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Abstract

The present study focused on frustration emotion investigated the variables evoking frustration and the process in
which sense of frustration would be overcome, and explored the principle of aesthetics the consumers under the
frustration might prefer in choosing goods. The results of this study are as follows.

First, consumers usually felt frustration rather than anger when it became obvious that their objectives could not
be met and that they failed to achieve their objectives due to uncontrollable cause. Second, consumers who felt
frustration wanted to receive emotional support and comfort from close acquaintances rather than to cope actively
with the unsuccessful situation by renewed challenges. Third, consumers, once frustrated, preferred harmony principle
rather than emphasis principle in terms of esthetics in choosing design of goods.

Therefore, marketing managers are advised to approach to the consumers who felt frustration on the basis of
harmony principle in design of goods.
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El -017 292 -.031 755 .189 -.096
) ) scend 142 .067 118 .081 .893 .053
responsibiﬁfyga;ﬁ f::l‘t’rt(‘:l’n; Seenario scen3 131 142 029 173 885 050
scen5 -.068 -.044 163 110 781 .099
. . o ) scenl 125 .039 -.011 .010 .006 .898
negative emotion's certainty in Scenario
scen2 .054 228 -.026 113 212 .805
Chonbach's « .934 .905 910 .884 .840 .705
Eigen value 8.005 3.536 2.666 2.077 1.620 1.292
Explained Variance(%) 32.022 14.146 10.662 8.308 6.476 5.169
Cumulative Variance(%) 32.022 46.168 56.830 65.138 71.616 76.785




Table 2. Results of Factor Analysis(Endogenous Variables)

Factors
Construct Item
1 2 3 4 5 6 7
choice4 977 -.050 -014 .016 .027 .032 -018
choice3 975 -.042 -.006 016 .006 -.020 -.045
preference ;
choice2 .969 -.038 .030 .069 014 .070 -.031
choicel .968 -012 -.003 .054 .018 .051 -.083
copb -012 .869 -.055 .193 .030 138 .008
. . cop7 -.035 .853 .048 .102 -.066 -.070 .067
Coping-Emotion
cop8 -107 .844 -.065 .084 .004 -.046 115
cop5 .020 .816 -.007 071 .075 170 -.048
cop3 119 -.038 .845 .092 -.002 .005 .008
. . copl -.003 -.010 .841 -.025 .101 .064 -.090
Coping-Action
cop4 -.062 -.066 .819 -.052 -.034 .038 .075
cop2 -.039 .040 776 .009 -.091 071 .037
emo2 .027 .144 -.026 .891 218 153 .063
Frustration emol -.003 202 -.068 .854 139 .166 .022
emo3 127 121 117 .692 219 147 129
emo6 .002 -.004 -.007 242 .926 .032 .062
Hopelessness
emo7 .050 032 -.034 270 .903 102 .044
emo5 .026 .087 .085 .146 151 .934 .033
Anger
emo4 .097 .073 113 318 -.020 .878 .095
. . cop9 .006 .140 -.056 .093 .024 113 .861
Coping-Avoidance
copl0 -.149 -.022 .084 072 .072 -.006 .858
Chonbach's o .981 .870 .830 735 .945 .858 .658
Eigen value 4.379 3.958 2.853 2.302 1.417 1.364 922
Explained Variance(%) 20.854 18.847 13.587 10.963 6.749 6.493 4.391
Cumulative Variance(%) 20.854 39.701 53.289 64.252 71.000 77.494 81.885
7HAHIONA AQEEE th =, 52 24 Ao d]lo] Z1 A <Table 3> AT AAH, Hde =71
EAS 5 9 8474 20l dow, At B AEs B $/8e 22 ARt fogoz
U Re B A4S f wel 2AvE AS AS =7 Uest
at7] flall, AuEl s Fal FEE & (emol, emo2, w3 2] Ay} Ay 1 el e AE
emo3), = (emod, emo5), 771 (emob, emo7) =& AR=7F AEAALS RN 71 =R AR y] Q&) g
S A3} (<Table 2>3x), 24+ F+A/NEEZE b A(scenl, scen2)3} 2 /%A AJ(scen3, scend, scenS)(<Table
shel ol 7be] Hpol(difference)S EASATE AAH AR 27 FAb By, oA HHo| =AY
RN RRAEE ARSI, E AEYRAA 7 Axel GRS FEA IARNES Fol Aviugt 1
HAYEE Appsto] zhzbe] azte ghol (0’3 zbel 7t A3 F0) et A3 §=280(t=2.892, p=
A= TAZS gt 000), A/ EAANL 5=231(t=2382, p=.019)Z, =3
B gho] W 201400 FelaA e, $447 2]

Table 3. Results of T-testing Emotion Difference

o] Aol GBS FE= Aol ZHHA
standard

)\C_} =2 .
difference type mean deviation t df P AFH O Z AH|RE T
al

E
frustration-anger | .3213 | 1.15100 |2.749 | .007 | .000 o, BRG] Aurt FAey, I Ygele] EAT
> <]

frustration-hopelessness | .3213 | 1.15100 |2.749| .007 | .000
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Table 4 Effect of the cause of negative emotion on frustration Table 6. Effect of frustration on Coping-Action
Unstandardized | Standardized Unstandardized | Standardized
Coefficients Coefficients | ¢ P Coefficients Coefficients t P
B S.E beta B S.E beta
(constant) 3.680 467 7.874 | .000 (constant) | 5.289 .559 9.469 | .000
certainty 220 .076 .280 2.892 | .005 frustration | .058 .098 .061 .594 554
responsibility& 156 066 931 2382| 019 dependent variable: Coping-Action
control
dependent variable: Frustration Table 7. Effect of frustration on Coping-Avoidance
Unstandardized | Standardized
o] w7l= Ao & e}, 7FAHI0] A A H AT Coefficients Coefficients t p
B S.E beta
4.2.2. 7MMdH22| H= (constant) | 2.590 | .831 3.116 | .002
7HAH2E= FAAAE oA AR A= oju ZHIPES frustration | .245 .146 170 1.678 | .097
A =22 gasl7] 23t Aot} ol 23] WS dependent variable: Coping-Avoidance
o) ZAolA ANG FARA FRAEA Bal 10

A
= AAFE, 2R g S5PF] Kl
&= 5(copl, cop2, cop3, cop4), & =E(cop5, copb,
cop7 cop8), ] (cop9, copl0)Z T-+-=| | TH<Table 2>
Zx). A FHEE S5 et 242 gES
GAF o], o] ofd SEYFol| FFS F=
A A= T A ESTH

AT A, o] AHFH ek T 3
=237(t=2.375, p=.000)(<Table 5>#Z)o], tgto] 29]
FolBE, F-o] TR ¥ F& ACE U
sttt I8y Ao FESEe] i A Z
I= 3=.061(<Table 6>3=)o|™, 2 o] 3jy]df thgt
3 ARA A= f=170(<Table 6>FZ2)C. 2, & U ¢
kol ekl eFskrh

4.2.3. 7tMH39| HE
7HAH3 2 AFE o] am AL AlE &
o, A FEell that &0l TUL A5, AlFE HAR] A

Ao] AEHS AAsE 24F A8 F 9=, ol
z

J
GBS AN o|F 78 AEE ZHse] 2%A
3

o2

2R AlFe] AV T AEE AddEeA] ob|
Z3tE dgskEA B7] 98k Zolth. ol& $s
AH 2B A AS P o, AFAE A-typeol] &
HE tzdle] ZAxE 23, Btypeol &3 HE
2] frRle] x3tE frdsteA AuE7] 98, 7F &
ol wel gzt 23t - Ax “AXEA FH
ata, H-3¥E T- 455 At A54a3 AR
ALSE BEZEZRAI 2 Atypeol A& 73EE B-typeol A&
kg O 7le Ae= UrEPkLD}Krable >Zkx).
I3 FEgE e 2RAE 1A Aole]

weby gl A 2l 2AFRS Hes) et el A o e
7 A 7=z o] Aln]x X o A)3] %
PEFRol} Hu HAsa 9o Aoz gy O cor SE AIAE ASEReA, obE Ael
Zlole) Al HEE A}E A X HE X% Aln
o] 7HaH27F A A = Y Th foe] 2} 184 AA gk AEE z5he] Alv)
Table 8. A Paired-difference Test-t of Tumbler Design
Table 5. Effect of frustration on Coping-Emotion standard | mean
Type | Mean | N deviation | S.E ¢ a | p
Unstandardized | Standardized ’
Coefficients Coefficients t P E | 4.89 | 97 1.128 |.1146
A 14.678 | 96 | .000
B S.E beta H [ 2991 | 97 991  |.1006
(constant) | 3.357 789 4.256 | .000 E |3.666 | 97 | 1.004 |.1019
B -15.743 | 96 | .000
frustration 328 138 237 2.375 | .020 H [5152| 97 | 1.038 |.1054
dependent variable: Coping-Emotion A: A-type, B: B-type, E: emphasis, H: harmony
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LA FI, HUE 24 5 s 20 Adsten
292 GE ol7e] i ANE T Heh 23
o] aHl A gze) AvE A Hoks 25 4

AE S H AEeE A0R Ve,

T3 olelg AErt AlFTiARle] el J3F
= FA AEET] 98, AxY AnAds st
ASH Atyped Z3 AV AL ASE
B-types Al AASHY, o5 AHEA T F B F
AL F3(type)e TIARIS A5 sH=A] 48-E(choicel,
choice2, choice3, choice4) 2.2 A A3}, o]S tv] 73

AL (1> 7z, 72 ZshdE)E 57613 tH<Table
>3z, J7]3L ol & it Hetsted, o] AlFe Y
A1 AmAd Aol JEs T, Axo xste] Av
T A Ag o A3EHA sheA AsET] fE, 3
AA S AAEHA T #4423 5=299(t=3.056, p=.003)
2 UEPTtH<Table 9>3%). & t7} 2040l n 2 3

N

o] AF HARIL] A Mool dFS Fm, tiv] A
oM ASE o] FolRR, FxEus x5} 4

g Asele A% Y, JHHE AXH AT

Table 9. Effect of frustration on emphasis-harmony preference

Unstandardized | Standardized
Coefficients Coefficients t p
B S.E beta
(constant) | 1.396 | 1.043 1.339 | .184
frustration | .559 183 299 3.056 | .003

dependent variable: emphasis-harmony preference

(<Table 10>%=x).

Table 10. Preference of tumbler design
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