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Abstract This study is aimed at understanding the factors behind deciding to accept a
social network service (SNS) from the viewpoint of tourists who are users of tourism SNS.
The study also seeks to clarify the effects these deduced factors have on the intention of
users to continuously use SNS. To this end, individual properties (such as self-efficacy,
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socio—cultural effects, social presence and people’s innovativeness), systematic properties (like
system quality and information quality)and usefulness/availability were used as factors with
regard to the decision to accept tourism SNS based on previous studies and efforts were

made to structurally clarify the effects

of such previous factors on people’s intention to

continuously use SNS through perceived value and satisfaction. SNS had significant effects on
satisfaction and, furthermore, significantly affected tourists’ intention to continuously use it.
Based on such study results, factors behind deciding to accept SNS from the viewpoint of
tourists affected customers’ perceived value and satisfaction and ultimately affected their

intention to continuously use SNS. To
conducted on about 250 Busan residents

achieve the purpose of the study, a survey was
who had used SNS in relation to tourist activities,

such as exhibitions, conventions, accommodation, trips, aviation service and transportation.
According to an empirical study, factors behind deciding to accept tourism SNS, including
individual properties, systematic properties and usefulness/availability had statistically

significant effects on perceived value.
influence, in particular, followed by the

The usefulness/availability factor had the largest
systematic factor and individual factor. The value

perceived in the process of using tourism SNS had significant effects on satisfaction and,
furthermore, significantly affected tourists’ intention to continuously use it. Based on such

study results, factors behind deciding to

accept SNS from the viewpoint of tourists affected

customers’ perceived value and satisfaction and ultimately affected their intention to

continuously use SNS.

Key Words : Tour Social Network Service, Acceptance Decision Factor, Continuous Use
Intention, Perceived Value, Satisfaction, User Participation
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