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A Study on the Appearance Care Behaviors, Clothing Selection Behaviors and
Clothing Design Preference of 20-30's Korean Men by the Level of Grooming

Chil Soon Kim' and Mi Ran Park
Dept. of Textile and Clothing Design, Kyung Hee University;, Yongin-si, Korea

Abstract : The purpose of this study was to describe 20‘s to 30's men's fashion lifestyle and develop clusters in grooming
related variables. We also tried to interpret profile of clusters, and determine the difference between different level of
grooming clusters in appearance care behaviors, and clothing behaviors such as clothing selection, preference of clothing
image and design in men's wear. Data was obtained using the survey methods by convenience sampling. Frequency anal-
ysis, factor analysis, cluster analysis, chi-square test, and t-test were used for analysis using SPSS 18.0. The result of fac-
tor analysis of men's lifestyle show that 5 factors are extracted. Two different clusters were formed after the K-means
cluster analysis. We realized that the level of grooming activity is significantly associated with the young men's major
expenditure item, and beauty/care items, and the reason for exercise. The level of grooming was strongly associated with
clothing selection behaviors. In addition, there is a significant difference in preferred image between two different groom-
ing groups. In the feminine image, HG group favored more than LG group. The preferred design was associated with the
degree of grooming as well. Unique and stylish top and bottom styles such as cargo, hiphop, and boots cut were favored
more by HG group than LG group. We suggest that we can do market segmentation by the degree of the grooming activ-
ity, considering the current men's taste and trend to extend market share.
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227 (grooming)° & AFEEC] 7] A1g HAsHA st
3L g, 8o, IR-E FotrolA she 35S (Collins Cobuild
Dictionary, 2003), Ho= 71Q1e] €=, $14, o|&e] #ile] 9l
Felske A (Wiktionary)2 2 A2 Ao)E gitt o9 FE
(beauty)ll sidshe H99] 88012 Fig. 1904 R A2 7
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(a) Shaving
www.shaving-shack.com

(b) Appearance management
www.khaleejtimes.com
Fig. 1. Example of grooming men's care activities.
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(d) Washing
www.colourbox.com

(c) Cosmetic surgery
www.colourbox.com
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Table 1. Previous studies on the men's fashion image
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Metrosexual Ubersexual Crosssexual
Kwon(2003) An and Park(2007) An(2007)
Researchers Woo and Ryu(2006) Kim et al.(2010) Yoo and Kweon(2008)
Kim et al.(2010) Kim and Kwak(2010)
- Big city living - Both tough and soft image - Pursuing their own style instead of following
- Positive style maker - Emotional and sensual trend
Concept - Favoring feminine looks - Focusing on their interest and - Creating their own style with female items

- caring for appearance and fashion style relationship

- Expressing their interest in female style
- Hoping to disclose feminine taste

2A70] FNH HFOR Bol= Zof vla vl
A Holt= Tl glon] oo 4] g Rol &
o]ti(Yoo & Kweon, 2008).

ARZZAFAL GAEE TR A7) EX(traityS THAI=
O =2 ‘Androgynous’e} &2 oJo|tH(Thesaurus, 2013). 22
Aol AR AolRe HMERZAGAT fFAkeH 49 ¢
T AT, dlofAEd S shue] iSER oA ofgFel
HFL S Xgksle YAS Letth(Wikipedia, 2008).
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2 A7 AR 42 SPSS 180 TA ZE2IHG ARE-S}

Table 3. Results of factor analysis of fashion lifestyle

Table 2. Demographic profiles of participants

(n=202)

Variable Frequency (%)
20 to 24 71(35.1)
25 to 29 71(35.1)
Age
30 to 38 60(29.8)
Total 202(100.0)
Student 101(50.0)
Professionalist 98(48.5)
Job
ete. 3(1.5)
Total 202(100)
under 100 30(14.9)
Average 100 to 400 49(24.2)
monthly
household 400 to 600 57(28.2)
income 600 over 66(32.7)
Total 202(100)

4.1, MEZAL CHARO] U S

73

£ Aol ARAd SRY ArthdAel ATEAL &
< Table 20 AAEIATE 20tHE 70.2%, 3090E 29.8%¢)
‘ﬂ%i TAEAT A FellAe o] 0% 7P =&

H|ZS x1ga, AAelo] 48.5%, ©] 9] thE Aol 1.5%
Z Vel € 3 25YAE 6005 9 o)ito] 32.7%E
7FE Ekom 1 theo 2 4007k o)AollA 600%Hd m]gto)

28.2%% AT

Factor ~ Eigen % of Variance Explained

Factor name Variables included in the factor . . Cronbach's o
loading value (Cumulative)
Fl I'm so confident in the wearing of luxury fashion items 0.803
Brand name is important in purchasing 0.705 14.773
(Lu;(:rllzi‘tl)tr)and I think luxury items have a better value to high price. 0.663 2364 (14.773) 0708
I purchase prestige product to look good to other people. 0.592
" I'm so positive about the plastic surgery for the beauty 0.726
.. . I wear the trendy clothing 0.718 14.761
(Ind1v1ciL::L)fashlon I always want to try a new and unique style 0.690 2362 (29.533) 0.685
My fashion taste are so individual. 0.538
F3 I gather information through the internet for coordination 0.723 13.058
(Information I often search using fashion magazine 0.716 2.089 ( 42' 592) 0.755
search) I often enjoy window shopping 0.675 ’
Fa I'm positive about the men who do make up for their beauty.  0.777
(Make-up/skin I'm thlr.lkll’lg to join grooming club to get some know-how about  0.737 1693 10.582 0625
care) the skin care. (53.174)
The skin care in the younger age is better to keep good looking. 0.512
F5 I want to make slim body shape than muscle type. 0.832 1637 10.233 0565

(Body care) I did try to diet for the wearing of stylish clothing beautiful. 0.630 (63.407)
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Table 4. Means of variables to profile the clusters

Mean
Cluster 1: Cluster 2: t test: p
H G=121) L Gsny o

I'm so positive about the plastic surgery for the beauty. 3.85 2.49 331 0.000%***
I wear the trendy clothing. 3.72 2.78 3.34 0.000%**
I always want to try a new and unique style. 3.71 3.10 3.56 0.000%***
My fashion taste are so individual. 4.07 3.20 3.47 0.000%***
I'm positive about the men who do make up for their beauty. 3.83 3.16 372 0.000%***
I'm thinking to join grooming club to get some know-how about the skin care. 3.79 243 3.25 0.000%***
The earlier skin care in his youth is better to keep good looking. 4.06 3.72 3.92 0.001***
I want to make slim body shape than muscle type. 3.58 3.15 341 0.000%***
I did try to diet for the wearing of stylish clothing beautiful. 3.74 3.05 3.46 0.000%**

*Explanatory note : L.G.. means low level of grooming group, while H.G.. means high level of grooming.
p ry gl g group. ar 2

#Hxp< 001

2 AFexe 2879 P #E 7o 2R BMrE S5
4317] 918t #A o] ZAERde] I3t SHJROZHE T
£ EX(PCA), Varimax 3|02 0188 AAs8w 3|7
Tolalaidol Yehd a3k, ololAgt, AHE, 4
W Cronbach's aE Table 30 A|A|E}ATE 891 4 Az}
7ol agQle] FEFNoH &AL viEgeE a9l 1L Y

q
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10223%2] AWEe 7 Jlom ggle] HA| Auze
63.407%2 3] =94th 29l 1, 2, 3, 49] 2l2=+= 0.708,
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Table 5. The major expenditure items by two different groups

Count Chi-square test:
Expenditure (Expected count) % Total a )
items H. G. L. G (n=202) |
(@=121)  (n=81) pvaie
8(19.8) 25(13.2) 33
Food 6.6. 30.9 163
Transportation 12(10.2) 5(6.8) 17
fare 9.9 6.2 8.4
. 47(40.1)  20(26.9) 67 -
Culture/Living 388 24.7 332 X ;?77‘.‘576,
53(473) 26317 79 —0.000%+*
Beauty care 538 32.1 300 7
. 1(3.6) 5(2.4) 6
Education 0.9 62 30
Total 121 81 202
100.0 100.0 100.0
Hiip< 001
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Table 6. Beauty cosmetics involvement by two different groups

Count Chi-square
. (Expected count) % Total test:
Cosmetics
H. G L.G  (n=202) P val
®=121)  (n=81) value
Not used any 7(8.4) 7(5.6) 14
cosmetics 5.8 8.6 6.9
. 16(16.8) 12(11.2) 28
Moisture Cream 132 148 13.9
20(16.2) 7(10.8) 27
Eye Cream 16.5 8.6 134 52 =9500, df=4,
21(15.6) 5(10.4) 26 p=0.048*
B.B. Cream 17.4 62 12.9
. . 57(64.1) 50(42.9) 107
Skin, Lotion 471 61.7 53.0
Total 121 81 202
100.0 100.0 100.0
*p<.05

Table 7. Reasons to exercise by two different groups

Count
(Expected count) % Total Chi-square test:
Reasons
H. G L. G (n=202) P value
(n=121) (n=81)
28(365) 33245 6l
Health 2.1 407 302
17(192)  15(128) 32
Out of stress 140 185 158
To wear beautiful 40(30.0) 10(20.0) 50 -
clothes 33.1 123 248 X ;;_7404@
. 24264)  20(176) 44 0000
Self-satisfaction 198 247 18 p=0.
. 12(9.0) 3(6.0) 15
Date with a partner 9.9 37 74
Total 121 81 202
100.0 100.0 100.0

**p<.01
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Table 8. Clothing selection behaviors in the purchase by two different groups

Mean
Variables G LG T_otal t-test:
(121) (=8 1) (n=202) p value

1 choose my own style. 391 3.89 3.90 0.864
1 have a tenancy to buy entertainer's clothes. 3.37 2.33 2.96 0.000%**
I got an idea from the magazine/advertising in the purchasing 3.51 2.89 3.26 0.000%**
I select similar clothing with my friend's. 3.10 2.60 2.90 0.001**
I buy clothing in internet site or SNS. 3.57 2.84 328 0.000%**
I purchase clothing, considering the brand name. 3.83 332 3.63 0.001**
I'm interested in appearance of clothes rather than comfort properties. 3.65 3.19 347 0.000%**
I consider other people's outfit. 4.07 3.65 3.89 0.000%***
I consider easy care in the purchase. 4.07 3.52 3.85 0.000%**
Price is important for me to purchase. 3.92 3.67 3.82 0.017*
A good design is important. 427 3.99 4.16 0.001%**
Material is important. 424 373 4.03 0.000%***
Clothing selection behaviors in the purchase by two different groups
*p<05 **p<01 ***p<.001
Table 9. Comparison of preferred men's wear image by two different 2l TSN 235l WAl deos AASHA wols
groups ofof Jths S ov|ditiar BarsiSit). oo & A A3t

Mean

Image Total t-test:

g H G L. G (1=202)  p value

(n=121) (n=81)

Tough 2.85 277 2.82 0.496
Neat/clean 3.99 427 4.10 0.002%*
Sophisticated 429 425 427 0.688
Feminine 3.00 221 2.68 0.000%**
cute 2.56 2.20 242 0.030*

£p<.05, ¥*p<01, ***p<001
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Table 10. Preferred clothing colors by two different groups

Table 12. Preferred types of T-shirts style by two different groups

Count Chi-square Count
Col (Expected count) % Total test: Tk | (Expected count) % Total ~Chi-square test:
olor tone HG LG o202 USSR G LG @200 Povalue
@=121)  (=81) value @=121)  (n=81)
Monotone 76(83.9) 64(56.1) 140 Pol 22(19.8) 11(13.2) 33
color 62.8 79.0 693 o0 18.2 13.6 16.3
Vivid tone 15(15.0)  10(10.0) 25 , 9(12.0)  11(80) 20
color 124 123 124 X ;3_248’ Turtle neck 7.4 136 9.9
Pastel tone 30222)  7(14.8) 37 0,013+ _ _ 1206)  4(64) 16
color 248 8.6 183 7 Zip-up opening 9.9 49 7.9
121 81 202 _ 1484)  0(5.6) 14 %*=19358, df=5,
Total 100.0 1000 100.0 Button opening ¢ 0.0 69  p=0.002+*
*
<05 , 35(329)  2022.1) 55
V neck line 289 247 279
Table 11. Preferred patterns of fabric by two different groups 29(38.3)  35(25.7) 64
Round neckline
Count , 24.0 $82 0 317
. o Chi-square test:
T-shirts (Expected count) % Total Total 121 81 202
silhouette H G L.G (n=202) P val 100.0 100.0 100.0
m=121)  (n=81) value *p<.01
Sulid 51437)  22293) 73
o 421 272 36.1 Table 13. Preferred types of pants style by two different groups
N i 15(186)  16(12.4) 31 Count ,
amow stipe 15 4 198 153 (Expected count)% — Toral ~ Crisduare
Pants style test:
Wide st 1513.8)  892) 23 HG LG 022 .
1de stripe 124 9.9 114 @=121)  (n=81)
. 16(162)  11(10.8) 27 »’=11.606, df=5, 54(58,7) 44(393) 98
Gingham check 5 136 134 p=0.041* Regular pants 44.6 543 485
12(186)  19(124) 31 , 47(49,1) 35329) &
Glen check 9.9 235 153 Slim fit pants 188 430 406 X2:9~974,
12(102)  5(6.8) 17 Cargo pants df=2,
. 2(8.8 22
Tartan check 9.9 62 8.4 Hiphop pants 201%352) (2 5) oy P00
121 81 202 Boot-cut pants ’ ’ ’
Total 1000 1000 1000 ol 121 81 202
03 o 1000 1000 100.0
% p<.01

o
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