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Abstract The paper is to investigates how influence service quality satisfaction, trust
and repurchase intention using SERVPERF instrument in airline industry. This study will
contributes to provide development strategies how to expense market and strength relation
between customer to FSC and LCC by an empirical study. This study uses computer
software of SPSS 20.0 and AMOS 20.0 for study analysis. The LCC should strengthen the
price competitiveness, as well as it needs to establish a strategic management
distinguishing service quality from other airline. The airline will has improved service
quality of reliability and tangibles since improve service of reliability and tangibles. This
study will provide strategic insights and information on service quality in airline industry.
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