0 | [y |
0 B oF | X |55 | | R0\ RO | | |
ROl ||| B | || | B || o [ | | 0| R
&0 |7 (g PN Lo T et i
KIE (| |TIRC| (= | o |BR | TH R |odo
Ho%%ﬂﬂmﬂcﬂﬂm}aﬂﬂu%%
| || R R || T e |
~|= ™ |Re|ah |2 | | 7| 2L | 0L | oL
o | o = |V |oF |oF |oF |oF |oF
o [ | Bz | | = |RC|RC| BB | BE| 7 | W) (1w | w] | w] | w)
oHINIT TR BB ~|~|TT T |T|T T
zel jze] — o
= | m S e A
go | X i P = | T RO
< B N XL il bl
5o | e B = I G
L I = B oF| B oF
~ 63 R gl




334 TEBEAT FicH F52 (20148 128 279)

= g
@ JYBAE BAAGT HRel, ARSI JAAFB, BB v A& 22Ut
£3} Aol Aviugieh PRYPY 2 BAL M 2 WSS AUSE ddgln 2
A ARGES BEUFE Agsel B4S 9 s AT Qo] 2RI 4G

£2 5243t 7150 ATRG6 Ud ARE A5t <Eads>s)h 2rh

GFl AGFI RMSEA NFI CFl RMR
954 920 .000 940 994 024
CMIN/p#}/CMIN/DF=73.631/0.556/0.969

2y AL <H4-4>004 YER}S0] GFI(Goodness of Fit Index)E 2 33HHt7]5(>0.90)
o7 0954 Ueh} AgsA vehgon, R g os] wdo] And ¢ gl BiyF
kel 4718 9Jnldhe RMR 0.05ETH Ztolol ght}, B4 7k9] RMR2 0.024% 0.05ETH
ol myol AP HAFH Utk ZALLAETASS] A FZRMSEA : Root Mean
Square Error of Approximation)& F4lo] ¥lXo] ofd thE wxdo|r A3 o 7|UHE
AY=Z oulaim, 00579 S 71U A= (Close Fit), 0.087]o]d el zol A gte
(Reasonable Fit), 0.100]/Jo]™ & E7}53F A 3% (Unacceptable Fit) 2 &3l th #4147}
000022 Vel F87Fso 2 eyttt B A 23 B diste] CMING-S Ch-square
#e oled A+243 Chsquare’t 73.63100H, &S 055602 UERdth g1
CMINDF= ¥utA e ® 20]atH mdo] Agsitteta sfAdth. 22ut 09693k Vet 213
& Holx gtk tjFd Bd FAE AFErt =4 vt 7K AEd et slcka

o

it alo



OIRE 32 NAY AAY I2 AIC) T FTAT 335

72 EZ=3} -
olTT A2 el C.R =401 F

7% 2145t .
a1 =1 Zan 3 Hi-1 0.297 0.424 0.083 3.564* A&
= AP A A& 2|
X = - - o o . 0 o) b |

FAEY |~ Ly H1-2 0.392 0.367 0.128 | 3.050(0.002) b
Bl A /‘\_]é‘:@— Sk ] e
nAY A4 | — Sewg H2-1 0.765 0.661 0.177 4316 A e
j e N en
T il e H2-2 0.658 0558 0.111 5.989%#* A
L R s H3-1 0.725 0683 | 0089 | 8162+ EE
tlé —?/] %Eﬂéi} - . 5 . . =

|ES = e .
e | 2owg H3-1 0.287 0.442 0.081 3.538x** Ay

= =
(***P <0.01)

B Ao gt 7MES HE3] ﬁzﬂ ARASF, 374 1 EF 9}, CR(Critical Ratio)s =
AU EH ALS|ZEtef| A o] 2

-
ol f9o 53 CR#E 7|FoZ & | CR(Critical Ratio)°] 1.96(p<0.05) T 2.57(p<0.01)
Bty 2 A$ foe Aoz Addd gl
M Ase 9% & 2A9 0297, SE

=
)
)

ofit

ofN
e
D)
=
=
o
i)
Y
ofm,
N

f1 o of
X,

o
%
=
A

Buj

S
_\1

=

)

2

(ol

D)

=]
g
o,

_>i

7y

[

3 39 HlE%asﬂr A& SEg B F Al UEAZ MY A& 225
ZA 7Md H3-10] i3 A A2A4 0.725, SE 0089, CR. 816212 ERgom YES?
3 7Brgl A&d Zedst B4 7Md H326 3 Aake A=A 0287, SE 0081, CR.
35385 UERETE BT CRgEo] 1968 ol/dol, 99% A FFelx BAHCR frofatA
Ueh} 7o) 2% XA EA) waba 7199 d9 YEYIE 223 Zrdsld J44

o2 9 AL dee & F 3Tk



SAPEAD M6 M52 (20149 128 279)

B2C9 B2B 71 A|

336

N =l Al 0 Al = ~

o —~= 3|8 Sg 22 5 =

LT IR LT YR
S| 9 g ¢ F ¢ <
* *

- ¥ ¥ 0 o~ ™~
52 5|2 |& 8 88 ,
23 58 (% 8|87 | &
I ’ ’ Blx|©
£ n| S
m o o — (=) o o =
o~ V) ~ ) R 2 & =
m S| = | & | A > | &

= v =~ v

— ~ [o\] (o] 0 [}

< I — Ne) [ae) = °

gl || 2|2
_
m
A A Ao Ao Al ~
R R EREEERE
— LYY ag ST T R
L= N < Nt v ha <
¥ ¥ ¥
—
g (=} [}
—| o 3 & & & Q I
et 88 |8| ¢ 3
| d ) 2 <+ | —|%
c | ~|55
1) xRI=S
— — — — o < NS
N = o ®©
) | &8 8|8 | &% =
= on o0 [ele]
g1 8|1 8|3 &
g 3| 8| 8| %58
om
oF
RN -
i I I I S B B P
e || e | e TR
i G B S O T B P
T | = o | T | T ﬂm
{
Hrowme w

*kp < 0,05, **p < 0.0l

o}
A

23]
v

)

B2CS} B2B 71963 u}

FA| (Tolerance)

L84

76,0842 o]0l p<0.01°|A] FelX
}3]

A

= 71
>

e ASZ 1HT w2 gholrh o

5

< o)

il

3}

J

&
i

i
A

=
=
5

[e]
T

1

hu

AF 2P, 71

1
R

3] EA o A

H

]
7 Websth B2Ce B2B A4 M EAACE

Al vehdes 74 gl sith B2C 7199 3714 ¢l A]

0o

SHAl Yebstth B2B 7|

o

P, A A
Aoz o

2
&

=
Qo] BAHOZ el

E7 EMZA3 B2C, B2B 243} 7|9 23 oA

b < Al
Z g9ew



=
AA

337

§:|: A
o]

ol %

1

°
T

B2C 7|1goAE v

AsAon

=

=
1

=3
(B2C} B2B)el ulel o] 7}

o
A

[¢}

=
T

RE

9|

Bz

4
He e 884%= Yeht, B2B 719 39144 o

HojFa 9tk 719

-
L

=
T
=

b oA

Hof

°] B2B 7IlIM = 7]

=

1
T

tod 31.9% =}o]

°

1

B2C 714ellA] & H 4ol di

[e]
H& 565%0] H

FQ

T

oz Jeht 714 B3
el

Hr
o

o
o
2

T

g
L
h

A= 719 w38 B2C B2B)dl| ket

9

l

7

o

A

7}

1

kel
i

1ol =24

[

Aol M

Thel] o

i

°
R84

R

o

7190l

g

3y
Aglgoloz 3

s

o] ul§ 8
B2C 71¢12 vHAH

1] vMES =
E

o

he
W

o
J

s
i

=
=
=

H

=z

9t
3 Aol

Hl 2=

H
b 719 3B2C, B2B)dl| whet

xR

o

g

ol Al A=

)

SN IEE]

-
132 glef, Al

°

3 2oy

Holx
A3 A o

[e)

=
=4

=2

s o

5

|

afjof AHEjAte]

R

5

dl glolA 7]

T

3194 Adwgo] B2BET} B2C7} =9t} AT

AATY
Kol

L

L

=

=

A

P2

k
] A

A 5%

SHA At

5

AA BAZE S 2-EEE 7EESE A sl 71

719 g @Al JEste] A3t

3l m]

. 2

]_
oA, B3 A% AES

=

5

o 2 AT ANES Hel
A 24, oY 9% 29

Al &
= |
H

,HO

% o

—_

o

o

AL

1
R

SRICER



338 TOTEAT MicH F52 (20148 128 279)

A e g0l @ A4 ) YEAD 5L Fad 090S s ©

il
@ BB 719ES /164 9l 2dlol WS $aFE 2 & YT ¥ Ao ¥

= ATE A A7 AFH AAAQ AT Tldske AH AR Bt
i E de B2E AR 7R ek A, 2ARNE A ARTIEe A& 2 REd
2HE S A = A& A 3d ofsk 7IGAE AAeth 28y 3d Alel® 719
uet S22 A ddd JAxpt EAE F doke Aotk B Ve 22
A7 FF AFTAQA AT AR B A& SRS} o|Fd tigh FA1F
ol a9 Al 1] Fel(mode)t T2 FZHe] A IH(performance)?} THE A|AE 2 <]
AE tEste d7% U7t 8le otk B AFdx e 2REse] /idd a9 A=
A719F T Ndstete] viR Qe #HE dTE Adsve e ' T Ut &
T olglgt HE mFste] B} AFHoln AAAR A7t BetEo] At 2EHIE 7]
th gt

0
Bagd

A, $A42009), “WA7IQe] A&d FAs AF e dFgINAH L FHoE”, MW
AAQATE), A2, A3 pp.107-131.
AAE. “q= FANNA7 ] A el B A7 WAt =R, Afstn Wt

grdd, S&ol “ad=3E t=A 7199 AL deko] e mixe P, fAAEIA
Ty A447 A1S, Vol44, No.1, 2007, pp.1-15.

tod, el JA-dFA7I9e A5 &893, 98375, 30(6), 2005, pp.69-101.

2R« ol Ate] YELT G380 ALA dan Ao A W= 2AE}
"SA 74 A, A22d A4Z, 2011, pp.53-78.

)



OIRE 32 NAY AAY I2 AIC) T FTAT 339

olgE, AfA, IdHAT BUs zpitate] A A TFugd S, A28 23, 2011,

ol A&, ¥}, “2 Z2H(Bom Global) 7149l NJA T WEY A/ ZA S Axo] n|
e Ge, MANAGAT, A28, Al1Z, 2009, pp.1-21.

T71%, G g WA SRS Jre Ao # A7, 'FAALAT, A20
A, A2%. 2009, pp.29-63.

A, A4, “@=31F t=24 71 e AsjAe] nA"E A2 FEel B A9, T

8}s] x|, A|38H A|1Z, 2013, pp.199-230.

3, BEA UWFAF 9 FEALFA a2a e vEYR ko] A& A5

12 9 A4, (Fdsta)=),), A38A, Al1Z, 2013, pp. 173-197.

e, « AFSEE 719 FAH FAA FASE o] B9 AnE> FHigw Abs]HetA T

A AR ekl ), 20, 2004. pp.1-21.
Andersson, U., Forsgren, M. & Holm, U., “The Strategic Impact of External Networks: Subsidiary

o)

o

oo

Performance and Competence Development in the Multinational Corporation,” Strategic
Management Journal, 23(11), 2002, pp.979-996.

Bamey, J., “Firm Resources and Sustained Competitive Advantage”, Journal Management, 17,
1991, pp.99-120.

Chang. T., “Cultivating Global Experience Curve Advantage on Technology and Marketing
Capabilities”, International Marketing Review, Vol.13(6). 1996, pp.22-42.

Chang, S., International Expansion Strategy of Japanese Firms: Capability Building Through
Sequential Entry, Academy of Management Journal 38, 1995, pp.363-407.

Cohen, W. and D. Levinthal, “Absorptive Capacity : A New Perspective on Learning and Innovation,”
Administrative Science Quarterly, Vol.35, 1990, pp. 128-152.

Coviello, N. E. and H. J. Munro, “"Growing the Entrepreneurial Firm : Networking for International
Market Development”, European Journal of Marketing, Vol.29, 1995, pp.49-61.

Frost, T. S., Birkinshaw, J. M. & Ensign, P. C., “Centers of Excellence in Multinational
Corporations,” Strategic Management Journal, 23(11), 2002, pp.997-1018.

Hall, B. H., Z. Griliches, and J. A. Hausman, Patents and R&D: Is There a Lag ?, International
Economic Review 27(2): 1986, pp.265-286.

Hymer, S. H.,, The International Operations of National Firms : A Study of Foreign Direct



340 TEBEAT MicH F52 (20143 128 279)

Investment, Unpublished Doctoral Dissertation, Massachusetts Institute of Technology, 1960.

Johanson, J., and J.E. Vahlne. “The Internationalization Process of the Firm-AModel of Knowledge
Development and Increasing Foreign Market Commitments”. Journal of International
Business Studies 8: 1977, pp.23-32.

Kindleberger, C. P., “The International Corporation”, Cambrige, Mass: MIT press, 1970.

Kandasaami, S. and X. C. Huang, International Marketing Strategy : A Comparison of Born-global
vs Non Born-global Firms in Australia, Paper presented at the ICSB Conference, Brisbane,
2000, pp.1-18.

Kotler, P. and W. Pfoertsch, B2B Brand Management. Springer Berlin Heidlberg, 2006, pp.12-50.

Luo, Y., “Capability Exploitation and Building in a Foreign Market: Implication for Multinational
Enterprises”, Organization Science, 13(1), 2002, pp.48-63.

McDougall, P. P., S. Shane, and B. M. Oviatt, “Explaining the Formation of International New
Venture”, Journal of Business Venturing, Vol. 9, 1994, pp.45-64.

McGuiness, N. W. & Little, B., “The Influence of Products Characteristics on the Export
Performance of New Industrial Products,” Journal of Marketing, 45(1), 1981, pp.110-12.

Madsen, T. K. and P. Servais, “The Internationalization of Born Globals : an Evolutionary Process ?”
International Business Review, Vol.6, 1997, pp.561-583.

Moen, O. and P. Servais, “Born Global or Gradual Global ? : Examining the Export Behavior of
Small and Medium-sized Enterprises,” Journal of International Marketing, Vol.10, No.3,
2002, pp.49-72.

Nahapiet, J. & Ghoshal, S., “Social Capital, Intellectual Capital, and the Organizational Advantage,”
Academy of Management Review, 23(2), 1998, pp.242-266.

Oliver, C., “Determinants of Inter-organizational Relationships: Integration and Future Directions,”
Academy of Management Review, 15(2), 1990, pp.241-265.

Oviatt, B. M. and P. P. McDougall, “Toward a theory of International New Ventures,” Journal of
International Business Studies, Vol.24, 1994, pp.45-56.

Rennie, M., “Global Competitiveness : Born Global,” McKinsey Quarterly, Vol.4, 1993, pp.45-52.

Street, C. T. and A. Cameron, "External Relationship and the Small Business : A Review of
small business alliance and network research,” Journal of Small Business Management,

Vol.45, No.2, 2007, pp.239-266.



OIRE 32 NAY AAY I2 AIC) T FTAT 341

Sapienza, H. J., E. Autio, G. George, and S. Zahra, “A Capabilities Perspective on the Effects of
Early Internationalization on Firm Survival and Growth,” Academy of Management Review,
Vol.31, No.4, 2006, pp.914-933.

Stopford, J. M., and L. T. Wells, Managing the Multinational Enterprises, New York: Basic
Books, 1972.

Tsai, M. T. and Shih, C., “The Impact of Marketing Knowledge Among Managers on Marketing
Capabilities and Business Performance,” International journal of management, 21(4), 2004,
Pp-524-530.

Welch, D., L. Welch, and 1. Wilknson, “The Importance of Networks in Export Promotion :
Policy Issues,” Journal of International Marketing, Vol.6, No.4, 1998, pp.66-82.

Westhead, P., M. Wright, and D. Ucbasaran, “The Internationalization of New and Small Firms :
A Resource-based View,” Journal of Business Venturing, Vol. 16, 2001, pp.333-358.

Yi, M., “ International Strategies and Knowledge Transfer Experiences of MNC’s Taiwanese
subsidiaries,” The Journal of American Academy of Business, 8(2), 2006, pp.120-125.
Zaheer, S. and E. Mosakowski, “The Dynamics of the Liability of Foreignness: A Global Study

of Survival in Financial Services”. Strategic Management Journal 18(6), 1997, pp.439-463.

Zahra, S. A. & Gravis, D. M., “Entrepreneurship and Firm Performance: The Moderating Effect
of International Environmental Hostility.” Journal of Business Venturing, 15(5-6), 2000,
pp.469-492.

Zahra, S. A., George G. and Dharwadkar, R., “Enterpreneurship in the Multinational Subsidiaries:
The Effects of Corporate and Local Environmental Contexts,” GT CIBER Working Paper,
27(2), 2001, pp.1-43.



3qp TEBEAT FicH F52 (20143 128 279)

ABSTRACT

A Study on the Effects of Technology, Marketing,

Network Competencies on Rapid Globalization in Korea

Han, Sang Seol*

In this paper, we aim to advance our knowledge about factors influencing rapid globalization of firms
in Korea. Through analysing empirically, this study focuses on the effect of technology competencies and
marketing competencies and network in Korea rapid globalization. The subject of this study was foreign
subsidiaries that entered in korea to expand their business overseas. This study are examined by the sample
of 186 foreign subsidiaries operating in Korea.

The empirical results from structural equation modeling and regression analysis. Our findings show that
marketing competencies, technological competencies and network are key drivers of rapid globalization in
Korea market.

Meanwhile, we also find that marketing competencies related to overseas market development in B2C
foreign subsidiaries and technology competencies related to overseas market development in B2B foreign
subsidiaries. And it was revealed in the path analysis using AMOS model that the relevancy of the study
model was higher for B2C foreign subsidiaries than B2B foreign subsidiaries and the explanatory
power(statistic index) revealed to be 31.9% higher for B2C foreign subsidiaries than B2B foreign
subsidiaries in the effect relation on the rapid globalization in Korea market.

Company type (B2C/B2B) was revealed moderating factor on the rapid globalization. Our study
confirmed that marketing, technological competencies and network of firms effects on the rapid

globalization in Korea.

Key Words : Rapid Globalization, Technology Competency, Marketing Competency, Network, B2C, B2B.

* Assistant Professor, Dankook University(hss1109@dankook.ac.kr)



