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Abstract

This study examines the effects of store environment on consumer commitment to department stores and
the differences among department stores. A self-administered questionnaire was developed based on exist-
ing scales in the literature and the result of qualitative research. The survey was conducted on 500 female
consumers in their 20s to 40s in Seoul, Incheon and Gyeonggi areas in Korea. Data were analyzed using
descriptive statistics, factor analysis, ANOVA, and regression analysis via SPSS Win 16.0. The results were
as follows: First, three department stores revealed statistically significant differences in the diversity of faci-
lities, store atmosphere, locational convenience and policy. Second, affective commitment to department
stores was affected by salesperson service, policy, diversity of facilities, product assortment, store atmos-
phere and locational convenience. Calculative commitment in department stores was affected by policy,
diversity of facilities, store atmosphere and locational convenience. There were also significant differences
on store environmental factors that influence affective commitment and calculative commitment among de-

partment stores.
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A A G v ZoEY 4 e WapE kel vy I1. O|2X uj &4
o] F a7 AJ- o] th(“Opening of 277, 2010).

Mo oA BEAE AL T Wedt IS 1. HEEAH0
dof glo] el 7o 2 SE I Qi) o] wa)
Ty A3 5 MF s AL BE Thedst ok APl Axe] B4 gy, &<, A,
o] Fsle} Agste] WsdolA £7]aL AW S F7-5) 7], T 22 24EC] T3HE ATEH] ghe
= E9VIE v ozt Qltk. 2 S WsiRe] & o wj el AEIAL LuE] HE HREY
A AT EH Alte] An] HEHS PSR 2 F 1] A} &= SH|ok 71 el S AR] S PAE HeR
Z g, 2 FAEZ Al 712 FEAAE B 5 UEbSTH Wakefield & Baker, 1998).
I AFAIZHE 5287] g AE S ofot] o7} o} AZIA 212 AHAES HE g &2 U3
A W93 U TH“Opening of 277, 2010). W3} vlc} & = o] Bl AxdgsAold FxMer)E, A
237 FA RIS vsta R Wy 7+ AAo] X E FouR&A T JUREE AREEH AN, AH|R}
3 A3atol| A 2 MBS LH| RS0 2t Wil o] HE AEE A3 F71E & o) 7]Fe] HE 93 7}
el sl oA ARSI U=A] Lotk T Ao, A AEEAS F3th(Shim & Kotsiopulos, 1992). 4~
2H|RE0] AT 4 gl AEatE 2910] F3AA HAlE FEE HEsle 5 e A3 S Bell 9%
of= A2 AXE I FAREAA FasitiaL sl Aol A H-$-5 Q1 oA & FA L, 54 F x|

AEH Q) AAHAIY BN LAFAHEE FA s} gk olm X7} Te|HYL4E Fujrbedo] EolA| 7]
= Y4 W AU dAE Ay BYolaL 8t o) Fol] HEAE S AEMA Y F3 Tuja) sl 2
%12 (Gundlach et al., 1995; Morgan & Hunt, 1994), A2l &S dt}(Hutcheson & Moutinho, 1998). &
I Fe] 7)Ao A& HARAE & D¢ EAEE] Wes FxoluA], A YA, AEL] 7t
2 o] BEYLE AABIAL ATk 53], oA E oA 4, #E, A, AH)s, JEEL7], FARAA,
AFshe AHEIHE @ 2o) 3t 2naEe] d B TLR FAE ] HEOMAIE HEAAHEA
H EYe T U A aBAEH &g AEAES o] g g9lo@ B YIAY, o]g o8 Q2915
FZE 5 JthKim et al,, 2007). 2 EZ W31 A Ao olu|R|7} Ho] FxMee] 4G IS g}
Al Fehe AEHRJAME, A F A 2ol FPTFo2H 3 F259 tH(Kunkel & Berry, 1968). & ZA 844 o)
MR A X O B2 AR WFEA =3 e} gk A ATe] -2 WSk, o wl, HEH, LGt
o] A& AL AT 5 AohA Azt oA 2 5 w9 ohFetAl vreRba ok wish A&
] P A o] A &A ] AAFAE 3 ol A Ze A3 e ez A& o) Afolrt 9l
g AAE oA Ssl=t] Folo] Fag A4S kA & A Ak A3 wishg e Al F88A 7= 89l
o} olof & Zlo|th. wkA 2 AelA s LHAEC] o2 A, Axo] AF, £BHH ] AT A
AT 5 Qe Wabd HEFH 2018 Gopr T 4] F W0 2 YEPth(Hansen & Deutscher, 1977-1978;
ZFE9] Q1A Slof Wik kol xfol7} Ql=A] Yotk Schiffian et al., 1977). EA&HEA o T3t ) AT
32} stk =3k Wik of) gt AnRtEe] B9fo 9 £ 32 ks A, Y AEFS ez A+
S VA= AXIAAH8AE goliy T A E I st AXE MY she F202008 245 A5
atara) she, Ml E 2 v ws) AR} g, B 32 APAF ] &40l Fag 202 YERITH A
ATFE Bl MR EYS fEde A e & Chai, 1993; Eom, 2003). Lee and Bae(2000)2 2=H]| 2}
s e 2H Wl thdk 2H|AES] A&H 7} &R, 53] s RIS A S v F8A8)
Al FHF o] B & AlFSIALA} B4, LA = 548 Yol A3} AL S EF ] AMEst
E4 Aot AL A E fAS=H Fag 9T 7P F8% SR AAEIL WsHe aAEw
< oe AF 8R0S dolro =y uAAA R E $ Age] &, AEL] g, AFe wIteA &
3 oA &k KR5S Asslof kAol tigh &S & o2 yAEY X2 FA S0 /M Tod 4o
S F A Fojth A= A wel vyt Asshs FEA
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AHIXL 212 SHAAI|= WSEA HIESAQOIN 25t o1-UIGHA 2t HIE BA02- 13
glgA] o)) Zfol7) 1S W T et al., 2000; Morgan & Hunt, 1994) 5 #A A4S A
Ao st 2] AFEoM eGPz & 3l7] 98 A Moo e FEAE 2
Ao A2 28ty Jet ol Wakdo] 43 AJH] 2 Ak} Eal olu) 2K Garbarino & Johnson, 1999; Gr-
Wt olet FAEFo R EEE I S WS uen et al.,, 2000; Lee & Kim, 2006), S1EIYl 223 $H73 o]
210 2 Kim(2005)> W3l Al A] AL} 2 Ws) A e REe} A A} 7he] A of] T AR S E 3L
o] =7], WM3lA ol 9%, wEo oA, Fx1e] He THChoi et al., 2006; Hong et al., 2008: Jang & Jung,
A B3N A ALY AR, vfAEY 7], AE 2004; Kang, 2002; Lee & Jang, 2002; Lee, 2008; Park,
717 A& B, THATE, FE A, FES oA, 2003).
e A, Al A, FH wekd 7, FH Dwyer et al.(1987) & -l =b-au) 2} 7ke] A ol
NH K575 S5 A 2YE “TAR G st wTEVE ko] &
sl s 1] HEEAFS v ws APATZ, 2 o PYAA Ak o2 A olg) o1 Moorman et al.
Hong(1999)2 &1 3} Wisld o] -5 £/4 02 Holy/ 1992y “71A] & BAE FAsAA} 3H= A 542
HAGA 2, FE7HE B O, e g, o 2 Aot Yol st B A=Y A
A el 8, AllER, dEe] BiE 9§34 68 o) FHHRA AR FAE A&HOZ FA|5)
0102 %3} "hd, Son and Lee(2003)2] Aol = £ ¥ (Anderson & Weitz, 1992; Dwyer et al., 1987;
sk, 1 0] S40] TYU8RICE €] a9k Morgan & Hunt, 1994; Rusbult, 1983)2.2 Fe]g 5= 3l
H 2 AS, AEFH4d 2 VMD, FEA A, Hul A o FFAQL A AFE iRle] T il thal 7+
H[2) o2 BFEA A3 Y= A3 ol ZH(Allen & Meyer, 1990; Gruen et
Sung(2008)¢] A-FollA = Wl o] HE&Ado] 4, al., 2000; Mathieu & Zajac, 1990; Rusbult, 1983), 4l2]
7HA, AE| 2, A oln| A 2 JEHET &, siAEE Q] o} Z(Anderson & Weitz, 1992), A12]ZQl Soi7t
o} FHE FExEY AN R = AE, AP, FE (psychological link)e]g} & 4= A tH(Lee & Kim, 2006;
971, Al E83 84, XA, 7HH8cle] ¥ Lee, 2003; Lee & Sung, 2001). 0]} 7Fo] E9]-& JLufzt

F4°2 YESH(Kwon & Hong, 2006; Shin et al.,
2006; Son & Lee, 2003; Sung, 2008).

W9 | RAEVAL TATHE
go], A4 54
1, 2ol St e
o] = 9l Wik
= (Park & Lee, 2005)
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o Zujztete] A oA BAR S-S 9
(Morgan & Hunt, 1994)0]2}2 & = Q1= E9o]
H| Lo} A Rke] AAoA F gk o]fe FufAtet
w2} Abole] 73t PAlE wE 7o &) = (Garbarino &
Johnson, 1999; Jang & Jung, 2004), 7| &}2] o] &Hlx]
(Reichheld & Sasser, 1990), 72| &4 3}(Zeithaml et
al., 1996), FAFA 2 #A 35 (Park & Hong, 2006),
am|Afe] o) g FE s Wele]7] whze]thiLee &
Jang, 2002; Morgan & Hunt, 1994). Hong(2008)2] 1+
oMe RAE AT AN FHH =Y
F71A BARA G L] S PA = AR e
o™, Lee and Im(2003)2 W3} =} o]§317 7he]
AA N Ak #AAZ He AE ] w7l
aff a7 e] PFe) ol FIFS =rgskadet.
B2 ATAEC] Y-S YA NE o R BHAV(Lee
& Im, 2003; Moorman et al., 1993; Morgan & Hunt, 1994),
TRk g o2 746 Atk B3 AUrkAllen &
Mayer, 1990; Fullerton, 2003; Gruen et al., 2000; Hong,
2008; Lee & Kim, 2006; Lee & Sung, 2001; Meyer &
Allen, 1991; Park & Hong, 2006). Meyer and Allen(1991)
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213 (affective), Al2FE (calaulus), T+ & (normative) &
Yoz st FA A =Y 2F o Aclel o
gk 34 A2 HYA1A ol ZHemotional attatchment) 2 &
A 2 P& AFEATHGruen et al., 2000; Mathieu
& Zajac, 1990; O'reilly & Chatman, 1986). #|4H £-<)
= AEniQre] FEout 2|z Hgh|gol] el Ay
= 484 JEE A 2 E W (Fullerton, 2003), A%
Aol mg &4 wEol 52 vhgs] A vt
7} RSt w2 w) AFEES A dAIE A
A& P25 =Z1tHGruen et al., 2000; Lee, 2001; O're-
illy & Chatman, 1986). 7FH%] 52 =94 &9 &Y
z o) i 7| xa A AAE FAF gk J
chol] thek 4124 2] o] 2(Gruen et al., 2000; Lee, 2001)
S ofnghet, e Al a; Hetel A B AFAtE o]
TR B9 TYA e EQEt a9 AEF A
£ gfetelet] Hdsitte A& SHEUTHAlen &
Mayer, 1990; Gruen et al., 2000; Kang, 2002; Lee &
Jang, 2002; Lee, 2001).

TP BYe 2Ho) o 2499 o)) o]
g Ald o 2 (Allen & Meyer, 1990) FHAIE Eololl A=
A BYe TIPAIA e AN BT P
2] % 747k 2229} BA5]0] AT ol HrHFul-
lerton, 2005; Garbarino & Johnson, 1999; Han et al., 2009;
Hong et al., 2008; Morgan & Hunt, 1994; Peng & Jeong,
2012). o2} AYATE FEs) B v 2L LA 3}e)
7149 BAE fA3E WAL F23 )
olm 53] wakge] A% ek 7he) BYo R 2
e e 4 ;L% & oz Bele] Y u
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AHIXL 212 SHAAI|= WSEA HIESAQOIN 25t o1-UIGHA 2t HIE BA02- 15
AR89 T 54 820 THOE EYe] BAE A £ 71E(72.6%)2] ¥l&°] =4 UebT skdll 9lojA
Hokoul HnkAQl A g e et EYe] A A< = AEHE £t it AS B £ o] o] 85.6%
FAE AT E ATE HFIER & AFdA s &M 2 A o] vw A wton, e & &
A7F 748 F e WE e HEH eR1F =Y A2 4007+ A o] 4o] 61.8%F HlwH LAhEEo] W
o] AR AHAE Golr A} gt Ao 2 epgth A9 75571 41.2%, A4S 7t
A3 JDE ASFE F 52.6%2 UERGTH AFAE e
II1. ittt ol o 13| (64.0%), 7371 5(21.4%), 13 (14.6%)°] 2= ERS:
th 2 o] &3l WS Zusldo] 2007, A4
1. AT EX| Al st o] 1507, Ahustdo] 1507 0% 53] &
sl o] 79 the 7 Wshyo) via wigrrt B W

AFEZ o W AEAs v 2o ol B @ol o]&3t= AR YEHHTH
AFEA 1. shHeA AL A E = e A FE sk Pl ES AHEH A3 IV =
E37gaRlo] F3lIA] ot £ 23](26.4%), 33](20.0%)= 7P B9k, 13) Ha
ATEA 2. ZF s (&), A, AAA)e] A sk o Fle 109H4(34.4%)0] 7P Btk 2 VHE 5
ZA82lel st AnjAFEe] Q1A]of| Zfo] QF Wigl oA E71S gt 3= 13](30.8%), 23]
7t AEA] FolEtt (30.6%) =0 & VFEbE, Wb HHEA] e A JA 7
AFEA 3. Wk E, ddl, AAANY 23 2 2A7H46.2%)°] 7 e Z o= eyl wiske
Kele] 2HA; E})el| PIX|= F el tf 2 3 Zuside] Ag g YR 23](29.5%),
3 golr i 7} wWshdE=E oA T} 13](24.0%), B+ o542 108 U(34.5%), 205+ €
Ex) v B (18.0%), 1714 &<t Full 31 5= 23] (32.5%), 131(30.0%),
B HFEE AR 2817H46.5%), 3A17H24.0%) <
2. Ao =L EEEY ° 2 Jepgth ANAMsE o] B9 ¥ HENE
33](26.7%), 231 (20.0%), B Tl FH-2 105F ¥(30.7%)
1) X2+ o] 7§ Bokar, N Bt Tl 3= 13](31.3%), 23]
2 AT HAHL AuRpe] Wk o] 87 F S vt (253%), B HFEE= AT 2A7H41.3%), 3A1ZE
o & wighol] thgk AH|ALe Q14]S FotEE AelB (34.0%)2 JEFSTE Adlsld e A9 I Rl
2 SuEt oz Wshd o, AAA, ddiesid S T 28](28.7%), 331(20.7%), Ho TelE A 109
Aoz ARSI AT AR AHR7E T (38.0%), 205+ 9(19.3%), 1I7]1€¥ &< Fujslse 23]

A WSS A B g de AHoR gt Al
7ol wsldo] = WA e A& AH, A=
2 Algkate] Al o] Wsly F F2 o]&ste WskH
S it AA A SFTh Wslbd o] 5= a17o] 20~40t)
9] oJ o] oM (Kim & Bae, 2005; Kim, 2005), &2}
QA ARSI 2EelS HE F e 20400 G4
o2 ZARAESANE Bl 28] AEXAME A
Alatnh AF=e] viE g 371702 20094 10 19
oA 109 14 Atolol] o] FoX I F 50077} 5AA
2ol ARE-E ATt

==

;O

S AvEH, 20071 749
%). 40t 7} 2707 (54.0%)2
A BFR L m A Eo Fof| A

—~
W
—
N

—151-
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o 7154 S/gwiare] 7k a5 A7 (Back, 2009 =9460.2 Aoz £83 v Zoz e
Hansen & Deutscher, 1977-1978; Kunkel & Berry, 1968) AZEF3A =42 98] 71 d A1 2] = (Construct Reliabi-

oA ALE-E Y8 Alsle] Lkt sk £4 lity: CR)2} ¥-2+5ZX]4(Average Variance Extracted:
ol A ALS) A 4 i# /-2 Eom(2003)¢] 912 F AVE)E Zo}i A3} <Table 2>l 4 9} 7ro] /g AlE =
2 Fus9a 348 Kim(2002)Z Shin(2007)2] & (CRY= .7 o, BAFZEAF(AVE) 5 o422 7|5

T8 Fustel T B ARG 4B
T-(Hong, 2008; Lee & Kim, 2006; Lee & Sung, 2001)
& Faste] AN B9 383, 4N B 38YL
TASYem RE Bae 57 AR gt
SAstAth(1=x38 13X ot 5= §- 28t} &
ulALEe) Toj S Gokn) ) A B W
el , A2 i )t MekellM 248 gk
sl A 2 13] Ha vl g AFAIZE
714 =S STk 2S4S SPSS 160 22

2 o g3to] HIERA] MBI 24, 20124, Bt

(ANOVA), 8171 d3y skt

=
Zjl—'—e

_8,

QIS

—L0
=9, %

Mot o

HlE
B
i}
A

=]

s r‘lﬂ

N

H o

20
1=
J

A
)

1=] [e]
"F/EIE Al

i] 1 oS ] =)
AHAA7F0.5 o 3kE B
S AAE A3 <Table 1>3 7o) &
Qoi ° D%, 2218 A #(Factor Loading)2 0.6 ©]
o] A sh= F W 70.9%= b o™ vl
/‘1‘1 2, AEF7), AFTA, Al L] ek,

]K]'lqil d, 82 0= g Etqitt. 7F el it

5 HAFE a2 Sagis 0.7 ooz 2124
o] SREJTI FE AT VAL S8 ¢
sl AMOS®| 4295 o]-8-she] 2914 22154 (Con-
firmatory Factor Analysis: CFA)S AA]3F3Tth =74
TE9 17 QQ1EA S 915 B FAHS
=¥ (Maximum Likelihood Method)S- ©]-&-3131
™ ghelz] QoliA A} y*=442.107(df=189, p=000)=
bt RaAgte A=k A-siA = GFI=927,
AGFI=.902, RMR=.025, RMSEA=.052, NFI=.909, CFI

[o B (1

- 152 -

B3e Ao e 24nde] Agsitia e

Yol 7] 913l Varimax 37 <]
|atd 81wAS AT 2
o] 27 wj7del o3 &
= 5 /N2 RA (Kim, 2007)8+] 671
<Table 3>¢} o] A2 &<, ALk
o] %H&’it} LAHA A= 6 ool
o]~—~ wao
AEntst LIYE 0.6 oG T 21
R e = =

1z

fF of Lo rof

TS T
=9 27

L
e}

A

JZiF

==

il

el
2 67.83%= UERSTE AZ =8

S
SKe
3 2=

AAZF37] $18 AMOSS] =

=

o

=

R3S ]8—0}0:] HSEH 2l o 2 3lo1z] g9
B8 AAE AT} <Table 4>9141 2k 7Fo] y’=14.634

(df=8, p=067)Z el o™ BT 2420} HA3|
A= GFI=.99, AGFI=.974, RMR=.013, RMSEA=.041,
NFI=.985, CFI=.993 3 7}7]0 25 £3sks Aoz
VeI T 29l A A 23} ALY BQlow
l‘i—ﬁ]—i‘— ;io] _‘]1317}_ O O o} 2= 0104\;]_ 1:1:5]_ 7HL:I}\]

nmea= 2 T
=9} g =g Hrke Ao e 2ol galE=
(CR)E 7 o), BAFFEZA(AVE)E 5 oo 2 Alg

wot Bt o] S A

2. WSIHof mE aH[Xje] MEEA0l it
QlAlo| xtO|

S sk, AAA sH, A s R 2nRE
o] A= HEEAE alel| 2fo] 7k YEA] Fotr 7]
S8l EAREA & A A EHA T

<Table 5>l A€ vk} ZFo] FEAHEA A3} 28|72t
E9] 7 Wb o] ek acle) tigh 1ole zfe]
7F e Ao yesith A 2l ehelAtd 5 A

Aol thepyd, HERSY), XA, A vl &9
2o A fo] 3k 2po] 2 BelF Tt AFE AR Aw
2 ugro 2 Ay Zowabde A gola) 9%
He)Ago] A Ve, AXA s e A de] the
3k A ale] =7 byttt dopside A



AHIXE S22 SMAPI= WOl MITSEAQOI(|| &5t 151-UiGHX 2t HIWE SAOF- 17
Table 1. Exploratory factor analysis of department store environment factors
Factors and items lf;(;tr?r E;%izr;\;zh:/i Sl
& cum. % &

Salesperson service
The employees provide prompt service. em23 .84
The employees help customers with pleasure all the time. em24 .84 2-193 o8
The employees are always polite and well-mannered. em22 .82 (31.7)
The employees provide quality services. pl25 .66
The employees are very knowledgeable about products. em21 .64
Store atmosphere
The department store is well lit. 4 73 1.91
The interior and ambience of the department store is good. f2 .73 8.6 77
The music is conductive to let customers enjoy shopping. f3 71 (40.4)
The facilities of the department store are appealing. fl .69
Product assortment
The department store is always equipped with a wide range of products and brands. ml8 .84 17'770 47
They always carries products or brands that I need. ml7 .83 (48.1)
They carries the latest fashion products. ml6 72
Diversity of facilities
The cultural center offers various programs. cl3 .80 1.49
There are plenty of spaces for children. cls .67 6.7 74
There are a variety of entertainment facilities in the shopping areas. cl2 .67 (54.9)
There are diverse kinds of food restaurants. cl4 .62
In-store crowing 131
It is not convenient to do shopping since there are too many customers in the store. cf35 92 5.9 .83
I am distracted because the department store is very crowded. cf36 91 (60.8)
Locational convenience 1.17
It is easy to get there by public transportation. 18 .87 5.3 72
It is within easy distance. 17 .87 (66.2)
Policy
A lqt of benefits are provided by membership cards such as a collection of points pI26 26 14075 73
or discounts. (70.9)
The leaflets and discount coupons are diverse and satisfactory. pl27 .82
71004 &=m]7L Q14 o] EA ekttt o]’ Ad= 3. WY HMzstz Qolo] AH|X 20 O/X&
aHAbEo] zh Wish o] My el F w3 a9l g
= F AL d=AE YER AL Slew T
2B AFE o] S RAIFTEA] FHAE o) Wb o] Hxed alo]l AA A =43 AN =
< 3t} & wf(Moon & Rhee, 2006) ZHzFe] S8 4 Qo MR JFTFS Yolry, 7zt MIHEE v W)
o] H|Szgt iz Mz ole 2z} Wil 171 918 3945 AAI8I3ATE <Table 60141 ¢} 72
A3} 21908 AR AL Tt o] AXH &Y AL E9dol FIFE A= HES
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Table 2. Results of confirmatory factor analysis

. . Standardized CR
Items Regression weights e Standard Error t-value AVE
em23 1.00 .86
em24 92 .80 .04 20.97***
Salesperson |7, > 1.00 81 05 215755 0.94
service 0.77
pl25 .84 73 .05 18.57***
em21 75 .66 .05 16.02%**
4 1.00 .59
Store 2 1.40 78 15 12.02%** 0.89
atmosphere f3 1.10 58 A1 10.06+++ 0.69
fl 1.30 .76 11 11.90%**
ml8 1.00 .88
Product - 0.93
assortment ml7 1.07 .88 .04 23.97 0.83
ml6 .82 75 .04 19.37***
cl3 1.00 .68
Diversity of cls 97 .66 .08 12.05%** 0.81
facilities cl2 1.07 56 .10 10.51%%% 0.66
cl4 1.08 74 .08 13.13%**

In-store cf5 1.00 72 0.90
crowding cf6 1.46 99 06 22.70%%* 0.70
Locational 18 1.00 79 0.77

convenience 17 99 7 17 5. 85%k* 0.68
. pl26 1.00 71 0.81
Policy
pl27 1.10 81 12 9,53k 0.69
¥*=442.107(df=189, p=.000), GFI=.927, AGFI=.902, RMR=.025, RMSEA=.052, NFI=.909, CFI=.946
**kp< 001
Table 3. Exploratory factor analysis of commitment
. Factor E1genvah;e Cronbach's
Factors and items loadines | Yatiance %
= cum. % &
Affective commitment
I find it pleasant to deal with the department store. El .85 532' 1343 el
I like the services provided by the department store. E2 .82 (53:33) '
I have a sense of closeness toward the department store. E3 77
Calculative commitment
It is time consuming or costly to change to another department store. Cl1 .80 1'5920 6
I will have to give up various benefits if I change to another department store. C2 74 (67:83) '
This store offers more benefits than any other department store. C3 .61

Bagl0] thA vebdeh XA 80l

o1l
o3 2 g]le] XA =il freldt

é

= Row vepton g3, A4 e
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Table 4. Results of confirmatory factor analysis

. . Standardized CR
Items Regression weights R Standard Error t-value AVE
El 1.00 .67
Affective - 0.91
commitment E2 1.45 .83 .09 14.81 077
E3 1.35 78 .09 14.40%**
Cl 1.00 .83
Calculative P 0.76
commitment © 90 66 73 1247 0.53
C3 .59 44 .06 8.70%**

x*=14.634(df=8, p=.067), GFI=.99, AGFI=.974, RMR=.013, RMSEA=.041, NFI=.985, CFI=.993

#HEp< 001

Table 5. ANOVA on the store environmental factors

. Lotte (n=200) Shinsegae (n=150) | Hyundai (n=150)
Store environmental factors F-value p-value
Mean (S.D.) Mean (S.D.) Mean (S.D.)
o L —.08( .99) .23 (1.00) -11( .97)
Diversity of facilities S 5.81 .003
B A B
—-.10 (1.02) —-.02 ( .96) .16 ( .98)
Store atmosphere 3.19 .042
B AB A
. . 11 (.90) —-.18 (1.01) .03 (1.08)
Locational convenience 3.90 .021
A B A
18 (.94 17 (.92 —-.42 (1.01
Policy (54 ) (LoD) 21.00 .000
A A B
a: Duncan comparisons
Table 6. The effects of store environmental factors on 7P £ ks F= g0lo g yelten FujdAan]
commitment N0 o F AR 2 93e Fe ado Yet A
Affectlve Cal;ulanve A BQlof] kS 1 K37 Q91e T YAn]
commitment (B) | commitment (3) B o
, 2, A, Al e] ek, sREed e g Vet e
Salesperson service Mhiaag .06 _
B3 29l0] /b & IFL Fi A= tehreh A
Policy D3k 33k AAME A ] Ao A A Bolo e == M ¥
o == H¥3F
Diversity of facilities 20%#* 20%#* TR e e = e e T e
Aol ® AFTA, A A n| X, G A Al d o] o
Product assortment 20%** .00 .
o2 Yehgton Aujdin| Tt 7pg 2 aRle®,
Store atmosphere 16*** 1% _ _
o] F WA Jgo] = RO epgeh. A
. . * *%
Locational convenience .08 13 &" %%} oﬂ 05‘?'{}% 1:!] 5‘]“5 Qolom in_l}, ;gj_vt_'“‘?’]7],
F-value 28.36%** 27.58%** _ _ _
: Ade] thepg o Vepdt). Al siael 245 0
. 2 1 A TS0 F Bl Au 2, G, AL, A
* sk sk B
P05, T, Fp=00l 29| thopgol M H Blol IS FE 800
wom A, Al ] v, AR el ALt
A G AR A <Table -9 ol ThEA F B KIS 9GS FE R0 et
ehgeh. 2emslEe) 49 3ME B 9T F AHA B9 FESHE 7 usde) HESH 9
= AEBA AL AFTA, B AR, A, A2 AN A Eholl 9FE F= 384 8l THY
19171, A1 8] T o= Ut o] F AlFTA o AMu s, AA, Alde] ez Yehson, Al
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Table 7. The effects of store environmental factors on commitment by store (N=500)
Independent Lotte (n=200) Shinsegae (n=150) Hyundai (n=150)
variable
Affective Calculative Affective Calculative Affective Calculative
\]/):rri):l?liem commitment (f3) | commitment (f) | commitment () | commitment (f) | commitment (f) | commitment ([3)
Product assortment Khlaao .01 18* —-12 .05 13
Salesperson service 32xx* 16* 35k —-.06 24%* .07
Policy 21%%* R ol 30%** 22%* 22%* AQ***
Store atmosphere 24kk% .10 -.00 23 21%* .06
Diversity of facilities Qkk* A7 A17* 16* 5% 22%%*
Locational convenience .06 16* .05 .02 .09 18*
F-value 22.62%** 11.64%** 12.53%** 8.25%** 7.44%%* 14.13%**
R’ 35 18 24 13 14 21
*p<.05, **p<.01, ***p<.001
Yol FFE F= TFA e A, AL v A D= Al 7he] Bshdel tigk 20 290
de g yeiged ol Ade oRSE Avid H3L A48T 2 A-Adet Aol digk enE
aL7) 7ol fA| g efo] am|rte] A =3} ALt foFst vhet 2t
2910 4FE ¥ (Hong, 2008) W30 the 37 A, Wby HEBG2o] oful @ AhoE T4
o] Aztel FAA Ao AAEY | YT vxIv= =] ASA] ol A} A n] 2, FEF9]7], A
A AT (Lee & Im, 2003)9 FEH 02 AA|3I9A FTA, AL g, SR, AEeA, AR ew
53], AEZR9N7]= Zl - dAdishd o] A9 444 = 77 g]le] FZHAth
oll F&S VA= aR1o= YepgA T Al A 51 =4, 2t Wk o] JEE 8l T A v, A
o] A% ARFA Eell FF2 MIAE FL8 aew EE917], X Ed, A 7)) epeixkdol thiek 4
ERE AAIAE S o] A QlEEle], &of, 27 5 vl H 28] R Zbell = 2ol 7} Sl A o' UEbstth A4
2221 Al o] Wkl Wal] AnlAFEelAl Q1A A AE v ® Hxe adl Azt i) A
21 Sl A EHZJ] g Fgle s Fades & A HEe7e dopusiio] 7Y =4 Ve,
4 Atk Bk <Table 6>014] A2 =l it H = Al o] T 21 AAA M sHd el A 7 =4 v
g agle] Aol AMA EYel tigk A et Epstth A ale Zeushd s AAA S o] &
=01} <Table 7>0l4] Ztzhe] w2 Ao & Al vEbseH, f1x8 A aQle Rk g Ay
sk o] A% XA SR ALt Byl AW Wb ol A A bttt 2H Wskrdof] tigh &R QL
ol = Uetsker ol2idh A= diushd e + Aol whet 2n|AEe] e Fo] gEtd 4 3o
2 o]gshe 2HAES v Y S o8k 4] B2 o3 AFAE T3l AL AEAY 5ol
Ao Hla] Aol Al o] TR, 1 He] g 2 FEE AT HESF QS & om ol 7h W
= BAAQ S| FEls o Bol QA st o] g-afar she] Ao r Fslefol & JEx A a1t Hek
Atke AE v sloF & HEx A g o] FAJAE AAFlFIL STt
AR, s o] vl AAu] A, HEZ 7], AlFTA,
V.28 % =2 Alde] oA, SIxIHE g 22 o] XA
£910] 2wlzte] PAE BYe] FFL A& Aoz
B APE AL 5 WelEs ASH ARBA vehton], 33, M9 vy, AR, A
S U WY oSSk Slsh 4 watd ) HERFL NS ANE BYol #93 9FS vNE Ao}
Lol gk v k] Q1A 2ol 7F QIE=A] Gofpr gkt Epsteth. ZF Wishol thgt AnAt S Hagk A3
T 207 2ol S vXe 2 ellH A Folushd o] A M2 E9doll TS Fe AxS

— 156 -



AHIXE S22 SMAPI= WOl MITSEAQOI(|| &5t 151-UiGHX 2t HIWE SAOF- 21

8%l AFTA, Fuj x|z, HF, FER9]7], E7, 2H|AH] AXE 2ol FEFE Fe= HEHA
Al ] ThF g o 2 Ve o™, ALk E9)ol dEe 8RIE F FEAY 821 &, A2, A T
Fe AEHE a0 A Axnz, A Ao ek WA, A s eint ol =4 & FEshE el
7, X der A agle] 7HE 2 dFE F= A I E Atk F8s e MR tEA U 8RIER
© 2 vEbstth AAA s o] 739 AFTA, Ael S shd 3 AAAN s 2 A F o] A E B
Au) 2, g3, A o] thepd e 28 aRlol A o Folgt WIS A= AR YERG o, HEE9
A EQol 9 FE 99102 Yehon 4 71 UMt Aushdela A el &
Au| 27t 7P & 8R10 2, HA o] T WA JEFH o] ogh JES A= HEFF 0T e B A
Z alez yeith A E9dol 43S nAE & TAHE T3 ZF wshd-e AnrlEe] 24 Wt S o
Q12 g3, H w907, Al ] T o2 vEbsit | B3N S35, JEE 2 =, o) & 2 S5t
sl o] B9 BAA EYol TS F= JEE3 7] 918l ZF Wiz 214 el g AlEApE ske) v g Al
812 A2 A HER97], A thd AEREL7] AEH 22 vA" Aes e &
o2 vEepon, HA Al e e, fIXHE 2 A A Zlolt}.
A 2ol FFE F= 810 ekttt AlA, el o] AEFH A T A a0 A9

o]¢} e AHE T & W Al /He] Wz oA T3 AM A B ANE ES)ol BT frolgh g
TEOR oHA] AXE E]del o3 YIS A FE Fe 2010 Uesth F, o] 852 &HF
= AEx8HF a0 FAujAdxns, A Ao vk Eo] Wbl s AR A, A S mF QA
do] vebtetl oleig Aate wishrollA Anxte] o & e LR A I A v Rlete] JAIR] &
XA E2Us FEstet] 919 Al 7R agle] 7]& S 9l Ao ® v Astslof & Zleltt 91A]A
Ho® Fa3t AR IS & + Ut 53] Anjd 232 AAAMSHET AL Bl Foldt S
A7 S gl ' veh el olx] At v XA AR B AR Ytk AAAM S
ofo] 2794 fujdA FAol Brdde] To8 4TS do A2 FHES AL 2 o LuAEY H2
She A & AUk A A ] S AL ‘do] golgt $IXE &Nk & Ao|tt.
2 ZYol= Fol3t YFE vAE AU xS U, Zh wspd ol gk ARz} 1A] o) whg} ARz}
fRle g vehith 58] FAacle] AL YL B9 Heyddegol detd = 9leng B A44d
Lol £ 8910 Yehd avjakso] WiH4d ) 2 <= W3] Y (&2 Wkl dRdstaa) o= Bl
2 S SR e A ZFolA 71R] St ) BRESA &H|REC] 7 wlslHof ts) o] YA
A= o s a7 e] 2 5 S-S AlAbeEAL 9l AZFstaL Aol gk FAAH Q) WE-S AT R
1= A 7 B = o|m|x] Ak we} dels) ok g 53t

2 ATAAE MR A S EESH vt 7ol ek A& Al Fel & =+ JS Zelvt
2ot £ A7) e AA, 29S T HEFHE

AR, A=A om Wy 7 Aol AstE L e S AL % 5 2 anR YE5E A
FeelA -guete] Wl ES S WSl & ri= Aotk 5 ol gk AA A LH|AE2] A
Aeiet. gt Wshdolgb 7|24 0 g ZhFolof & A 24, A &Y T ofH ek aglo] &HA} FFell
AU, & W AFT, R, 95, 3 55 & S FEA WAl & Aotk 24, & dAFe
718A o8 Al €] sl o] 2k QIR Rk 7} w sty E4 f5dA S sAvre g2 sl Wl
el BHale 5/, 2= g, AU Elele] 52 & A3 AR e FA, I8l &3 E T A
2 Q1 HelA, AA N WA thE < vk & ArA L, 7 A E T A olA AR S AT &
ZH|RMEo] 2 wisld o] AxgA ol thal] =7 <145} vz} g E-g &5 Bt g Aol
T 847F tE2A Yestth AuREe] 7] QIAIEAL
Je AEHF Q1S 7L Wk o] Apist golew A References
gHo® oS sl £ don v A A=
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