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Abstract As a new management paradigm, co-creation for creating new value through
collaboration with stakeholders, including customers, distributers, suppliers, and partner
organizations has been issued in the private and public organizations. To collectively create
new value, effective communication tools among the interest groups should be provided. In
fact, most of organizations have utilized information technology such as home pages and
SNS for distributing information and respecting customer opinions. However, they are
seriously experiencing in difficulty of systematic management and overlapped investment on
information technology for co—creation. Thus, this study proposes the conceptual model for
co—creation platform through case studies and it is verified by scenario analysis and
experts. The study contributes to accumulate knowledge in the area of co-creation platform.
It also defines the requirements and the functions for the design of co-creation platform for

practitioners.
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<Fig. 1> The Progress Procedure of My Starbucks
Idea(MSI)
(Source: Restructured based on Choi et al. [14])
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<Fig. 2> Product Development Process by Quirky
Platform[15]
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<Fig. 4> Top Selling Burgers[17]
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